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Chapter 1- Introduction

1.1 Introduction of Mutual Fund And Its Various Aspects

Mutual fund is a trust that pools the savings of a number of investors who share a
common financial goal. This pool of money is invested in accordance with a stated objective.
The joint ownership of the fund is thus “Mutual”. i.e. the fund belongs to all investors. The
money thus collected is then invested in capital market instruments such as shares, debentures
and other securities. The income earned through these investments and the capital
appreciations realized are shared by its unit holders in proportion the number of units owned
by them. Thus a Mutual Fund is the most suitable investment for the common man as it offers
an opportunity to invest in a diversified, professionally managed basket of securities at a
relatively low cost. A Mutual Fund is an investment tool that allows small investors access to
a well-diversified portfolio of equities, bonds and other securities. Each shareholder
participates in the gain or loss of the fund. Units are issued and can be redeemed as needed.
The fund’s Net Asset value (NAV) is determined each day.

Investments in securities are spread across a wide cross-section of industries and sectors
and thus the risk is reduced. Diversification reduces the risk because all stocks may not move
in the same direction in the same proportion at the same time. Mutual fund issues units to the
investors in accordance with quantum of money invested by them. Investors of mutual funds

are known as unit holders.
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1.2 History of The Indian Mutual Fund Industry

Ihe mutual fund industry in India started in 1963 with the formation of Unit Trust of
India, at the initintive of the Government of India and Reserve Bank, 1 hough the growth was
slow. but it accelerated from the year 1987 when non-l T players entered the Industry. In the
past decade, Indian mutual fund industry had seen a dramatic improvement, both qualities
wise as well as quantity wise. Before, the monopoly of the market had seen an ending phase:
the Assets Under Management (AUM) was Rs67 billion, The private sector entry to the fund
family raised the Aim to Rs. 470 billion in March 1993 and till April 2004; it reached the
height if Rs. 1540 billion.
The Mutual Fund Industry is obviously growing at a tremendous space with the mutual fund
industry can be broadly put into four phases according to the development of the sector. Each
phase is briefly described as under.

First Phase — 1964-87
Unit Trust of India (UTI) was established on 1963 by an Act of Parliament by the Reserve

Bank of India and functioned under the Regulatory and administrative control of the Reserve
Bank of India. In 1978 UTI was de-linked from the RBI and the Industrial Development Bank
of India (IDBI) took over the regulatory and administrative control in place of RBI. The first
scheme launched by UTI was Unit Scheme 1964. At the end of 1988 UTI had Rs.6,700 crores
of assets under management.

Second Phase — 1987-1993 (Entry of Public Sector Funds)
1987 marked the entry of non- UTI, public sector mutual funds set up by public sector banks

and Life Insurance Corporation of India (LIC) and General Insurance Corporation of India
(GIC). SBI Mutual Fund was the first non- UTI Mutual Fund established in June 1987
followed by Canbank Mutual Fund (Dec 87), Punjab National Bank Mutual Fund (Aug 89),
Indian Bank Mutual Fund (Nov 89), Bank of India (Jun 90), Bank of Baroda Mutual Fund
(Oct 92). LIC established its mutual fund in June 1989 while GIC had set up its mutual tund

in December 1990.At the end of 1993, the mutual fund industry had assets under management

0f Rs.47,004 crores.
Third Phase — 1993-2003 (Entry of Private Sector Funds)

1993 was the year in which the first Mutual Fund Regulations came
and governed. The erstwhile Kothari

into being, under which

all mutual funds, except UTI were to be registered
Pioneer (now merged with Franklin Templeton) was the first private sector mutual fund

registered in July 1993.




he 1993 SEBL (M ! \ :
The (Mutual Fund) Regulations were substituted by a more comprehensive and
d

. | As at the end of January 2003, there were 33 mutual funds
with total assets of Rs. 1,21,805 crores.

(Mutual Fund) Regulations 1996.

Fourth Phase —since February 2003

In February 2003, following the repeal of the Unit Trust of India Act 1963 UTI was
bifurcated into two separate entities. One is the Specified Undertaking of the Unit Trust of
India with assets under management of Rs.29,835 crores as at the end of January 2003,
representing broadly, the assets of US 64 scheme, assured return and certain other schemes
The second is the UTI Mutual Fund Ltd, sponsored by SBI, PNB, BOB and LIC. It is
registered with SEBI and functions under the Mutual Fund Regulations. consolidation and
growth. As at the end of September, 2004, there were 29 funds, which manage assets of

Rs.153108 crores under 421 schemes.

1.3 Advantages & Disadvantages Of Mutual Fund

1. Advantages Of Mutual Fund

. Portfolio Diversification

. Professional management

. Reduction / Diversification of Risk
* Liquidity

* Flexibility & Convenience

. Reduction in Transaction cost

* Safety of regulated environment

* Choice of schemes

o Transparency



2. pisadvantage Of Mutual Fund

No control over Cost in the Hands of an Investor
No tailor-made Portfolios

Managing a Portfolio Funds

Difficulty in selecting a Suitable Fund Scheme
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Mutual funds can be classified as follows:-

& Based on their structure:

the units from the fund. at any point of

Open-ended funds: Investors can buy and sell

time.

Close-ended funds: These funds raise money from i
o the fund. If the fund is listed on a

nvestors only once. Therefore. after

the offer period, fresh investments cannot be made int

ts can be traded like stocks (E-g- Morgan Stanley Growth Fund).

stocks exchange the uni
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Recently, most of the New Fund Offers of close-ended funds provided liquidity window on a
periodic basis such as monthly or weekly. Redemption of units can be made during specified

intervals. Therefore, such funds have relatively low liquidity.,

Based on their investment objective:-

Equity funds: These funds invest in equitics and equity related instruments, With

fluctuating share prices, such funds show volatile performance, even losses. However, short
term fluctuations in the market, generally smoothens out in the long term, thereby offering
higher returns at relatively lower volatility. At the same time, such funds can yield great
capital appreciation as, historically, equities have outperformed all asset classes in the long
term. Hence, investment in equity funds should be considered for a period of at least 3-5
years. It can be further classified as:

i) Index funds- In this case a key stock market index, like BSE Sensex or Nifty is
tracked. Their portfolio mirrors the benchmark index both in terms of composition and
individual stock weightages.

ii) Equity diversified funds- 100% of the capital is invested in equities spreading across
different sectors and stocks.

iii|) Dividend yield funds- it is similar to the equity diversified funds except that they invest
in companies offering high dividend yields.

iv)  Thematic funds- Invest 100% of the assets in sectors which are related through some
theme.

e.g. -An infrastructure fund invests in power, construction, cements sectors etc.

V) Sector funds- Invest 100% of the capital in a specific sector. e.g. - A banking sector
fund will invest in banking stocks. vi) ELSS- Equity Linked Saving Scheme provides tax

benefit to the investors

Balanced fund: Their investment portfolio includes both debt and equity. As a result,
on the risk-return ladder, they fall between equity and debt funds. Balanced funds are the
ideal mutual funds vehicle for investors who prefer spreading their risk across various

instruments. Following are balanced funds classes:



Debt-oriented funds -Investment below 65% in equities.

Equity-oriented funds -Invest at least 65% in equities, remaining in debt.

Debt fund: They invest only in debt instruments, and are a good option for investors

averse to idea of taking risk associated with equities. Therefore, they invest exclusively in
fixed-income instruments like bonds, debentures, Government of India securities; and money
market instruments such as certificates of deposit (CD), commercial paper (CP) and call

money. Put your money into any of these debt funds depending on your investment horizon

and needs.
i) Liquid funds- These funds invest 100% in money market instruments, a Jarge portion

being invested in call money market.

i) Gilt funds ST- They invest 100% of their portfolio in government securities of and T-

bills.

iiij  Floating rate funds - Invest in short-term debt papers. Floaters invest in debt
instruments which have variable coupon rate.

iv)  Arbitrage fund- They generate income through arbitrage opportunities due to mis-
ween cash market and derivatives market. Funds are allocated to equities,

pricing bet
%) is put in money markets, in

derivatives and money markets. Higher proportion (around 75
the absence of arbitrage opportunities.

