Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]
UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: V
Course Code: JM 504 Course Title: Content development for digital media

Name of the student; Ta\m H e P'rr.x ‘3‘1 aht C»\_'%.CAM_ROH Number: {252

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to adapt their writing style for digital platforms, enhancing readability
and engagement.
Agree (3) DSatisfactory ) DDisagrec 1)

CO2: students will demonstrate the ability to create multimedia storytelling content optimized
for diverse digital platforms.
AE?(gree 3) DSatisfactory 2) DDisagree (1)

COa3: students will improve their practical skills in blog creation, content writing, and
promotion in the Digital space.

%ﬁ' (3) DSatisfactory ) DDisagree 1)

CO4: students will be capable of creating engaging Face book content and

managing promotional activities ferpersonal and professional purposes. :
DAgree 3) Satisfactory (2) DDisugrce 1)

CO5: Students will acquire the skills for effective communication and audience engagement.
Agree (3) DSatisfactory (2) : DDisagree 1

CO6: Students will be able to create and curate content for YouTube, optimizing it for
discoverability and audience engagement.
\p}\/g?-cn 3 Osatistactory (2) OIpisagree (1)

CO7: Students will develop critical thinking skills to evaluate information authenticity and
infgrmed Digital communication environment.
E{gi: 3) Osatisfactory (2) Opisagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: V
Course Code: JM 504 Course Title: Content development for digital media

Name of the student: Md [’}.[JO A shek Roll Number:_{172 S|}

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to adapt their writing style for digital platforms, enhancing readability
L’gpengagement.
Agree (3) EISatisfactory ) DDisagrcc (40

CO2: students will demonstrate the ability to create multimedia storytelling content optimized

for diverse digital platforms.
DAgree ®3) ) . Satisfactory (2) DDisagree (1)

COa3: Students will improve their practical skills in blog creation, content writing, and
promotion in the Digital space.
vE'A’gr/ee 3) DSatisfactory 2) DDisagree (1)

CO4: Students will be capable of creating engaging Face book content and
managing promotional activities for personal and professional purposes.
Agree (3) Osatistactory (2) Obisagree (1)

COS: Students will acquire the skills for effective communication and audience engagement.
mérec 3) DSatisfactory 2) DDisagree )

CO6: Students will be able to create and curate content for YouTube, optimizing it for
discoverability and audience engagement.
DAgree 3) VES/atisfactory ) DDisagree 1)

CO7: Students will develop critical thinking skills to evaluate information authenticity and
informed Digital communication environment.
mércc (3) DSatisfactory 2) DDisagree 1)




Anekant Education Society’s

Tuljaram Chaturchand College
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Academic Year: 2021-22
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: V
Course Code: JM 504 Course Title: Content development for digital media
Name of the student: _k La'n M ukH:a‘Y Pn'-l (‘- Roll Number: \3 ¢2. 5

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to adapt their writing style for digital platforms, enhancing readability
and engagement. ‘
;Dig’?cc 3) DSatisfactory 2) DDisagrcc (1)

CO2: students will demonstrate the ability to create multimedia storytelling content optimized

for diverse digital platforms.
DAgree:(3) i LEgatisfactory 2) DDisagree (1)

CO3: Students will improve their practical skills in blog creation, content writing, and
promotion in the Digital space.
\-Eﬁree 3) DSatisfactory 2) DDisagree )

CO4: Students will be capable of creating engaging Face book content and
managing promotional activities for personal and professional purposes.
bzfgree 3) ,DSatisfacmr_v 2) DDisagree 1)

CO&: Students will acquire the skills for effective communication and audience engagement.
(,Dé_tﬁec 3 DSatisfactory 2) . DDisagrcc 1)

CQ6: Students will be able to create and curate content for YouTube, optimizing it for
discoverability and audience engagement.
gree (3) DSatisfactory (2) DDisagree (1)

CO7: Students will develop critical thinking skills to evaluate information authenticity and
informed Digital communication environment.
Clagree (3) Lsatisfactory (2) Opisagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
| ' Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: V
Course Code: JM 504 Course Title: Content development for digital media

Name of the student: koﬁr‘c)n & QaA.AY‘d.LL gg&bj l Roll Number: ]3 Sayp

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to adapt their writing style for digital platforms, enhancing readability
and engagement. ‘
\-E'Agrée 3) DSatisfactory 2) DDisagrce )

CO02: Students will demonstrate the ability to create multimedia storytelling content optimized

for diverse digital platforms.
DAgree 3) “Egtisfactory (2) DDisagree (1)

CO3: Students will improve their practical skills in blog creation, content writing, and
promotion in the Digital space. _
‘-Efgree 3) DSatisfactory 2) DDisagree’(l)

CO4: students will be capable of creating engaging Face book content and
\E@naging promotional activities for personal and professional purposes.
Agree (3) Osatistactory (2) Opisagree (1)

CO5: Students will acquire the skills for effective communication and audience engagement.
t%rec 3) DSatisfactory ) . DDisagrce (1)

CO6: Students will be able to create and curate content for YouTube, optimizing it for
discoverability and audience engagement.
Agree (3) DSatisfactory ) DDisagree 1)

CO7: Students will develop critical thinking skills to evaluate information authenticity and
informed Digital communication environment.
Agree (3) : DSatisfactory ) DDisagrec 1)
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Tuljaram Chaturchand College
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Academic Year: 2021-22
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: V
Course Code: JM 504 Course Title: Content development for digital media

Name of the student: [\ ¢y a:lo_ﬂ Pu?e,slq MaMoAé,V Roll Number:_(3 $33

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to adapt their writing style for digital platforms, enhancing readability
and engagement.
k—'Efgrec 3) DSatisfactory 2) DDisagrce @

CO2: Students will demonstrate the ability to create multimedia storytelling content optimized
for diverse digital platforms.
DAgree 3) \-/Egatisfactory 2) DDisagree (1)

COa3: Students will improve their practical skills in blog creation, content writing, and
promotion in the Digital space.
Agree (3) DSatisfactory ) B DDisagree )]

CO4: students will be capable of creating engaging Face book content and
managing promotional activities for personal and professional purposes.
ﬂfgree 3) DSatisfucmry (2) DDisagree 1)

CO5: Students will acquire the skills for effective communication and audience engagement.
vzxgrec 3) DSatisfactory 2) . DDisagree ()]

COB6: Students will be able to create and curate content for YouTube, optimizing it for
digeoverability and audience engagement.
Lﬁree 3) DSatisfactory 2 DDisagree 1)

CO7: Students will develop critical thinking skills to evaluate information authenticity and
informed Digital communication environment.
\‘m/.r\ogrce 3) Clsatisfactory (2) CIbisagree (1)
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Academic Year: 2021-22
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: V
Course Code: JM 505 Course Title: Video Production Group Project

Name of the student: _(J(\ )\ b\@ %’ Qs h( Ih1_ (.HQQ(' I Roll Numberzgﬂﬁ_

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will demonstrate a nuanced grasp of moving image dynamics, showcasing the
ability to analyze and differentiate between still and moving images, and understand the
evolution of the medium from film to video.

Agree (3) DSatisfactory (2) DDisagrce (1)
CO02: Students will produce well-integrated audio-visual projects, displaying proficiency in
understanding the physics and cultural implications of sound, achieving synchronization, and
effectively combining image and sound in a technical context.
DAgree 3) Egz’atisfactory 2) DDisagree (1)
CO3: students will demonstrate advanced visual composition skills, creating compelling shots,
scenes, and sequences while effectively incorporating elements of writing for the visual
medium within the dimensions of time and space.
mgree 6)) DSatisfactory 2) DDisagrce 1)
CO4: Students will apply screen grammar principles, showcasing proficiency in using
various camera angles, ensuring continuity, and employing transitions, while
demonstrating a nuanced understanding of basic TV genres.
Mgree 3) O Satisfactory (2) DDisagrec (1)
CO5: Students will execute efficient production processes, demonstrating the ability to manage
and deliver high-quality video content from ideation through post-production.

Agree (3) Osatisfactory 2) = - . Disagree (1)
CO6: Students will demonstrate effective collaboration within creative and technical teams,
showcasing a thorough understanding of the roles involved and contributing to successful

production management.
gree (3) DSatisfactory ) DDisagree 1)

CO7: Students will operate production equipment competently, ensuring they can effectively
use cameras, lighting, sound, and editing equipment in real-world production scenarios,
contributing to the successful execution of video projects.

Agree (3) Osatisfactory (2) " [pisagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: V
Course Code: JM 505 Course Title: Video Production Group Project

Name of the student: Cﬂgﬂl Kt,uﬁ d \‘03' Igf‘ \ CK%MK Roll Numberzg)g_ﬂ,_

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will demonstrate a nuanced grasp of moving image dynamics, showcasing the
ability to analyze and differentiate between still and moving images, and understand the
evolution of the medium from film to video.
EIAgrccv(3) DSatisfactory (2) . DDisagrcc 1)
CO2: students will produce well-integrated audio-visual projects, displaying proficiency in
understanding the physics and cultural implications of sound, achieving synchronization, and
effectively combining image and sound in a technical context.
EXgree 3) DSatisfactory 2) DDisagree (1)
CO3: students will demonstrate advanced visual composition skills, creating compelling shots,
scenes, and sequences while effectively incorporating elements of writing for the visual
medium within the dimensions of time and space.
E,Agree 3) DSatisfactory 2) DDisagrcc 1)
CO4: Students will apply screen grammar principles, showcasing proficiency in using
various camera angles, ensuring continuity, and employing transitions, while
demonstrating a nuanced understanding of basic TV genres.
DAgree 3) } 'E(Satisfactory 2) (| Disagréc (1)
COS: Students will execute efficient production processes, demonstrating the ability to manage
g}deiiver high-quality video content from ideation through post-production.

Agree (3) DSatisfnctory 2) DDisagree 1)

CO&: Students will demonstrate effective collaboration within creative and technical teams,
showcasing a thorough understanding of the roles involved and contributing to successful

ggduction management.
Agree (3) DSatisfactory 2) DDisagree (1)

CO7: Students will operate production equipment competently, ensuring they can effectively
use cameras, lighting, sound, and editing equipment in real-world production scenarios,
conpributing to the successful execution of video projects.

DA);:E:O) Osatisfactory (2) B ~ DOpisagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: V
Course Code: JM 505 Course Title: Video Production Group Project

Name of the student: K"\ an VY\UK\IT\—CD’ ad i P Roll Number: Liﬁ) Q.@

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will demonstrate a nuanced grasp of moving image dynamics, showcasing the
ability to analyze and differentiate between still and moving images, and understand the
evolution of the medium from film to video.

Agree (3) DSatisfs:ctory (2) : DDisagree 1)
CO2: Students will produce well-integrated audio-visual projects, displaying proficiency in
understanding the physics and cultural implications of sound, achieving synchronization, and
effectively combining image and sound in a technical context.
EA/g.-ec 3) _ Osatisfactory (2) Opisagree (1)
COa3: Students will demonstrate advanced visual composition skills, creating compelling shots,
scenes, and sequences while effectively incorporating elements of writing for the visual
medium within the dimensions of time and space.
-mgree 3) DSatisfactory (2) DDisagrce 1)
CO4: Students will apply screen grammar principles, showcasing proficiency in using
various camera angles, ensuring continuity, and employing transitions, while
demonstrating a huanced understanding of basic TV genres. '
DAgree 3) Satisfactory (2) DDisagréc m
CO&: Students will execute efficient production processes, demonstrating the ability to manage
and deliver high-quality video content from ideation through post-production.
g‘}(grec 3) DSntisfactory (2) DDisagree (1)
CO6: Students will demonstrate effective collaboration within creative and technical teams,
showcasing a thorough understanding of the roles involved and contributing to successful
'-ér"g

roduction management.
Agree (3) DSatisfactory 2) DDisagree (1)

CO7: Students will operate production equipment competently, ensuring they can effectively
use cameras, lighting, sound, and editing equipment in real-world production scenarios,
coptributing to the successful execution of video projects.

mf;ree 3) Osatisfacto ry (2) ' DDisagree 4]




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: V
Course Code: JM 505 Course Title: Video Production Group Project

Name of the student: Kﬂﬁ’dﬂ@ Savya \O\ﬂ [uN .1\ Roll Number: 15538

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will demonstrate a nuanced grasp of moving image dynamics, showcasing the
ability to analyze and differentiate between still and moving images, and understand the
evolution of the medium from film to video.

Agree (3) DSa:isfactnry @) . DDisagree (1)
CO02: Students will produce well-integrated audio-visual projects, displaying proficiency in
understanding the physics and cultural implications of sound, achieving synchronization, and
effectively combining image and sound in a technical context,
mgree 3) DSatisfactory ) DDisagree 1)
CO3: Students will demonstrate advanced visual composition skills, creating compelling shots,
scenes, and sequences while effectively incorporating elements of writing for the visual
medium within the dimensions of time and space.
E(gree ) DSatisfactory (2) DDisagree 1)
CO4: Students will apply screen grammar principles, showcasing proficiency in using
various camera angles, ensuring continuity, and employing transitions, while
demonstrating a nuanced understanding of basic TV genres.
%ree 3) DSatisfactnry @) O Disagre'e 1)
COS: Students will execute efficient production processes, demonstrating the ability to manage
and deliver high-quality video content from ideation through post-production.

Agree (3) Osatisfactory (2) OIbisagree (1)
CO6: Students will demonstrate effective collaboration within creative and technical teams,
showcasing a thorough understanding of the roles involved and contributing to successful

production management.
DAgree (3) ‘ﬂ/Satisfactory ) DDisagree 1

COT7: Students will operate production equipment competently, ensuring they can effectively
use cameras, lighting, sound, and editing equipment in real-world production scenarios,
confributing to the successful execution of video projects.

IE(gt?ce 3) Osatisfactory (2) ‘ Oisagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: V
Course Code: JM 505 Course Title: Video Production Group Project

g
Name of the student: Nﬂm Q&HUP (?Sh mah&d €\ Roll Number: f) 45)

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will demonstrate a nuanced grasp of moving image dynamics, showcasing the
ability to analyze and differentiate between still and moving images, and understand the
gplution of the medium from film to video.

Agree (3) Osatistactory (2) OIbisagree (1)
CO02: Students will produce well-integrated audio-visual projects, displaying proficiency in
understanding the physics and cultural implications of sound, achieving synchronization, and
effectively combining image and sound in a technical context.

Agree (3) _ DSatisfactory 2) DDisagree 1)
CO03: Students will demonstrate advanced visual composition skills, creating compelling shots,
scenes, and sequences while effectively incorporating elements of writing for the visual
medium within the dimensions of time and space.
‘ElAgree (3) N [dsa tisfactory (2) DDisagrce 1)
CO04: Students will apply screen grammar principles, showcasing proficiency in using
various camera angles, ensuring continuity, and employing transitions, while
demonstrating a nuanced understanding of basic TV genres.

Agree (3) DSﬂtisfactnry 2) DDisagrée (1)
CO5: Students will execute efficient production processes, demonstrating the ability to manage
and deliver high-quality video content from ideation through post-production.

Agree (3) DSatisfactory (2) DDisagree (1)
CO6: Students will demonstrate effective collaboration within creative and technical teams,
showcasing a thorough understanding of the roles involved and contributing to successful
production management.

Agree (3) Osatisfactory (2) Opisagree (1)

COT7: Students will operate production equipment competently, ensuring they can effectively
use cameras, lighting, sound, and editing equipment in real-world production scenarios,
contributing to the successful execution of video projects.

OAagree 3) M}Sitisfactory @) ' Obisagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: V
Course Code: JM 506 Course Title: Industry Internship
Name of the student: J‘ﬁ'L Clory oy {L \L 1S L Roll NumberE\ 43S 34

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

Sa
CO1: Students will be able to describe the structure, functioning, and culture of a specific

organization based on their Studentship experience.
\_Dkgree 3) DSatisfactory ) DDisagree 1)

CO2: Students will be able to apply theoretical concepts from their academic curriculum to
solve real-world problems encountered during their Studentship.

HFagree (3) Clsatistactory (2) Opisagree (1)
CO3: Sstudents will be able to effectively communicate their Studentship experience and
learnings through a professional presentation or report, demonstrating clear and concise
articulation of information.

{Dﬂgree 3) DSatisfactory 2) DDisagree 1)

CO4: Students will be able to plan and execute tasks within a specified
timeframe, showcasing effective project management skills.
D?(gree 3) DSatisfactory ) DDisagree 1)

COS: Students will be able to identify and address challenges encountered during their
Studentship, demonstrating critical thinking and problem-solving skills.
DAgree 3) ﬂSﬁisfactow 2) DDisagree (1)

COG6: Students will be able to demonstrate adaptability and resilience in a dynamic work
environment, adjusting to new situations and overcoming challenges.
";\grcl: (3) DSatisfuctory ) (] Disagree (1)

CO7: students will be able to identify and describe how their work contributed positively to the
organization's functioning.
*El.x\grm: A3) DSatisfactory ) DDisagree (0))]




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: V
Course Code: JM 506 Course Title: Industry Internship
‘o \
Name of the student: _{ -1\ j Chb S\ cj \v‘\ Roll Number:'l 1S540

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to describe the structure, functioning, andEuIture of a specific
organization based on their Studentship experience.
\D{gree (&)} DSatisfactory 2) DDisagree 1)

CO2: Students will be able to apply theoretical concepts from their academic curriculum to
solve real-world problems encountered during their Studentship.

\—mgrce 3) DSatisfactory 2 DDisagree 1)
CO3: Students will be able to effectively communicate their Studentship experience and
learnings through a professional presentation or report, demonstrating clear and concise
articulation of information.

Q,DAflzee 3) DSatisfactory 2) DDisagree 1)

CO4: Students will be able to plan and execute tasks within a specified
timeframe, showcasing effective project management skills.
DAgree A3 \,ESftisfactory 2) DDisagree m

COS: Students will be able to identify and address challenges encountered durmg their
Studentship, demonstrating critical thinking and problem-solving skills.
DAgrec 3) DSatlsfactory (2) DDlsagree )

COG6: Students will be able to demonstrate adaptability and resilience in a dynamic work
environment, adjusting to new situations and overcoming challenges.
QE{ree 3) DSatlsfactory 2) DDlsagree (1)

CO7: Students will be able to identify and describe how their work contributed positively to the
organization's functioning. _
= GAgrcc 3) DSatisfactory 2) DDisagree 1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

|

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: V
Course Code: JM 506 Course Title: Industry Internship
Name of the student: f\\f\ L1y —\ VETal JT .‘.\Jr‘rﬁ \« Roll Number: J\T‘-J §472

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

N
CO1: Students will be able to describe the structure, functioning, and culture of a specific
organization based on their Studentship experience.
C;-A:gree (3) DSatisfactory 2) DDisagree 1)

CO2: Students will be able to apply theoretical concepts from their academic curriculum to
solve real-world problems encountered during their Studentship.

\%ce 3) DSatisfactory ) DDisagree 1)
CO3: Students will be able to effectively communicate their Studentship experience and
learnings through a professional presentation or report, demonstrating clear and concise

articulation of information.
DAgree ©)) misfactory ) DDisagree @)

CO4: Students will be able to plan and execute tasks within a specified

timeframe, showcasing effective project management skills.
,EfA/grcc 3) DSatisfactory (2) DDisagree )

COS: Students will be able to identify and address challenges encountered during their
Studentship, demonstrating critical thinking and problem-solving skills.
@Agree 3) DSatisfactory 2) DDisagree (1)

CO6: Students will be able to demonstrate adaptability and resilience in a dynamic work
environment, adjusting to new situations and overcoming challenges.

‘E{gree 3) E]Satisfactory 2) DDisagree m

CO7: Students will be able to identify and describe how their work contributed positively to the

organization's functioning.
\E’A/gree A3) DSatisfactory 2) DDisagree 1)




Anekant Education Society’s

Tuljaram Chaturchand College
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Academic Year: 2021-22
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: V
Course Code: JM 506 Course Title: Industry Internship
)] \ \ ~l = =
Name of the student: %&\ CyY YNNI 'C_} [ oYy i"\'\ Roll Number: ™| 1§ %C‘

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

RS
CO1: Students will be able to describe the structure, functioning, and culture of a specific
organization based on their Studentship experience.
JAgree (3) DSatisfactory ) DDisagree 1

CO02: Students will be able to apply theoretical concepts from their academic curriculum to
solve real-world problems encountered during their Studentship.

~Hgree (3) Osatisfactory (2) Opisagree (1)
CO3: Students will be able to effectively communicate their Studentship experience and
learnings through a professional presentation or report, demonstrating clear and concise
articulation of information.

LE‘}{gree 3) ) DSatisfactory 2) D’Disagree 1)

CO4: Students will be able to plan and execute tasks within a specified

timeframe, showcasing effective project management skills.
Agree (3) DSatisfactory 2) DDisagree 1

CO5: Students will be able to identify and address challenges encountered during their
Studentship, demonstrating critical thinking and problem-solving skills. »
~ElAgree (3) DSatisfactory ) DDisagree 4))

COG6: Students will be able to demonstrate adaptability and resilience in a dynamic work
environment, adjusting to new situations and overcoming challenges. . '

Clagree (3) —[Hsatistactory (2) Opisagree (1)

COT7: Students will be able to identify and describe how their work contributed positively to the

organization's functioning.
/\/Z%:ree 3) DSatisfactory (2) DDisagree 1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies
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Academic Year: 2021-22

Feedback on Course outcome [CO]
UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: V

Course Code: JM 506 Course Title: Industry Internship

Name of the student: '"T_lL Yy \ < L ) \--r-t\ S L\ 1y r‘ Roll Number: "\ 3§/ 2

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

N
CO1: Students will be able to describe the structure, functioning, and culture of a specific
organization based on their Studentship experience.

2

Llagree (3) v Osatisfactory (2) Cpisagree (1)

CO2: Students will be able to apply theoretical concepts from their academic curriculum to
solve real-world problems encountered during their Studentship.

Agree 3) Osatisfactory (2) CIpisagree (1)
CO3: Students will be able to effectively communicate their Studentship experience and

learnings through a professional presentation or report, demonstrating clear and concise
articulation of information.

DaGree 3) Osatistactory 2) Opisagree (1)

CO4: students will be able to plan'and execute tasks within a specified
timeframe, showcasing effective project management skills.
\E(gree A3 i DSatisfactory 2) DDisagree (1)

COS: Students will be able to identify and address challenges encountered during their
Studentship, demonstrating critical thinking and problem-solving skills. :
%ee 3 DSatisfactory 2) ' DDisagree (1)
CO6: Students will be able to demonstrate adaptability and resilience in a d

ynamic work
environment, adjusting to new situations and overcoming challenges. . '

\E['.'»\"grcc (3) DSa:isfuctury (2) DDisagree )

CO7: Students will be able to identify and describe how their work contributed positively to the
organization's functioning.

DAgree 3) Satisfactory (2) DDisagree 1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: VI
Course Code: JM 601 Course Title: Basics of Advertising

Name of the student:'j"mn \q‘ < P’g’)‘ okt Ln ht C LQj*ﬂ  Roll Number: l 3 52 ’

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students would learn development of advertising and basic concepts.
——Ef\gree 3) DSatisfactory ) DDisagree (1)

CO2: Students would be able to know about role and importance of advertising in media.

LAaree 3) Osatisfactory (2) Cpisagree (1)
COa3: Learner will have the knowledge of self-employment.
-—E’Xgrce 3) DSatisfactory 2) DDisagree m

CO4: Students would know about advertising agencies.
CAgree 3) ‘ “HiSatisfactory (2) CIisagree (1)
COS: Learner would know about the advertising industry and its functioning.
JdAgree (3) Osatisfactory (2) Cpisagree (1)
CO6: Students would understand the diffent types of advertising.
HAgree (3) Osatisfactory (2) Cbisagree (1)
CO7: Students would learn development and understand the process of brand building.

\-Efigree 3) [Cdsatisfactory (2) Obisagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: VI
Course Code: JM 601 Course Title: Basics of Advertising

Name of the student:pﬂchKLﬂ Q& ij Q C&-SJ’) Q K Roll Number: | 3 5 J }

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students would learn development of advertising and basic concepts.
.Eﬁgree ) DSatisfactory 2) DDisagree (1)

CO2: Students would be able to know about role and importance of advertising in media.

"ﬁ:&gree 3) DSatisfactory 2) DDisagrcc 1
CO3: Learner will have the knowledge of self-employment.
\Qﬁﬁrce 3) DSatisfactory (2) DDisagree ()

CO4: Students would know about advertising agencies.
Oagree3) ° ElSatisfactory (2) " [Cpisagree (1)
COS5: Learner would know about the advertising industry and its functioning.
LAgree (3) Osatisfactory (2) OIbisagree (1)
CO6: Students would understand the diffent types of advertising.
HAgree (3) Osatisfactory (2) Opisagree (1)
CO7: Students would learn development and understand the process of brand building.

\ngree 3) DSatisfactory ) O Disagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

Department of Media and Communication Studies

|

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: VI
Course Code: JM 601 Course Title: Basics of Advertising

Name of the student;: k !ﬂ-. an MoK lf\'}C& , e N3] ]D Roll Number: | 3 _6 2 fS

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students would learn development of advertising and basic concepts.
\gfgree 3) DSatisfactory ) DDisagree 1)

CO2: Students would be able to know about role and importance of advertising in media.

AGree (3) Csatisfactory (2) CIbisagree (1)
CO3: Learner will have the knowledge of self-employment.
DAgree 3) \-E‘Sgtisfactory ) DDisagree (1)

CO4: Students would knéw about advertising agencies.
Bagree 3) Csatisfactory 2) [Ibisagree (1)
COS: Learner would know about the advertising industry and its functioning.
~EHAgree (3) Osatistactory (2) Obisagree (1)
CO6: Students would understand the diffent types of advertising.
LIgree (3) [satisfactory (2) Cpisagree (1)
CO7: Students would learn development and understand the process of brand building.

%ec 3) DSatisfactory 2) DDisagree 1




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG

Class: T.Y. B.Voc. Journalism and Mass Communication

~

Semester: VI
Course Code: JM 601 Course Title: Basics of Advertising

Nameofthestudent:KJWC\ZCLQJ SCLU?TQ})]‘\ fi(_mf'[ Roll Number:_| 3._.63%

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students would learn development of advertising and basic concepts,

vEHAgree (3) OIsatisfactory (2) Obisagree (1)

CO2: Students would be able to know about role and importance of advertising in media.

\%ree 3) DSatisfactory 2) DDisagree 1))
CO3: Learner will have the knowledge of self-employment.
%ee 3) Osatisfactory (2) Opisagree (1)

CO4: Students would know about advertising agencies.
IHgree (3) Osatisfactory (2) Obisagree (1)
COS: Learner would know about the advertising industry and its functioning.
CAgree (3) Lsatistactory (2) Cpisagree (1)
COG6: Students would understand the diffent types of advertising.