V) Gilt funds LT- They invest 100% of their portfolio in long-term government

securities. vi) Income funds LT- Typically, such funds invest a major portion of the portfolio

in long- term debt papers.

viij  MIPs- Monthly Income Plans have an €xposurc of 70%-90% to debt and an exposure

of 10%-30% to equities.
viii) FMPs- fixed monthly pla
the fund.

ns invest in debt papers whose maturity is in line with that of



1.5 Investment Strategies & Risk VIS Retu
rn

Investment Strategies

1. h 'yulemalic Invest H Vi
S ment Plan. under this a 1xed sum is in ested each m t
f onth on a

fixed date of a month. Payment i

| he investor gets te ’ s made through postdated cheques or direct debit facilities
IO BETS Tewer units when the NAV 1s high and more units : t

This is called as the benefit of Rupee Cost Averaging (RCA) e e A s o

2. Systematic Transfe . .
r Plan: under this an investor invest in debt oriented fund and

give instructions to transfer a fixed sy
sum, at a fixed interval, t ;
, L0 an equity sc
mutual fund. quity scheme of the same

3 Syst i i i 5
g e'T'atIC Withdrawal Plan: if someone wishes to withdraw from a mutual fund
then he can withdraw a fixed amount each month

Risk V/S. Return:
A
Sectoral
Funds
g Equity Funds
]
. Index Funds
S

Balanced Funds
Debt Funds
Liquid Funds

RISK
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1.6 Objective & Scope of the Study:-

1. To find out the Preferences of the invee ;
es of the investors for Asset Management Company.

2 To know the Preferences for the portfolios

3, I'o know why one has invested or not invested in SBI Mutual fund
4. To find out the most preferred channel

5. To find out what should do to boost Mutual Fund Industry
Scope of the study:-

A big boom has been witnessed in Mutual Fund Industry in recent times. A large number of
new players have entered the market and trying to gain market share in this rapidly improving
market. The study will help to know the preferences of the customers, which company,
portfolio, mode of investment, and options for getting return and so on they prefer. This

project report may help the company to make further planning and strategy.

1.7 Limitations:

Some of persons were not responsive.

Possibility of error in data collection because many investors of may have not given actual
answers of my questionnaire.

The research is confined to a certain parts and may not adequately represent the whole market
of mutual fund.

The research is limited for only three years.



Chapter no: 2 REVigw o LITERATURE

| fund investing b
| hree mutua g benefits you may not kngy - Pradip Chakrabarty

ime When Bank Savings Inte
At A Time rest Rates Offerg Onl
Y Between 4 -7 percent: Liqui
; Liquid

Funds On An Average Have Given Returns Ranging § — 9.50% In The Past One Year Which
' | ne Year Whic

s Almost Double Than Bank Savings Bank Account Rates, As T'he Convenience Is Same |

A els elt

May Be Suggested To Maintain The Minimum Required Balance In Your Savings Bank

Account And Invest The Surplus In Liquid Fund And Avail The Facility Of This Card. Yo
) . You
May Then Use This Card the Same Way You Will Use Your Bank Debit Card

Comparing mutual fund returns with fixed deposit returns in bull and bear markets -
Dwaipayan Bose

we Will Go Back To Risk Perception. Ultimately, The Investor’s Perception of Risk
influences his or her risk appetite. As Discussed In Our Article, Measuring Risk Tolerance Of
Investors, The Investment Decision Of The Investor Should Be Governed By His Or Her Risk
Tolerance And Not Risk Appetite. However, When It Comes to Actual Decision Making,
One Cannot Wish Away the Influence of the Investor’s Perception of Equity Markets on
Their Decision Making. In This Article, We Have Shown That If the Investor Remains
Invested For A Sufficiently Long Time Horizon, Equity Funds Can Give Good Returns
Despite Difficult Market Conditions

How Mutual Fund SIPs have created wealth over the last 15 years: Large Cap and

Diversified Equity - Dwaipayan Bose

We Have Seen How Sips In Large Cap And Diversified Equity Funds Over The Long Term
Have Created Wealth For The Investors. Sips Benefit From The Power Of Compounding,
And Therefore The Earlier We Start Our SIP, The Greater Is The Potential For Wealth

Creation. However, It Is Important To Select A Good Fund For Our Sips. Your Financial
le. As Your

ign With

Advisers Can Help You Select A Good Fund That Is Suitable For Your Risk Profi
Risk Profile Changes Over Time, You Should Re-Balance Your Portfolio To Al
Your Risk Profile. Tomorrow, We Will Discuss How Sips In Small and Midcap Funds Have

Createq Wealth for the Investors.
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SBI Prudential Select Large Cap Fund: Potential to deliver strong returns:-
SBI1 Prudential Select Large Cap Fund Has C onsistently

Been A Good Performer Since Its
Inception. In The Last One Year, The Fund Has Underperformed Versus Its Top Performing

Peers. However. As Discussed A Number Of Times In Our Blog, Recent Past Performance Is

Not Indicative Of Future Performance Of A Fund, Because Market Conditions Change Over

Time. The l_,'nderpcrformance Of SBI Prudential Select Large Cap Fund Can Be Attributed

To The Large Cap Cyclical Focus Of This Fund. Funds With Focused Portfolios Tend To

Outperform / Underperform By A Bigger Margin Depending On Market Conditions, But

Over The Long Term These Funds Can Give Excellent Returns And Create Wealth For Their

Investors. If Their Investment Themes Play Out. We Have Discussed Various Factors,

Related to the Investment Themes of SBI Prudential Select Large Cap Fund, Which Can

Enable This Fund to Deliver Strong Returns In The Future, and With the Recovery in Indian

economy and Equity Market. Investors Should Consult With Their Financial Advisors If SBI
Prudential Select Large Cap Fund Is Suitable For Their Investment Portfolios.

S. How SIPs in best mid and Small Cap Equity Mutual Funds created wealth: - Prada Chakra arty

In This Article. We Have Seen How Best Equity Mutual Funds Sips Of Mid And Small
Funds Have Created Wealth For The Investors Who Started Sips 10 Years Back And Stay
Invested In It. Sips Inculcate A Habit Of Savings And Benefit From The Power Of
Compounding. And Therefore The Earlier We Start Sips And Longer We Stay Invested, The
Greater Is The Potential For Wealth Creation. However, It Is Important To Select Right
Funds For Your Sips.

We Have Also Seen That Sips In Best Mid And Small Cap Equity Mutual Funds Can
Generate The Best Return But It Is Not Suitable For Investors Who Cannot Take High
Risk. SIP Is A Powerful Wealth Creation Tool And Investors Must Select Funds Based On
Their Risk Appetite And Investment Horizon. 5 Years Should Be The Minimum Investment
Horizon If You Are Investing In Equity Funds Either Through Sips Or Lump Sum.

Before Selecting Best Equity Mutual Funds Sips For Meeting Your Long Term Investment
Needs. You Must Consult Your Financial Adviser Who Can Help You Select The Right
Funds That Is Suitable According To Your Risk Profile.

12



Chapter No: 3 Research Methodology & Hypothesis

Research Methodology

This report is based on primary as well secondary data, however primary data collection was
given more importance since it is overhearing factor in attitude studies. One of the most
important users of research methodology is that it helps in identifying the problem, collecting,
analyzing the required information data and providing an alternative solution to the problem
It also helps in collecting the vital information that is required by the top management to
assist them for the better decision making both day to day decision and critical ones.

Data sources:

Research is totally based on primary data. Secondary data can be used only for the reference.
Research has been done by primary data collection, and primary data has been collected by
interacting with various people. The secondary data has been collected through various
journals and websites.

Duration of Study: The study was carried out for a period of one month, from 15"March to
4™April 2019.