~Eagree (3) O satisfactory (2) Obisagree (1)

CO7: Students would learn development and understand the process of brand building.

\Eﬁ;ﬂ:c 3) DSatisfactory 2) DDisagrce 1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: VI
Course Code: JM 601 Course Title: Basics of Advertising

Name of the student: Nm'(JCmS Tl_,kfjg\j }»\ Ma LQ(JPV Roll Number:'\ ; f)?3

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students would learn development of advertising and basic concepts.
,\_D’Agre_e 3) DSatisfactory 2) DDisagree 1)

CO2: Students would be able to know about role and importance of advertising in media.

Mgree 3) DSatisfactory 2) DDisagrcc )
CO3: Learner will have the knowledge of self-employment.
DAgrce (3) ‘\-E’S;lisfactory (2) L__]Disagree )

CO4: Students would know about advertising agencies.
—FTAgree (3) * Dsatisfactory 2) [Ibisagree (1)
CO&: Learner would know about the advertising industry and its functioning.
EHgree (3) Osatisfactory (2) Opisagree (1)
CO6: Students would understand the diffent types of advertising.
BEagree (3) Osatisfactory (2) Cbisagree (1)
CO7: Students would learn development and understand the process of brand building.

mgfgree 3) DSatisfactory 2) DDisagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

—

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voe. Journalism and Mass Communication Semester: VI
Course Code: JM 602 Course Title: Basics of Public Relations

Name of the student:  Tamble P'T(‘]F,h(]ﬂ't' Chﬁgoﬂ, Roll Number:_ {%52)

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students would learn about the definitions and concepts of public relations.
EA/grcc 3) - DSatisfactory (2) DDisagrce a1

CO2: students would know the difference between public relations and corporate

communications.
Agree(3) DSatisfactory ) DDisagree (1)

CO3: Students would gain knowledge about the tools of public relations.
Figree (3) Osatisfactory (2) Cbisagree (1)

CO4: students would learn the basics of public relations writings.
ygree 3) DSatisfactory 2) ’ DDisagree (1)

CO5: Students will be able to comprehend the organizational framework of PR agencies,
_including roles, Responsibilities and structures.
lﬂigree 3) DSatisfactory ) DDisagree 1)

CO6: Students will understand how PR contributes to brand building, reputation management,
and Communication strategies in private sector.
Dmgrcc A3 DSatisfactor)' (2) DDisagree )

CO7: Students will be capable of designing and executing PR campaigns that address and the

impact of Crises on an organization.
DAgree 3) r_9511([’5‘.factory (2) DDisagree 1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: VI
Course Code: JM 602 Course Title: Basics of Public Relations

Name of the student: (31 K11)Q) d P \f/]ﬂ Ashak Roll Number:_ 13 5] )

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students would learn about the definitions and concepts of public relations.
,,G‘A/grcc 3) i DSatisfactory (2) DDisagrce (1)

CO2: Students would know the difference between public relations and corporate

communications.
Fhgree 3) Osatisfactory (2) Oisagree (1)

COa3: Students would gain knowledge about the tools of public relations.
Higree (3) [satisfactory (2) CIpisagree (1)

CO4. Students would learn the basics of public relations writings.
—Eigree (3) satisfactory (2) CIbisagree (1)

CO5: Students will be able to comprehend the organizational framework of PR agencies,
including roles, Responsibilities and structures.
DAgree 3) Satisfactory (2) DDisagree (1)

CO6: Students will understand how PR contributes to brand building, reputation management,
and Communication strategies in private sector.
‘_J:?(grce 3) DSatisfactory (2) DDisagrce (1)

CO7: Students will be capable of designing and executing PR campaigns that address and the

impact of Crises on an organization.
Agree (3) DSatisfactory ) DDisagree )




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

|

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: VI
Course Code: JM 602 Course Title: Basics of Public Relations
L1
Name of the student: K hon M Ukh']_’O'I faif Roll Number:  \"3§9C

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students would learn about the definitions and concepts of public relations.
u_gﬁﬁ::_c 3) - DSatisfactory ) DDisagree 1

CO2: Students would know the difference between public relations and corporate

communications.
DAgree 3) Misfactory 2) DDisagree 1)

CO3: Students would gain knowledge about the tools of public relations.
e Hgree (3) Osatisfactory (2) Opisagree (1)

CO4: students would learn the basics of public relations writings.
h,Dv(gree 3) ’DSatisfactory 2) DDisagree (1)

CO&: Students will be able to comprehend the organizational framework of PR agencies,
including roles, Responsibilities and structures.
Lﬂﬁéree 3) DSatisfactory 2) DDisagree 1)

CO6: Students will understand how PR contributes to brand building, reputation management,
and Communication strategies in private sector.
LﬂXgrce A3) DSatisfactory (2) DDisagrce 1)

CO7: Students will be capable of designing and executing PR campaigns that address and the

impact of Crises on an organization.
%ue 3) DSatisfactory 2) DDisagree (1)




Anekant Education Society’s

T'uljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: VI
Course Code: JM 602 Course Title: Basics of Public Relations

Name of the student: __ Y 0Ych e ?,gumbh Slm‘l\ Roll Number:_ |35 3R

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

.CO1: Students would learn about the definitions and concepts of public relations.
LD'!fgrce 3) . DSatisfactory 2) DDisagrec 1)

CO2: Students would know the difference between public relations and corporate

communications.
t.E?rgrec 3) DSatisfactory ) DDisagree (1)

CO3: Students would gain knowledge about the tools of public relations.
JFKgree (3) Osatisfactory (2) Cbisagree (1)

CO4: Students would learn the basics of public relations writings.
JAAgree (3) : Osatisfactory (2) OIpisagree (1)

COS: Students will be able to comprehend the organizational framework of PR agencies,

including roles, Responsibilities and structures.
Hgree 3) Osatisfactory (2) OIbisagree (1)

CO6: Students will understand how PR contributes to brand building, reputation management,
and Communication strategies in private sector.

(%ce 3) DSatisfactm}' (2) DDisagree 1)
CO7: Students will be capable of designing and executing PR campaigns that address and the

impact of Crises on an organization.
\..E'fgree (&) DSatisfactory 2) DDisagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: VI
Course Code: JM 602 Course Title: Basics of Public Relations

Name of the student: NOMNA QS Rupeah Mahadey _ RoNumber: \35923

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students would learn about the definitions and concepts of public relations.
‘/Eﬁgrec 3) - DSatisfactory 2) DDisagrcc 1

CO2: Students would know the difference between public relations and corporate
communications.

_Hgree 3) Osatisfactory (2) Opisagree (1)

CO3: Students would gain knowledge about the tools of public relations.
‘_/Eﬁgrce 3) DSatisfactory ) |:|Disagrcc 1)

CO4: Students would learn the basics of public relations writings.
‘/E'zﬁgree 3) DSatisfactory (2) : DDisagree 1)

COS: Students will be able to comprehend the organizational framework of PR agencies,
including roles, Responsibilities and structures.
Agree (3) DS:\tisfacrory (2) DDisagree (1)

CO6: Students will understand how PR contributes to brand building, reputation management,
and Communication strategies in private sector.

‘_/BA/grce 3) DSatisfactory (2) DDisagree 1)

CO7: Students will be capable of designing and executing PR campaigns that address and the

impact of Crises on an organization.
wﬂﬁe A3) DSatisfactory ) DDisagree 1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communlca‘uon Studles

e e et e B

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: VI
Course Code: JM 603 Course Title: Media Management
Name of the student: T(Ln«! hle Pn Qg }’) G JE Roll Number:_] =& -

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students shall have understanding of media proliferation in India.
\B’Agree 3) DSatisfactory 2) DDisagree (8]

CO2: students shall get aware to management values and process.
Mree 3) DSatisfactory 2) DDisagrec )

CO3: Students shall have an overview of recent changes and future challenges of media

regulation.
mgree 3) DSatisfactory 2) DDisagree (1)

CO4: Students shall have understanding of media ownership pattern.
ﬂAgrcc 3) DSatisfactory 2) DDisagrec 1)

COS: Students shall know. Liberalization globalization have impacted the current media

scenario.
OAgree (3) HSatisfactory (2) OIbisagree (1)

CO6: Students will know the correlations between the media organizations.
ﬂAgrce 3) DSatisfactory 2) DDisagrcc (1)

CO7: Students will learn the different media ownership.
\/EAgree 3) DSatisfactory 2) DDisagree )




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous .
Department of Media and Communication Studies

—— —— —

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: VI
Course Code: JM 603 Course Title: Media Management

Name of the student: Qﬂ'.h L 0 {], P 1 j a Ps !"{__\ L{ Roll Number: - 2 <9451

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students shall have understanding of media proliferation in India.

\/B’Agree 3) DSatisfactory 2) DDisagree 1
CO2: students shall get aware to management values and process.
\P‘gree 3) DSatisfactory (2) DDisagrec )]
CO3: Students shall have an overview of recent changes and future challenges of media
regulation.
\/ZAgree 3) DSatisfactory 2) DDisagrec 1)

CO4: Students shall have understanding of media ownership pattern.
ﬂAgrce ) DSatisfactory 2) DDisagrec (1)

CO&: Students shall know Liberalization globalization have impacted the current media

scenario.
\)Z‘Agree 3) DSatisfactory (2) DDisagree (1)

CO6: Students will know the correlations between the media organizations.
VIZAgree 3) [Jsatisfactory (2) Opisagree (1)

CO7: Students will learn the different media ownership.
\,ZTAgree 3 DSatisfactory (2) DDisagree 1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studles

e

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: VI
Course Code: JM 603 Course Title: Media Management
Name of the student: k\n an T\ u‘\: L} Loy A ( Roll Number: 1 £ €7 ©

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students shall have understanding of media proliferation in India.
VErAgree 3) DSatisfactory 2) DDisagree 0))]

CO2: Students shall get aware to management values and process.
\Dﬁgree 3) DSatisfactory 2) DDisagrec n

CO3: Students shall have an overview of recent changes and future challenges of media
vg/gulatlon.
Agree (3) DSatisfactory 2) DDisagrec (€8

CO4: Students shall have understanding of media ownership pattern.
Agree (3) Csatisfactory (2) . [pisagree (1)

CO&: Students shall know Liberalization globalization have impacted the current media

scenario.
DAgree ()] VﬁSatisfactory 2) DDisagree 1)

CO6: Students will know the correlations between the media organizations.
vZAgree 3 DSatisfactory 2) DDisagrcc )

COQ7: Students will learn the different media ownership.
Agree (3) D.Satisfactory (2) DDisagree 1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studles

e ——— e e e

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: VI
Course Code: JM 603 Course Title: Media Management
Name of the student: L< Oy ¢ J_": 2 Sutin ('tL h S Dl Roll Number:_1 2

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students shall have understanding of media proliferation in India.
«Eﬁgree 3 DSatisfactory 2) DDisagrec (1)

CO2: Students shall get aware to management values and process.
DAgree (3) \/D'Satisfactory 2) DDisagfec (1)

CO3: Students shall have an overview of recent changes and future challenges of media

regulation.
ﬂAgree 3) DSatisfactory 2) DDisagrcc 1)

CO4: Students shall have understanding of media ownership pattern.
\grA/gree 3) DSatisfactory 2) . DDisagrec 1) -

CO5: Students shall know Liberalization globalization have impacted the current media

scenario.
\)ZAgree 3) DSatisfactory 2) DDisagree (1)

CO6: Students will know the correlations between the media organizations.
‘\/DAgrce 3) DSatlsfactory (2) DDlsagrec (1)

CQ7: Students will learn the different media ownership.
Agree (3) DSatisfactory (2) DDisagree 1




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Medla and Commumcatlon Studles

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: VI
Course Code: JM 603 Course Title: Media Management

Name of the student: T\\ arn ;&l 3 Q up Q":»\ l ULHAF‘, Roll Number: 4 21 2

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students shall have understanding of media proliferation in India.
\,mgree A3) DSatisfactory 2) DDisagree 1)

CO2: Students shall get aware to management values and process.
VZ/Agree 3) DSatisfactory 2) DDisagrec (1)

CO3: Students shall have an overview of recent changes and future challenges of media

regulation.
\_/HAgree 3) DSatisfactory ) DDisagree 1)

CO04: Students shall have understanding of media ownership pattern.
\/ﬂAgrcc 3) DSatisfactory 2) DDisagrec 1) -

COS: Students shall know Liberalization globalization have impacted the current media
scenario.
\,ergree 3) DSatisfactory 2) DDisagree 1)

ﬁs Students will know the correlations between the media organizations.
Agree (3) OSsatisfactory (2) Cpisagree (1)

\297: Students will learn the different media ownership.
Agree (3) DSutisfactory (2) DDisagree (1)




li

Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studie

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG

Class: T.Y. B.Voc. Journalism and Mass Communication Semester: VI

Course Code: JM 604 Course Title: Advertising Practices
Name of the student: _ Jermh |2 Pratha ht %%_Roll Number:_13 6 %

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to critically analyze and evaluate advertisements across different
media.

@g{ee 3) Osatisfactory (2) Cbisagree (1)
CO2: students will demonstrate proficiency in creating compelling copy for various advertising
formats.
\DPglie 3) DSatisfactory (2) DDisagrce (1)
CO3: Students will successfully develop and produce advertisements for print, radio, and audio-
%yal platforms.
Agree(3) DSatisfactory 2) DDisagrcc (1)

CO4: Students will confidently utilize online advertising platforms like Facebook,

(ér?ye, Twitter, and Whats App for effective campaigns.
Agree (3) DSatisfactory (2) DDisagree 1)

COS: Students will design and present comprehensive advertising campaign plans from concept
to execution. |j/

DAgree 3) Satisfactory (2) . DDisagree (1)

CO6: Students will acquire skills in writing powerful press releases, engaging feature articles,
and impactful editorial pieces.

gree’(3) L_.ISatisfactory 2) DDisagreé (1)

CO7: Students will graduate with a strong understanding of the advertising industry and be

/{eglmipped with relevant skills for career success.
Agree (3) DSatisfactory 2) DDisagrec ()]




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: VI
Course Code: JM 604 Course Title: Advertising Practices
Name of the student: (5 q'l kgA P r'lij o A Shele Roll Number:_123 511

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to critically analyze and evaluate advertisements across different
Agree (3) DSatisfactory (2) DDisagree 1)

CO2: Students will demonstrate proficiency in creating compelling copy for various advertising
\f:orru'fats.
Agree (3) DSatisfactory (2) DDisagrcc 1)

CO3: Students will successfully develop and produce advertisements for print, radio, and audio-
visual platforms.
Agree (3) DSatisfactory 2) DDisagree (1)

CO4: students will confidently utilize online advertising platforms like Facebook,
\gye, Twitter, and Whats App for effective campaigns.
aree (3) DSatisfactory 2) DDisagree 1)

COS: Students will design and present comprehensive advertising campaign plans from concept
to execution.
Q\}gli 3) DSatisfactory 2) DDisagree ¢))]

COE6: Students will acquire skills in writing powerful press releases, engaging feature articles,

and jmpactful editorial pieces.
mﬂé:: (3) %isfactory ) DDisagree 1)

CO7: Students will graduate with a strong understanding of the advertising industry and be
equjpped with relevant skills for career success.
Agree (3) DSatisfactory 2) DDisagrce )]




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

i ——-— —= — - — — —————— = —_— s ——

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism.and Mass Communication Semester: VI
Course Code: JM 604 Course Title: Advertising Practices
Name of the student: \-& haw Mu kL;j:afY‘ By f Roll Number:_\3 §2.¢

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to critically analyze and evaluate advertisements across different
media.

m:ree @A) DSatisfactory 2) DDisagree 1)
CO2: Students will demonstrate proficiency in creating compelling copy for various advertising
formats.

/z‘z’:ree 3) DSatisfactory (2) DDisagree (1)

CO03: Students will successfully develop and produce advertisements for print, radio, and audio-
d\gsyal platforms.
Agree (3) Osatistactory (2) Opisagree (1)

CO4: Students will confidently utilize online advertising platforms like Facebook,
Google, Twitter, and Whats App for effective campaigns.
DAgree 3) %factory ) DDisagree (1)

CO5: Students will design and present comprehensive advertising campaign plans from concept
to execution.
,/ZAgree 3) DSat‘isfactory 2) . DDisagree 1)

CO6: Students will acquire skills in writing powerful press releases, engaging feature articles,

jgd impactful editorial pieces. _
Agree(3) DSatisfactory (2) DDisagree 4))

CO7: Students will graduate with a strong understanding of the advertising industry and be
equipped with relevant skills for career success.
Agree (3) DSatisfactory 2) DDisagree )]




Anekant Education Society’s

Tuljaram Chaturchand College

of Arts, Science & Commerce, Baramati

Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism.and Mass Communication Semester: VI
Course Code: JM 604 Course Title: Advertising Practices

Name of the student: k‘m che Saurpibh Suh; | Roll Number: IR L

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to critically analyze and evaluate advertisements across different

media.
kD},g‘ree 3) DSatisfactory ) DDisagree )
CO02: Students will demonstrate proficiency in creating compelling copy for various advertising
formats.
DAgrce (3) ‘Eﬁatisfactory (2) DDisagrcc 1)

CO03: Students will successfully develop and produce advertisements for print, radio, and audio-
visual platforms.
\D}g{'ec 3) DSatisfactory 2) DDisagrec 1)

CO4: Students will confidently utilize online advertising platforms like Facebook,
Google, Twitter, and Whats App for effective campaigns.
Agree (3) DSatisfactory (2) DDisagree 1)

CO5: Students will design and present comprehensive advertising campaign plans from concept
to execution.
DAgree A3) -}Smisfactory 2) . DDisagree 1)

CO6: Students will acquire skills in writing powerful press releases, engaging feature articles,

and impactful editorial pieces.
@2}23) Osatistactory (2) Cbisagree (1)

CO7: Students will graduate with a strong understanding of the advertising industry and be
equipped with relevant skills for career success.
v gree (3) Osatistactory (2) DDisagl'-ce m




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]
UG

Class: T.Y. B.Voc. Journalism and Mass Communication Semester: VI

Course Code: JM 604 Course Title: Advertising Practices

Name of the student: NQM é @ @:ﬂ& {QE'SB I\qua&QRoll Number:_12 §22

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to critically analyze and evaluate advertisements across different
media.-
ree (3) DSatisfactory 2) DDisagree 1)

CO2: Students will demonstrate proficiency in creating compelling copy for various advertising

for S.
Agree(3) DSatisfactory (2) DDisagree 1)

CO3: Students will successfully develop and produce advertisements for print, radio, and audio-

visuglplatforms.
gree (3) DSatisfactory 2) DDisagree (€8]

CO4: Students will confidently utilize online advertising platforms like Faéebook,
Google, Twitter, and Whats App for effective campaigns.
DAgree 3) Mfactory 2) DDisagree 1)

COS: Students will design and present comprehensive advertising campaign plans from concept

to execution.
gree (3) DSatisfactory 2) . DDisagree (1)
CO6: Students will acquire skills in writing powerful press releases, engaging feature articles,
and jmpactful editorial pieces.
@g::’(?a) DSatisfactory ) DDisagree (1)

CO7: Students will graduate with a strong understanding of the advertising industry and be
equipped with relevant skills for career success.
DAgrce 3) D%ﬁlctory 2) DDisagrce ]




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

|

Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: VI
Course Code: JM 605 Course Title: Research Group (Group)

Name of the student: ¥l € g by Roll Number: 15540

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to conduct independent research in a group setting, culminating in a
deissertation that demonstrates mastery of a chosen topic.
Agree (3) L__]Satisfactory (2) DDisagrcc 1)

CO2: Students will develop critical thinking, analytical, and communication skills through
research, collaboration, and dissertation writing.
Agree (3) DSatisfactory 2) DDisagrcc 1)

COa3: Students will gain experience in utilizing academic resources and adhering to ethical
research practices.
Eﬁ(grcc 3) DSatisfactory (2) DDisagrcc (1)

CO4: Students will be able to produce a series of in-depth reports focused on a
socially significant and current topic, showcasing proficiency in

research, analysis, and reporting.

E(gree (&) DSatisfactory 2) DDisagree 1)

CO5: Students will hone their writing, graphic design, and reference management skills.
%ree 3) DSatisfactory 2 DDisagrcc (1)

CO6: Students will develop their ability to present complex information in a clear and engaging
manner
D?(grce (3) DSatisfactory (2) DDisagrcc 1)

CO7: Develop project management skills to meet deadlines and milestones.
Dr\grcc 3) Msfactory (2) DDisagrcc (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: VI
Course Code: JM 605 Course Title: Research Group (Group)

Name of the student: &\r\ OYome) C) S \f') lg h Roll Number: Q@ Sy_{

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to conduct independent research in a group setting, culminating in a
dissertation that demonstrates mastery of a chosen topic.
Agree (3) DSatisfactory 2) DDisagrce 1)

CO02: Students will develop critical thinking, analytical, and communication skills through
research, collaboration, and dissertation writing.
E{Agree A3) DSatisfactory 2) DDisagree m

CO3: Students will gain experience in utilizing academic resources and adhering to ethical

research practices.
mgree 3) DSatisfactory 2) O Disagree (1)

CO4: Students will be able to produce a series of in-depth reports focused on a
socially significant and current topic, showcasing proficiency in
research, analysis, and reporting.

Agree (3) DSatisfactory 2) DD‘isagree (1)

CO5: Students will hone their writing, graphic design, and reference management skills.
E’Kgree 3) DSatisfactory 2) DDisagrec 1)

CO6: Students will develop their ability to present complex information in a clear and engaging
manner
Eﬁgree 3) DSatisfactory 2) DDisagrec 1)

CO7: Develop project management skills to meet deadlines and milestones.
mgrcc 3) DSatisfactory 2) DDisagree )




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: VI
Course Code: JM 605 Course Title: Research Group (Group)

Name of the student: :g }'\ OLB' A LUQM; \j Q&]n Roll Number: I;ﬁf‘) 355

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to conduct independent research in a group setting, culminating in a
dissertation that demonstrates mastery of a chosen topic.
EA/gree 3) DSatisfactory 2) DDisagrcc 1)

CO2: Students will develop critical thinking, analytical, and communication skills through
research, collaboration, and dissertation writing.
BA/gree 3) DSatisfactory ) DDisagree 1)

CO3: Students will gain experience in utilizing academic resources and adhering to ethical

research practices.
Agree (3) DSatisfactory (2) DDisagrcc )]

CO4: Students will be able to produce a series of in-depth reports focused on a
socially significant and current topic, showcasing proficiency in

research, analysis, and reporting.

aggree 3) DSatisfactory 2) DDisagree 1)

COb5: Students will hone their writing, graphic design, and reference management skills.
E‘(gree 3) DSatisfa,ctory ) DDisagrec )

CO6: Students will develop their ability to present complex information in a clear and engaging
régnner
Agree (3) DSatisfactory 2) DDisagree 1)

CO7: Develop project management skills to meet deadlines and milestones.
BAgrec (3) Osatisfactory (2) Opisagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

Department of Media and Communication Studie

—— =

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: VI
Course Code: JM 605 Course Title: Research Group (Group)
Name of the student: % HQ’E’G‘] @\ %\ | ’?5‘\8 .h Roll Number: * )X.ESQQ

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to conduct independent research in a group setting, culminating in a
dissertation that demonstrates mastery of a chosen topic.
mgree 3) DSatisfactory 2) DDisagrce )

CO2: Students will develop critical thinking, analytical, and communication skills through
research, collaboration, and dissertation writing.
DAgree 3) Osatistactory (2) OIpisagree (1)

COa3: Students will gain experience in utilizing academic resources and adhering to ethical

research practices.
Efgrce (3) DSatisfactory (2) O Disagree (1)

CO4: Students will be able to produce a series of in-depth reports focused on a
socially significant and current topic, showcasing proficiency in

research, analysis, and reporting.

mgree 3) DSatisfactory (2) DDisagree (1)

CO5: Students will hone their writing, graphic design, and reference management skills.
[2Kgree (3) [CIsatisfactory (2) Cpisagree (1)

CO6: Students will develop their ability to present complex information in a clear and engaging
manner )
E(gree 3) DSatisfactory 2) DDisagree (1)

CO7: Develop project management skills to meet deadlines and milestones.
E(grcc 3) DSatisfactory 2) DDisagrec m




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

Department of Media and Communication Studies

e e e = e = ——

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: VI
Course Code: JM 605 Course Title: Research Group (Group)

Name of the student: _ | H\ § ?j’CLT sSH \‘TUL A Hﬁ‘}ﬂl q Roll Number: ﬁz:b 5 4{5

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to conduct independent research in a group setting, culminating in a
dissertation that demonstrates mastery of a chosen topic.
%ree 3) DSatisfactory (2) DDisagrcc (1)

CO2: students will develop critical thinking, analytical, and communication skills through
research, collaboration, and dissertation writing.
Agree (3) : DSat’isfactory ) DDisagree )

CO3: Students will gain experience in utilizing academic resources and adhering to ethical

research practices.
Eﬁgrce 3) DSatisfactory 2) DDisagrcc (1)

CO4: Students will be able to produce a series of in-depth reports focused on a
socially significant and current topic, showcasing proficiency in

research, analysis, and reporting.

OAgree 3) ESatisfactory (2) OIisagree (1)

CO5: Students will hone their writing, graphic design, and reference management skills.
Q?(gree 3) DSatisfactory ) DDisagree 1)

CO6: Students will develop their ability to present complex information in a clear and engaging
Agree (3) DSatisfactory 2) DDisagrce 1)

COT7: Develop project management skills to meet deadlines and milestones.
gree (3) Osatisfactory (2) Opisagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

|

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: VI
Course Code: JM 606 Course Title: Internship
13 —-‘) \ \ \' .
Name of the student: (’n--l N L S rj 5 Roll Number:1y > Z,

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to describe the structure, functioning, and culture of a specific
organization based on their Studentship experience.
gree (3) DSatisfactory (2) DDisagreé (1)

CO02: Students will be able to apply theoretical concepts from their ac’gdemic curriculum to
solve real-world problems encountered during their Studentship.
‘_[aﬂgrec (3) 5 DSatisfactory 2) DDisagrcc 1)

CO03: Students will be able to effectively communicate their Studentship experience and
learning through a professional presentation or report, demonstrating clear and concise

jinrt/ieulation of information.
Agree(3) Osatisfactory (2) Cpisagree (1)

CO4: Students will be able to plan and execute tasks within a specified
timeframe, showcasing effective project management skills.
Agrec (3) DSatisfactory 2) DDisagrcc 1)

COS5: Students will be able to identify and address challenges encountered during their
ngt]dentship, demonstrating critical thinking and problem-solving skills.
Agree (3) DSatisfactory ) DDisagree 1)

CO6: Students will be able to demonstrate adaptability and resilience in a dynamic work
environment, adjusting to new situations and overcoming challenges.
Agree (3) DSatisfsmtory 2) DDisagree 1)

CO7: Students will be able to identify and describe how their work contributed positively to the

organization's functioning.
DAgree 3) Vagtisfactory (2) DDisagree 1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: VI
Course Code: JM 606 Course Title: Internship
Name of the student: __ Sy v i 1/“\,‘3 \f‘l Yol Roll Number:_\5 < 1\ ¢

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to describe the structure, functioning, and culture of a specific
organization based on their Studentship experience.
tmércc 3) ) DSatisfactory 2) ’ DDisagrec 1)

CO2: Students will be able to apply theoretical concepts from their academic curriculum to
solve real-world problems encountered during their Studentship.
VEA/grcc 3) DSatisfactory 2) DDisagree 1)

CO3: Students will be able to effectively communicate their Studentship experience and
learning through a professional presentation or report, demonstrating clear and concise
articulation of information.