Sampling:

Sampling procedure:

The sample was selected of them who are the customers/visitors of State Bank if India,
Chipitola main branch and Sanjay palace branch, irrespective of them being investors or not
or availing the services or not. It was also collected through personal visits to persons, by
formal and informal talks and through filling up the questionnaire prepared. The data has
been analyzed by using mathematical/Statistical tool.

Sample size:

The sample size of my project is limited to 200 people only. Out of which only 120 people
had invested in Mutual Fund. Other 80 people did not have invested in Mutual Fund.

Sample techniques:

Data has been presented with the help of bar graph, pie charts, line graphs etc.

13



Hypothesis

The following are the Hypothesis tested on the five dimensions with respect to age groups

Hi : Mutual Fund Product Awareness is the same among respondents of

Different age groups.

: Awareness of Asset Management Company Reputation is the same

Among respondents of different age groups.

: Understanding of Mutual Fund Risks is the same among respondents

Of different age groups.

: Quality of Investment Advisors is the same among respondents of

Different age groups.

: Understanding Asset Management Company Services is the same

Among respondents of different age groups.




Chapter No: 4 Company Profile

4.1 Introduction to SBI Mutual Fund |

The SBI Mutual Fund Trustee Company Private Limited was constituted as a Trust under the
provisions of the Indian Trust Act 1882. It is registered with the Securities and Exchange
Board of India (SEBI). SBI Mutual Fund is a joint venture between the State Bank of India
and Amundi, a European asset management company which a subsidiary is jointly created by |
Credit Agricole and Society General. The corporate headquarter of the SBI Mutual Fund, l
which is India’s largest bank sponsored mutual fund, is based out of Mumbai. It is also the
first bank-sponsored fund that launched an offshore fund, Resurgent India Opportunity Fund.
About SBI Mutual Funds
SBI MF has been credited with successfully managing the country’s offshore funds since the
year 1988. The SBI Funds Management is also one of the first banks to come up with an
offshore fund. The aim of the SBIMF is to offer its investors the opportunity for long-term
growth in a diverse array of stock of Indian companies.
The dedicated fund house is known for its enterprising approach to risk-management backed
by a highly experienced risk management team and financial experts. The SBI mutual funds
are constructed with the help of extensive investment research to outperform the industry
benchmarks. The Fund House also engages in an active management style to achieve this.
The schemes that are offered are as diverse as can be and the blend of the products — large,
mid and small cap or sector specific, are designed to leverage the growth opportunities of
Indian equities.
There are several benefits of investing in SBI Mutual Funds: The SBI Funds Management .
has comprehensive experience and expertise and is one of the major advisers to pension |
funds, financial institutions and asset management companies The products offered are
picked based on empirical research and potential, and for the most part, carry a CRISIL rating

of three or more SBIMF over the years has excelled at understanding the objective and needs

of its investor and has catered to their risk-return expectations

There is a wide spectrum of funds that SBI offers, to suit investors’ appetite for high to

moderate to low risk. Depending on your personalized requirements, you can pick from a i
|
Wide range of custom sized investment plans to meet your investment needs ‘

SBI MF offers both domestic funds and offshore funds.
15 ‘
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gl Funds Management Pvt. Ltd. is one of the leadin
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. T . in fund management
consistently delivering value to its investors. SBI Funds Ma )
8 nagement

' Pvt. Ltd. is a joint
enture between 'The State Ba ia' ; .
ventu l nk of India' one of India's largest banking enterprises, and
- eneral Asset o
Society G Management (France), one of the world's leading fund management
companies that manages over US$ 500 Billion worldwide

Today the fund house manages over Rs 28500 crores of assets and has a diverse profile of

investors actively parking their investments across 36 active schemes. In 20 years of

operation, the fund has launched 38 schemes and successfully redeemed 15 of them, and in

the process, has rewarded our investors with consistent returns. Schemes of the Mutual Fund
have time after time outperformed benchmark indices, honored us with 15 awards of
performance and have emerged as the preferred investment for millions of investors. The trust
reposed on us by over 4.6 million investors is a genuine tribute to our expertise in fund
management. SBI Funds Management Pvt. Ltd. serves its vast family of investors through a
network of over 130 points of acceptance, 28 Investor Service Centers, 46 Investor Service
Desks and 56 District Organizers.SBI Mutual is the first bank-sponsored fund to launch an
offshore fund — Resurgent India Opportunities Fund.

Growth through innovation and stable investment policies is the SBI MF credo.

4.2 Products of SBI Mutual Fund

Equity schemes

The investments of these schemes will predominantly be in the stock markets and endeavor
will be to provide investors the opportunity to benefit from the higher returns which stock
markets can provide. However they are also exposed to the volatility and attendant risks of
stock markets and hence should be chosen only by such investors who have high risk taking
capacities and are willing to think long term. Equity Funds include diversified Equity Funds,
Sectorial Funds and Index Funds. Diversified Equity Funds invest in various stocks across
different sectors while sectorial funds which are specialized Equity Funds restrict their

investments only to shares of a particular sector and hence, are riskier than Diversified Equity

Funds. Index Funds invest passively only in the stocks of a particular index and the

performance of such funds move with the movements of the index.

16
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Magnum COMMA Fund

Magnum Equity Fund

Magnum Global Fund

Magnum Index Fund

Magnum Midcap Fund

Magnum Multicap Fund

Magnum Multiplier plus 1993

Magnum Sectorial Funds Umbrella > SBI Arbitrage Opportunities Fund
SBI Blue chip Fund

sBI Infrastructure Fund - Series I

sBI Magnum Tax gain Scheme 1993

SBI ONE India Fund

sBI TAX ADVANTAGE FUND - SERIES 1

Debt schemes :-

Debt Funds invest only in debt instruments such as Corporate Bo
g any investments in the stock

nds, Government Securities

and Money Market instruments either completely avoidin

markets as in income funds or Gilt funds or having a small exposure to equities as in monthly

income plans or children’s plan. Hence they are safer than equity funds. At the same time the

ected returns from debt funds would be lower. Such investments are advisable for the risk-

exp
investment portfolio for other investors.

averse investor and as a part of the
Magnum Child ren’s benefit Plan
Magnum Gilt Fund

Magnum Income Fund

Magnum Insta Cash Fund

Magnum Income Fund- Floating Rate Plan

Magnum Income plus Fund
Magnum Insta Cash Fund _Liquid Floater Plan
Magnum Monthly Income Plan

Magnum Monthly Income Plan- Floater

Magnum NRI Investment Fund

17



Balanced Schemes

Magnum Balanced Fund invests in a mix of equity and deby investments, |
. 5. Hence

. they are less
risky than equity funds, but at the same time provide commensurately lowe
IWEr r

) d i . eturns. They
provide a good nvestment opportunity to investors who do not wish t
0

. . ' . be completely
exposed to equity markets, but is looking for higher returns than those provided by debt

funds.