Agree (3) DSatisfactory 2) DDisagree (1)

CO4: Students will be able to plan and execute tasks within a specified

timeframe, showcasing effective project management skills.
Agree (3) DSatisfactory 2) DDisagrcc )

COS5: Students will be able to identify and address challenges encountered during their
Studentship, demonstrating critical thinking and problem-solving skills.
._,ZAgrec 3) DSatisfactory 2) DDisagree 1)

CO6: Students will be able to demonstrate adaptability and resilience in a dynamic work
/eEr]\}ironment, adjusting to new situations and overcoming challenges.
Agree (3) DSa[isfacml}' (2) DDisagrce (1)

COT: Students will be able to identify and describe how their work contributed positively to the

organization's functioning.
DAgree 3) /Egﬁtisfactory 2) DDisagree 1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: VI
Course Code: JM 606 Course Title: Internship
Name of the student: ’(\;\GC\.W' c\ waQ \j r‘u\w Roll Number:_j~, 373

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to describe the structure, functioning, and culture of a specific

organization based on their Studentship experience.
tE{grcc ()] DSatisfactory 2) DDisagrec (1)

CO2: Students will be able to apply theoretical concepts from their academic curriculum to
solve real-world problems encountered during their Studentship.
L,D{grce 3) DSatisfactory (2) DDisagrcc M

CO3: Students will be able to effectively communicate their Studentship experience and
learning through a professional presentation or report, demonstrating clear and concise

articulation of information.
,\/D’Kgree 3) i Osatisfactory (2) DDisagree m

CO4: Students will be able to plan and execute tasks within a specified

timeframe, showcasing effective project management skills.
gree (3) Osatisfactory (2) Obisagree (1)

COb5: Students will be able to identify and address challenges encountered during their
Studentship, demonstrating critical thinking and problem-solving skills.
,,Efgree 3) DSatisfactory 2) DDisagree 03]

CO6: Students will be able to demonstrate adaptability and resilience in a dynamic work
environment, adjusting to new situations and overcoming challenges.
-\D(gree 3) DSatisfactory 2) DDisagrce 1)

COT: Students will be able to identify and describe how their work contributed positively to the

organization's functioning.
DAgree (3) (,Zgatisfactory 2) DDisagree 0}




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: VI
Course Code: JM 606 Course Title: Internship
< Lo
Name of the student: allemsala) C“)r (oS N Roll Number:_|"\<-7 €}

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to describe the structure, functioning, and culture of a specific

organization based on their Studentship experience.
rec (3) EISaﬁsfactory 2) DDisagrec )

CO2: students will be able to apply theoretical concepts from their academic curriculum to
solve real-world problems encountered during their Studentship.
\%ce 3) DSatisfactory ) DDisagrcc 1)

CO3: Students will be able to effectively communicate their Studentship experience and
learning through a professional presentation or report, demonstrating clear and concise

articulation of information.
LEA/gf'ee 3) DSatisfactory 2) DDisagrec (1)

CO4: Students will be able to plan and execute tasks within a specified
timeframe, showcasing effective project management skills.
Agree (3) DSatisfactory 2) DDisagrcc (1

CO5: Students will be able to identify and address challenges encountered during their
vSlz;tgdentship, demonstrating critical thinking and problem-solving skills.
Agree (3) DSatisfactory 2) DDisagree (1)

CO6: Students will be able to demonstrate adaptability and resilience in a dynamic work
environment, adjusting to new situations and overcoming challenges.
CHagree (3) Olsatisfactory (2) OIbisagree (1)

COT7: Students will be able to identify and describe how their work contributed positively to the

organization's functioning.
DAgree 3) VEQSfactor)' 2) DDisagree 1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voe. Journalism and Mass Communication Semester: VI
Course Code: JM 606 Course Title: Internship
Name of the student: r“‘r\.ﬂ\ o) :v*-.:t_* =N L \\' 4 \ < \, Nelaata) l\ Roll Number: ‘L"]'»;c;._}

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1; Students will be able to describe the structure, functioning, and culture of a specific

organization based on their Studentship experience.
L?u/grcl: 3) ) DSatisfacmn' 2) ' DDisagrec )

CO2: students will be able to apply theoretical concepts from their academic curriculum to
solve real-world problems encountered during their Studentship.
Agree(3) . DSatisfactory ) DDisagrcc 1)

CO3: Students will be able to effectively communicate their Studentship experience and
learning through a professional presentation or report, demonstrating clear and concise

artigulation of information.
Agree (3) DSatisfactory 2) DDisagree 1)

CO4: Students will be able to plan and execute tasks within a specified
timeframe, showcasing effective project management skills.
Agrec (3) DSatisfactory 2) DDisagrcc N

CO5: Students will be able to identify and address challenges encountered during their

Studentship, demonstrating critical thinking and problem-solving skills.
\/Eé: 3 [satistactory (2) ODisagree (1)

CO6: Students will be able to demonstrate adaptability and resilience in a dynamic work
\eﬂj\}ironment, adjusting to new situations and overcoming challenges.
Agree (3) Osatisfactory (2) Opisagree (1)

CO7: Students will be able to identify and describe how their work contributed positively to the

organization's functioning.
DAgree 3) atisfactory (2) DDisagree (1)
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Anckant Edueation Sociely's
Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome |CO)]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: V
Course Code: JM 501 Course Title: Introduction to Digital Media

Name of the student: @m;KLOO\d '?T-lt’jck @51x0\< Roll Number; 19511 l

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students would gain understanding of the concepts of digital and social media.
\Efgree 3) . DSatisfactory 2) DDisagree 1)

CO2: Students would be able to utilize digital social media tools for different developmental
activities.
gree (3) DSatisfactory 2) DDisagrec (n

CO3: Students would be able to gain understanding of cyber ethics.
vmgrec (3) DSatisfactory 2) DDisagrec (1)

CO4: Students will comprehend the functionalities of digital media.
»J.gff(gree 3) DSatisfactory 2) DDisagree (1)

COS: Students would gain understanding basic strategies of brand Management on social

Media.
Agree (3) DSatisfactory 2) DDisagree 1)

CO6: Students will develop understanding knowledge of how these technologies are reshaping
content Creation, distribution, and consumption in the digital era.

\D—:@cq 3) Osatisfactory (2) Opisagree (1)

CO7: Students will be equipped with ethical frameworks and critical thinking skills to address
complex issues, ensuring responsible and principled engagement with evolving media
technologies.

DAgrec 3 \——Eﬁsfactory 2) DDisagree 1




Anckant Education Society's
Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: V
Course Code: JM 501 Course Title: Introduction to Digital Media

Name of the student: k [»\m YN 1\([.'\ [}(\?\’ (‘\”’3“: p Roll Number: | 31 ) 215

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students would gain understanding of the concepts of digital and social media.

~}]A/gree (€)) DSatisfactory 2) DDisagree 1)
CO02: Studerits would be able to utilize digital social media tools for different developmental
activities.
\-/ﬂAgree 3) DSatisfactory (2) DDisagrec m

CO3: Students would be able to gain understanding of cyber ethics.
Agree (3) Osatisfactory (2) Cpisagree (1)

CO4: Students will comprehend the functionalities of digital media.

Q"Efgree 3) : E]Satisfactory 2) DDisagree 1)
CO5: Students would gain understanding basic strategies of brand Management on social
media.
gree (3) DSatisfactory 2) DDisagree 1)

CO6: Students will develop understanding knowledge of how these technologies are reshaping
content Creation, distribution, and consumption in the digital era.
\Dﬁrcc 3 DSatisfactory (2) DDisagrce (1)

CO7: Students will be equipped with ethical frameworks and critical thinking skills to address
complex issues, ensuring responsible and principled engagement with evolving media
technologies.

DAgrec 3) \-E'Sﬂisfactory 2) DDisagree (1)




Anckant Education Sociely's
Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]
UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: V
Course Code: JM 501 Course Title: Introduction to Digital Media

Name of the student:](n’ES C)'YQ Saur ﬁlblﬂ o2y [ Roll Number: [ 3 538

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students would gain understanding of the concepts of digital and social media.

Sdgree 3) Osatisfactory (2) Opisagree (1)
CO02: Students would be able to utilize digital social media tools for different developmental
activities.
\-Eﬁgree 3) DSatisfactory 2) | Disagree (1)

CO3: Students would be able to gain understanding of cyber ethics.
DAgrcc 3) m:sfactory 2) DDisagree (1)

CO4: Students will comprehend the functionalities of digital media.

\-«EA/gree 3) : DSatisfactory (2) : DDisagree (1)
COS: Students would gain understanding basic strategies of brand Management on social
“media.
m:'ee 3) DSatisfactory ) DDisagree (1)

CO6: Students will develop understanding knowledge of how these technologies are reshaping
content Creation, distribution, and consumption in the digital era.
Mgrcc 3) DSatisfactory (2) DDisagree 1)

CO7: Students will be equipped with ethical frameworks and critical thinking skills to address

- complex issues, ensuring responsible and principled engagement with evolving media
technologies.

Mﬁrec 3) DSatisfactory 2) DDisagree (1)




Anckant Education Society's
Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

e T e

Academic Year: 2021-22
Feedback on Course outcome [CO]
UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: V
Course Code: JM 501 Course Title: Introduction to Digital Media
Name of the student: Nr\mp\ as R u]')(qq I-\ Ma )ankm /_Roll Number: | 3,5 2.3

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students would gain understanding of the concepts of digital and social media.
\J:Kgree 3) DSatisfactory 2) DDisagree 1€

CO2: Students would be able to utilize digital social media tools for different developmental
activities.

«.E‘?i'gree 3) DSatisfactory 2) DDisagrec (1)

CO3: Students would be able to gain understanding of cyber ethics.
DAgrcc !(3) \Dﬁgtisfactory (2) DDisagree (1

CO4: Students will comprehend the functionalities of digital media.

\_,E'f\grqe 3) DSatisfactory (2) DDisagree 1)
COS: Students would gain understanding basic strategies of brand Management on social
media.
\-Efgree 3) DSatisfactory ) DDisagree 1)

CO6: Students will develop understanding knowledge of how these technologies are reshaping
content Creation, distribution, and consumption in the digital era.
vﬂ:/&grcc 3) DSatisfactory (2) DDisagrce )
1

CO7: Students will be equipped with ethical frameworks and critical thinking skills to address
complex issues, ensuring responsible and principled engagement with evolving media
technologies.

‘ﬂ{grec,ﬁ) DSatisfactory 2) DDisagree 1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]
UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: V
Course Code: JM 502 Course Title: Introduction to Media Research
Name of the student: Tambh)e P1rash ant Chﬂgﬁn 2 Roll Number;: 13592 )

Instruction for student: '
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students would fearn the definitions and basic concepts of research.
mgree 3) DSatisfactory 2) DDisagree (¢))

CO2: Students would know the difference between communication research, media research
and social research.
LHagree 3) Csatisfactory (2) Cpisagree (1)

CO3: Students would gain knowledge about the need, role importance, functions and ethics of
research.
DAgree 3) vgﬁatisfactory 2) DDisagree (1)

CO4: Students would learn the concept of each element of research and the
interrelations between elements.
\.Eff\gree ) |:|Satisfactory 2) DDisagrce )

COS: Students would learn the various types of research.
Eﬁgree 3) (| Satisfactory (2) DDisagree 1)

CO6: Student can conduct basic qualitative and quantitative research methods.
mgree (3) DSatisfactory 2) DD_isagree (1)

CO7: Students will employ appropriate sampling techniques and assess sampling error,
Agree (3) DSatisfactory ) DDisagree 1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

|

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: V
Course Code: JM 502 Course Title: Introduction to Media Research
Name of the student: G(ﬁ ku)m r-\) Pﬁjn H‘ih OK Roll Number: 155’ L'l

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students would learn the definitions and basic concepts of research.
E’Agree 3) DSatisfactory 2) DDisagree (1)

CO2: Students would know the difference between communication research, media research

and social research.
-E’Kg'ree 3) DSatisfactory 2) DDisagree 1)

CO3: Students would gain knowledge about the need, role importance, functions and ethics of

research.
‘-‘mgree 3) DSatisfactory 2) DDisagree 1)

CO4: Students would learn the co‘ncept of each element of research and the

interrelations between elements.
LHagree (3) DSatisfactory 2) DDisagree 1)

COs: Students would learn the various types of research.
DAgree ) '-E’S‘.'ltisfactory 2) DDisagree (1)

CO6: Student can conduct basic qualitative and quantitative research methods.
E?\gree 3) DSatisfactory 2) DDisagree 1)

CO7: Students will employ appropriate sampling techniques and assess sampling error.
Agree (3) DSatisfactory 2) DDisagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

ll

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG

Class: T.Y. B.Voc. Journalism and Mass Communication Semester: V

Course Code: JM 502 Course Title: Introduction to Media Research

Name of the student: _Khan Mukhtar Aqif Roll Number: 13525

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students would learn the definitions and basic concepts of research.
Mgree 3) -DSatisfactory 2) DDisagree 1)

CO02: Students would know the difference between communication research, media research

and social research.
EHAgree (3) Osatisfactory (2) Opisagree (1)

CO3: Students would gain knowledge about the need, role importance, functions and ethics of

research.
\_D-':{gree 3) DSatisfactory 2) DDisagree (1)

CO4: Students would learn the concept of each element of research and the

interrelations between elements.
HAigree (3) Osatisfactory (2) Obisagree (1)

CO5: Students would learn the various types of research.
CAgree (3) “\Llsatisfactory (2) Obisagree (1)

CO6: Student can conduct basic qualitative and quantitative research methods.
Q‘X,’gree 3) DSatisfactory @) DDisagree 1)

CO7; Students will employ appropriate sampling techniques and assess sampling error.
Agree (3) : DSatisfactory 2) DDisagree N




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]
UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: V
Course Code: JM 502 Course Title: Introduction to Media Research
Name of the student: KQT(‘hQ Ay u'Tth Q) nﬂ Roll Number:_1353Q

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students would learn the definitions and basic concepts of research.
‘.D'/(gree A3) DSatisfactory ) DDisagree 1)

CO2: Students would know the difference between communication research, media research

and social research.
“HAgree 3) Csatisfactory (2) CIpisagree (1)

CO03: Students would gain knowledge about the need, role importance, functions and ethics of

research.
‘aggree 3) DSatisfactory ) DDisagree 1

CO4: Students would learn the concept of each element of research and the

interrelations between elements.
\mgrec 3) DSatisfactory 2) DDisagree 1)

CO5: Students would learn the various types of research.
».E,{gree A3) DSatisfactory 2) DDisagree 1)

CO6: Student can conduct basic qualitative and quantitative research methods.
Higree 3) [Osatisfactory (2) Obisagree (1)

. CO7: Students will employ appropriate sampling techniques and assess sampling error.
Agree (3) DSatisfactory 2) DDisagree 1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

l{

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG

Class: T.Y. B.Voc. Journalism and Mass Communication Semester: V
Course Code: JM 502 Course Title: Introduction to Media Research

Name of the student: Namaag Rup eah Mahadey Roll Number: 13525

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students would learn the definitions and basic concepts of research.
-g?(gree 3) DSatisfactory 2) DDisagree )

CO2: Students would know the difference between communication research, media research
and social research.
Hagree 3) Osatisfactory (2) [OIbisagree (1)

CO3: Students would gain knowledge about the need, role importance, functions and ethics of
research.
DAgree 3) "‘E@atisfactory ) DDisagree 1)

CO4: Students would learn the concept of each element of research and the
interrelations between elements.
Lﬂ’f\gree 3) DSatisfactory 2) DDisagree 1)

COS: Students would learn the various types of research.
E[Agree 3 "E'S-atisfactory 2) DDisagree (1)

CO6: Student can conduct basic qualitative and quantitative research methods.
-—Eﬁgree (&) DSatisfactory 2) DDisagree )

CO7: Students will employ appropriate sampling techniques and assess sampling error.
Agree (3) DSatisfactory ) DDisagree 1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]
UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: V
Course Code: JM 503 Course Title: Mass Communication Theory

Name of the student: \—ﬂqmlqlf (P'n ¢l \"l’\g nl Ch AV3am Roll Number: {252 |

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to grasp the relationship between communication and media
theories.
\Pﬁgree A3) E]Satisfactory (2) DDisagree 1)

CO02: Students will understand the use of normative theories by media.
\Pﬁgree 3) Osatisfactory (2) Obisagree (1)

CO3: Students would gain knowledge about the need. role importance, functions and ethics of
research.
DAgree 3) \pSatisfactory (2) DDisagree 1

CO4: Students will understand how media make influence on audience using
Agenda setting theory.
\/ngree 3) DSatisfactory ) DDisagrec 1

COS5: Students will able to understand Uses and gratification theory and other sociological
theories.
DAgree A3) \_,ESatisfactory 2) DDisagree 1)

CO6: Familiarize students with key theories, including Political Economic Theory, Hegemony
Theory, and Culture and Semiotic Theory, to deepen their understanding of the intricate
relationships between mass media and culture.

\_)]'Agree 3) DSatisfactory ) DDisagree (1)

CO7: Students will critically engage with theoretical frameworks, applying them to analyze and
interpret the interplay between mass media and culture, recognizing the political, economic,
and semiotic dimensions that shape media and societal dynamics.

\/G{tgree 3) DSatisfactory (2) DDisagree 1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: V
Course Code: JM 503 Course Title: Mass Communication Theory

Name of the student: (y m;l{mrlr') JQ—’c.:tjlﬂ !—\_QL\ b < Roll Number: _ 1 Z¢ {1

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to grasp the relationship between communication and media

theories.
ngree 3) DSatisfactory ) DDisagree 1)

CO2: Students will understand the use of normative theories by media.
_/E’Agree A3 DSatisfactory 2 DDisagree {1

CO3: Students would gain knowledge about the need. role importance, functions and ethics of

research.
DAgree 3) uE’S?ltisfactory (2) DDisagree 1)

CO4: Students will understand how media make influence on audience using

Agenda setting theory.
\,ngree 3) Cdsatisfactory (2) OIpisagree (1)

COS5: Students will able to understand Uses and gratification theory and other sociological

theories.
\E{gree 3) DSatisfactory 2) DDisagree 1)

CO6: Familiarize students with key theories, including Political Economic Theory, Hegemony
Theory, and Culture and Semiotic Theory, to deepen their understanding of the intricate
relationships between mass media and culture.

vmgree 3) DSatisfactory 2) DDisagree 1

CO7: Students will critically engage with theoretical frameworks, applying them to analyze and
interpret the interplay between mass media and culture, recognizing the political, economic,
and semiotic dimensions that shape media and societal dynamics.

gree (3) DSatisfactory 2) DDisagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: V
Course Code: JM 503 Course Title: Mass Communication Theory

Name of the student: khm n ™Mu \'&1’)-] (1Y ﬂ”&". {\ Roll Number: 1 289 g

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to grasp the relationship between communication and media
theories.
k_D-Aﬁ'ee 3) DSatisfactory 2) DDisagree 1)

CO2: Students will understand the use of normative theories by media.
ClAgree 3) —Esatisfactory (2) Obisagree (1)

CO3: Students would gain knowledge about the need, role importance, functions and ethics of
research.
‘-—E?\grcc 3) DSatisfactory 2) DDisagrce (1)

CO4: Students will understand how media make influence on audience using 5
Agenda setting theory.
Mgree 3) DSatisfactory 2) DDisagree 1)

COS: Students will able to understand Uses and gratification theory and other sociological
theories.
ﬂgree 3) L_.|Satisfactory 2) L_.]Disagree (1)

CO6: Familiarize students with key theories, including Political Economic Theory, Hegemony
Theory, and Culture and Semiotic Theory, to deepen their understanding of the intricate
relationships between mass media and culture.

DAgree A3) \DrSﬁtisfactory 2) DDisagree (1

CO7: Students will critically engage with theoretical frameworks, applying them to analyze and
interpret the interplay between mass media and culture, recognizing the political, economic,
and semiotic dimensions that shape media and societal dynamics.

D—,{g;-ec (3) Osatistactory (2) Opisagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

I e ———

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: V
Course Code: JM 503 Course Title: Mass Communication Theory

Name of the student: J;{ ary rL Satirya LLi qun'.\ Roll Number: 12 3%

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to grasp the relationship between communication and media
theories.
\/E'Agree A3) DSatisfactory 2) DDisagree 1)

CO2: Students will understand the use of normative theories by media.
LHagree (3) Osatisfactory (2) CIpisagree (1)

CO3: Students would gain knowledge about the need, role importance, functions and ethics of
research.
DAgree 3) Satisfactory (2) DDisagree 1)

CO4: Students will understand how media make influence on audience using i
Agenda setting theory.

o gree (3) CIsatisfactory (2) Obisagree (1)
COS: Students will able to understand Uses and gratification theory and other sociological
theories.
\,Eﬁgree 3) DSatisfactory 2) DDisagree 1)

COG6: Familiarize students with key theories, including Political Economic Theory, Hegemony
Theory, and Culture and Semiotic Theory, to deepen their understanding of the intricate
relationships between mass media and culture.

\_DAgree 3) DSatisfactory (2) DDisagree (1)

CO7: Students will critically engage with theoretical frameworks, applying them to analyze and
interpret the interplay between mass media and culture, recognizing the political, economic,
and semiotic dimensions that shape media and societal dynamics.

DAgree A3) \/Satisfactory 2) DDisagree 1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

Department of Media and Communication Studies

|

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: V
Course Code: JM 503 Course Title: Mass Communication Theory

Name of the student: TN ¢ rlajg 'NUPE.(}'\ T ner r]p v Roll Number: 1z ¢ 22

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to grasp the relationship between communication and media
theories.
L,[::EA’gree 3) DSatisfactory 2) DDisagree (1)

CO02: Students will understand the use of normative theories by media.
Eagree (3) Osatistactory (2) Opisagree (1)

CO3: Students would gain knowledge about the need, role importance, functions and ethics of

research.
\_ﬂ—Agrec 3) DSatisfactory 2) DDisagree (1)

CO4: students will understand how media make influence on audience using

Agenda setting theory.
DAgree 3) \gSrrtisfactory @) DDis_agree 1)

COS: Students will able to understand Uses and gratification theory and other sociological
theories.
\pAgree 3) DSatisfactory 2) DDisagree 1)

CO6: Familiarize students with key theories, including Political Economic Theory, Hegemony
Theory, and Culture and Semiotic Theory, to deepen their understanding of the intricate
relationships between mass media and culture.

\/Dvi\gree 3) DSatisfactory ) DDisagree )

CO7: Students will critically engage with theoretical frameworks, applying them to analyze and
interpret the interplay between mass media and culture, recognizing the political, economic,
and semiotic dimensions that shape media and societal dynamics.

\l;#(gree A3) DSatisfactory 2) DDisagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Medla and Communlcatlon Studles

Academic Year: 2021-22
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: I11
Course Code: MS 305B Course Title: Broadcast Journalism

Name of the student: B © N QO\ YA 31e) mbhqj Ai Roll Number: |77 620

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to evaluate the effectiveness of various television and radio programs
by applying analytical frameworks, identifying audience targeting strategies, and recognizing
industry trends.

MAgree (3) OSatisfactory (2) ODisagree (1)

CO2 Students will be proficient in using video production equipment, editing software, and studio
setups, enabling them to create high-quality audio-visual content.
TAgree (3) OSatisfactory (2) ODisagree (1)

CO3: Students will be able to produce comprehensive news scripts, headlines, breaking news reports,
tickers, and packages. They will also master reporting skills such as VOX POP, walk-through, walk the talk,
and one-to-one interviews.

RAgree (3) OSatisfactory (2) ODisagree (1)

CO4: Students will be capable of presenting news confidently, professionally, and
engagingly, demonstrating effective use of tale prompters and other studio tools.

hMAgree (3) OSatisfactory (2) ODisagree (1)

CO5: Students will be proficient in preparing and conducting interviews, as well as moderating engaging
and informative panel discussions, demonstrating effective communication and interpersonal skills.
LlAgree (3) OSatisfactory (2) ODisagree (1)

CO6 Students will work effectively in groups to plan, produce, and package a news bulletin,
showcasing their proficiency in various production processes and journalistic skills.
OAgree (3) MSatisfactory (2) ODisagree (1)

CO7: Students will gain insights into the broadcasting market, assess market size, identify career paths,
and develop strategies for raising revenues and securing sponsorships, thereby preparing them for the

business side of the industry. ,1@)
ClAgree (3) DJRatisfactory (2) ODisagree (1) /’ oy
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester; I11
Course Code: MS 305B - Course Title: Broadcast Journalism

Nameofthestudent:?(}u’)d‘ﬂ’* POOJ\Q "\"\@‘(‘10‘(\ " __Roll Number: !Z@Q-g

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to evaluate the effectiveness of various television and radio programs
by applying analytical frameworks, identifying audience targeting strategies, and recognizing
industry trends.

Agree (3) OSatisfactory (2) ODisagree (1)

CO2 Students will be proficient in using video production equipment, editing sdftware, and studio
setups, enabling them to create high-quality audio-visual content.
MAgree (3) OSatisfactory (2) ODisagree (1)

COa3: Students will be able to produce comprehensive news scripts, headlines, breaking news reports,
tickers, and packages. They will also master reporting skills such as VOX POP, walk-through, walk the talk,
and one-to-one interviews.