4.3 Top SBI Fund Managers

The SBIMF has a mix of highly experienced and knowledgeable management team that has
been responsible for consistently delivering value to its investors. As a joint venture between

SBI and AMUNDJ, the fund houses some of the top fund managers of the country managing
the mutual funds’ department.

a. Top Fund Managers: SBIMF Equity

i Mr. R. Srinivasan Mr. Srinivasan is the Head of Equity at SBIMF of which he has
been a part of since May 2009. With more than 25 years of experience, he also directly
manages a number of funds.

i Ms. Sohini Adnani Ms. Adnani is a Fund Manager and has been with SBIMF since
2010, bringing with her over 11 years of research experience in the financial domain.

iii.  Mr. Richard D’Souza Mr. D’Souza is a Fund Manager with SBI MF managing the
thematic funds, with over 17 years of experience in the financial services industry. He joined
SBIMF in the year 2010. iv. Mr. Dinesh Balachandran A CFA, Mr. Balachandran is a Fund
Manager with SBIMF with over 10 years’ experience. He has been with SBIMF since 2012.
v. Mr. Anup Upadhyay A CFA, Mr. Upadhyay is Head of Research at SBIMF and is a Fund
Manager for Equity Opportunity Fund and SBI IT Fund. b. Top Fund Managers: SBIMF Debt
i. Mr. Rajeev Radhakrishnan Mr. Radhakrishnan is Head of Fixed Income at SBIMF
and also a Fund Manager. He is a CFA and has been a part of the SBIMF Fixed Income team
since 2008.

i Mr. Dinesh Ahuja Mr. Ahuja has been with SBIMF since 2010 and is a Fund
Manager in the Fixed Income Funds. He has been in this industry since 1998, iii. Mr. R.
Arun A FRM Charter holder of Global Association of Risk Professionals, Mr. Arun brings to
SBIMF extensive expertise and knowledge. He is a Fund Manager and has been w ith SBIMF

since 2009,
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Ms. Mansi Sajeja A Ch
. b arter holder of the CFA Institutes, Ms. §
a Fund Manager wi . : s, Ms. Saieia is a Credi
ger with the SBIMF which she joined in th 2 i
e year 2009.

iv.
Analyst an

Mr. Lokesh Mallya With over 9 years’ ¢ )
Xperience in the Indian fixed income market

A and FRM Chart M
und 2 CF er holder, Mr. Mallya is a Credit Analyst with S " whi
jomed il yst with SBIMF which he

Competitors Of SBI Mutual Fund

gome of the main competitors of SBI Mutual Fund in Dehradoon are as Foll
OlIOWS:

2 sBI Mutual Fund

X Reliance Mutual Fund

& UTI Mutual Fund

X Birla Sun Life Mutual Fund
o Kotak Mutual Fund

o HDFC Mutual Fund ‘
o Sundaram Mutual Fund |
X LIC Mutual Fund ‘
o Principal ‘

o Franklin Templeton ‘
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Award

And Achievements

GBI Mutual Fund (SBIMF) has been the proud recipient of the ICRA
online Award - 8 times, CNBC TV - 18 Crisil Award 2006 - 4 Awards,

e Lipper Award (Year 2005-2006) and most recently with the CNBC TV - 18 Crisil Mutual

sl of the Year Award 2007 and 5 Awards for different schemes.

2010

ICRA
MUTUAL FUND AWARDS 2010

ICRA
MUTUAL FUND AWARDS 2009

Lipper Award -
The Lipper India Fund Awards 2009




Outlook Money
NDTV Profit Awards 2008

Lipper Award - -

Outlook Money -
NDTV Profit Awards 2007

CNBC
Awaaz Consumer Awards 2007

Lipper Award -
The Lipper India Fund Awards 2007

ICRA
MUTUAL FUND AWARDS 2007




CNBC TV18 - CRISIL
Mutual Fund of the Year Award 2007

CNBC

Awaaz Consumer Awards 2006

Lipper Award -
The Lipper India Fund Awards 2006

ICRA phiser .
i T T, e
MUTUAL FUND AWARDS 2005




Chapter S:- Data Analysis And l“tcl‘Drctation
51 Introduction

rhe objective of the research is to provide sef of factors which TR

interprets Small Investor’s Perception on Mutual Funds, To achie:;etl:?s. b‘;_'" t'_"d'v'd”"‘h" -
which have come across during the literatyre survey has been listed O: :s:::;ilhc r:'L(t.Ul”r;
(Conﬁmlatory Factor Analysis), the questionnaires have been floated for ﬁn:] suor:co This
chapter explains the analysis and interpretation of the results that has been incorpor:t'ed l-t

also covers, testing of all Hypotheses and the outcome supported with the theory base

5.2 Data Analysis

Data collection, analysis and interpretation of results are the critical and core section in the
research process. The aim of analyze is to organize, classify and to summarize the data that
has been collected, such that they can be comprehended and interpreted to give the solutions
to the queries that triggered the research. Without interpretation, analysis of findings is not
fulfilled and interpretation cannot be preceded without analysis. Both are directly correlated.

In this chapter, based on the objectives stated earlier, a detailed analysis of the collected data
has been done. Hypothesis was tested based on the findings of the study, and the

interpretations and conclusions were drawn.
5.3 Reliability:-

Research requires dependable measurement. Measurements are reliable to the extent
that they are repeatable and that any random influence which tends to make measurements
different from occasion to occasion or circumstance to circumstance is a source of
measurement error. Reliability is the degree to which a test consistently measures whatever it
measures. Errors of measurement that affect reliability are random errors and errors of

measurement that affect validity are systematic or constant €rrors.
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Rclinhilily
jit-Hall
545D

; - Reliability requires only one N o
spit Hall Y administration. Especially, appropriate when

. very long. The most commonly used method to spli ‘ o
o tost 18 ver e tes to split the test into two is using the
| ) strategy: SINCE onger tests tend to be more reliable, and since split-half reliability

| syl
odd-€Y e : .
resents (he reliability of a test only half as long as the actual test, a correction formula
n" g L1

ed to the coefficient. Split-half reliability is a form of internal consistency

rcliﬂhi[iﬂ"
<5 Investor Perception on Mutual Fund With Respect to Demographic Factor
Table No: 5.1
Distribution of Respondents on Age
Number of
Respondents Percentage
" Less than 30 Years 28 84
31 to 40 Years 100 29.9
41 to 50 Years 155 46.4
51 to 60 Years 19 5.7
Above 60 Years 32 9.6
Total 334 100.0

ent of the respondents are less than 40 years
he age group of 41 — 50 years and the

h 4.1 shows the age group wise

Table 5.1 shows that thirty eight perc
of age, forty six percent of the respondents are in t
remaining fifteen percent is above 50 years of age. Grap

distributions.
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Graph No 5.1
Age Group Wise Distributions

“II .n_..lu I

Lessthan 311040 411050

51t060 Above50 Tot
21t a 50 ital
30 Years Years -

Years Years

Years
B H wNumberof @ W uw Percentge
Table 5.2
Distribution of Respondents on Gender
Gender Number of Respondents | Percentage
Male 250 74.9
Female 84 25.1
Total 334 100.0

Table 5.2 shows that more than two-third of the respondents is male

Respondents and only one-third is female respondents. Graph 4.2 shows the distribution of




' Graph No 52
Dlstributinn of Gender

Percentage

" Male

® Female

Table 5.3
Distribution of Respondents on Educational Qualification

b.No. Educational / Academic Number of
ualification [Respondents ercentage
Q P g
1 Matriculation/SSLC 44 13.2
2 HSC/Intermediate 51 15.3
3 Graduate 41 123
4 Post Graduate 82 24.6
5 Professional 97 29.0
6 Others 19 3.7

Table 5.3 shows that twenty nine pereent of the respondents have

. deoree as their educational
Professional degree, twenty four percent have graduate degree as their educ

v deorees as their educational
Qualification and six percent of the respondents have other degrees as their edue

qualification, Graph 4.3 shows the [ducational wise distributions.
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Table 5.4
Distribution of Respondents on Occupation
’S'K‘-;T Occupation Number of Respondents | Percen tage
| Service 41 12.3
— Business 29 8.7
— 3 Professional 16 4.8
e Salaried 199 59.6
o Retired 32 9.6
6 Self employed 17 5.1
Total 334 100.0

Table 5.4 shows that fifty nine percent of the respondents belong to salaried category, twelve
percent of the respondent belongs to service category; nine percent of the respondent belongs

to business category. Graph 4.4 shows the distribution of respondents in occupation wise.

Graph 5.4
Distribution of Respondents — Occupation
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Table 5.5
Distribution of Respondents on Working Sector

S.No. Working Sector Number of Respondents Percentage
a1 Private 219 65.6
) Public 43 12.9
3 Banks 35 10.5
4 Government 37 11.1
Total 334 100.0

Table 5.5 shows that sixty six percent of the respondents belong to private sector,

eleven percent of the respondent belongs to government sector.