MAgree (3) OSatisfactory (2) ODisagree (1)

CO4: students will be capable of presenting news confidently, professionally, and
engagingly, demonstrating effective use of tale prompters and other studio tools. -

OAgree (3) MSatisfactory (2) ODisagree (1)

COS: Students will be proficient in preparing and conducting interviews, as well as moderating engaging
and informative panel discussions, demonstrating effective communication and interpersonal skills.
[JAgree (3) MSatisfactory (2) [ODisagree (1)

CO6 Students will work effectively in groups to plan, produce, and package a news bulletin,
showcasing their proficiency in various production processes and journalistic skills.
EAgree (3) OSatisfactory (2) [OODisagree (1)

CO7: Students will gain insights into the broadcasting market, assess market size, identify career paths,
and develop strategies for raising revenues and securing sponsorships, thereby preparing them for the, /\/f/u:%

business side of the industry. //';“/ aan ¢
e !
BAgree (3) OSatisfactory (2) ODisagree (1) ' QM}? 102
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester; III
Course Code: MS 305B Course Title: Broadcast Journalism

Name of the student: N gy bt V5 o Ky am¥yar Ra me\(,i\rRou Number: | 76 Qly

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to evaluate the effectiveness of various television and radio programs
by applying analytical frameworks, identifying audience- targeting strategies, and recognizing
industry trends. '

RlAgree (3) OSatisfactory (2) ODisagree (1)

CO2 Students will be proficient in using video production equipment, editing software, and studio
setups, enabling them to create high-quality audio-visual content.
MAgree (3) OSatisfactory (2) ' [Disagree (1)

CO3: Students will be able to produce comprehensive news scripts, headlines, breaking news reports,
tickers, and packages. They will also master reporting skills such as VOX POP, walk-through, walk the talk,
and one-to-one interviews.

dAgree 3) OISatisfactory (2) ODisagree (1)

CO4: students will be capable of presenting news confidently, professionally, and
engagingly, demonstrating effective use of tale prompters and other studio tools. *

RAgree (3) OSatisfactory (2) [ODisagree (1)

COS: Students will be proficient in preparing and conducting interviews, as well as moderating engaging
and informative panel discussions, demonstrating effective communication and interpersonal skitls.
OAgree (3) ISatisfactory (2) OODisagree (1)

CO6 Students will work effectively in groups to plan, produce, and package a news bulletin,
showcasing their proficiency in various production processes and journalistic skills.
OAgree (3) Satisfactory (2) OODisagree (1)

CO7: Students will gain insights into the broadcasting market, assess market size, identify career paths,
and develop strategies for raising revenues and securing sponsorships, thereby preparing them for the/i_/{\fs‘%l

business side of the industry. A
e i13(g ARAMAT‘
HAgree (3) OSatisfactory (2) : ODisagree (1) ‘¥ KMS 102
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: II1
Course Code: MS 305B Course Title: Broadcast Journalism

Name of the student: P\qoﬂ\ Rud 1"0( R\ @ @‘f\ Roll Number: ]'j 4 QQ—ET

Instruction for student:
I) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to evaluate the effectiveness of various television and radio programs
by applying analytical frameworks, identifying audience targeting strategies, and recognizing
industry trends.

XA gree (3) D1Satisfactory (2) ODisagree (1)

CO2 Students will be proficient in using video production equipment, editing software, and studio
setups, enabling them to create high-quality audio-visual content.
OAgree (3) @Satisfactory 2) ODisagree (1)

CO3: students will be able to produce comprehensive news scripts, headlines, breaking news reports,
tickers, and packages. They will also master reporting skills such as VOX POP, walk-through, walk the talk,
and one-to-one interviews.

OAgree 3) KtSatisfactory (2) ODisagree (1)

CO4: Students will be capable of presenting news confidently, professionally, and
engagingly, demonstrating effective use of tale prompters and other studio tools. -

Agree (3) OSatisfactory (2) ODisagree (1)

CO5: Students will be proficient in preparing and conducting interviews, as well as moderating engaging
and informative panel discussions, demonstrating effective communication and interpersonal skills.
MAgree (3) [OSatisfactory (2) ODisagree (1)

CoO6 Studénts will work effectively in groups to plan, produce, and package a news bulletin,
showecasing their proficiency in various production processes and journalistic skills.
klAgree (3) OSatisfactory (2) [IDisagree (1)

CO7: Students will gain insights into the broadcasti ng market, assess market size, identify career paths,
and develop strategies for raising revenues and securing sponsorships, thereby preparing them for the, /\/f/u:i@

business side of the industry. s & ”AT"’O
) \l
HAgree (3) DSatisfactory (2) : ODisagree (1) b in‘ﬁ*m
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Medla and Commumcatlon Studles

Academic Year: 2021-22
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: ITI
Course Code: MS 306A Course Title: Lighting Techniques

Name of the student: M@\Q \Iod \AP\Q A GR‘HLD\')Q j f Roll Number: [T 6929

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Demonstrate the ability to assess and select suitable locations based on available lighting
conditions.
BAgree (3) OSatistactory (2) ODisagree (1)

CO2: Demonstrate practical skills in setting up and handling different types of lights and accessories for
optimal lighting in various scenarios.
MAgree (3) OSatisfactory (2) ODisagree (1)

CO3: Apply knowledge of lighting basics to create well-lit scenes, considering color temperature and
utilizing techniques such as three-point lighting.
HAgree (3) OSatisfactory (2) ODisagree (1)

CO4: Apply understanding of light elements to control and manipulate lighting setups for
different visual effects and moods.
gree (3) OSatisfactory (2) ODisagree (1)

COS: Demonstrate the ability to design and implement effective lighting setups in studio environments for
different types of productions.
OAgree (3) Batisfactory (2) ODisagree (1)

COB6 Execute shooting scenarios, showcasing the ability to adapt to various lighting conditions
and maintain visual consistency.
OAgree (3) ESatisfactory (2) ODisagree (1)

CO7: Showcase proficiency in implementing diverse lighting setups to enhance storytelling and create
visually compelling fiction scenes.
HAgree (3) OSatisfactory (2) ODisagree (1)

ARAMAT\ A
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: III
Course Code: MS 306A Course Title: Lighting Techniques

Name of the student: P uNA POOj a Mo h ah Roll Number: {7 &0 2,

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Demonstrate the ability to assess and select suitable locations based on available lighting

conditions. _
tAgree (3) OSatisfactory (2) ODisagree (1)

CO2: Demonstrate practical skills in setting up and handling different types of lights and accessories for
optimal lighting in various scenarios. :
OAgree (3) WUSatisfactory (2) [(ODisagree (1)

CO3: Apply knowledge of lighting basics to create well-lit scenes, considering color temperature and
utilizing techniques such as three-point lighting.
MAgree (3) OSatisfactory (2) OODisagree (1)

CO4: Apply understanding of light elements to control and manipulate lighting setups for
different visual effects and moods.
RAgree (3) OSatisfactory (2) ODisagree (1)

COS: Demonstrate the ability to design and implement effective lighting setups in studio environments for
different types of productions.
EAgree (3) OSatisfactory (2) ODisagree (1)

CO6 Execute shooting scenarios, showcasing the ability to adapt to various lighting conditions
and maintain visual consistency.
EXAgree (3) OSatisfactory (2) ODisagree (1)

CO7: Showcase proficiency in implementing diverse lighting setups to enhance storytelling and create
visually compelling fiction scenes.
[Agree (3) OSatisfactory (2) [IDisagree (1)
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

PG
Class: 8.Y. M.Voc. Media Studies Semester: ITI
Course Code: MS 306A Course Title: Lighting Techniques

Name of the student: N\} p A V\ql'\r" Omkan ﬂﬂm@i‘\l{oll Number: 77 &0-4y

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Demonstrate the ability to assess and select suitable locations based on available lighting
conditions. )
MAgree (3) OSatisfactory (2) ODisagree (1)

CO2: Demonstrate practical skills in setting up and handling different types of llghts and accessories for
optimal lighting in various scenarios.
ElAgree (3) OSatisfactory (2) [ODisagree (1)

CO3: Apply knowledge of lighting basics to create well-lit scenes, considering color temperature and
utilizing techniques such as three-point lighting.
MAgree (3) OSatisfactory (2) ODisagree (1)

CO4: Apply understanding of light elements to control and manipulate lighting setups for
different visual effects and moods.
Agree (3) OSatisfactory (2) ODisagree (1)

CO5: Demonstrate the ability to design and implement effective lighting setups in studio environments for
different types of productions.
MAgree (3) OSatisfactory (2) CIDisagree (1)

CO6 Execute shooting scenarios, showcasing the ability to adapt to various lighting conditions
and maintain visual consistency.
BAgree (3) OSatisfactory (2) ODisagree (1)

Cco7: Showcase proficiency in implementing diverse lighting setups to enhance storytelling and create
visually compelling fiction scenes.
OAgree (3) Bﬁatisfactory ) ODisagree (1)
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: 111
Course Code: MS 306A Course Title: Lighting Techniques

Name of the student: (0 ON R&&Uj@ QL\"\“@Qh Roll Number: 7 6\0—-5

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Demonstrate the ability to assess and select suitable locations based on available lighting
conditions. , '
{ZAgree (3) OSatisfactory (2) ODisagree (1)

CO2: Demonstrate practical skills in setting up and handling different types of lights and accessories for
optimal lighting in various scenarios. :
Agree (3) OSatisfactory (2) OODisagree (1)

CO3: Apply knowledge of lighting basics to create well-lit scenes, considering color temperature and
utilizing techniques such as three-point lighting.
OAgree (3) iSatisfactory (2) ODisagree (1)

CO4: Apply understanding of light elements to control and manipulate lighting setups for
different visual effects and moods.
bDAgree (3) OSatisfactory (2) ODisagree (1)

COS: Demonstrate the ability to design and implement effective lighting setups in studio environments for
different types of productions.
klAgree (3) OSatisfactory (2) ODisagree (1)

CO6 Execute shooting scenarios, showcasing the ability to adapt to various lighting conditions
and maintain visual consistency.
MAgree (3) [ISatisfactory (2) ODisagree (1)

CO7: Showcase proficiency in implementing diverse li ghting setups to enhance storytelling and create
visually compelling fiction scenes.
OAgree (3) ESatisfactory (2) ODisagree (1)
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Commun

icati_op_ Stuclies

Academic Year: 2021-22
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: II1
Course Code: MS 306B Course Title: Digital Content Development

Name of the student: HrFDlO_ VQO\ A0 debh Gj ] Roll Number: | 7& Q20

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Demonstrate proficiency in writing for new media, including effective content creation and
editing, supported by case studies.
Agree (3) OSatisfactory (2) ODisagree (1)

CO2 Showcase expertise in blog creation, content variety, and presentation through case study
analysis.
LiAgree (3) OSatisfactory (2) ODisagree (1)

CO3: Demonstrate effective social media writing, content analysis, and promotion, supported by the
analysis of professional Facebook pages.
Agree (3) OSatisfactory (2) ODisagree (1)

CO4: Showcase proficiency in visual storytelling and advanced social media strategies, with a

focus on diverse platforms.
KAgree (3) OSatisfactory (2) ODisagree (1)

COS5: Demonstrate competence in utilizing Google tools for diverse aspects of content creation,
management, and optimization,
OAgree (3) E8atisfactory (2) ODisagree (1)

CO6 Apply effective SEO strategies for online visibility, keyword optimization, and website

comparison.
OAgree (3) XSatisfactory (2) ODisagree (1)

CO7: Showcase the end-to-end process of digital storytelling, demonstrating proficiency in ideation,
content creation, and effective storytelling techniques.
mgree A3) OSatisfactory (2) ODisagree (1)
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: 111
Course Code: MS 306B Course Title: Digital Content Development

Name of the student: P ({ {19 Qx> P@@ja Moh@n Roll Number: ,‘Z 6‘\3—%

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Demonstrate proficiency in writing for new media, including effective content creation and
editing, supported by case studies.
MAgree (3) OSatisfactory (2) ODisagree (1)

CO2 Showcase expertise in blog creation, content variety, and presentation through case study
analysis. gy
EAgree (3) OSatisfactory (2) ODisagree (1)

CO3: Demonstrate effective social media writing, content analysis, and promotion, supported by the
analysis of professional Facebook pages.
MAgree (3) OSatisfactory (2) ODisagree (1)

CO4: Showcase proficiency in visual storytelling and advanced social media strategies, with a
focus on diverse platforms. .
KAgree (3) OSatisfactory (2) - ODisagree (1)

COS: Demonstrate competence in utilizing Google tools for diverse aspects of content creation,
management, and optimization.
OAgree (3) RiSatisfactory (2) ODisagree (1)

CO6 Apply effective SEO strategies for online visibility, keyword optimization, and website
comparison. :
LiAgree (3) OSatisfactory (2) ODisagree (1)

CO7: Showcase the end-to-end process of digital storytelling, demonstrating proficiency in ideation,

content creation, and effective storytelling techniques.
MdAgree (3) OSatisfactory (2) ODisagree (1)
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: I1I
Course Code: MS 306B Course Title: Digital Content Development

Name of the student: N {mn h @\ AQ ¥~ Benhan Reyr 00 hloll Number: [7 @O——’j

»

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Demonstrate proficiency in writing for new media, including effective content creation and
editing, supported by case studies.
A gree (3) OSatisfactory (2) ODisagree (1)

CO2 Showcase expertise in blog creation, content variety, and presentation through case study
analysis. T
OlAgree (3) KSatisfactory (2) ODisagree (1)

CO3: Demonstrate effective social media writing, content analysis, and promotion, supported by the
analysis of professional Facebook pages.
MAgree (3) OSatisfactory (2) ) OIDisagree (1)

CO4: Showcase proficiency in visual storytelling and advanced social media strategies, with a
focus on diverse platforms.

MAgree (3) OSatisfactory (2) ODisagree (1)

COS5: Demonstrate competence in utilizing Google tools for diverse aspects of content creation,
management, and optimization.

BAgree (3) OSatisfactory (2) ODisagree (1)

CO6 Apply effective SEO strategies for online visibility, keyword optimization, and website
comparison.
BAgree (3) OSatisfactory (2) ODisagree (1)

CO7: Showcase the end-to-end process of digital storytelling, demonstrating proficiency in ideation,
content creation, and effective storytelling techniques.
OAgree (3) KSatisfactory (2) ODisagree (1)
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: I1I
Course Code: MS 306B Course Title: Digital Content Development

Name of the student: paafn R\ A‘Uj Q  Bte qQ h Roll Number: |~/ 6\‘1-\"-1)

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Demonstrate proficiency in writing for new media, mcludlng effective content creation and

editing, supported by case studies.
RAgree (3) [Satisfactory (2) DDisagree )

CO02 Showcase expertise in blog creation, content variety, and presentation through case study

analysis.
LHgree (3) OSatisfactory (2) ODisagree (1)

CO3: Demonstrate effective social media writing, content analysis, and promotion, supported by the
analysis of professional Facebook pages.
[UAgree (3) OSatisfactory (2) ODisagree (1)

CO4: Showcase proficiency in visual storytelling and advanced social media strategies, with a
focus on diverse platforms.

ClAgree (3) ISatisfactory (2) ODisagree (1)

CO5: Demonstrate competence in utilizing Google tools for diverse aspects of content creation,
management, and optimization.

OAgree (3) E4Satisfactory (2) ODisagree (1)

CO6 Apply effective SEO strategies for online visibility, keyword optimization, and website

comparison.
1dAgree (3) OSatisfactory (2) [IDisagree (1)

CO7: Showcase the end-to-end process E)fdigital storytelling, demonstrating proficiency in ideation,

content creation, and effective storytelling techniques.
EAgree 3) OSatisfactory (2) ODisagree (1)
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Medla and Communlcatlon Studles

Academic Year: 2021-22
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: IV
Course Code: MS 401A Course Title: Internship

Name of the student: 40 )0 \IQdN‘\G A Qrﬂb "‘)OJ \’ Roll Number: / 7 600

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to deliver a comprehensive and well-organized presentation of their
internship experience.
A gree (3) OSatisfactory (2) ODisagree (1)

CO2: students will be able to maintain a detailed and informative internship
diary, documenting daily activities and learning.
BAgree (3) OSatisfactory (2) ODisagree (1)

CO3: Students will be able to critically analyze their internship experience, identifying acquired
skills, skills gaps, and lessons learned.
EAgree (3) OSatisfactory (2) ODisagree (1)

CO4: Students will be able to demonstrate effective communication in both
written and oral forms through internship reports and presentations.
blAgree (3) OSatisfactory (2) ODisagree (1)

COS5: Students will be able to articulate how their theoretical knowledge was applied in real-
world internship tasks.

EAgree (3) OSatisfactory (2) ODisagree (1)

CO6 Students will be able to showcase internship experiences on resumes and
portfolios, enhancing their employability.

OAgree (3) EiSatisfactory (2) ODisagree (1)

CO7: Students will be able to reflect on their professional conduct and contribution to the
organization, fostering ethical and responsible work practices.CJAgree (3)
[ASatisfactory (2) ODisagree (1) m
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

: PG
Class: S.Y. M.Voc. Media Studies Semester: IV
Course Code: MS 401A Course Title: Internship

Name of the student: P@L@O o 'PG} OJ\ a ™Mo }‘\O\ f\ Roll Number: ‘(( 6\'9—\ 3

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to deliver a complehenswe and well-organized presentation of their

internship experience. .
KAgree (3) OSatisfactory (2) ODisagree (1)

CO02: Students will be able to maintain a detailed and informative mternsh|p

diary, documenting daily activities and learning.
LdAgree (3) OSatisfactory (2) . ODisagree (1)

_CO03: students will be able to critically analyze their internship experience, identifying acquired
skills, skills gaps, and lessons learned.
[Agree (3) OSatisfactory (2) ODisagree (1)

CO4: Students will be able to demonstrate effective communication in both
written and oral forms through internship reports and presentations.
Bt gree (3) OSatisfactory (2) ODisagree (1)

COS: Students will be able to articulate how their theoretical knowledge was applied in real-
world internship tasks.

LHgree (3) OSatisfactory (2) ODisagree (1)

CO6 Students will be able to showcase internship experiences on resumes and
portfolios, enhancing their employability.

DlAgree (3) DSatisfactory (2) CDisagree (1)
CO7: Students will be able to reflect on their professional conduct and contribution to the
organization, fostering ethical and responsible work practices.C0Agrec (3)
ESatisfactory (2) ODisagree (1) / @)
//
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: IV
Course Code: MS 401A Course Title: Internship

Name of the student*\| Pebhal Q. amhar '90“)@].{10[1 Number: |7 £2-44

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to deliver a comprehensive and well-organized presentation of their
internship experience. . _ .
HAgree (3) OSatisfactory (2) ODisagree (1)

CO2: Students will be able to maintain a detailed and informative lnternshlp
diary, documenting daily activities and learning.
UAgree (3) OSatisfactory (2) . ODisagree (1)

'CO3: Students will be able to critically analyze their internship experience, identifying acquired
skills, skills gaps, and lessons learned.
B gree (3) OSatisfactory (2) ODisagree (1)

CO4: students will be able to demonstrate effective communication in both
written and oral forms through internship reports and presentations.
Agree (3) OSatisfactory (2) ODisagree (1)

COS5: Students will be able to articulate how their theoretical knowledge was applied in real-
world internship tasks.

HAgree (3) OSatisfactory (2) ODisagree (1)

CO6 Students will be able to showcase internship experiences on resumes and
portfolios, enhancing their employability.

MAgree (3) OSatisfactory (2) ODisagree (1)

CO7: Students will be able to reflect on their professional conduct and contribution to the
organization, fostering ethical and responsible work practices. @A grec (3)
OSatisfactory (2) ODisagree (1) m
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semeéster: IV
Course Code: MS 401A Course Title: Internship

Name of the student: By O 0 ﬂUr‘rU_\f & A Ll"!"@j‘\’) Roll Number: | 4 RRON

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to deliver a complehenswe and well-organized presentation of their
internship experience. , :
RAgree (3) [:ISatisfzICtory ) ODisagree (1)

CO2: Students will be able to maintain a detailed and informative |nternsh|p

diary, documenting daily activities and learning.
htAgree (3) OSatisfactory (2) . ODisagree (1)

_CO3: Students will be able to critically analyze their internship experience, identifying acquired
skills, skills gaps, and lessons learned.
LlAgree (3) OSatisfactory (2) ODisagree (1)

CO4: Students will be able to demonstrate effective communication in both

written and oral forms through internship reports and presentations.
OlAgree (3) ESatisfactory (2) ODisagree (1)

COS: Students will be able to articulate how their theoretical knowledge was applied in real-
world internship tasks.

CAgree (3) USatisfactory (2) ODisagree (1)

CO6 Students will be able to showcase internship experiences on resumes and
portfolios, enhancing their employability.

blAgree (3) OSatisfactory (2) ODisagree (1)

COT7: Students will be able to reflect on their professional conduct and contribution to the

organization, fostering ethical and responsible work practices.BfAgree (3)
OSatisfactory (2) ODisagree (1) m
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: IV
Course Code: MS 401B Course Title: Internship

Name of the student: 40\ N\ 00\ TAQ QQH\\D\’\O f , Roll Number: 7622

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to deliver a comprehensive and well-organized presentation of their
internship experience.
KAgree (3) CSatisfactory (2) ODisagree (1)

CO2: students will be able to maintain a detailed and informative internship
diary, documenting daily activities and learning.
UAgree (3) OSatistactory (2) ODisagree (1)

COa3: Students will be able to critically analyze their internship experience, identifying acquired
skills, skills gaps, and lessons learned.
EAgree (3) OSatisfactory (2) ODisagree (1)

CO4: students will be able to demonstrate effective communication in both

written and oral forms through internship reports and presentations.
ZAgree (3) OSatisfactory (2) ODisagree (1)

COS5: Students will be able to articulate how their theoretical knowledge was applied in real-
world internship tasks.

ElAgree (3) OSatisfactory (2) ODisagree (1)

CO6 Students will be able to showcase internship  experiences on resumes and
portfolios, enhancing their employability.

OAgree (3) kdSatisfactory (2) ODisagree (1)

CO7: Students will be able to reflect on their professional conduct and contribution to the
organization, fostering ethical and responsible work practices.C1Agree (3)

&Satisfactory (2) ODisagree (1) RN
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voe. Media Studies Semester: I\
Course Code: MS 401B Course Title: Internship

Name of the student:°Q 49O ?0 DJI a ™o h an Roll Number: l 7 6\0—5

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to deliver a comprehensive and well-organized presentation of their
internship experience. : . :
OAgree (3) MSatisfactory (2) CDisagree (1)

CO2: Students will be able to maintain a detailed and informative internship
diary, documenting daily activities and learning. . '
CAgree (3) « N E’Satisfactory 2) ODisagree (1)

CO3: Students will be able to critically analyze their internship experience, identifying acquired
skills, skills gaps, and lessons learned.
EXAgree (3) OISatisfactory (2) ODisagree (1)

CO4: Students will be able to demonstrate effective communication in both
written and oral forms through internship reports and presentations. '
ElAgree (3) OSatisfactory (2) . ' CIDisagree (1)

COS: Students will be able to articulate how their theoretical knowledge was applied in real-
world internship tasks.

RMAgree (3) OSatisfactory (2) ODisagree (1)
g

CO6 Students will be able to showcase internship -~ experiences on resumes and
portfolios, enhancing their employability.

Eﬂ\gree 3) OSatisfactory (2) CODisagree (1)

CO7: Students will be able to reflect on their professional conduct and contribution to the
organization, fostering ethical and responsible work practices.kAgree (3)
OSatisfactory (2) OIDisagree (1)
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: I'\Vf
Course Code: MS 401B Course Title: Internship

Name of the student:\ jmha ) 1A Q Omkar Ra fhggL\ Roll Number: 17 &'2 }_‘1

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to deliver a comprehensive and well-organized presentation of their
internship experience. : : : ) :
Agree (3) OSatisfactory (2) ODisagree (1)

CO2: students will be able to maintain a detailed and informative internship
diary, documenting daily activities and learning. A '
Agree (3) . [OSatisfactory (2) ODisagree (1)

CO3: Students will be able to critically analyze their internship experience, identifying acquired
skills, skills gaps, and lessons learned.
EdAgree (3) OSatisfactory (2) ; ODisagree (1)

CO4: Students will be able to demonstrate effective communication in both

written and oral forms through internship reports and presentations. ‘
XAgree (3) OSatisfactory (2) = ' ODisagree (1)

CO5: Students will be able to articulate how their theoretical knowledge was applied in real-
world internship tasks.

LHAgree (3) OSatisfactory (2) ODisagree (1)

CO6 Students will be able to showcase internship experiences on resumes and
portfolios, enhancing their employability.

OAgree (3) OSatisfactory (2) ODisagree (1)

CO7: Students will be able to reflect on their professional conduct and contribution to the
organization, fostering ethical and responsible work practices.C]Agree (3)
EdSatisfactory (2) ODisagree (1) ‘ @)
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: IV
Course Code: MS 401B Course Title: Internship

Name of the student:‘Bc_\Jdm Rue\-l.\_fﬂ 8 U0 Q\'\ Roll Number: 76" 91K

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to deliver a comprehensive and well-organized presentation of their
internship experience. ] E
blAgree (3) OSatisfactory (2) ODisagree (1)

CO2: students will be able to maintain a detailed and informative internship

diary, documenting daily activities and learning.
LXAgree (3) g OSatisfactory (2) ODisagree (1)

CO3: Students will be able to critically analyze their internship experience, identifying acquired
skills, skills gaps, and lessons learned.
XAgree (3) OSatisfactory (2) : [OIDisagree (1)

CO4: students will be able to demonstrate effective communication in both
written and oral forms through internship reports and presentations. '
CAgree (3) OISatisfactory (2) . ' ODisagree (1)

COS5: Students will be able to articulate how their theoretical knowledge was applied in real-
world internship tasks.

Agree (3) OSatisfactory (2) ODisagree (1)

CO6 Students will be able to showcase internship ~ experiences on resumes and
portfolios, enhancing their employability.

Agree (3) OSatisfactory (2) ODisagree (1)
g

COT: Students will be able to reflect on their professional conduct and contribution to the
organization, fostering ethical and responsible work practices.ClAgree (3)
Satisfactory (2) - ODisagree (1) ' ,@)
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Medla and Commumcatlon Studles

Academic Year: 2021-22
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: I\}
Course Code: MS 402 A Course Title: Study Visits and Report

Name of the student: &0 0 V@de\Q Adamb L\gf ]' Roll Number: {740 2

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Demonstrate enhanced practical knowledge and familiarity with various professional
sectors.
EfAgree (3) OSatisfactory (2) ODisagree (1)

CO2: Develop analytical and communication skills through engagement with authors, leaders,
and practitioners.
EdAgree (3) OSatisfactory (2) ODisagree (1)

COa3: Gain a comprehensive understanding of practical scenarios, enhancing readiness for
professional challenges.
BXAgree (3) OSatisfactory (2) ODisagree (1)

CO4: Demonstrate improved interpersonal and communication abilities through

engagements with diverse personalities.
CiAgree (3) OSatisfactory (2) ODisagree (1)

COS&: Develop a holistic viewpoint, fostering adaptability and versatility in approaching
complex issues.
E/Agree 3) OSatisfactory (2) CIDisagree (1)

CO6 Exhibit advanced research and reporting skills, enhancing students' capabilities in
documenting and presenting findings.