Graph No 5.5
Distribution of Respondents — Working Sector
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Table 5.6
Distribution of Respondents on Marital Stat
Statug

Marital Status Number of Respondents
I e el R Percentage

Married 226
67.7

Unmarried 108
323

Total 334
- 100.0

Table 5.6 shows that sixty eight percent of the respondents are married and thirty two percent

¢ the respondents are unmarried.
0

Table 5.7
Distribution of Respondents on Family Type

-_';‘;pe of Family Number of Respondents Percentage
T Joint 125 374
Nuclear 209 62.6
Total 334 100.0

Table 5.7 shows that sixty three percent of the respondents have the
Family type as nuclear and thirty eight percent of the respondents having the family type as

Joint,
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Table 5.8
Distribution of Respondents having Number of Dependents
Family Members Number of Respondents Percentage
2 209 62.6
3 125 37.4
Total 334 100.0

Table 5.8 shows that sixty three percent of the respondents have number of dependents as

two dependents and thirty seven percent of the respondents having the number of dependents

as three dependents.
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Table 5,9

Distribution of Respondents by Income wise Classification

———
Monthly Income (Rs.) Number of Percentage
Respondents
10001-30000 114 34,
30001-60000 220 65.9
g Total 334 100.0

Table 5.9 shows that sixty six percent of the respondent belongs to Rs. 30001- Rs. 60000
[ncome Zroup and thirty four percent of the respondent belong to Rs. 10001- Rs. 30000

income group. Family income from Rs. 30001- Rs. 60000 and four percent of the respondents
have the family income from Rs. 60001- Rs. 100000.

Table 5.10
Distribution of Respondents on Frequency of Savings

Frequency of saving Number of Respondents Percentage
Monthly 239 71.6
Quarterly 33 15.9
Half yearly 42 12.6
Total 334 100.0

Table 5.10 shows that seventy two percent of the respondents save their money every month,

thirteen percent of the respondents save their money by every half yearly.
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Distribution of Respondents Sav;

Table 5.11

Objective
—
/ Yes N
qavings  [Number of T
savit IN i
objectiv® Percentage umber OTT\E be -
[Respondents [ o .
| Y Respondents centage Percenta
Child 226 popndens ge
pducation D 108 323
. ’ 334 (
e | 12.3 293 87.7 -
froment | 120 35.9 214 64‘] - —
— : 334 100.0
A 125
purchase Al 209 62.6
e . 334 100.0
[ of the 45.5 182 5
T 4.5 334 100.0
[t

Table 5.1

at Sl:ity g]lt ]: F S 'hE:SES :I”Id Edu:zu']:” as l]

qavings objective, forty six percent of the respondents chooses all of the ab C
e above (Child

Education,

percent

Table 5.12
Respondents Ranking on Long Term Investment Preference

of the respondents choose marriage as their savings objective

Ma .a i
| g s Ret”ements and Asset I UIChaSC) as theil SaVingS Obiecti\r"e a]ld [4%% el\r
I'T € s '€

PF/ Saving Scheme | Life Insurance Gold / Silver | Chits | Real Estate
Rank]1 Rank2 Rank3 Rank4 Rank5
62.0% 58.0% 56.0% 53.0% 50.0%

Table 5.12 shows that sixty two pe

SCh{:m h
€ a 1 1 he rs
S t (S]] ]|)[ig ter”[ |||VeSt|||.eIlt as t ﬁ t [}I'eferen

TeSponden
ts ranked Real Estate as their long term investment as the last
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,..--"'""'-—_ - C —-—-———_-_-__-___—_-__
Bank Deposits ompany Deposits Mutual Fund Ugitg Sha
] res
Rank]l Rank? Rank3
ank Panks
6] ‘00/"0 Ss.mﬁl 5
3 @ 55.0¢% 36 0%

Table 5.13 shows that sjxty
their short term investment t;:ﬂy o W@l o the respondend's ranked bank
sits as as the first preference and thinty six percent of the

respondents ranked shares as their short term investment as the ja«1 preference.

Table 5.14
Table showing sources of income for investing in Mutual Funds

™ S.No. Particulars Number of Respondents lfPerccntzge |
1 Present income 182 1| 54.5
2 Past savings 152 | 455
Total 334 [ 1900

Table 5.14 shows that fifty five percent of the respondents invest in Mutuzal funds from their
present income and forty six percent of the respondents invest in mutual funds from their past

savings.

Table 5.15
Table showing investors who expects Minimum rate of return to invest in Mutual Funds
S.No Particulars Number of Respondents  [Percentage
329
] <10 % 110
5 52.4
2 10% - 20% 175
14.7
3 21%-30% 49
i 334 100.0
Total
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5,15 shows that fifty two percent of the res
rab ‘-'n' .rcll’m""' on mutual funds and fificen perceny of the respond
p‘.“cnl (o thirty percent returns from mutual funds. o

orce

ond Xpe
pondents CXpect ten Percent ¢

S
(1 kg
LTI

expect twenty one

e

Table 5.16

Table showing preference of investors op time frame to invest in mutual fund
ual junds

S.No. Particulars Number of Respondents Tercemage
[ <1 Year 89 " _
2 1 -2 Years 215 Y ‘
—3 2-3 Years 30 G
— Total 334 T ’

Table 5.16 shows that sixty five percent of the respondents prefer one to Two vears 1o inyest
. mutual funds, twenty seven percent of the respondents prefer less than | vear to invest in

mutual funds and nine percent of the respondents prefer two to three vears 1o invest in mutual

funds.

Table 5.17
Table showing the Intermediaries preferred by investors to invest in mutual funds

S.No. Particulars Number of Respondents [Percentage ]
| Direct investment 29 8.7 ;

2 Brokers 256 76.6 '

3 Banks 7 2.1 i

4 Mutual fund Website 42 e |
Total 334 100.0 I

Table 5.17 shows that seventy seven percent of the respondents prefer Brokers as

Mermediary to invest in mutual funds, thirteen percent of the respondents prefer mutual fund

Website as intermediary to invest in mutual funds, nine percent of the respondents preter

direct investment as intermediary to invest in mutual funds and two percent Of the

res; 3 . . : al i ;
Pondents prefer banks as intermediary to invest in mutual funds.
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Table 5.16

_‘______...---""-__ .
S.No. Particulars Number of Respondents  [pe reentage
| <] Year 89 2.6
1.0
3 1 -2 Years 215 64.4
)4,
3 2 -3 Years 30 9.(
A
Total 334 100.0

Table 5.16 shows that sixty five percent of the respondents prefer one to Two years to invest
in mutual funds, twenty seven percent of the respondents prefer less than 1 year to invest in

nutual funds and nine percent of the respondents prefer two to three years to invest in mutual

funds.

Table 5.17
Table showing the Intermediaries preferred by investors to invest in mutual funds

S.No. Particulars Number of Respondents [Percentage
| Direct investment 29 8.7
2 Brokers 256 76.6
3 Banks 7 2.1
4 Mutual fund Website 42 12.6
Total 334 100.0

Brokers as

Table 5.17 shows that seventy seven percent of the respondents prefer

intermediary to invest in mutual funds, thirteen percent of the respondents prefer mutual fund

website as intermediary to invest in mutual funds, nine percent of the respondents preler

direc inveSlment as intermediary to invest in mutual funds and two pereent of the

res, > : i i i al funds
pondents prefer banks as intermediary to invest in mutual funds.
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r——— e ——— . (T .,"“
*”r—" Fauity fund - b’tru,,,,t’
)5
9 Debt fund — 14 4 -
Ll 44 ‘ é
3 Balanced fund “’-—ml:‘ - 2.1 '.
. - 4' . 4
,__...;‘--——— Commaodity — ’ 2.2 |
- —d
— Total D -_:’_"_4_ 4.7 ll
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Table 5,18 shows that forty two percent of the respondents, prefer fnyestment
i =TS

[ fund i , in balanced
fund amONg mutual fund investments, twenty Cight percemt of 1he respondents pref
. o -3 il , - b ‘: "r
investments in- equity fund among mutual fund Investments, tweny +, pescemt of

- # e - "1 7 "

mp{;nd(:l'll!' prcfcr investments in debt fund amony mutual fund inyvestmen- and four pereem
. A peren

of the respondents prefer investments in commodity fund among mutual fund investments

Table 5.19
Distribution of Respondents who prefers the option Investments in Mutual Funds

5.No. Particulars INumber of Respondents  [Percentage
I Growth option 47 14.]
2 Dividend Payment option 128 383
3 [Dividend re-investment option 145 43.4
4 Monthly income scheme 14 4.2
Total 334 100.0

Table 5.19 shows that forty three percent of the respondents prefer dividend reinvestment

“Mion in mutual fund investments, thirty eight percent of the res

4 - ree " the res
Pyment option in mutual fund investments; fourteen percent of the
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Table 5.20

Respondents who prefers the frequency of returng from Mutual Fund
’ al Funds

con of
. -bullﬂﬂ 0
pistr!