CAgree (3) OSatisfactory (2) ODisagree (1)

CO7: Attain a well-rounded educational experience, contributing to overall growth in
knowledge, skills.
E/Agree A3) OSatisfactory (2) ODisagree (1)
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Commumcatlon Studles

Academic Year: 2021-22
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: I\
Course Code: MS 402 A Course Title: Study Visits and Report

Name of the student: P00 QA PO Gjr a Mp \’\@ﬁ Roll Number: | [ 6"1—: 3

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Demonstrate enhanced practical knowledge and familiarity with various professional

sectors.
CAgree (3) OSatisfactory (2) ODisagree (1)

CO2: Develop analytical and communication skills through engagement with authors, leaders,

and practitioners.
BAgree (3) OSatisfactory (2) ODisagree (1)

CO3: Gain a comprehensive understanding of practical scenarios, enhancing readiness for
professional challenges.
[lAgree (3) OSatisfactory (2) ODisagree (1)

CO4: Demonstrate improved interpersonal and communication abilities through

engagements with diverse personalities.
HAgree (3) OSatisfactory (2) ODisagree (1)

COS5: Develop a holistic viewpoint, fostering adaptability and versatility in approaching
complex issues.
MAgree (3) OSatisfactory (2) ODisagree (1)

CO6 Exhibit advanced research and reporting skills, enhancing students' capabilities in
documenting and presenting findings.

BAgree (3) OSatisfactory (2) ODisagree (1)

COT: Attain a well-rounded educational experience, contributing to overall growth in
knowledge, skills.
OAgree (3) EdSatisfactory (2) OIDisagree (1)
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: I}
Course Code: MS 402 A Course Title: Study Visits and Report

Name of the student:\\l&‘m'ba‘ K G- aenioe R A m@mou Number: ‘f 7 @QJ:’

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Demonstrate enhanced practical knowledge and familiarity with various professional
sectors.
{TAgree (3) OSatisfactory (2) [Disagree (1)

CO2: Develop analytical and communication skills through engagement with authors, leaders,

and practitioners.
RYAgree (3) OSatisfactory (2) ODisagree (1)

CO3: Gain a comprehensive understanding of practical scenarios, enhancing readiness for
professional challenges.
EAgree (3) OSatisfactory (2) CDisagree (1)

CO4: Demonstrate improved interpersonal and communication abilities through
engagements with diverse personalities.
{TAgree (3) OSatisfactory (2) ODisagree (1)

COS5: Develop a holistic viewpoint, fostering adaptability and versatlhty in approaching
complex issues.
Agree (3) OSatisfactory (2) ODisagree (1)

CO6 Exhibit advanced research and reporting skills, enhancing students' capabilities in
documenting and presenting findings.

UAgree (3) OSatisfactory (2) : ODisagree (1)

CO7: Attain a well-rounded educational experience, contributing to overall growth in
knowledge, skills.
OAgree (3) [LSatisfactory (2) ODisagree (1)
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Commumcatlon Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: I{}
Course Code: MS 402 A Course Title: Study Visits and Report

Name of the student: %Qm RLH’Q‘ a 8 Q\‘T@Qh Roll Number: {7625

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO*: Demonstrate enhanced practical knowledge and familiarity with various professional
sectors.
EAgree (3) OSatisfactory (2) ODisagree (1)

CO2: Develop analytical and communication skills through engagement with authors, leaders,

and practitioners. -
BAgree (3) OSatisfactory (2) ' ODisagree (1)

CO3: Gain a comprehensive understanding of practical scenarios, enhancing readiness for

professional challenges.
DAgree (3) OSatisfactory (2) ODisagree (1)

CO4: Demonstrate improved interpersonal and communication abilities through

engagements with diverse personalities.
Agree (3) OSatisfactory (2) ODisagree (1)

COS5: Develop a holistic viewpoint, fostering adaptability and versatlllty in approaching
complex issues.
UAgree (3) OSatisfactory (2) ODisagree (1)

CO6 Exhibit advanced research and reporting skills, enhancing students' capabilities in
documenting and presenting findings.

OAgree (3) ESatisfactory (2) =~ ODisagree (1)

CO7: Attain a well-rounded educational experience, contributing to overall growth in
knowledge, skills.
EAgree (3) OSatisfactory (2) ODisagree (1)
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Medla and Commumcatlon Studles

Academic Year: 2021-22
Feedback on Course outcome [CO)

PG
Class: S.Y. M.Voc. Media Studies Semester: IW¥
Course Code: MS 402B Course Title: Study Visits and Report

Name of the student; By 48 ) Q \JQOH\”Q A0 ﬁ\hl'ﬂjf Roll Number: }760 D

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Demonstrate enhanced practical knowledge and familiarity with various professional
sectors.
NJAgree (3) OSatisfactory (2) ODisagree (1)

CO2: Develop analytical and communication skills through engagement with authors, leaders,

and practitioners.
RMlAgree (3) OSatistactory (2) ODisagree (1)

CO3: Gain a comprehensive understanding of practical scenarios, enhancing readiness for

professional challenges.
{JAgree (3) OSatisfactory (2) ODisagree (1)

CO4: Demonstrate improved interpersonal and communication abilities through

engagements with diverse personalities.
EXAgree (3) OSatisfactory (2) ODisagree (1)

COS5: Develop a holistic viewpoint, fostering adaptability and versatility in approaching
complex issues.
OAgree (3) OSatisfactory (2) ODisagree (1)

CO6 Exhibit advanced research and reporting skills, enhancing students' capabilities in
documenting and presenting findings.

OAgree (3) HSatisfactory (2) ODisagree (1)

COT: Attain a well-rounded educational experience, contributing to overall growth in
knowledge, skills.
OAgree (3) E/Satisfactory ) ODisagree (1)

m

‘\‘ /\ /)

///

BARAMAT!
\ 413102
\ 3
NS




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: IV
Course Code: MS 402B Course Title: Study Visits and Report

Name of the student: Pey1) Q™ *:PO Q_f(‘} ™Mb ‘f‘\O ) Roll Number: l76Q~3

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Demonstrate enhanced practical knowledge and familiarity with various professional
sectors. -
HAgree (3) EISatisfactory () ODisagree (1)

CO2: Develop analytical and communication skills through engagement with authors leaders,

and practitioners.
dAgree (3) OSatisfactory (2) ODisagree (1)

CO3: Gain a comprehensive understanding of practical scenarios, enhancing readiness for

professional challenges.
AAgree (3) OSatisfactory (2) ODisagree (1)

CO4: Demonstrate improved interpersonal and communication abilities through

engagements with diverse personalities.
MAgree (3) OSatisfactory (2) , ODisagree (1)

COS5: Develop a holistic viewpoint, fostering adaptability and versatility in approaching

complex issues.
DA gree (3) OSatisfactory (2) ODisagree (1)

CO6 Exhibit advanced research and reporting skills, enhancing students’ capabilities in
documenting and presenting findings.

OAgree (3) itSatisfactory (2) ODisagree (1)

CO7: Attain a well-rounded educational experience, contributing to overall growth in
knowledge, skills.
¥Agree (3) OSatisfactory (2) ODisagree (1)
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: [¥
Course Code: MS 402B Course Title: Study Visits and Report

Name of the student:ﬁ}me\ WA mhaT R(ltm@g‘hloll Number: [ 6‘0—%

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Demonstrate enhanced practical knowledge and familiarity with various professional
sectors. : :
EAgree (3) OSatisfactory (2) ODisagree (1)

CO2: Develop analytical and communication skills through engagement with authors leaders,

and practitioners.
BAgree (3) OSatisfactory (2) ODisagree (1)

CO3: Gain a comprehensive understanding of practical scenarios, enhancing readiness for

professional challenges.
MAgree (3) OSatisfactory (2) [Disagree (1)

CO4: Demonstrate improved interpersonal and communication abilities through

engagements with diverse personalities.
iAgree (3) OSatisfactory (2) ODisagree (1)

COS5: Develop a holistic viewpoint, fostering adaptability and versatility in approaching
complex issues.
IdAgree (3) OSatisfactory (2) ODisagree (1)

CO6 Exhibit advanced research and reporting skills, enhancing students’ capabilities in
documenting and presenting findings.

EAgree (3) OSatisfactory (2) ODisagree (1)

CO7: Attain a well-rounded educational experience, contributing to overall growth in
knowledge, skills.
OAgree (3) ESatisfactory (2) [CDisagree (1)
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: IV
Course Code: MS 402B Course Title: Study Visits and Report

Name of the student: ﬂ-gaﬁ'\ )| }r(l__]\ A ANr0 QL\ Roll Number: 1"7 6-‘13/“\ !

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Demonstrate enhanced practical knowledge and familiarity with various professional
sectors. !
kXAgree (3) OSatisfactory (2) ODisagree (1)

CO2: Develop analytical and communication skills through engagement with authors leaders,

and practitioners.
EAgree (3) OSatisfactory (2) ODisagree (1)

COa3: Gain a comprehensive understanding of practical scenarios, enhancing readiness for

professional challenges.
KdAgree (3) OSatisfactory (2) CIDisagree (1)

CO4: Demonstrate improved interpersonal and communication abilities through

engagements with diverse personalities.
KAgree (3) OSatisfactory (2) ODisagree (1)

COS5: Develop a holistic viewpoint, fostering adaptability and versatility in approaching
complex issues.
OAgree (3) MSatisfactory (2) ODisagree (1)

CO6 Exhibit advanced research and reporting skills, enhancing students' capabilities in
documenting and presenting findings.

EAgree (3) OSatisfactory (2) ODisagree (1)

CO7: Attain a well-rounded educational experience, contributing to overall growth in
knowledge, skills.
OAgree (3) Egatisfactory ) ODisagree (1)
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: Iy
Course Code: MS 403 A Course Title: Video Production Project (Individual)

Name of the student: H)rﬂ\ 0 vod lt GO Qa m ‘OL‘CU' " Roll Number: (7622 _

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Develop proficiency in video production techniques and processes, including pre-
production, production, and post-production phases.
EAgree (3) OSatisfactory (2) ODisagree (1)

CO2: Enhance storytelling skills by conceptualizing and executing individual video projects in
either Fiction or Non-Fiction genres.
EXAgree (3) OSatisfactory (2) ODisagree (1)

CO3: Acquire practical experience in assuming the role of a director and effectively leading a
video production project.
MAgree (3) OSatisfactory (2) ODisagree (1)

CO4: Demonstrate improved interpersonal and communication abilities through
engagements with diverse personalities.
EAgree (3) OSatisfactory (2) ODisagree (1)

COS: Strengthen project management skills by adhering to given/scheduled time frames for
project execution,
Agree (3) OSatisfactory (2) OIDisagree (1)

CO6 Cultivate critical thinking and decision-making abilities in selecting, approving, and
executing the chosen story concept and script.
EAgree (3) OSatisfactory (2) ODisagree (1)

CO7: Develop effective communication skills through detailed paperwork and submissions
related to the various phases of video production.
OAgree (3) ESatisfactory (2) ODisagree (1)
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: I/
Course Code: MS 403 A Course Title: Video Production Project (Individual)

Name of t‘he student: ’E(,\\ 0NAQ A ‘P O OJ‘Q 710 \'\d\ﬂ Roll Number: l' [ &\ S

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Develop proficiency in video production techniques and processes, including pre- .
production, production, and post-production phases. ' '
EAgree (3) : OSatisfactory (2) ClDisagree (1)

~ CO2: Enhance storytelling skills by conceptualizing and executing individual video projects in
either Fiction or Non-Fiction genres.
MAgree (3) [Satisfactory (2) ' LIDisagree (1)

CO3: Acquire practical experience in assuming the role of a director and effectively leading a
video production project. _ JALE '
HAgree (3) [CISatisfactory (2) OODisagree (1)

CO4: Demonstrate improved interpersonal and communication abilities through
engagements with diverse personalities.
TAgree (3) OSatisfactory (2) : ODisagree (1)

COS: Strengthen project management skills by adhering to given/scheduled ti;ne frames for
project execution.
CrAgree (3) OSatisfactory (2) : ODisagree (1)

CO6 Cultivate critical thinking and decision-making abilities in selecting, approving, and
executing the chosen story concept and script.
DAgree (3) idSatisfactory (2) - ODisagree (1)

CO7: Develop effective communication skills through detailed paperwork and submissions
related to the various phases of video production.
MAgree (3) DOSatisfactory (2) ODisagree (1)
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: Iy
Course Code: MS 403 A Course Title: Video Production Project (Individual)

Name of the student: \§ T‘D‘DQ\V\QT‘ G K P\Qm@kRoll Number: ) / 6\9,1—(

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Develop proficiency in video production techniques and processes, including pre-
production, production, and post-production phases. ' '
LIAgree (3) : OSatisfactory (2) ODisagree (1)

© CO2: Enhance storytelling skills by conceptualizing and executing individual video projects in
either Fiction or Non-Fiction genres.
EfAgree (3) OSatisfactory (2) : - OIDisagree (1)

CO3: Acquire practical experience in assuming the role of a director and effectively leading a
video production project. :
HAgree (3) OSatisfactory (2) ODisagree (1)

CO4: Demonstrate improved interpersonal and communication abilities through
engagements with diverse personalities.
EAgree (3) OSatisfactory (2) | ODisagree (1)

COS: Strengthen project management skills by adhering to given/scheduled time frames for
project execution.
OAgree (3) DISatisfactory (2) ODisagree (1)

CO6 Cultivate critical thinking and decision-making abilities in selecting, approving, and
executing the chosen story concept and script.
Agree &) CISatisfactory (2) - ODisagree (1)

CO7: Develop effective communication skills through detailed paperwork and submissions
related to the various phases of video production.
ETAgree (3) OSatisfactory (2) ODisagree (1)

ZORCA
// yﬁb/ \ \
{13 | gARAWAT

'\“ékm 102
= 2
N\ T
SIS



Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: Iy
Course Code: MS 403 A Course Title: Video Production Project (Individual)

Nameoft}lestudent:‘ﬁg(bm _RUA‘L\JO BU’Y\DQP\ Roll Number: !'l 4 X

Instruction for student:
I) Please tick the appropriate option about attainment of the course outcomes:

CO1: Develop proficiency in video production techniques and processes, including pre-
production, production, and post-production phases. | '
HAgree (3) - DOSatisfactory (2) : CIDisagree (1)

~ CO2: Enhance storytelling skills by conceptualizing and executing individual video projects in
either Fiction or Non-Fiction genres.
OAgree 3) ESatisfactory (2) : ODisagree (1)

CO3: Acquire practical experience in assuming the role of a director and effectively leading a
video production project. _ .
BXAgree (3) CISatisfactory (2) ODisagree (1)

CO4: Demonstrate improved interpersonal and communication abilities through
engagements with diverse personalities.
MAgree (3) OSatisfactory (2) , ODisagree (1)

COS: Strengthen project management skills by adhering to given/scheduled time frames for
project execution.
OAgree (3) KSatisfactory (2) [(ODisagree (1)

COB Cultivate critical thinking and decision-making abilities in selecting, approving, and
executing the chosen story concept and script.
HAgree (3) OSatisfactory (2) - ODisagree (1)

CO7: Develop effective communication skills through detailed paperwork and submissions
related to the various phases of video production.
HAgree (3) OSatisfactory (2) ODisagree (1)
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Anekant Education Society’s

Tulj aram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Medla and Commumcatlon Studles

Academic Year: 2021-22
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: 1V
Course Code: MS 403 B Course Title: Video Production Project (Individual)

Name of the student: M‘C\‘Q N Qd ‘\ HQ QG*TU\ID\'\&_}'; Roll Number: ’7M

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Successfully execute and submit a research project or in- depth reporting project,
demonstrating advanced research capabilities.
Agree (3) OSatisfactory (2) ODisagree (1)

CO2: Showcase effective project planning, execution, and completion, indicating a high level of
competence in the chosen area of study.
OAgree (3) [ASatisfactory (2) ODisagree (1)

CO3: Present a well-structured and comprehensive written dissertation or a series of reports,
reflecting enhanced written communication skills.
klAgree (3) OSatisfactory (2) ODisagree (1)

CO4: Demonstrate continuous internal assessment proficiency through the
maintenance of a research or in-depth reporting diary and successful presentations.
OAgree (3) OSatisfactory (2) ODisagree (1)

COS: Exhibit adeptness in referencing primary and secondary sources, ensuring academic
integrity and thorough documentation in written reports.
mgree 3) OSatisfactory (2) ODisagree (1)

COE6 Integrate multimedia elements seamlessly, enhancing the visual appeal and impact of the
written reports.
EtAgree (3) OSatisfactory (2) ODisagree (1)

CO7: Excel in viva-voce sessions. engaging with external examiners to discuss and defend the
research or reporting project with depth and analytical prowess,
Engree 3) OSatisfactory (2) ODisagree (1)
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: 1V
Course Code: MS 403 B Course Title: Video Production Project (Individual)

Name of the student: Q&) AN Pﬁ)ﬁ?jq‘ MD)\Q ) Roll Number: |\ 76' 24 .

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Successfully execute and submit a research project or in-depth reporting project,
demonstrating advanced research capabilities.
EAgree (3) OSatisfactory (2) ODisagree (1)

CO2: Showcase effective project planning, execution, and completion, indicating a high level of
competence in the chosen area of study.
idAgree (3) CSatisfactory (2) OODisagree (1)

CO3: Present a well-structured and comprehensive written dissertation or a series of reports,
reflecting enhanced written communication skills.
HAgree 3 OSatisfactory (2) ODisagree (1)

CO4: Demonstrate continuous internal assessment proficiency through the
maintenance of a research or in-depth reporting diary and successful presentations.
MAgree (3) - DSatisfactory (2) - - ODisagree (1)

CO&: Exhibit adeptness in referencing primary and secondary sources, ensuring academic
integrity and thorough documentation in written reports.
XAgree (3) OSatisfactory (2) ODisagree (1)

CO6 Integrate multimedia elements scamlessly, enhancing the visual appeal and impact of the
written reports.
HAgree (3) OSatisfactory (2) ODisagree (1)

COT7: Excel in viva-voce sessions, engaging with external examiners to discuss and defend the
research or reporting project with depth and analytical prowess.
mgree A3) DOSatisfactory (2) ODisagree (1)
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: I\
Course Code: MS 403 B Course Title: Video Production Project (Individual)

Name of the student: W' ba | ¥ av am ¥ P\M@Holl Number:_}7 ﬁg—fj

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Successfully execute and submit a research project or in-depth reporting project,
demonstrating advanced research capabilities.
EAgree (3) OSatisfactory (2) ODisagree (1)

CO2: Showcase effective project planning, execution, and completion, indicating a high level of
competence in the chosen area of study.
Ciagree (3) OSatisfactory (2) ODisagree (1)

CO3: Present a well-structured and comprehensive written dissertation or a series of reports,
reflecting enhanced written communication skills.
LAgree (3) OSatisfactory (2) ODisagree (1)

CO4: Demonstrate continuous internal assessment proficiency through the

maintenance of a research or in-depth reporting diary and successful presentations.
Agree (3) - OSatisfactory (2) - ODisagree (1)

CO5: Exhibit adeptness in referencing primary and secondary sources, ensuring academic
integrity and thorough documentation in written reports.
KAgree (3) OSatisfactory (2) ODisagree (1)

COG6 Integrate multimedia elements seamlessly, enhancing the visual appeal and impact of the
written reports.
OAgree (3) Satisfactory (2) ODisagree (1)

COT7: Excel in viva-voce sessions, engaging with external examiners to discuss and defend the
research or reporting project with depth and analytical prowess.
BMAgree (3) OSatisfactory (2) ODisagree (1)
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

Academic Year: 2021-22
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: 1V
Course Code: MS 403 B Course Title: Video Production Project (Individual)

Name of the student: Q(_JJ am P\(_Ur{,\_j @] %U\Mh Roll Number: ] '( @Q\f\

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Successfully execute and submit a research project or in-depth reporting project,
demonstrating advanced research capabilities.
‘DOAgree (3) [Safisfactory (2) OIDisagree (1)

C0O2: Showcase effective project planning, execution, and completion, indicating a high level of
competence in the chosen area of study.
DAgree (3) KlSafisfactory (2) ODisagree (1)

CO3: Present a well-structured and comprehensive written dissertation or a series of reports,
reflecting enhanced written communication skills.
OAgree (3) KSafisfactory (2) ODisagree (1)

CO4: Demonstrate continuous internal assessment proficiency through the
maintenance of a research or in-depth reporting diary and successful presentations.
OAgree (3) - BlSafisfactory (2) - : ODisagree (1)

COS5: Exhibit adeptness in referencing primary and secondary sources, ensuring academic
integrity and thorough documentatign in written reports.
OAgree (3) MSatisfactory (2) ODisagree (1)

CO6 Integrate multimedia elements seamlessly, enhancing the visual appeal and impact of the

written reports.
DA@:&) OSatisfactory (2) OIDisagree (1)

CO7: Excel in viva-voce sessions, engaging with external examiners to discuss and defend the
research or reporting project Wé:g?lu} and analytical prowess.
OlAgree (3) tisfactory (2) OIDisagree (1)
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Medla and Communlcatlon Studles

Academic Year: 2021-22
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: 111

Course Code: MS 301A Course Title: Script Writing and
Direction

Name of the student: NM\E&W%KQﬂQQm@h Roll Number: |7 6 9—__. _}1'
Ciyers T O

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Familiarize the students with script writing.

MAgree (3) OSatisfactory (2) ODisagree (1)
CO2: Create understanding of various styles of scripts in audio- visual production.
MAgree (3) OSatisfactory (2) ODisagree (1)
CO3: Develop storytelling storytelling skills for screen.

bMAgree (3) OSatisfactory (2) ODisagree (1)
CO4: Identify and explore the genres and forms of fiction.

OAgree (3) MSatisfactory (2) ODisagree (1)
CO5: Understand the aesthetics of audio- visual production.

MAgree (3) OSatisfactory (2) ODisagree (1)
CO6 Take a story from paper to screen.

kdAgree (3) OSatisfactory (2) ODisagree (1)
CO7: Learn the visual narrative of screenplay.

HAgree (3) OSatisfactory (2) ODisagree (1)
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commérce,' Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

| PG
Class: S.Y. M.Voc. Media Studies ' Semester: 111

Course Code: MS 301A Course Title: Script Writing and
Direction

Name of the student: [40] € @A AQ & & mbhoji Roll Number: |7 € 09_

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Familiarize the students with script writing.

ktAgree (3) g [1Satisfactory (2) ODisagree (1)
CO2: Create understanding of various styles of scripts in audio- visual production.
tAgree (3) OSatisfactory (2) : ClDisagree (1)
CO3: Develop storytelling storytelling skills for screen.

htAgree (3) OSatisfactory (2) [1Disagree (1)
CO04: Identify and explore the genres and forms of fiction.

ClAgree (3) KSatisfactory (2) ODisagree (1)
COS5: Understand the aesthetics of audio- visual production.

OAgree (3) MSatisfactory (2) ODisagree (1)
CO6 Take a story from paper to screen.

EtAgree (3) OSatisfactory (2) ODisagree (1)
CO7: Learn the visual narrative of screenplay.

EAgree (3) CISatisfactory (2) [IDisagree (1)
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Anekant Education Society’s

Tuljaram Chaturchand College

of Arts, Science & Commerce, Baramati

Autonomous

Department of Media and Communication Studies

Academic Year: 2021-22

Feedback on Course outcome [CO]

| PG
Class: S.Y. M.Voc. Media Studies

Course Code: MS 3\01A
Direction

Name of the student: Preriaor PO6 A Mohan

Semester: I1I

Course Title: Script Writing and

Instruction for student:

1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Familiarize the students with script writing.

CiAgree (3) OSatisfactory (2)

CO2: Create understanding of various styles of scripts in audio- visual production.

RAgree (3) DSatisfactpry )

CO3: Develop storytelling storytelling skills for screen.

KA gree (3) OSatisfactory (2)

CO4: Identify and explore the genres and forms of fiction.

Eﬁgree 3) [Satisfactory (2)

COS: Understand the aesthetics of audio- visual production.

OAgree (3) ESatisfactory (2)

CO6 Take a story from paper to screen.

[HAgree (3) OSatisfactory (2)

CO7: Learn the visual narrative of screenplay.

OAgree (3) [MSatisfactory (2)

ODisagree (1)

[IDisagree (1)

[Disagree (1)

ODisagree (1)

ODisagree (1)

ODisagree (1)

ODisagree (1)

Roll Number: ] 7 6\9-9)
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Anekant Education Society’s

Tuljaram Chaturchand College

of Arts, Science & Commerce, Baramati

Autonomous

Department of Media and Communication Studies

Academic Year: 2021-22

Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies

Course Code: MS 3\01A
Direction

Name of the student: HQG LR RU#U_E a Quaes h

Semester: II1

Course Title: Script Writing and

Instruction for student:

1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Familiarize the students with script writing.

EtAgree (3) OSatisfactory (2)

CO2: Create understanding of various styles of scripts in audio- visual production,

A gree (3) OSatisfactory (2)

COa3: Develop storytelling storytelling skills for screen.

MAgree (3) OSatisfactory (2)

CO4: Identify and explore the genres and forms of fiction.

LAgree (3) OSatisfactory (2)

COS: Understand the aesthetics of audio- visual production.

OAgree (3) HSatisfactory (2)

CO6 Take a story from paper to screen.

OAgree (3) Satisfactory (2)

CO7: Learn the visual narrative of screenplay.

TIAgree (3) OSatisfactory (2)

ODisagree (1)

ODisagree (1)

ClDisagree (1)

ODisagree (1)

ODisagree (1)

ODisagree (1)

[CDisagree (1)

Roll Number: {77 (SXoNa!

m

‘\‘ /\ /)

///

ARAMAT\
> )
& e X
NS>




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Medla and Communlcatlon Studles

Academic Year: 2021-22
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: I1I
Course Code: MS 301B Course Title: Digital Journalism

Name of the student: Pi»k’\\@ Nedia Qc«mahaj {  Roll Number: 17629

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will acquire a foundational knowledge of digital journalism, internet dynamics, and
interactive media, enabling them to critically analyze the evolving landscape of news dissemination.
ZAgree (3) OSatisfactory (2) ODisagree (1)

CO2: Participants will gain insights into the intricacies of media convergence, cultivating skills to produce
and consume multimedia content effectively, while understanding the significance of web browsers and
RSS feeds.

Agree (3) OSatisfactory (2) ODisagree (1)

CO3: Students will be proficient in employing various digital storytelling tools and techniques, enabling
them to create engaging and interactive content across diverse digital platforms.
Agree (3) OSatisfactory (2) ODisagree (1)

CO4: Participants will develop expertise in data-driven journalism, mastering the art of
accessing, analyzing, and presenting data to enhance the quality and depth of journalistic
content.