— particulars N
;ﬂﬁ______ umber of Respondents Percentage
..-—-I-""" Monthly 237 71
- | — Quarterly 57 171
..-—-;"‘ Half yearly 36 10.8
--‘:1""" — Annual 4 1.2
|

B Total 334 100.0
s

Table 5.20 shows that seventy one percent of the respondents prefer Monthly returns from

mutllal fun
mutual fund investments, eleven percent of the respondents prefer half yearly returns from

d investments, seventeen percent of the respondents prefer quarterly returns from

mutual fund investments, and one percent of the respondents prefer annual returns from

mutual fund investm ents.

Table 5.21
Distribution of Respondents who prefers the Equity Fund Types from Mutual Funds

S.No. Particulars Number of Respondents Percentage
1 Large cap equity fund 30 9.0
2 Mid cap equity fund 14 4.2
3 Small cap equity fund 14 4.2
4 Sector specific 37 1.1
NA 239 71.6
Total 334 100.0

Table 571 shows that eleven percent of the respondents prefer sector specific equity fund

lypes in mutual funds, nine percent of the respondents prefer larger cap equity fund types
om muytya| funds and four percent of the respondents prefer small cap and mid cap specific

Uity fund types from mutual funds.
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Table 5.22 shows that sixty seven peroent of the respondent

percent of the respondents prefer FMCG sector funds =

Banking and Social Media sector funds and less than

prefer Pharma sector funds.
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o factors are listed as ) a1 o :
e follow ing factors are listed as part of Mygyg] Fund Proguc Arar
eness among In
vestors.
Mutual Fund yields / gives maximum returns

Easy entry and exit to and from MF wigp, Minimum Initja) Investment opti
options.

. Investment Philosophy / Objective of the Fyng is i _ o
g iati mportant : :
o00d Capital Appreciation and NAV value is attractive while investing Fund with

»  Uniqueness of the Mutual Fund (Scheme) and innovative features attracts to invest in
Mutual funds
Table 5.24
Respondents Awareness on Mutual Fund Products

bl Fund Product Strongly [Disagree [Neutral |[Agree | Stromgly | Total
Awareness Disagree Agree

N % [N Y% IN (% N |% [N |% N |%

Mutual Fund yields / gives
Maximum Return

asy entry and exit to and
from MF with Minimal 0 0.0 0 0.0 7 R.1 74 [22.2 253 [75.7 (334 |100.0

Initial Investment options

Invest i

Objegzigtol}i;:gsgf:g i/S 0o oo | 2 e | 5 1555 [165272 1.4 133411000
:m&mnt while investing
Fund with good Capital
preciation and NAV valuef 0 (0.0 | 2 [0.6 I
IS attractive
msofthe Mutual - 253 - 334(00
- Fund  (Scheme) and] 0 | O | O [0 6 1.8 175 P2 ;

nn_ovative features attract
o Invest in Mutual funds —

99 percent of respondents either

0 0.0 0 [0.0 [ 2 0.6 {70 |21.0 262 [78.4 [334 [100.0

33 67 [0.1 254 [76 334 100.0

It is evident from Table 5.24 thal nearly
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Table 5.24 that nearly 98 percent of respondents either
. eyident from
Jtis €V!

strongly agree or
tement “uniqueness of the mutual fund (scheme) and in
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o the sta
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tive features
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ts t0 invest 1 mutual fund
c
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Affecting Awareness of Asset Management Company Reputation
Factors
5.5.2

among Investors

lowing factors are listed as part of Awareness of Asset
e 0‘J;nt Company Reputation among Investors
Managem

' tation or Brand
i Il 'be made based on the AMC Repu
t in mutual funds wi
I Investmen

Name

Investments will be made based on Company’s past performance/track record d
vestm e . |
e ized Goal Planner options based on the individual needs are getting provide
3. Customize
by AMC

i i > that ma
4. Guiding Investors about Projection of Economic Factors tha y

Performance in next 12 months

affect Fund
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Respondents Awareness on

Table 8.25

Ass
Asset Management Company Reputation

Carcness of Asset  Strongly

\anageme

at Company Disagree

Disagree

Neutral

Agree

trongly
Agree

T

otal

%o

N

%

IN

%

IN

%

N

Yo

%o

ment 1N mutual funds

e |
h"‘t‘ made based on the
:\;;l't‘ Reputation or Brand

|

0.0

0.0

0.0

104

31.1

D30

68.9

334

100.

]

osments will be made

| pased on Company’s Past
l F‘,rfomance-'track record

0.0

(P8

0.9

77

249

74.6

334

Customized Goal Planner
options based on the '

- dividual needs are getting
provided by AMC

0.0

0.0

0.0

67

0.1

267

79.9

334

100.0

Guiding Investors about

Projection of Economic
Factors that may affect
Performance  in  next 12
months

0.0

0.0

80

74.0

334

100.0

Table 5.25 shows that sixty nine percent of the respondents strongly agree that investment in

mutual funds will be made based on the AMC reputation or brand name, and thirty one

percent of the respondents agree that in

AMC reputation or brand name.

Seventy five percent of the respondents strongly agree that inv
company’s past performance/track record. twenty three

percen

vestment in mutual funds will be made based on the

estments will be made based on
t of the respondents agree that
formance/track record, two percent of

investments will be made based on company’s past per
the respondents remain neutral to this statement and nearly one percent of the respondents

disagree that investments will be made based on company’s past performance/track record.

at customized goal planner options based
C and twenty percent of the respondents
he individual needs are getting provided

Eighty percent of the respondents strongly agree th
= the individual needs are getting provided by AM
“gree that customized goal planner options based on't
0 AMC

n H H H o 'S 3 . ¢ [ .l
Xventy four percent of the respondents strongly agree that guiding investors ubmlll I:“‘.I“‘" A
A - - et . y A arty Q0
*"economic factors that may affect fund performance in next 12 months and nearfy twe
Percent of the respondents remain neutral to this statement.
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Table 5.2¢
Respondents Awareness on l'ndentamling Mutua) 1
und Riskg

m— 't‘rongl\ D s T
Understanding of gree Disagree Ney Strongly [
“.ual Fund Risks ™ Agred  Agree Total
N % N P f{;‘“"‘“‘“;‘r—-———-—_‘____ o !
e TS —1 | [ % N P
l’\eﬂ“f’"‘ - i —
prodvesifiisks 0 D0 0 po b b ko | P 34|
T —1
[y S | BT
beser place tomanzge 0 0.0 D bo 03 17 b3 76.6 e
! portfolio ' 100.0
[~ The value of its i

r ivestmenis may
fne because of market
Fisk
|

S § 5
1.0 0 po p b7 B3 1159 p72 L81.4 334 1100.0

Ir The value of an —
| investment declines
|

vecause of political [ PO 0 PO B P9 13 p19 psg hro b 100.0
|

| changes or instability in
the country

!
I
f nge in CurTency

f“x agzainst global

T O PO P Po [10 Bo 6o [18.0 pes (9.0 B34 liooo

F'-:S“”"i:‘.’“i:
isclosure of Standard D 247 334
| Scheme SpecificRisk o 0.0 o 0.0 .7 [18 P34 74.0 100.0
| Factors

i 5.26 shows that seventy four percent of the respondents strongly
g% that investment in mutual fund helps to diversify risks, twenty six percent of the

“#mdents agree that investment in mutual fund helps to diversify risks and nearly one
7 of the respondents remain neutral to this statement.

Tien
" even percent of the respondents strongly agree that fund

‘l

o sponde
" I beter place to manage portfolio, twenty three percent of the resp |
d nearly less than one pereent of

nts agree

. ‘q
¢ managers are better place to manage portfolio an

"spon .
dents remain neutral 1o this statement.
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e oont of e POSPIRIoNES st R agree that the value of it
o M Jovhine dovause of market sk sinteen peeent of the e
o imvesmonty may devline because of market nsk an |h‘“mﬂ““'-“"" N
a noutral to this statement I three pervent ot the

N o Wy
'\‘N'\‘ s

o -~ AR -~ > .
N SOVOR porvent ™ the respondents strongly agree that the value of An in
- . - \ f vestment
e quse of politk al changes or mstabiliny in the COUNLEY ! twenty two pe " the
It Y WO pervent of the

ase of political changes or
the countny and nearly one pervent of the respondents re

jonts AERE that the value of an investment devlines bec
ORI )

SNBRD W
3\,&- ol

main neutral to this
paxcnt.

S
aine pervent of the respondents strongly agree that change in Currency value

vend B against

Aol markel ma) Impact mvestments: eighteen pervent of the respondents agree that change
}\ . b . . -

| prrenc) Value against global market may impact investments and three percent of the
~OnICnS remain neutral to this statement.
Svenny four percent of the respondents strongly agree that disclosure of standand -~ scheme

ceific fisk factors: twenty three pervent of the respondents agree that disclosure of standand

heme spevitic risk factons and nearly three pervent of the respondents remain neutral to

Bis Satement.

54 Factors Affecting Respondents Awareness on Qualities of Investment
Advisors
The following factors are listed as part of Respondents Awareness on Qualities of

i

Iovestment Advisors

Imvestment Advisors needs to have good relationship including good rapport ith

mvestment.
s -~ S TR e &) arkets
Investment Advisor should have General awareness about the market
- smdations ¢ ailor plans to suit
Investment Advisor should make specitic recommendations and tailor pla
5eds for investing

4 . N 1% vach
* Investment Advisor should not be biased on his approac




at Advisor should redraw (he

yestime nvestment i

. I . | MEnt strategiey from i '

ng in estors pwicrcm‘c:«.‘ e e,

el

I\K‘P .

‘ : SLTC S¢ sl H 4 '

pisclosure of Repurchase / Redemption / Switch Procedures / p

: S/ Penaltiey

Table 5,27

Respondents Awareness on Qualiti
es of Investm
stment Advisors

e

Strongl
o of Investment BY  IDisagree N ;
Qualities 9%, Disagree gree [Neutral |Agree Strongly j
Advisors Agree Total
N %
0 N N 0/0 N 0/“ N o/o N °/o

ivestment Advisors needs (o
have good relationship 0 0 p 0.00 2 0.6 86 P5.7p46 [13.7 P34 100.0

including good rapport with
investors

.---'--_-__ .
Investment Advisor should D56 334
have General awareness aboutf 0 0.0 [0 0.0 0.3 [77 R3.1 76.6 100.0
the markets '

L.__ .
Investment Advisor should

make specific
recommendations and 0 0.0 0 0.00 9 .7 |53 |I1S.9R72 B1.4 [341100.0
tailor plans to suit needs for

investing

D58 334

Investment Advisor should
0 0.0 [0 0.0 0.9 713 RI19 77.2 100.0

not be biased on his
Approach

Investment Advisor should
redraw the investment 10 3.0 60 [18.0 [264 79.0 [34100.0
Stralegies from time to ‘ | |

Time, keeping investors

preferences.
E———

Disclosure of 3 5
ure of Repurchase / , - "
l?edcmpli011 / Switch 0 00 P o o ol “

rocedures / Penalties

‘-‘-."'&--._._____ L

e

ents strongly

lab)e ;
©3.27 shows that seventy four percent of the respond
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estment advisor needs to have

, that AN inv 2Ood re
s

IlllIUI S I' AR

: Jwenty SIX percent of the respondents agree that gp
fors: nvestme
Stment

Jationship including good rapport with i
“\d re 1 lIWCSlnrq ar
S and nearly
L8]

rapport with

Ve

in advisor needs 1o

b:‘\ ¢ }:l.
(s rem
yden
e

ain neutral to this statement. ¢ percent of the

. f the res
yenty SEVEN percent of the respondents strongly agree tha g Investment ad
Severt nt advis
bout th ot sor should
ave general awareness about the markets; twenty three percent of (e respond
. ts agree th
d bave o ents agree that
mycﬂm‘"“l advisor should have general awareness about the markets and | h
: ess than one

Pcrccf“ of the respondents remain neutral 1o this statement.

cighty On€ percent of the respondents strongly agree that an investment
Jdvisor should make specific recommendations and tailor plans to suit needs for investing:
dxteen percent of the respondents agree that investment advisor should make specifi;
rcwmmcndations and tailor plans to suit needs for investing and three percent of the

espondents remain neutral to this statement.

Geventy seven percent of the respondents strongly agree that an

jnvestment advisor should not be biased in his approach; twenty two percent of the
respondents agree that an investment advisor should not be biased in his approach and nearly
one percent of the respondents remain neutral to this statement.

Seventy nine percent of the respondents strongly agree that an

Investment advisor should redraw the investment strategies from time to time, keeping
investor’s preferences; eighteen percent of the respondents agree that an investment advisor
sould redraw the investment strategies from time to time, keeping investor’s preferences and
three percent of the respondents remain neutral to this statement.

Seventy four percent of the respondents strongly agree that an investment advisor should
disclose of repurchase / redemption / switch procedures / penalties; twenty four percent of the

respondents agree that an investment advisor should disclose of repurchase / redemption /

swilch procedures / penalties and nearly two percent of the respondents remain neutral to this

slatement,

555 Factors Affecting Respondents Awareness on Understanding Asset Management

Company Services
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Daily
Disclosure of Deviation of Investment from Original Pattern

L

Grievance Redressal Machinery by AMC (Asset Management

ComPany)

Mutual Fund Investment can be made through online (Websites) —

brokers

5.

Disclosure of Investor’s Rights & Services

The following factors are listed as part of Respondents Awareness
»on

anding Asset Management Company Services

disclosure of NAV (Net Asset Value)

without help of

Table 5.28
Respondents Awareness on Understanding Asset Management Company Services
i t
Understanding Asset [Strongly Disagree [Neutral | Agree Strongly Total
Management Disagree Agree
Company Services IN 1% N [% N [% N [% N % IN P
Daily disclosure of 252 334
NAV (Net Asset 0.0 0.0 1.8 76 [22.8 75.4 100.0
Value)
Disclosure of
Deviation of
Investment from 0.0 0.0 0.0 [75 [22.5 259 [77.5 [334 [100.0
Original Pattern
Grievance Redressal
Machinery by AMC
(Asset Management 0.0 0.0 2.4 [73 21.9 R53 [75.7 B34 [100.0
Company)
Mutual Fund
Investment can be
.0 [334 [100.0
made through online 0.0 0.0 1.5 82 4.6 p4a7 [74.0
(Websites) — without
help of brokers
[T 4
.. Disclosure of 2 ke oo
Jor's Rights & Services '




< 7§ shows that seventy five percent of the respondents

: : trong|
bi¢ strongly agree
cment company should disclose NAV (Nt Asset Value) daily BIC€ that an agsey
g :
* jndents a8ree that an asset management company shoylq g;
is

fa
twenty nine percent of

rS

geviatl
qeventy six pereent of the respondents strongly agree that an asset Management Company
ould have ET ievance Redressal machinery; twenty two percent of the respondents agree that
an assel management company should have grievance Redressal machinery and nearly two

cent of the respondents remain neutral to this statement.
e

reent of the respondents strongly agree that an asset management company

eventy four P€
chould leverage the technology by making the investors invest in mutual funds through online
| websites without the help of brokers; twenty five percent of the respondents agree that an
sssel management compary should leverage the technology by making the investors to invest
o mutual funds through online / websites without the help of brokers and nearly two percent
of the respondents remain neutral to this statement.