HAgree (3) OSatisfactory (2) ODisagree (1)

COS5: Graduates will be adept at producing compelling stories tailored for mobile consumption, utilizing
tools specific to mobile platforms to enhance their journalism skills.
OAgree (3) Satisfactory (2) ODisagree (1)

CO6 Students will comprehend the financial dynamics of digital journalism, enabling them to
navigate the evolving industry landscape and contribute effectively in newsroom settings.
HAgree (3) OSatisfactory (2) ODisagree (1)

CO7: Graduates will gain a nuanced understanding of the intersection between digital journalism and

societal and political dynamics, enabling them to critically assess and navigate the evolving role of media
in these spheres.

DAgree (3) MSatisfactory (2) ODisagree (1)
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: 111
Course Code: MS 301B Course Title: Digital Journalism
Name of the student\: Pa an0ar Po Oj() Mebha Roll Number: 17823

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will acquire a foundational knowledge of digital journalism, internet dynamics, and
interactive media, enabling them to critically analyze the evolving landscape of news dissemination.
EHAgree (3) [OSatisfactory (2) ODisagree (1)

CO2: Participants will gain insights into the intricacies of media convergence, cultivating skills to produce
and consume multimedia content effectively, while understanding the significance of web browsers and
RSS feeds.

tAgree (3) OSatisfactory (2) ODisagree (1)

CO3: Students will be proficient in employing various digital storytelling tools and techniques, enabling
them to create engaging and interactive content across diverse digital platforms.
Agree (3) OSatisfactory (2) ODisagree (1)

CO4: Participants will develop expertise in data-driven journalism, mastering the art of
accessing, analyzing, and presenting data to enhance the quality and depth of journalistic
content.

OAgree (3) EiSatisfactory (2) ODisagree (1)

CO5: Graduates will be adept at producing compelling stories tailored for mobile consumption, utilizing
tools specific to mobile platforms to enhance their journalism skills.

CAgree (3) EtSatisfactory (2) ODisagree (1)

CO06 Students will comprehend the financial dynamics of digital journalism, enabling them to
navigate the evolving industry landscape and contribute effectively in newsroom settings.
BElAgree (3) [OSatisfactory (2) ODisagree (1)

CO7: Graduates will gain a nuanced understanding of the intersection between digital journalism and
societal and political dynamics, enabling them to critically assess and navigate the evolving role of media
in these spheres.

IdAgree (3) OSatisfactory (2) ODisagree (1)
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: I11
Course Code: MS 301B Course Title: Digital Journalism

Name of the student\: Aimobalar Omkar Ramoa ")ROII Number: 176 24

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will acquire a foundational knowledge of digital journalism, internet dynamics, and
interactive media, enabling them to critically analyze the evolving landscape of news dissemination.
LHAgree (3) OSatisfactory (2) ODisagree (1)

CO2: Participants will gain insights into the intricacies of media convergence, cultivating skills to produce
and consume multimedia content effectively, while understanding the significance of web browsers and
RSS feeds.

ElAgree (3) OSatisfactory (2) ODisagree (1)

CO3: Students will be proficient in employing various digital storytelling tools and techniques, enabling
them to create engaging and interactive content across diverse digital platforms.
OAgree (3) EtSatisfactory (2) [ODisagree (1)

CO4: Participants will develop expertise in data-driven journalism, mastering the art of
accessing, analyzing, and presenting data to enhance the quality and depth of journalistic
content.

COAgree (3) ESatisfactory (2) OIDisagree (1)

COS5: Graduates will be adept at producing compelling stories tailored for mobile consumption, utilizing
tools specific to mobile platforms to enhance their journalism skills.

HAgree (3) OSatisfactory (2) ODisagree (1)

CO6 Students will comprehend the financial dynamics of digital journalism, enabling them to
navigate the evolving industry landscape and contribute effectively in newsroom settings.
3Agree (3) OSatisfactory (2) ODisagree (1)

CO7: Graduates will gain a nuanced understanding of the intersection between digital journalism and

soctetal and political dynamics, enabling them to critically assess and navigate the evolving role of media
in these spheres.

EfAgree (3) OSatisfactory (2) ODisagree (1)
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: 111
Course Code: MS 301B Course Title: Digital Journalism

Name of the student\: F\C_\,G“\ Ru ‘{'Uj a  aoxf @h Roll Number: {77625

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will acquire a foundational knowledge of digital journalism, internet dynamics, and
interactive media, enabling them to critically analyze the evolving landscape of news dissemination.
EdAgree (3) ) OSatisfactory (2) ODisagree (1)

CO2: Participants will gain insights into the intricacies of media convergence, cultivating skills to produce
and consume multimedia content effectively, while understanding the significance of web browsers and
RSS feeds.

ElAgree (3) OSatisfactory (2) ODisagree (1)

CO03: Students will be proficient in employing various digital storytelling tools and techniques, enabling
them to create engaging and interactive content across diverse digital platforms.
iXAgree (3) OSatisfactory (2) ODisagree (1)

CO4: Participants will develop expertise in data-driven journalism, mastering the art of
accessing, analyzing, and presenting data to enhance the quality and depth of journalistic
content.

ClAgree (3) ESatisfactory (2) ODisagree (1)

CO5: Graduates will be adept at producing compelling stories tailored for mobile consumption, utilizing
tools specific to mobile platforms to enhance their journalism skills.
OAgree (3) kISatisfactory (2) ODisagree (1)

CO6 Students will comprehend the financial dynamics of digital journalism, enabling them to
navigate the evolving industry landscape and contribute effectively in newsroom settings.
EAgree (3) OSatisfactory (2) ODisagree (1)

CO7: Graduates will gain a nuanced understanding of the intersection between digital journalism and
societal and political dynamics, enabling them to criticaily assess and navigate the evolving role of media
in these spheres.

EdAgree (3) OSatisfactory (2) ODisagree (1)
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: I11
Course Code: MS 302A Course Title: Sound and Post Production

Name of the student: Bdm\© V€ QKA %me\r\ a1 ! Roll Number: 17620

Instruction for student:
[) Please tick the appropriate option about attainment of the course outcomes:

CO1: Develop historical knowledge of sound in film, distinguishing between analogue and
digital technologies.
EAgree (3) OSatisfactory (2) ODisagree (1)

CO2: Acquire proficiency in audio signal routing, recording methods, and microphone usage for
studio and location recording.
UAgree (3) OSatisfactory (2) ODisagree (1)

CO3: Gain hands-on experience with Pro tools, exploring features, routing, and setup options
for effective post-production sound editing.
DAgree (3) OSatisfactory (2) ODisagree (1)

CO4: Study and implement location recording equipment and workflows, focusing
on dialogue recording and transferring production sound to Digital Audio
Workstations,

XAgree (3) OSatisfactory (2) ODisagree (1)

COS5: Set up Digital Audio Workstations for post-production, perform dialogue editing,
cleaning, track laying, and grasp the basics of sound design.
EAgree (3) CSatisfactory (2) ODisagree (1)

CO6 Master advanced post-production skills, including noise reduction for dialogue,
dialogue dubbing, Foley recording, and the use of equalizers, reverb, and compression.
OAgree (3) EdSatisfactory (2) ODisagree (1)

CO7: Gain proficiency in sound mixing, understand the principles of sound design, and apply
psychoacoustic principles in re-recording for a comprehensive understanding of post-

production audio. ,1@)
1S ¢
OAgree (3) B/Satisfactory 2) ODisagree (1) //g ARAMAT!
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: I11
Course Code; MS 302A Course Title: Sound and Post Production

Name of the student: DA 8OV P G\@j a Moha M Roll Number: |77 €' ‘1‘3 :

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Develop historical knowledge of sound in film, distinguishing between analogue and

digital technologies.
AAgree (3) OSatisfactory (2) [OODisagree (1)

CO2: Acquire proﬁciency in audio signal routing, recording methods, and microphone usage for
studio and location recording.
KA gree (3) OISatisfactory (2) [ODisagree (1)

CO3: Gain hands-on experience with Pro tools, exploring features, routing, and setup options
for effective post-production sound editing.
MAgree (3) ' OSatisfactory (2) OIDisagree (1)

CO4: Study and implement location recording equipment and workflows, focusing
on dialogue recording and transferring production sound to Digital Audio
Workstations.

MAgree (3) CISatisfactory (2) ODisagree (1)

COS5: Set up Digital Audio Workstations for post-production, perform dialogue editing,
cleaning, track laying, and grasp the basics of sound design.
OAgree (3) LiSatisfactory (2) ODisagree (1)

CO6 Master advanced post-production skills, including noise reduction for dialogue,
dialogue dubbing, Foley recording, and the use of equalizers, reverb, and compression.
OAgree (3) Satisfactory (2) ODisagree (1)

CO7: Gain proficiency in sound mixing, understand the principles of sound design, and apply
psychoacoustic principles in re-recording for a comprehensive understanding of post-

production audio. @
MAgree (3) OSatisfactory (2) ODisagree (1) ///g}//\/)
i<
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: III
Course Code: MS 302A Course Title: Sound and Post Production

Name of the student: !i;ﬁ\bm Ko oMo Ra m@?ﬂhnou Number: 77 @O_Jj

Instruction for student:
I) Please tick the appropriate option about attainment of the course outcomes:

CO1: Develop historical knowledge of sound in film, distinguishing between analogue and
digital technologies.
EAgree (3) OISatisfactory (2) [IDisagree (1)

CO2: Acquire proﬁciency in audio signal routing, recording methods, and microphone usage for
studio and location recording,
dAgree (3) CISatisfactory (2) CIDisagree (1)

CO3: Gain hands-on experience with Pro tools, exploring features, routing, and setup options
for effective post-production sound editing.
CAgree (3) ' OSatisfactory (2) ODisagree (1)

CO4: Study and implement location recording equipment and workflows, focusing
on dialogue recording and transferring production sound to Digital Audio
Workstations.

KAgree (3) LISatisfactory (2) ODisagree (1)

COS: Set up Digital Audio Workstations for post-production, perform dialogue editing,
cleaning, track laying, and grasp the basics of sound design.
OAgree (3) EISatisfactory (2) ODisagree (1)

CO6 Master advanced post-production skills, including noise reduction for dialogue,
dialogue dubbing, Foley recording, and the use of equalizers, reverb, and compression.
LlAgree (3) OSatisfactory (2) ODisagree (1)

CO7: Gain proficiency in sound mixing, understand the principles of sound design, and apply
psychoacoustic principles in re-recording for a comprehensive understanding of post-
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: III
Course Code: MS 302A Course Title: Sound and Post Production

Name of the student: O\ 00 Quq’re,\j @ 8umg 5\]’\ Roll Number: 17 €oR

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Develop historical knowledge of sound in film, distinguishing between analogue and
digital technologies.
EAgree (3) OSatisfactory (2) [(ODisagree (1)

CO2: Acquire proﬁciency in audio signal routing, recording methods, and microphone usage for
studio and location recording.
OlAgree (3) ESatisfactory (2) _. [(IDisagree (1)

CO3: Gain hands-on experience with Pro tools, exploring features, routing, and setup options
for effective post-production sound editing.
ElAgree (3) OSatisfactory (2) ODisagree (1)

CO4: Study and implement location recording equipment and workflows, focusing
on dialogue recording and transferring production sound to Digital Audio
Workstations.

MAgree (3) [ISatisfactory (2) ODisagree (1)

COS5: Set up Digital Audio Workstations for post-production, perform dialogue editing,
cleaning, track laying, and grasp the basics of sound design.
OAgree (3) ESatisfactory (2) [IDisagree (1)

COB6 Master advanced post-production skills, including noise reduction for dialogue,
dialogue dubbing, Foley recording, and the use of equalizers, reverb, and compression.
tXAgree (3) OSatisfactory (2) [IDisagree (1)

CO7: Gain proficiency in sound mixing, understand the principles of sound design, and apply
psychoacoustic principles in re-recording for a comprehensive understanding of post-

production audio. ARG
LdAgree (3) [OISatisfactory (2) ODisagree (1) //bw//\ &)
{
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
of Media and Communication Studies

De_partrgent

Academic Year: 2021-22
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: 11
Course Code: MS 302B Course Title: Social Media Marketing

Name of the student: i -0 \0 Od 1'14 a AQm BHOJ\% Roll Number: | / 6929

Instruction for student:
I) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to articulate the historical development of digital media and analyze its impact
on society.
EAgree (3) OSatisfactory (2) ODisagree (1)

CO2 Students will be proficient in utilizing various social media platforms for business purposes,
implementing strategies for content management and engagement.
MAgree (3) OSatisfactory (2) ODisagree (1)

CO3: Students will be capable of implementing SEO techniques to enhance online visibility and improve
website rankings on search engines.
OAgree (3) HSatisfactory (2) ODisagree (1)

CO4: Students will be able to create and manage content on specific platforms, employing
strategies tailored to each platform's audience and functionality.
MAgree (3) OSatisfactory (2) ODisagree (1)

COS5: Students will be able to create content plans, analyze touch points, and implement effective content
management strategies.
MAgree (3) OSatisfactory (2) ODisagree (1)

CO6 Students will be able to create and maintain blogs, leveraging them as a powerful tool for
communication and engagement.
OAgree (3) MSatisfactory (2) ODisagree (1)

CO7: Students will be equipped to analyze audience demographics, engage in consumer-generated content
strategies, and optimize revenue through various online advertising methods.
ElAgree (3) OSatisfactory (2) ODisagree (1)
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: II1
Course Code: MS 302B Course Title: Social Media Marketing
Name of the student: PCm e Po GJ\C\ Y"‘l Al h N Roll Number: Y7 §) QQJ

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to articulate the historical development of digital media and analyze its impact
on society.
EAgree (3) OISatisfactory (2) ODisagree (1)

CO2 Students will be proficient in utilizing various social media platforms for business purposes,
implementing strategies for content management and engagement.
[JAgree (3) [Satisfactory (2) [IDisagree (1)

COa3: Students will be capable of implementing SEO techniques to enhance online visibility and improve
website rankings on search engines.
MAgree (3) LiSatisfactory (2) . [IDisagree (1)

CO4: students will be able to create and manage content on specific platforms, employing
strategies tailored to each platform's audience and functionality.
BAgree (3) OSatisfactory (2) [(Disagree (1)

COS: Students will be able to create content plans, analyze touch points, and implement effective content
management strategies.
LIAgree (3) { iSatisfactory (2) [ODisagree (1)

CO6 Students will be able to create and maintain blogs, leveraging them as a powerful tool for
communication and engagement.
EtAgree (3) OSatisfactory (2) UDisagree (1)

CO7: Students will be equipped to analyze audience demographics, engage in consumer-generated content
strategies, and optimize revenue through various online advertising methods.
EAgree (3) OSatisfactory (2) ODisagree (1)
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: 111
Course Code: MS 302B Course Title: Social Media Marketing

Name of the student: [\ imbalAq [l 9lallm quﬂgh Roll Number: | Z’&E

Instruction for student: :
1) Please tick the appropriate option about attainment of the course outcomes:

COf1: Students will be able to articulate the historical development of digital media and analyze its impact
on society.
BtAgree (3) OSatisfactory (2) ODisagree (1)

CO2 Students will be proficient in utilizing various social media platforms for business purposes,
implementing strategies for content management and engagement.
BXAgree (3) CISatisfactory (2) ODisagree (1)

COa3: students will be capable of implementing SEO techniques to enhance online visibility and improve
website rankings on search engines.
bFAgree (3) LISatisfactory (2) : ODisagree (1)

CO4: Students will be able to create and manage content on specific platforms, employing
strategies tailored to each platform's audience and functionality.
JAgree (3) OSatisfactory (2) [IDisagree (1)

CO5: Students will be able to create content plans, analyze touch points, and implement effective content
management strategies.
OAgree (3) HSatisfactory (2) ODisagree (1)

CO6 Students will be able to create and maintain blogs, leveraging them as a powerful tool for
communication and engagement.
EXAgree (3) DSatisfactory (2) OODisagree (1)

CO7: Students will be equipped to analyze audience demographics, engage in consumer-generated content
strategies, and optimize revenue through various online advertising methods.
EAgree (3) OSatisfactory (2) ODisagree (1)
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: II1
Course Code: MS 302B Course Title: Social Media Marketing

Name of the student: ﬂgc\m QU-\-&_!J‘ G QAun® QH Roll Number: |7 615

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to articulate the historical development of digital media and analyze its impact
onsociety.
hdAgree (3) OSatisfactory (2) [ODisagree (1)

CO02 Students will be proficient in utilizing various social media platforms for business purposes,
implementing strategies for content management and engagement.
RlAgree (3) OSatisfactory (2) OIDisagree (1)

CO3: Students will be capable of implementing SEO techniques to enhance online visibility and improve
website rankings on search engines.
CAgree (3) Satisfactory (2) . [IDisagree (1)

CO4: Students will be able to create and manage content on specific platforms, employing
strategies tailored to each platform's audience and functionality.
OAgree (3) [Satisfactory (2) [IDisagree (1)

CO5: Students will be able to create content plans, analyze touch points, and implement effective content
management strategies.
HAgree (3) OSatisfactory (2) OIDisagree (1)

CO6 Students will be able to create and maintain blogs, leveraging them as a powerful tool for
communication and engagement.
itAgree (3) [ISatisfactory (2) [ODisagree (1)

CO7: Students will be equipped to analyze audience demographics, engage in consumer-generated content
strategies, and optimize revenue through various online advertising methods.
EAgree (3) OSatisfactory (2) ODisagree (1)
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication

Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: 111

Course Code: MS 303A Course Title: Film Appreciation

Name of the student: P} | € \Hl\d!' Kk QO\m‘:%C}_{ \‘ Roll Number: 17 62

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Demonstrate knowledge of key pioneers such as Lumiere Brothers, Thomas Edison,
Mélies, and film movements through various historical periods.
BAgree (3) OSatisfactory (2) ODisagree (1)

CO2: Identify and analyze film visual language elements, such as shot, scene, sequence, and
mis-en-scene, to comprehend emotional effects and thematic structures,
RlAgree (3) OSatisfactory (2) ODisagree (1)

COa3: Classify and analyze characteristics of different film genres, gaining insights into their
cultural and thematic significance.
MAgree (3) OSatisfactory (2) ODisagree (1)

CO4: Compare and contrast cinematic styles and cultural influences of major film
industries worldwide, including Hollywood, Italian, French, German, Soviet,
Japanese, and Middle Eastern cinema.

HAgree (3) OSatisfactory (2) ODisagree (1)

COS: Outline the key phases of Indian cinema, including the Silent Era, Studio Dynasty, Golden
Fifties, Parallel Cinema, and Indian Panorama.
OAgree (3) MSatisfactory (2) ODisagree (1)

CO6 Recognize and analyze different film forms and movements, understanding their
impact on storytelling and cinematic expression.
Agree (3) OSatisfactory (2) ODisagree (1)

CO7: Apply critical thinking by employing diverse film theories to analyze and interpret films
from multiple perspectives, enhancing film appreciation skills.
HAgree (3) OSatisfactory (2) ODisagree (1) @
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies _ Semester: II1
Course Code: MS 303A Course Title: Film Appreciation

Name of the student: PG&OQ«“ Do @J\O T”\O\'WOH Roll Number: {7 @-18

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Demonstrate knowledge of key pioheers such as Lumiere Brothers, Thomas Edison,
Méliés, and film movements through various historical periods.
EAgree (3) OISatisfactory (2) ODisagree (1)

CO2: Identify and analyze film visual language elements, such as shot, scene, sequence, and
mis-en-scene, to comprehend emotional effects and thematic structures.
OAgree (3) ESatisfactory (2) ODisagree (1)

CO3: Classify and analyze characteristics of different film genres, gaining insights into their
cultural and thematic significance.
RtAgree (3) DSatisfactory (2) ODisagree (1)

CO4: Compare and contrast cinematic styles and cultural influences of major film
industries worldwide, including Hollywood, Italian, French, German, Soviet,
Japanese, and Middle Eastern cinema. :
MAgree (3) DOISatisfactory (2) ODisagree (1)

COS: Outline the key phases of Indian cinema, including the Silent Era, Studio Dynasty, Golden
Fifties, Parallel Cinema, and Indian Panorama.
RAgree (3) OSatisfactory (2) ODisagree (1)

CO6 Recognize and analyze different film forms and movements, understanding their
impact on storytelling and cinematic expression.

OAgree (3) OSatisfactory (2) - ODisagree (1)

CO7: Apply critical thinking by employing diverse film theories to analyze and interpret films

from multiple perspectives, enhancing film appreciation skills. m
OAgree (3) MSatisfactory (2) ODisagree (1) /,/“‘/ TN
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies _ Semester: II1
Course Code: MS 303A Course Title: Film Appreciation

Name of the student: $\J '.\n"]\[) a\hay @  Kaa Ramee }\Roll Number: )'7 6\1[)

Instruction for student:
I) Please tick the appropriate option about attainment of the course outcomes:

CO1: Demonstrate knowledge of key pioheers such as Lumiere Brothers, Thomas Edison,
Méligs, and film movements through various historical periods.
hdAgree (3) OSatisfactory (2) ODisagree (1)

CO02: Identify and analyze film visual language elements, such as shot, scene, séquence, and
mis-en-scene, to comprehend emotional effects and thematic structures.
ktAgree (3) OSatisfactory (2) ODisagree (1)

CO3: Classify and analyze characteristics of different film genres, gaining insights into their
cultural and thematic significance.
MAgree (3) DISatisfactory (2) CODisagree (1)

CO4: Compare and contrast cinematic styles and cultural influences of major film
industries worldwide, including Hollywood, Italian, French, German, Soviet,
Japanese, and Middle Eastern cinema. .
kAgree (3) OSatisfactory (2) ODisagree (1)

COS: Outline the key phases of Indian cinema, including the Silent Era, Studio Dynasty, Golden
Fifties, Parallel Cinema, and Indian Panorama.
OAgree (3) MSatisfactory (2) ODisagree (1)

CO6 Recognize and analyze different film forms and movements, understanding their
impact on storytelling and cinematic expression.

MAgree (3) OSatisfactory (2) ODisagree (1)

CO7: Apply critical thinking by employing diverse film theories to analyze and interpret films

from multiple perspectives, enhancing film appreciation skiils. @
OAgree (3) USatisfactory (2) (Disagree (1) /73\\ _—
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: 111
Course Code: MS 303A Course Title: Film Appreciation

Name of the student:Biq (o0 R e\-{\j a A U 0q H Roll Number: 7 695

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Demonstrate knowledge of key pioneers-such as Lumiere Brothers, Thomas Edison,
Méliés, and film movements through various historical periods.
MAgree (3) CISatisfactory (2) CIDisagree (1)

CO2: Identify and analyze film visual language elements, such as shot, scene, séquence, and
mis-en-scene, to comprehend emotional effects and thematic structures.
KMAgree (3) OSatisfactory (2) ODisagree (1)

CO3: Classify and analyze characteristics of different film genres, gaining insights into their
cultural and thematic significance.
EAgree (3) OSatisfactory (2) [IDisagree (1)

CO04: Compare and contrast cinematic styles and cultural influences of major film
industries worldwide, including Hollywood, Italian, French, German, Soviet,
Japanese, and Middle Eastern cinema. .
OAgree (3) EdSatisfactory (2) [(IDisagree (1)

COS: Outline the key phases of Indian cinema, including the Silent Era, Studio Dynasty, Golden
Fifties, Parallel Cinema, and Indian Panorama.
OAgree (3) MSatisfactory (2) [IDisagree (1)

CO6 Recognize and analyze different film forms and movements, understanding their
impact on storytelling and cinematic expression.
Agree (3) DSatisfactory (2) ODisagree (1)

CO7: Apply critical thinking by employing diverse film theories to analyze and interpret films
from multiple perspectives, enhancing film appreciation skills.
EAgree (3) [OlSatisfactory (2) ODisagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Medla and Communlcatlon Studles

Academic Year: 2021-22
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: 111
Course Code: MS 303B Course Title: Advertising

Name of the student: o) € \J eaira ROMBhO ) f! Roll Number: "7 6902

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Analyze the impact of historical events, figures, and agencies on the advertising landscape.
KAgree (3) OSatisfactory (2) ODisagree (1)

CO2 Apply this knowledge to create ethical and effective advertising campaigns.
MAgree (3) OSatisfactory (2) ODisagree (1)

CO3: Develop informed targeting strategies and tailor advertising messages to specific
audiences.
KAgree (3) OSatisfactory (2) [Disagree (1)

CO4: Create advertising campaigns that highlight product benefits and resonate
with target markets.
HAgree (3) OSatisfactory (2) ODisagree (1)

COS5: Develop comprehensive Integrated Marketing Communication (IMC) plans to achieve
marketing goals,
OAgree (3) LSatisfactory (2) ODisagree (1)

CO6 Create compelling and persuasive advertising creative that effectively communicate
brand messages.
LIAgree (3) i8atisfactory (2) ODisagree (1)

CO7: Develop impactful brand management strategies, including leveraging digital media, brand
portfolios, licensing, franchising, and brand ambassadors.
LAgree (3) OSatisfactory (2) ODisagree (1)
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: III
Course Code: MS 303B Course Title: Advertising

Name of the student: PR ¢10Q T)Q @J\G Tf\Q\\ﬂ an Roll Number: ‘iz 6‘&5

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Analyze the impact of historical events, figures, and agencies on the advertising landscape.
OAgree (3) LdSatisfactory (2) . [IDisagree (1)

CO2 Apply this knowledge to create ethical and effective advertising campaigns.
AMAgree (3) CISatisfactory (2) ODisagree (1)

CO3: Develop informed targeting strategies and tailor advertising messages to specific
audiences.
OAgree (3) tSatisfactory (2) [IDisagree (1)

CO4: Create advertising campaigns that highlight product benefits and resonate
with target markets.
MAgree (3) OSatisfactory (2) ODisagree (1)

CO5: Develop comprehensive Integrated Marketing Communication (IMC) plans to achieve
marketing goals.
idAgree (3) OSatisfactory (2) ODisagree (1)

CO6 Create compelling and persuasive advertising creative that effectively communicate
brand messages.
ktAgree (3) OSatisfactory (2) (IDisagree (1)

CO7: Develop impactful brand management strategies, including leveraging digital media, brand
portfolios, licensing, franchising, and brand ambassadors.
OAgree (3) XSatisfactory (2) ODisagree (1)
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: I
Course Code: MS 303B Course Title: Advertising

Name of the student:mimb(ﬂ Kar Omhone ﬁomeS’h Roll Number: \'76 Q——_’j

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Analyze the impact of historical events, figures, and agencies on the advertising landscape.
RlAgree (3) [ISatisfactory (2) [Disagree (1)

CO2 Apply this knowledge to create ethical and effective advertising campaigns.
OAgree (3) MSatisfactory (2) ODisagree (1)

CO3: Develop informed targeting strategies and tailor advertising messages to specific
audiences.
OAgree (3) LiSatisfactory (2) CIDisagree (1)

CO4: Create advertising campaigns that highlight product benefits and resonate

with target markets.
EMAgree (3) OSatisfactory (2) CIDisagree (1)

\

COS5: Develop comprehensive Integrated Marketing Communication (IMC) plans to achieve
marketing goals.
EAgree (3) OSatisfactory (2) OODisagree (1)

CO6 Create compelling and persuasive advertising creative that effectively communicate
brand messages.
kdAgree (3) [ISatisfactory (2) [IDisagree (1)

COT: Develop impactful brand management strategies, including leveraging digital media, brand
portfolios, licensing, franchising, and brand ambassadors.
EAgree (3) OSatisfactory (2) ODisagree (1)
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: 111
Course Code: MS 303B Course Title: Advertising

Name of the student: &c}am RL\ Mjﬁ fur0Q h Roll Number: | ( Y

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Analyze the impact of historical events, figures, and agencies on the advertising landscape.
MAgree (3) CiSatisfactory (2) (IDisagree (1)

CO2 Apply this knowledge to create ethical and effective advertising campaigns.
KAgree (3) OSatisfactory (2) CODisagree (1)

CO3: Develop informed targeting strategies and tailor advertising messages to specific
audiences.
ktAgree (3) OSatisfactory (2) [IDisagree (1)

CO4: Create advertising campaigns that highlight product benefits and resonate
with target markets.
KMAgree (3) OSatisfactory (2) ODisagree (1)

COS5: Develop comprehensive Integrated Marketing Communication (IMC) plans to achieve
marketing goals.
[ XAgree (3) OSatisfactory (2) ODisagree (1)

CO6 Create compelling and persuasive advertising creative that effectively communicate
brand messages.
LdAgree (3) OISatisfactory (2) [IDisagree (1)

CO7: Develop impactful brand management strategies, including leveraging digital media, brand
portfolios, licensing, franchising, and brand ambassadors.
OAgree (3) OSatisfactory (2) OIDisagree (1)
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

———————— —_—

Academic Year: 2021-22
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: I11
Course Code: MS 304A Course Title: Video Production Project (Group)

Name of the student:P;)r(\L@, \M?d EKC} & C\Rﬁ\\'}h Gj I‘l Rdll Number: I7€QQ—

Instruction for student:
I) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will demonstrate effective collaboration within their video production team, showcasing
strong communication, teamwork, and interpersonal skills.
HAgree (3) OSatisfactory (2) ODisagree (1)

CO2: Graduates will exhibit proficiency in planning and managing video production projects, from
conceptualization and pre-production through to post-production and delivery.
OAgree (3) MSatisfactory (2) ODisagree (1)

CO3: Students will produce video projects that demonstrate technical excellence, with high-quality
visuals, sound, and editing, reflecting mastery of the technical aspects of video production.
BMAgree (3) OSatisfactory (2) [ODisagree (1)

CO4: Graduates will create innovative and creatively engaging video content,

demonstrating a capacity for original thinking and effective application of visual storytelling

techniques.