Sixty eight percent of the respondents strongly agree that an asset Management Company
should disclose investor’s right and services; twenty nine percent of the respondents agree
that an asset management company should disclose investor’s right and services; three

percent of the respondents remain neutral to this statement and one percent of the respondents

disagree that an asset management company should disclose investor’s right and services.

55.6 Summary on Factors Affecting Investor Perception on Mutual Funds

Statements related to five dimensions of the current study namely Mutual

Fund Product Awareness, Awareness of Asset Management Company Reputation,
Understanding of Mutual Fund Risk, Qualities of Investment Advisors and

Understanding Asset Management Company Services are included in the Questionnaire.

For each statement the respondents is expected to choose one of the five options namely

rongly Disagree, Disagree, Neutral, Agree and Strongly Agree.
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(1 isgiven for Strongly Disagree a
o 1

Score of 2 iy given for Disagree
5 Seore !

{3is given for Neutral a Score of 4 i given for Agree
core 0125
A>E

5 is given for Strongly Agree
Seore OF - L

A spondent is assessed on the basis of the survey obtained in each

S |]‘c.

[very

O

fthe five dimensions. Overall summary statistics such g4 the me
¢ 0 -
1. .on is given in the Table 4.29 and Table 4,3,
chlﬂllO

an value and standard

Table 5.29
Overall Summary Statistics

Factors Mean SD
B Product Awareness 4,75 0.35
B Company Awareness 4.73 0.30
Understanding of MF 4.75 0.29
Quality of Investment Advisors 4.76 0.29
Understanding Asset Management 4,72 0.32
Table 5.30
Overall Summary Statistics - Percentage
Factors Mean SD
Product Awareness 95.03 6.97
Company Awareness 94.6 6.00
_-'-‘--h__
Understanding of MF 95.06 5.84
--"""'-——_._____
Quality of Investment Advisors 95.11 5.79
-‘_-_--'-'—h_____
w ing Asset Management 94.46 6.41

As for the variations in responses are concerned, respondents are more consistent

n lh\' e
“Ir responses in unde

rstanding of Mutual Fund Product and Quality of Investment
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(vp"f s.-Findings. Suggestions and Conclusion

(| Findings*

s the Age Group of 41-30 years were more in numbers. The second most Invest
vestors

-~

. yap of 31-40 years and the leas :
,ﬁiﬂ@wo ) the least were in the age group of 51

-60 years.
Vst of the Investors were Professionals. Graduate or Post Graduate, and below HSC

r

orv few i numbers

sy iCW MO -
e W

. B Occupation group most of the Investors were Gowt. employees. the second most
s WETE Private employees & Retired persons and the least were associated with
5 dzssionals & Self-employed.

' jn fzmily Income group. between Rs. 30.001- 60.000 were more in numbers, the
seoond MOt WeTT in the Income group of more than Rs.30. 000 and the least were in the
g of below Rs. 10.000.

; shoue 2ll the Respondents had a2 Saving A/c in Bank. 61% Invested in Fixed Deposits,
(s 55% Respondents invested in Mutual fund.

5 ' \ostly Respondents preferred High Return while investment. the second most
s-sfzrred Low Risk then liquidity and the least preferred Trust.

,  Among Respondents only 60% had invested in Mutual Fund and 40% did not have
zvested in Mutual fund.

, Out of 80 Respondents 81% were not aware of Mutual Fund. 13% told there is not any
esific reason for not invested in Mutual Fund and 6% told there is likely to be higher risk in
';'.':3.2.: Fund.

»  Most of the Investors had invested in Reliance or UTI Mutual Fund, SBI Prudential

% 2% good Brand Position among investors, SBIMF places after SBI Prudential according

% the Respondents.

, Out of 55 investors of SBIMF 64% have invested due to 165 association with the Bran

%81. 27% Invested because of Advisor's Advice and 9% due

r

to better return.

are of SBIME, the
Most of the investors who did not invested in SBIMF due to not Aware 0

*womd most due to Agent’s advice and rest due to Less Return. S
sferre Jiance Mutw ;
For Future investment the maximum Respondents preferred Reli

E sferred a l M.
% %uond most preferred SBI Prudential. SBIMF has beet preferred after (et
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§0% Investors preferred to Invest through Financial Advisors 25% through AMC
d s Direct Investment) and 15% through Bank.
a

me i
( 65% preferred One Time Investment and 35% preferred SIP out of both type of Mode
0i_lm,esfment.

The most preferred Portfolio was Equity, the second most was Balance (mixture of
ooth equity and debt), and the least preferred Portfolio was Debt portfolio.

» Maximum Number of Investors Preferred Growth Option for returns, the second most
prefeffed Dividend Payout and then Dividend Reinvestment.

’ Most of the Investors did not want to invest in Sectorial Fund, only 21% wanted to
| invest in Sectorial Fund.

5.2 Suggestions:-
» The most vital problem spotted is of ignorance. Investors should be made aware of the
benefits. Nobody will invest until and unless he is fully convinced. Investors should be made

to realize that ignorance is no longer bliss and what they are losing by not investing.

» Mutual funds offer a lot of benefit which no other single option could offer. But most

of the people are not even aware of what actually a mutual fund is? They only see it as just
another investment option. So the advisors should try to change their mindsets. The advisors
should target for more and more young investors. Young investors as well as persons at the

height of their career would like to go for advisors due to lack of expertise and time.

» Mutual Fund Company needs to give the training of the Individual Financial Advisors ‘

about the Fund/Scheme and its objective, because they are the main source to influence the ‘

investors.

5.3 Conclusion:-

Running a successful Mutual Fund requires complete understanding of the ‘

peculiarities of the Indian Stock Market and also the psyche of the small investors. This study ‘

has made an attempt to understand the financial behavior of Mutual Fund investors in

connection with the preferences of Brand (AMC),
Products, Channels etc. 1 observed that many of people have fear of Mutual Fund. They think
their money will not be secure in Mutual Fund. They need the knowledge of Mutual Fund and

its related terms. Many of people do not have invested in mutual fund due to lack of
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nes although they have money 1 inyes, A

t - A b A H 1 i
he awareness and income iy growing the

ikt

byer of mutual fund investors are al groving

ymuve g
L r i V | ( . W ’

pyrand” PIAY important role for the investment, People invest in those Companies where

ey have faith or they are well known with them . Some AMCs are not performing well

p of the sehemes of them are vivi .
Sithough ¥Ime Fe giving good retum because of not awareness about

o4, Retiance, UTL, SBIME, SBI Prudential etc. they are well known Brand, they are

pra
pcflfffmi“g wel) and their Assets Under Management i larger than others whose Brand name
e 1 well known like Principle, Sundaram, etc,

Distribution channels are also important for the investment in mutual fund. Financial
adyiors are the most preferred channel for the investment in mutual fund. They can change
vestors’ mind from one investment option to others. Many of investors directly invest their
money through AMC because they do not have to pay entry load. Only those people invest

directly who know well about mutual fund and its operations and those have time.
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FACT SHEET AND STATEMENT

WWW.SBIMF.COM

WWW.MONEYCONTROL.COM

WWW.AMFIINDIA.COM

___W\!W.ONLINERESEARCHONLINE.COM

WWW. MUTUALFUNDSINDIA.COM
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