EtAgree (3) OSatisfactory (2) ODisagree (1)

COS5: Students will effectively engage with clients or stakeholders, demonstrating professionalism,
responsiveness to client needs, and the ability to translate client expectations into successful video projects.
OAgree (3) USatisfactory (2) ODisagree (1)

CO6 Graduates will showcase adaptability and effective problem-solving skills in addressing
challenges that arise during the video production process, resulting in successful project
outcomes.

EdAgree (3) OlSatisfactory (2) ODisagree (1)

CO7: Students will engage in critical self-evaluation and reflection on their work and the work of their
peers, fostering a mindset of continuous improvement in their video production skills and processes.
E/Agree 3) OSatisfactory (2) ODisagree (1)
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: III
Course Code: MS 304A Course Title: Video Production Project (Group)
Name of the student:P ) mHa p@o\f(} M@\'\Qﬂ Roll Number: f’Té“O—B

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will demonstrate effective collaboration within their video production team, showcasing
strong communication, teamwork, and interpersonal skills. .
RlAgree (3) ' ~ DOSatisfactory (2) OODisagree (1)

CO02: Graduates will exhibit proficiency in planning and managing video production projects, from
conceptualization and pre-production through to post-production and delivery.
[MAgree (3) OSatisfactory (2) ODisagree (1)

CO3: Students will produce video projects that demonstrate technical excellence, with high-quality
visuals, sound, and editing, reflecting mastery of the technical aspects of video production.
EdAgree (3) g OSatisfactory (2) ODisagree (1)

CO4: Graduates will create innovative and creatively engaging video content,

demonstrating a capacity for original thinking and effective application of visual storytelling

techniques.

EAgree (3) : OSatisfactory (2) ODisagree (1)

CO5: Students will effectively engage with clients or stakeholders, demonstrating professionalism,
responsiveness to client needs, and the ability to translate client expectations into successful video projects.
CAgree (3) MSatisfactory (2) ODisagree (1)

CO6 Graduates will showcase adaptability and effective problem-solving skills in addressing
challenges that arise during the video production process, resulting in successful project
outcomes.

Agree (3) OSatisfactory (2) OODisagree (1)

CO7: Students will engage in critical self-evaluation and reflection on their work and the work of their
peers, fostering a mindset of continuous improvement in their video production skills and processes.
ElAgree (3) OSatisfactory (2) ODisagree (1)
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: 111
Course Code: MS 304A Course Title: Video Production Project (Group)

Name of the student:A\\; mmhat| W@~ AT Rame Q!’) Roll Number: [7 @Qﬂ

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will demonstrate effective collaboration within their video production team, showcasing
strong communication, teamwork, and interpersonatl skills. '
HAgree (3) ' - OSatisfactory (2) OODisagree (1)

CO2: Graduates will exhibit proficiency in planning and managing video production projects, from
conceptualization and pre-production through to post-production and delivery. X
EAgree (3) OSatisfactory (2) - ODisagree (1)

CO3: Students will produce video projects that demonstrate technical excellence, with high-quality
visuals, sound, and editing, reflecting mastery of the technical aspects of video production.
EAgree (3) Al OSatisfactory (2) [IDisagree (1)

CO4: Graduates will create innovative and creatively engaging video content,

demonstrating a capacity for original thinking and effective application of visual storytelling

techniques.

{@Agree (3) ' OSatisfactory (2) CDisagree (1)

COS: Students will effectively engage with clients or stakeholders, demonstrating professionalism,
responsiveness to client needs, and the ability to translate client expectations into successful video projects.
OAgree (3) BSatisfactory (2) [IDisagree (1)

CO6 Graduates will showcase adaptability and effective problem-solving skills in addressing
challenges that arise during the video production process, resulting in successful project
outcomes.

EAgree (3) OSatisfactory (2) ODisagree (1)

CO7: Students will engage in critical self-evaluation and reflection on their work and the work of their
peers, fostering a mindset of continuous improvement in their video production skills and processes.
Agree (3) OSatisfactory (2) ODisagree (1)
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: 11
Course Code: MS 304A Course Title: Video Production Project (Group)

Name of the student: P\-C}G M R 'R_.Qj a | U'S‘QSL\ Roll Number: | 7@9—5

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will demonstrate effective collaboration within their video production team, showcasing
strong communication, teamwork, and interpersonal skills. : | ol
OAgree (3) ' "MSatisfactory (2) ODisagree (1)

CO2: Graduates will exhibit proficiency in planning and managing video production projects, from
conceptualization and pre-production through to post-production and delivery. .
EdAgree (3) OSatisfactory (2) ODisagree (1)

CO3: Students will produce video projects that demonstrate technical excellence, with high-quality
visuals, sound, and editing, reflecting mastery of the technical aspects of video production.
EAgree (3) LY [Satisfactory (2) [IDisagree (1)

CO4: Graduates will create innovative and creatively engaging video content, .
demonstrating a capacity for original thinking and effective application of visual storytelling

techniques.

HAgree (3) : OSatisfactory (2) ODisagree (1)

COS: Students will effectively engage with clients or stakeholders, demonstrating professionalism,
responsiveness to client needs, and the ability to translate client expectations into successful video projects.
HAgree (3) OSatisfactory (2) ODisagree (1)

CO6 Graduates will showcase adaptability and effective problem-solving skills in addressing
challenges that arise during the video production process, resulting in successful project
outcomes.

LAgree (3) USatisfactory (2) ODisagree (1)

CO7: Students will engage in critical self-evaluation and reflection on their work and the work of their
peers, fostering a mindset of continuous improvement in their video production skills and processes.
DAgree (3) OSatisfactory (2) ODisagree (1)
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Medla and Commumcatlon Studles

Academic Year: 2021-22
Feedback on Course outcome [CO]

PG
Class: 8.Y. M.Voc. Media Studies Semester: 111
Course Code: MS 304B Course Title: Group Project

Name of the student: RAAO JodT WA Bambhh C\J‘ ! Roll Number: Ij 09

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to produce comprehensive multimedia projects, demonstrating proficiency in
various formats and platforms.
MAgree (3) OSatisfactory (2) ODisagree (1)

CO2 Students will gain practical experience in news production, showcasing their proficiency in
scriptwriting, editing, and delivering news content.
Agree (3) OSatisfactory (2) ODisagree (1)

CO3: students will produce a group blog featuring well-crafted stories that address different themes and
issues, demonstrating their ability to engage and captivate an online audience.
LA gree (3) OSatisfactory (2) ODisagree (1)

CO4: Students will demonstrate proficiency in basic web design by creating a functional and
aesthetically pleasing website as part of a group project.

OAgree (3) MSatisfactory (2) ODisagree (1)

COS: Students will develop and implement effective social media promotion strategies, showcasing their
ability to enhance content visibility and engagement.

OAgree (3) MSatistactory (2) ODisagree (1)

COG6 Students will present a fully functional news portal that demonstrates their skills in content
organization, multimedia integration, and user experience design.
EAgree (3) OSatisfactory (2) ODisagree (1)

CO7: Students will develop strong teamwork and project management skills, demonstrated through
successful completion and presentation of each group project, highlighting their ability to collaborate in a
creative and professional environment.

MAgree (3) OSatistactory (2) ODisagree (1)
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: I11
Course Code: MS 304B Course Title: Group Project
Name of the student: {0 (1O Dy~ *PC\ o E a4 Mehan Roll Number: ¥76 0.9

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to produce comprehensive multimedia projects, demonstrating proficiency in
various formats and platforms. _
MAgree (3) OSatisfactory (2) ODisagree (1)

CO2 Students will gain practical experience in news production, showcasing thelr proficiency in
scnptwntlng, editing, and delivering news content.
idAgree (3) OSatisfactory (2) [ODisagree (1)

CO3: Students will produce a group blog featuring well-crafted stories that address different themes and
issues, demonstrating their ability to engage and captivate an online audience.
KA gree (3) OSatisfactory (2) : ODisagree (1)

CO4: Students will demonstrate proficiency in basic web design by creating a functional and
aesthetically pleasing website as part of a group project.

OAgree 3) ASatisfactory (2) ODisagree (1)

COS5: Students will develop and implement effective social media promotion strategies, showcasing their
ability to enhance content visibility and engagement.

KAgree (3) OSatisfactory (2) ODisagree (1)

CO6 Students will present a fully functional news portal that demonstrates their skills in content
organization, multimedia integration, and user experience design.
(dAgree (3) OSatisfactory (2) ODisagree (1)

CO7: Students will develop strong teamwork and project management skills, demonstrated through
successful completion and presentation of each group pro;ect hlghhghtlng their ability to collaborate in a
creative and professional environment.

EAgree (3) DSatlsf:ictory @) ODisagree (1)
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: III
Course Code: MS 304B Course Title: Group Project

Name of the student:[\] '?ﬂ')‘)ﬂ\ ae amia~o RQWQ?%ROH Number: T'76\CLJ_—;

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to produce comprehensive multimedia projects, demonstrating proficiency in
various formats and platforms. _
KAgree (3) OSatisfactory (2) ODisagree (1)

CO2 Students will gain practical experience in news production, showcasing thelr proficiency in
scrlptwntmg, editing, and delivering news content.
Agree (3) OSatisfactory (2) ODisagree (1)

CO3: students will produce a group blog featuring well-crafted stories that address different themes and
issues, demonstrating their ability to engage and captivate an online audience.
MAgree (3) OSatisfactory (2) [(Disagree (1)

CO4: students will demonstrate proficiency in basic web design by creating a functional and
aesthetically pleasing website as part of a group project.

RlAgree (3) OSatisfactory (2) ODisagree (1)

COS5: Students will develop and implement effective social media promotion strategies, showcasing their
ability to enhance content visibility and engagement.

OAgree (3) bdSatisfactory (2) ODisagree (1)

CO6 Students will present a fully functional news portal that demonstrates their skills in content
organization, multimedia integration, and user experience design.
tAgree (3) [OJSatisfactory (2) ODisagree (1)

CO7: Students will develop strong teamwork and project management skills, demonstrated through
successful completion and presentation of each group prOJect hlghllghtmg their ability to collaborate in a
creative and professional environment.

DAgree (3) DOSatisfactory (2) ODisagree (1)
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: 111
Course Code: MS 304B Course Title: Group Project

Name of the student:t}\-qoﬂ\_ RU«FL\j Q_ /0904 L\ Roll Number: |76 2K

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to produce comprehensive multimedia projects, demonstrating proficiency in
various formats and platforms.’ -
MAgree (3) OSatisfactory (2) ODisagree (1)

CO2 Students will gain practical experience in news production, showcasing their proﬁcienby in
scriptwriting, editing, and delivering news content. :
MAgree (3) OSatisfactory (2) ODisagree (1)

CO3: Students will produce a group blog featuring well-crafted stories that address different themes and
issues, demonstrating their ability to engage and captivate an online audience.
BAgree (3) OSatisfactory (2) [IDisagree (1)

CO4: Students will demonstrate proficiency in basic web design by creating a functional and
aesthetically pleasing website as part of a group project.

OAgree (3) ‘EISatisfactory (2) ODisagree (1)

COS5: Students will develop and implement effective social media promotion strategies, showcasing their
ability to enhance content visibility and engagement.

brAgree (3) [Satisfactory (2) [OODisagree (1)

CO6 Students will present a fully functional news portal that demonstrates their skills in content
organization, multimedia integration, and user experience design.
BlAgree (3) OSatisfactory (2) CiDisagree (1)

CO7: Students will develop strong teamwork and project management skills, demonstrated through
successful completion and presentation of each group project, highlighting their ability to collaborate in a
creative and professional environment. _ ' ]

HFAgree (3) - [Satisfactory (2) ODisagree (1)
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: 111
Course Code: MS 305A Course Title: Video Editing

Name of the student: 4O 10 YO d”"\a & mlj \")Q\]: r Roll Number: I76\9—Q—~

Instruction for student:
I) Please tick the appropriate option about attainment of the course outcomes:

CO1: Demonstrate proficiency in setting up and operating video editing studios, utilizing various formats
of cards and recording devices.
Agree (3) OSatisfactory (2) ODisagree (1)

CO2: Apply knowledge to initiate and organize video editing projects, effectively arranging footage and
configuring sequences.
BAgree (3) OSatisfactory (2) ODisagree (1)

CO3: Demonstrate proficiency in using video editing software, executing edits, and maintaining
synchronization between audio and video tracks.
OAgree (3) LISatisfactory (2) ODisagree (1)

CO4: Apply aesthetic principles to video editing, producing well-timed cuts, dynamic shot
arrangements, rhythmic edits, and seamless transitions.
dAgree (3) OSatisfactory (2) ODisagree (1)

COS: Demonstrate proficiency in applying special treatments during video editing, manipulating colors,
working with multiple tracks, applying effects, and rendering the final output.
BtAgree (3) OSatisfactory (2) ODisagree (1)

CO6 Showcase the ability to create polished video products with professional packaging,
including titles, credits, controlled motion, and integrated graphic and sound elements.
KA gree (3) OSatisfactory (2) ODisagree (1)

CO7: Demonstrate expertise in advanced video editing techniques, including handling multi-camera
setups, analyzing visual and audio metrics, and exporting edited content in various formats for different
purposes, including broadcast.

E’A’\gree 3) OSatistactory (2) ODisagree (1)
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: III
Course Code: MS 305A Course Title: Video Editing
Name of the student: PP ¢ \N\O Pm (,,_Jl' a ™16 h an Roll Number: |7 @O—B

»

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Demonstrate proficiency in setting up and operating video editing studios, utilizing various formats
of cards and recording devices. i
UAgree (3) OSatisfactory (2) [(ODisagree (1)

CO02: Apply knowledge to initiate and organize video editing projects, effectively arranging footage and
configuring sequences. ,
MAgree (3) OSatisfactory (2) ODisagree (1)

CO03: Demonstrate proficiency in using video editing software, executing edits, and maintaining
synchronization between audio and video tracks.
qurge @A) OSatisfactory (2) ODisagree (1)

CO4: Apply aesthetic principles to video editing, producing well-timed cuts, dynamic shot
arrangements, rhythmic edits, and seamless transitions. .
{dAgree (3) OSatisfactory (2) ODisagree (1)

COS: Demonstrate proficiency in applying special treatments during video editing, manipulating colors,
working with multiple tracks, applying effects, and rendering the final output.
ClAgree (3) OISatisfactory (2) [ODisagree (1)

CO6 Showcase the ability to create polished video products with professional packaging,
including titles, credits, controlled motion, and integrated graphic and sound elements.
OAgree (3) BdSatisfactory (2) ODisagree (1)

CO7: Demonstrate expertise in advanced video editing techniques, including handling multi-camera
setups, analyzing visual and audio metrics, and exporting edited content in various formats for different
purposes, including broadcast.

mgrce 3) _ OSatisfactory (2) CIDisagree (1)
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

PG
Class: 8.Y. M.Voc. Media Studies Semester: I11
Course Code: MS 305A Course Title: Video Editing

Name of the student: Mfﬂ)bﬂlv\(}'\“ amAay Rq m@sLRoll Number: | ( @Qﬂ

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Demonstrate proficiency in setting up and operating video editing studios, utilizing various formats
of cards and recording devices. :
MAgree (3) [OISatisfactory (2) CODisagree (1)

CO2: Apply knowledge to initiate and organize video editing projects, effectively arranging footage and
configuring sequences. :
MAgree (3) OSatisfactory (2) COIDisagree (1)

CO3: Demonstrate proficiency in using video editing software, executing edits, and maintaining
synchronization between audio and video tracks.
krAgree (3) OSatisfactory (2) ODisagree (1)

CO4: Apply aesthetic principles to video editing, producing well-timed cuts, dynamic shot
arrangements, rhythmic edits, and seamless transitions. .
[YAgree (3) [ISatisfactory (2) [(ODisagree (1)

COS&: Demonstrate proficiency in applying special treatments during video editing, manipulating colors,
working with multiple tracks, applying effects, and rendering the final output.
MAgree (3) OSatisfactory (2) ODisagree (1)

CO6 Showcase the ability to create polished video products with professional packaging,
including titles, credits, controlled motion, and integrated graphic and sound elements.
OAgree (3) MSatisfactory (2) ODisagree (1)

CO7: Demonstrate expertise in advanced video editing techniques, including handling multi-camera
setups, analyzing visual and audio metrics, and exporting edited content in various formats for different
purposes, including broadcast. :

DAgree (3) DS(atisfactory ) [IDisagree (1)
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2021-22
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: I1I
Course Code: MS 305A Course Title: Video Editing

Name of the student:lﬁ%(‘_\m ﬂﬂ(g‘ﬂjﬂ SO0 Qh Roll Number: ! / 60 H _

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Demonstrate proficiency in setting up and operating video editing studios, utilizing various formats
of cards and recording devices. i .
MAgree (3) [(ISatisfactory (2) ODisagree (1)

CO2: Apply knowledge to initiate and organize video editing projects, effectively arranging footage and
configuring sequences. .
CAgree (3) "OSatisfactory (2) ODisagree (1)

CO3: Demonstrate proficiency in using video editing software, executing edits, and maintaining
synchronization between audio and video tracks.
MAgree (3) [Satisfactory (2) ODisagree (1)

CO4: Apply aesthetic principles to video editing, producing well-timed cuts, dynamic shot
arrangements, rhythmic edits, and seamless transitions.
MAgree (3) OSatisfactory (2) [OODisagree (1)

COS5: Demonstrate proficiency in applying special treatments during video editing, manipulating colors,
working with multiple tracks, applying effects, and rendering the final output.
Agree (3) [ISatisfactory (2) ODisagree (1)

CO6 Showcase the ability to create polished video products with professional packaging,
including titles, credits, controlled motion, and integrated graphic and sound elements.
MAgree (3) OSatisfactory (2) ODisagree (1)

COT7: Demonstrate expertise in advanced video editing techniques, including handling multi-camera
setups, analyzing visual and audio metrics, and exporting edited content in various formats for different
purposes, including broadcast.

OAgree (3) Egatisfactory 2) ODisagree (1)
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Anckant Edacation Society's

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of B.Voc Retail Management

Academic Year: 2021-22
Feedback on Course outcome [CO|

UG (T Somyv

Course Code: RM1501 Course Title: Marketing Rescarch
Name of the student: [)(.“'J GP(‘!-‘ ) Poe

o 78

Roll Number: +§ AT Ko
aYl<tsr
Instruction for student: ] ) bl bl

)“l‘—ﬂurmmn

1) Please tick the appropriate option about attainment of the course outcomes:
CO1-Identify marketing problem(s) to assist in decision making

L Agree (3) O Satisfactory (2) O Disagree (1)

C0O2-Choose the methodologies to acquire evidence in an ethical manner to address the
marketing problem.
O Agree (3)

O Satisfactory (2) O Disagree (1)

CO3-Retrieve primary and secondary data to solve the marketing problem.

L Agree(3) O Satisfactory (2) O Disagree (1)

CO4-Lstablish the methodological quality, reliability and validity of the data collected.

«_DOAgree (3) O Satisfactory (2) O Disagree (1)

COS5-Integrate all types of relevant evidence towards finding solutions to the marketing
problem.

O Agree (3) O Satisfactory (2) O Disagree (1)

CO6-Find solutions to the marketing problem based on the integrated relevant evidence

L OAgree (3) O Satisfactory (2) O Disagree (1)

CO7-Produce an evidence-based marketing report to maximize likelihood of effective
implementation of solutions.

Agree (3) O Satisfactory (2) O Disagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

Department of B.Voc Retail Management

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG (T.Y) Sew-v
Course Code: RM1501 Course Title: Marketing Research

Name of the student: ahi lo)

e ahu bhgm D Ci.\J{jr\RollNumber: ’J%?dg

A~ C,
Instruction for student:

1) Please tick the appropriate option about attainment of the course outcomes:

CO1-Identify marketing problem(s) to assist in decision making
« O AGgree (3) O Satisfactory (2) O Disagree (1)

C02-Choose the methodologies to acquire evidence in an ethical manner to address the
marketing problem.

L0 Agree (3) O Satisfactory (2) O Disagree (1)
CO3-Retrieve primary and secondary data to solve the marketing problem.
\[J Agree (3) 0O Satisfactory (2) O Disagree (1)

CO4-Establish the methodological quality, reliability and validity of the data collected.
( OrAgree (3) O Satisfactory (2) O Disagree (1)

CO3-Integrate all types of relevant evidence towards finding solutions to the marketing
problem.

O Agree (3) O Satisfactory (2) O Disagree (1)

CO6-Find solutions to the marketing problem based on the integrated relevant evidence
1O Agree (3) 0O Satisfactory (2) O Disagree (1)

CO7-Produce an evidence-based marketing report to maximize likelihood of effective
implementation of solutions.

~10J Agree (3) 0O Satisfactory (2) O Disagree (1)




Anckant Education Society's
Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of B.Voc Retail Management

e —

Academic Year: 2021-22
Feedback on Course outcome [COJ

UG (T Sermv

Course Code: RM1501 Course Title: Marketing Research

N f th ;
ame of the student B\ngo,

Instruction for student;

] Bkub"\om GH‘, r!\‘(':l:kl)\h;;ngbcr: 1 a9 g

1) Please tick the appropriate option about attainment of the course outcomes:
CO1-Identify marketing problem(s) to assist in decision making

v O-Agree (3) O Satisfactory (2) O Disagree (1)
CO2-Choose the methodolo

gies 1o acquire evidence in an ethical manner to address the
marketing problem.

\OAgree (3) O Satisfactory (2) O Disagree (1)
CO3-Retrieve primary and secondary data to solve the marketing problem.,
tOAgree (3) O Satisfactory (2) O Disagree (1)
CO4-Establish the methodological quality, reliability and validity of the data collected.
(,EI’Kgree 3) O Satisfactory (2) O Disagree (1)
COS5-Integrate all types of relevant evidence towards finding solutions to the marketing
problem.
Agree (3) 0O Satisfactory (2) O Disagree (1)
COG6-Find solutions to the marketing problem based on the integrated relevant evidence
VE]{gree 3) 0O Satisfactory (2) O Disagree (1)

CO7-Produce an evidence-based marketing report to maximize likelihood of effective

implefentation of solutions.
\,D%;::e 3) O Satisfactory (2) O Disagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of B.Voc Retail Management

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG (T.v) sy

Course Code: RM1501 Course Title: Marketing Research

Roll Number: <1 g g D0

Name of the student: 5}—30],\ e AAI’\CIY'H\ L\n' 1
) Uma-~v

Instruction for student:

1) Please tick the appropriate option about attainment of the course outcomes:

CO1-Identify marketing problem(s) to assist in decision making
Bl Agree (3) O Satisfactory (2) O Disagree (1)

C0O2-Choose the methodologies to acquire evidence in an ethical manner to address the
marketing problem.

I Agree (3) 0O Satisfactory (2) O Disagree (1)

CO3-Retrieve primary and secondary data to solve the marketing problem.
‘Agree (3) O Satisfactory (2) O Disagree (1)

CO4-Establish the methodological quality, reliability and validity of the data collected.
\'DAgree 3) O Satisfactory (2) O Disagree (1)

CO5-Integrate all types of relevant evidence towards finding solutions to the marketing
problem.

\EAgree (3) 0O Satisfactory (2) O Disagree (1)

CO6-Find solutions to the marketing problem based on the integrated relevant evidence
O Xgree 3) 0O Satisfactory (2) O Disagree (1)

CO7-Produce an evidence-based marketing report to maximize likelihood of effective
imp]ementation of solutions.

_ET Agree (3) 0O Satisfactory (2) O Disagree (1)




Anekant Education Society's
Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of B.Voc Retail Management

Academic Year: 2021-22
Feedback on Course outcome [CO]
O £y <2a i

—

Course Code: RM1301 Course Title: Markesz

seting Research

Name of the student: -3}\ Ynde

—_—— —

’ -
5(\83‘] v N Ji¥s 1);‘ Roll Namber: ! <@ 7 o~ ~
=
Instruction for student:

1) Please tick the appropriate option about attainment of the course cuzs

2 QUICOMmES:
CO1-Identify marketing problem(s) to assist in decision making
&1 Agree (3) O Satisfactory (2) C Disagres (1)

C02-Choose the methodologies to acquire evidence in an ethical manmer 1o address e
marketing problem.

J3Agree (3) O Satisfactory (2) O Disagree (1)
CO3-Retrieve primary and secondary data to solve the marketing problem.

JFAgree (3) O Satisfactory (2) O Disagree (1)
CO4-Establish the methodological quality, reliability and validity of the datz collect=d.

[IAgree (3) O Satisfactory (2) O Disagres (1)
CO5-Integrate all types of relevant evidence towards finding solutions to the marketing
problem.

JZ Agree (3) O Satisfactory (2) O Disagree (1)

CO6-Find solutions to the marketing problem based on the intecrased re!

erated relevant ey

RS

[ Agree (3) O Satisfactory (2) O Disagree (1)

CO7-Produce an evidence-based marketing report to maximizs
implementation of solutions.

A Agree (3) O Satisfactory (2) O Disagree (1)
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of B.Voc Retail Management

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG CT‘\() ST\

Course Code: RM1504 Course Title: Internship (V)

Name of the student: Ya)a 0 cﬂr‘\ Poala; \ \R.)al( KuMRC;)}IXNumber: \%g')g

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1- Student is able to construct the company profile by compiling the brief history,
management structure, products / services offered, key achievements and market performance
for his / her organization of internship.

VdAgree (3) O Satisfactory (2) O Disagree (1)

CO2 - For his / her organization of internship, the student is able to assess its Strengths,
Weaknesses, Opportunities and Threats (SWOT).

EAgree (3) O Satisfactory (2) O Disagree (1)

CO3 -Student is able to determine the challenges and future potential for his / her internship
organization in particular and the sector in general.

\Ez/&'gree 3) 0O Satisfactory (2) O Disagree (1)

CO4 -Student is able to test the theoretical learning in practical situations by accomplishing
the tasks assigned during the internship period.

Agree (3) O Satisfactory (2) O Disagree (1)
CO5 — Student is able to apply various soft skills such as time management, positive attitude
andcommunication skills during performance of the tasks assigned in internship organization.
\FAgree (3) O Satisfactory (2) [ Disagree (1)

CO6 -Student is able to analyze the functioning of internship organization and
recommendchanges for improvement in processes,
Agree (3) [ Satisfactory (2) O Disagree (1)
- CO7 -Develop work habits and attitudes necessary for job success,
[ Agree (3) O Satisfactory (2) O Disagree (1)
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of B.Voc Retail Management

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG \ "
CT. \o Ser, -\
Course Code: RM1504 Course Title: Internship (V)

Name of the student: %\‘\\\\Q\ e E)\'\U\Q\‘\c_\m \?\cme\/\& Roll Number: | g7'?)
Instruction for student: }C\

1) Please tick the appropriate option about attainment of the course outcomes:

CO1- Student is able to construct the company profile by compiling the brief history,
management structure, products / services offered, key achievements and market performance
for his / her organization of internship.

\Z/'Agree A3) O Satisfactory (2) O Disagree (1)
CO2 - For his / her organization of internship, the student is able to assess its Strengths,
Weaknesses, Opportunities and Threats (SWOT).

\ET Agree (3) [ Satisfactory (2) [ Disagree (1)

CO3 -Student is able to determine the challenges and future potential for his / her internship
organization in particular and the sector in general.

\BAgree (3) O Satisfactory (2) O Disagree (1)

CO4 -Student is able to test the theoretical learning in practical situations by accomplishing
the tasks assigned during the internship period.

I Agree (3) O Satisfactory (2) O Disagree (1)

COS — Student is able to apply various soft skills such as time management, positive attitude
andcommunication skills during performance of the tasks assigned in internship organization.
BAgree (3) O Satisfactory (2) O Disagree (1)

CO6 -Student is able to analyze the functioning of internship organization and
recommendchanges for improvement in processes.

\JdAgree (3) O Satisfactory (2) O Disagree (1)
CO7 -Develop work habits and attitudes necessary for job success,
BEAgree (3) O Satisfactory (2) O Disagree (1)




Anekant Education Society’s
Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of B.Voc Retail Management

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG cT.y) semr-v

. Course Code: RM1504 Course Title: Internship (V)

Name of the student: Quinde ada )\ NaGlnata Roll Number: \'3)% oA

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1- Student is able to construct the company profile by compiling the brief history,

management structure, products / services offered, key achievements and market performance

for his / her organization of internship.

EAgree (3) O Satisfactory (2) O Disagree (1)

CO2 - For his / her organization of internship, the student is able to assess its Strengths,
Weaknesses, Opportunities and Threats (SWOT).

CAgree (3) O Satisfactory (2) [ Disagree (1)

CO3 -Student is able to determine the challenges and future potential for his / her internship
organization in particular and the sector in general.

GAgree (3) O Satisfactory (2) O Disagree (1)

CO4 -Student is able to test the theoretical learning in practical situations by accomplishing
the tasks assigned during the internship period.

EAgree (3) O Satisfactory (2) O Disagree (1)
COs5 — Student is able to apply various soft skills such as time management, positive attitude

andcommunication skills during performance of the tasks assigned in internship organization.
HAgree (3) [ Satisfactory (2) O Disagree (1)

CO6 -Student is able to analyze the functioning of internship organization and
recommendchanges for improvement in processes.

BT Agree (3) O Satisfactory (2) O Disagree (1)
CQ7 -Develop work habits and attitudes necessary for job success.
Agree (3) O Satisfactory (2) O Disagree (1)
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of B.Voc Retail Management

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG C T 7) Semv
Course Code: RM1504 ' Course Title: Internship (V)

Name of the student: \BH{:\G waclk g.\u%\\u m w Roll Number: \3 Q % 5
SR N
Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:
CO1- Student is able to construct the company profile by compiling the brief history,

management structure, products / services offered, key achievements and market performance

for his / her organization of internship.
rAgree (3) O Satisfactory (2) O Disagree (1)
CO2 - For his / her organization of internship, the student is able to assess its Strengths,
Weaknesses, Opportunities and Threats (SWOT).
JH4gree (3) [ Satisfactory (2) O Disagree (1)

CO3 -Student is able to determine the challenges and future potential for his / her internship
organization in particular and the sector in general.

Bfgree 3) O Satisfactory (2) O Disagree (1)

CO4 -Student is able to test the theoretical learning in practical situations by accomplishing
the tasks assigned during the internship period.

BT Agree (3) O Satisfactory (2) O] Disagree (1)

CO5 — Student is able to apply various soft skills such as time management, positive attitude

andcommunication skills during performance of the tasks assigned in internship organization.
Agree (3) O Satisfactory (2) O Disagree (1)

CO6 -Student is able to analyze the functioning of internship organization and
recommendchanges for improvement in processes.

(3 Agree (3) 0O Satisfactory (2) O Disagree (1)

CO7 -Develop work habits and attitudes necessary for job success.

D Agree (3) O Satisfactory (2) O Disagree (1)
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

Department of B.Voc Retail Management

Academic Year: 2021-22
Feedback on Course outcome [CO]

Course Code: RM1504 Course Title: Internship (V)

Name of the student: %Hﬂ Ha %\\33"’(\\’\1\ ﬂ\\\\\ kU ma "l:oll HNumber: \?) § g o

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1- Student is able to construct the company profile by compiling the brief history,
management structure, products / services offered, key achievements and market performance
for his / her organization of internship.
Agree (3) O Satisfactory (2) O Disagree (1)
CO2 - For his / her organization of internship, the student is able to assess its Strengths,
Weaknesses, Opportunities and Threats (SWOT).
\ElAgree (3) O Satisfactory (2) O Disagree (1)

CO3 -Student is able to determine the challenges and future potential for his / her internship
organization in particular and the sector in general.

mgree 3) O Satisfactory (2) O Disagree (1)

CO4 -Student is able to test the theoretical learning in practical situations by accomplishing
;:h}e/tpsks assigned during the internship period.
Agree (3) 0O Satisfactory (2) O Disagree (1)

COs5 — Student is able to apply various soft skills such as time management, positive attitude
\Enjcommmication skills during performance of the tasks assigned in internship organization.
Agree (3) O Satisfactory (2) O Disagree (1)

CO6 -Student is able to analyze the functioning of intémship organization and
. recommendchanges for improvement in processes.
Agree (3) O Satisfactory (2) O Disagree (1)
({(2?’0} —Develop work habits and attitudes necessary for job success.
Agree (3) 0O Satisfactory (2) O Disagree (1)
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Anckant Education Socicty's
Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of B.Voc Retail Management

Academic Year: 2021-22
Feedback on Course outcome [CO)|
UG (TY)  sem-v
Course Code: RMI1503 Course Title: HRM in Retailing
. ]’)0 Q;‘ a }:(W"«Tr‘
Name of the student: ‘%)K‘UQ ?(y'l* \ L{u Possy N;\S'a\( < urJ,g)l(l Number: |75 3 ] g

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

COL.Concept of Human Recourse Management.

O Disagree (1)

(4 Agree (3) O Satisfactory (2)

CO2. Challenges of HRM in Retailing.

[ Agree (3) O Satisfactory (2) O Disagree (1)
CO3. Concept of Human Resource Planning.

& Agree (3) [ Satisfactory (2) O Disagree (1)

CO4. Contribute to the development, implementation, and evaluation of employee recruitment,

selection, and retention plans and processes.
1 Agree (3) [0 Satisfactory (2) O Disagree (1)

COS. Administer and contribute to the design and evaluation of the performance management program.
[4 Agree (3) 1 Satisfactory (2) O Disagree (1)

CO6. Emerging trends in Human Resource Management.

Agree (3) [J Satisfactory (2) U Disagree (1)

CO7.Uses of Human Resource Information System.

Agree (3) I Satisfactory (2) [ Disagree (1)




Anckant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of B Voc Rctall Management S

H]

Academic Year: 2021-22
Feedback on Course outcome [CO|

UG C(_\ \/> 5€ m v

Course Code: RM1503 Course Title: HRM in Retailing

Name of the student: @t & igqcl_ (‘Sam oo~y (7)“6 %o oy Roll Number: 1589406

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1.Concept of Human Recourse Management.

O Disagree (1)

1 Agree (3) [0 Satisfactory (2)
CO2. Challenges of HRM in Retailing.
[ Agree (3) O Satisfactory (2) O Disagree (1)
CO3. Concept of Human Resource Planning.
O Disagree (1)

Agree (3) [ Satisfactory (2)

CO4. Contribute to the development, implementation, and evaluation of employee recruitment,
selection, and retention plans and processes.
O Disagree (1)

£ Agree (3) [ Satisfactory (2)

CO5. Administer and contribute to the design and evaluation of the performance management program.
O Disagree (1)

7 Agree (3) [ Satisfactory (2)
CO6. Emerging trends in Human Resource Management.
& Agree (3) [0 Satisfactory (2) 0 Disagree (1)

CO7.Uses of Human Resource Information System. P
// URCFXM

M Agree (3) O Satisfactory (2) 5%
4\3102

[ Disagree (1)

-
’77

\/”r-u\



Anekant Education Society’s
Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of B.Voc Retail Management

Academic Year: 2021-22

Feedback on Course outcome [CO]
UG (TV)  Bema

Course Code: RMI1503 Course Title: HRM in Retailing

Name of the student: /\',_Q«JM a".n;gj },\ v, ’147 Roll Number: | A& /13
J

7

Instruction for student:
I) Please tick the appropriate option about attainment of the course outcomes:

CO1.Concept of Human Recourse Management.

O Satisfactory (2) [ Disagree (1)

Ed Agree (3)
CO2. Challenges of HRM in Retailing.
B Agree (3) O Satisfactory (2) O Disagree (1)
CO3. Concept of Human Resource Planning.
O Disagree (1)

Agree (3) O Satisfactory (2)

CO4. Contribute to the development, implementation, and evaluation of employee recruitment,

selection, and retention plans and processes.
Bl Agree (3) O Satisfactory (2) U Disagree (1)

performance management program.

COs5. Administer and contribute to the design and evaluation of the
O Disagree (1)

[ Agree (3) 0 Satisfactory (2)

CO6. Emerging trends in Human Resource Management.
[d Agree (3) [ Satisfactory (2) O Disagree (1)

CO7.Uses of Human Resource Information System.

[@ Agree (3) [ Satisfactory (2) O Disagree (1)

I
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Coarse Code: VIS0 S Courne Title v fretahing,
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Nume of the student:

Instraction tor student:

1y Please ticlk the n|;|nu|n|nh: opl HCOMmes

1on nhout attatnment Of the cotirnse 0N

CO1.Concept ol Human ILecourse Manapement,

(4 Apree (3) [1 Satistactory (2) ] Disagree (1)

C'0O2. Challenges of TIRM in Retailing,

(1 Apree (3) [] Satisfactory (2) [ Disagree (1)

| Resource Planning,

C'O3. Conceptof FHuma
[1 Satisfactory (2)

M Agree (3)

[ Disagree (1)

C'O4. Contribute {o the development, im[)lmm:nlnliun, and cvaluation of employce recruitment,
selection, and retention plans and processes.
[ Agree (3) 1 Satisfactory (2) 0 Disagree (1)

mand cvuluz\limmm\c rformance mana sement program.
| g

(o the desi
O Disagree (1)

(O5. /\(Imini:;lcr:uulmnll'il)ulu
[] Satisfactory (2)

i Agree (3)

Sin Human Resouree Manageiment.

] Satisfactory (2) 0 Disagree (1)

C'O6. lmerping, et il
i Apree (3)

¢ Information System.

C'O07.Uses ol {luman Resourc
1 Satistactory (2)

4 Agree (3)

0O Disagree (1)




Anckant Education Society’s
Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of B.Voc Retaill Management

Academic Year: 2021-22
Feedback on Course outcome [CO)|
UG (V)  sew

Course Code: RMI1503 Course Title: HRM in Retailing

Name of the student: \._%L\\n'*'(',) \6 3 k — b\f\mm /Q.’h;\)'-‘f\d . Roll Number:

Instruction for student:
11 Please tick the appropriate option about attainment of the course outcomes:

CO1.Concept of Human Recourse Management.

O Disagree (1)

B Agree (3) O Satisfactory (2)
CO2. Challenges of HRM in Retailing.
3 Agree (3) O Satisfactory (2) O Disagree (1)
CO3. Concept of Human Resource Planning.
O Disagree (1)

El Agree (3) [0 Satisfactory (2)

CO4. Contribute to the development, implementation, and evaluation of employee recruitment,

~and retention plans and processes.
O Satisfactory (2)

ey p n
seiection

1l Agree (3)

O Disagree (1)

C O3, Administer and contribute to the design and evaluation of the performance management program.
£ Agree (3) (1 Satisfactory (2) O Disagree (1)

CO6. | merping rends in Human Resource Management.

B Agree (3) ' [ Satisfactory (2)

O Disagree (1)

CO7.Uses of Human Resource Information System

[ Agree (3) [ Satisfactory (2) O Disagree (1)




Anckant Education Society’s
Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of B.Voc Retail Management

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG ( TY) Sem-V

Course Code: RM1505 Course Title: Material & Logistics Management

Name of the student: JQYQC‘ Sy m|'+- S"\ohcu,' RollNumber: [ 3Qg8 &

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1- This course provides an overview of how firms use distribution intermediaries to gain a
competitive advantage in local and global markets through the integration of logistics
management.

& Agree (3) O Satisfactory (2) O Disagree (1)

CO2- Provide an opportunity for comprehensive analysis and discussion of key contemporary
issuesand problems in logistics management.

LT Agree (3) O Satisfactory (2) O Disagree (1)

CO3-Students detailed analysis for how to improve a quality customer service and integrated
logistics.
B Agree (3) O Satisfactory (2) O Disagree (1)

C04-Students understand how to establish a customer satisfaction strategy.
it Agree (3) O Satisfactory (2) O Disagree (1)

CO5 - Understand integrated logistics & quality customer service.
[Agree (3) 0O Satisfactory (2) O Disagree (1)

CO6 -Explain the outsourcing logistics and to elaborate the practical concepts regarding
third partyand fourth party logistics.
ErAgree (3) O Satisfactory (2) O Disagree (1)

CO7 -Students have proficiency in various logistics strategies.
& Agree (3) [ Satisfactory (2) O Disagree (1)




Anckant 'ducation Society's
Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of B.Voc Retail Management

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG C T}:) Sevn -V

Course Code: RM1505 Course Title: Material & Logistics Management

Name of the student:

P.}'OJQPO‘H Po Q)a Kumas y(  Roll Number: 138 18
Instruction for student: v ';]q 7 Kumay

) Please tick the appropriate option about attainment of the course outcomes:

CO1- This course provides an overview of how firms use distribution intermediaries to gain a

competitive advantage in local and global markets through the integration of logistics

management.

B+ Agree (3) 0O Satisfactory (2) O Disagree (1)

CO2- Provide an opportunity for comprehensive analysis and discussion of key contemporary
issuesand problems in logistics management.

M Agree (3) 0O Satisfactory (2) O Disagree (1)

CO3-Students detailed analysis for how to improve a quality customer service and integrated
logistics.

& Agree (3) O Satisfactory (2) O Disagree (1)

CO4-Students understand how to establish a customer satisfaction strategy.
& Agree (3) O Satisfactory (2) O Disagree (1)

COS5 - Understand integrated logistics & quality customer service.
i Agree (3) 0O Satisfactory (2) O Disagree (1)

CO6 -Explain the outsourcing logistics and to elaborate the practical concepts regarding
third partyand fourth party logistics.

& Agree (3) O Satisfactory (2) O Disagree (1)

CO7 -Students have proficiency in various logistics strategies.
[Agree (3) 0O Satisfactory (2) O Disagree (1)




S

Anckant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

Department of B.Voc Retail Management

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG C T\() Bem»\/

Course Code: RM1505 Course Title: Material & Logistics Management

Name of the student: Sl’\”ﬂ@ Shubhom RQJ'enJyQROHN“mbe" 3873

Instruction for student:

1) Please tick the appropriate option about attainment of the course outcomes:

CO1- This course provides an overview of how firms use distribution intermediaries to gain a

competitive advantage in local and global markets through the integration of logistics
management.

M Agree (3) O Satisfactory (2) O Disagree (1)
CO02- Provide an opportunity for comprehensive analysis and discussion of key contemporary

issuesand problems in logistics management.

LrAgree (3) O Satisfactory (2) O Disagree (1)

CO3-Students detailed analysis for how to improve a quality customer service and integrated
logistics.

L'Agree (3) 0O Satisfactory (2) O Disagree (1)

CO4-Students understand how to establish a customer satisfaction strategy.
& Agree (3) O Satisfactory (2) O Disagree (1)

COS5 — Understand integrated logistics & quality customer service.
M Agree (3) 0O Satisfactory (2) O Disagree (1)

CO6 -Explain the outsourcing logistics and to elaborate the practical concepts regarding
third partyand fourth party logistics.
[ Agree (3) O Satisfactory (2) O Disagree (1)

CO7 -Students have proficiency in various logistics strategies.
Agree (3) O Satisfactory (2) O Disagree (1)
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Anckant Education Society's

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of B.Voc Retail Management

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG (TY) Seom-~V

Course Code: RM1505 Course Title: Material & Logistics Management
Name of the student: Inaawae S l'\u 13 ho m Roll Number: |3 8 871
dattatyayf

Instruction for student:

1) Please tick the appropriate option about attainment of the course outcomes:

CO1- This course provides an overview of how firms use distribution intermediaries to gain a

competitive advantage in local and global markets through the integration of logistics
management.

B2 Agree (3) O Satisfactory (2) O Disagree (1)

~ CO2- Provide an opportunity for comprehensive analysis and discussion of key contemporary

issuesand problems in logistics management,

bt Agree (3) O Satisfactory (2) O Disagree (1)

C03-Students detailed analysis for how to improve a quality customer service and integrated
logistics.

M Agree (3) O Satisfactory (2) O Disagree (1)

CO4-Students understand how to establish a customer satisfaction strategy.
& Agree (3) O Satisfactory (2) O Disagree (1)

CO5 - Understand integrated logistics & quality customer service.
K Agree (3) O Satisfactory (2) O Disagree (1)

CO6 -Explain the outsourcing logistics and to elaborate the practical concepts regarding
third partyand fourth party logistics.

&Agree (3) O Satisfactory (2) O Disagree (1)

CO7 -Students have proficiency in various logistics strategies.

& Agree (3) O Satisfactory (2) O Disagree (1)
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Anckant Education Socicty's

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of B.Voc Retail Management
E

Academic Year: 2021-22
Feedback on Course outcome [COJ

UG C TY) 2em-V

Course Code: RM1505 Course Title: Material & Logistics Management

Name of the student: S&\QL\Q Snﬂ hOY‘l’h QN i/ KymayRoll Number: 13880

Instruction for student:

1) Please tick the appropriate option about attainment of the course outcomes:

CO1- This course provides an overview of how firms use distribution intermediaries to gain a
competitive advantage in local and global markets through the integration of logistics
management.

& Agree (3) O Satisfactory (2) O Disagree (1)

CO2- Provide an opportunity for comprehensive analysis and discussion of key contemporary

issuesand problems in logistics management.

B Agree (3) O Satisfactory (2) O Disagree (1)
CO3-Students detailed analysis for how to improve a quality customer service and integrated
logistics.

& Agree (3) O Satisfactory (2) O Disagree (1)

CO4-Students understand how to establish a customer satisfaction strategy.
it Agree (3) O Satisfactory (2) O Disagree (1)

COS5 — Understand integrated logistics & quality customer service.
B Agree (3) O Satisfactory (2) O Disagree (1)

CO6 -Explain the outsourcing logistics and to elaborate the practical concepts regarding
third partyand fourth party logistics.

& Agree (3) O Satisfactory (2) O Disagree (1)

CO7 -Students have proficiency in various logistics strategies.
B 'Agree (3) O Satisfactory (2) O Disagree (1)




- CO1

Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of B.Voc Retail Management

—%\“

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG (T) Sem.y

Course Code: RM1506 Course Title: Retail Store Operation-III

Name of the student: P‘YOC\QS}'){ Shll\fdm Shonkqw-RollNumber: |3%98

Instruction for student:

1) Please tick the appropriate option about attainment of the course outcomes:

-This course provides practical experience and exposure to students.

E{gree 3) O Satisfactory (2) O Disagree (1)

CO2-This course will make students understand various aspects of retail store operation.

B Agree (3) O Satisfactory (2) O Disagree (1)

CO3-This course get the student acquainted with the knowledge of retail operations
performed in aretail organization.

HAgree 3) O Satisfactory (2) O Disagree (1)
CO4-Describe the steps of setting up retail organization.
@ Agree (3) O Satisfactory (2) O Disagree (1)
- COS-Students will inculcate store layout and space planning knowledge.
gree (3) O Satisfactory (2) O Disagree (1)
CO6-Explains store management and role and responsibilities of store manager.
[DAgree (3) O Satisfactory (2) O Disagree (1)
CO7-Students will get knowledge of logistics management and information system.
gree (3) O Satisfactory (2) O Disagree (1)
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of B.Voc Retail Management

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG C(TY) Sem~v
Course Code: RM1506 Course Title: Retail Store Operation-III

Name of the student: LQ N dqge S ldc“'\QS }\ Pya l }\OJROII Number: P} (3 0 6

Instruction for student:

1) Please tick the appropriate option about attainment of the course outcomes:

CO1-This course provides practical experience and exposure to students.

B-Agree (3) O Satisfactory (2) O Disagree (1)

CO2-This course will make students understand various aspects of retail store operation.
EAgree (3) O Satisfactory (2) O Disagree (1)

CO3-This course get the student acquainted with the knowledge of retail operations
performed in aretail organization.

EAgree (3) 0O Satisfactory (2) O Disagree (1)
CO4-Describe the steps of setting up retail organization.
GlAgree (3) O Satisfactory (2) O Disagree (1)
COs5-Students will inculcate store layout and space planning knowledge.
gree (3) 0O Satisfactory (2) O Disagree (1)
g(/);Explains store management and role and responsibilities of store manager.
gree (3) O Satisfactory (2) O Disagree (1)
- CO7Z-Students wiil get knowledge of logistics management and information system.
Agree (3) O Satisfactory (2) O Disagree (1)
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Anekant Education Society's

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of B.Voc Retail Management

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG (TY) sem-v

Course Code: RM1506 Course Title: Retail Store Operation-III

Name of the student: G—hOlQP Hnl‘ke{' Sanjay RollNumber:BQ%’L

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:
CO1-This course provides practical experience and exposure to students.

O Agree (3) E’fatisfactory ) O Disagree (1)

CO2-This course will make students understand various aspects of retail store operation.
O Agree (3) B Satisfactory (2) O Disagree (1)

CO3-This course get the student acquainted with the knowledge of retail operations
performed in aretail organization.

O Agree (3) E’S;tisfactory ¥} O Disagree (1)

. CO4-Describe the steps of setting up retail organization,
O Agree (3) & Satisfactory (2) O Disagree (1)

CO5-Students will inculcate store layout and space planning knowledge.
O Agree (3) CrSatisfactory (2) O Disagree (1)

CO6-Explains store management and role and responsibilities of store manager.
O Agree (3) E/Satisfactory (2) O Disagree (1)

CO7-Students will get knowledge of logistics management and information system,
O Agree (3) Satisfactory (2) O Disagree (1)
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Anckant Education Society's

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of B.Voc Retail Management

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG (TY) Sem-~

Course Code: RM1506 Course Title: Retail Store Operation-III

Name of the student: Dh ap CIJ[“Q, H‘}LUJ V [ ICIS Roll Number: |2 939

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1-This course provides practical experience and exposure to students.

Dﬁ(gree 3) [ Satisfactory (2) O Disagree (1)

CO2-This course will make students understand various aspects of retail store operation.
gree (3) 0 Satisfactory (2) O Disagree (1)

CO3-This course get the student acquainted with the knowledge of retail operations
performed in aretail organization,

E-Agree (3) O Satisfactory (2) O Disagree (1)
C04-Describe the steps of setting up retail organization.
QAgree (3) O Satisfactory (2) O Disagree (1)
CO5:Students will inculcate store layout and space planning knowledge.
gree (3) 0O Satisfactory (2) O Disagree (1)
. CO6-Explains store management and role and responsibilities of store manager,
gree (3) O Satisfactory (2) O Disagree (1)
CO7-Students will get knowledge of logistics management and information system.
Agree (3) 0O Satisfactory (2) 0 Disagree (1)
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

Department of B.Voc Retail Management

—————

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG  (TY) Semw

Course Code: RM1506 Course Title: Retail Store Operation-III

_ Nameol‘thestudent:(hq\mn Pl%hlﬁ()ﬁh P’YOPUH Roll Number: ,3885

Instruction for student:

1) Please tick the appropriate option about attainment of the course outcomes:

CO1-This course provides practical experience and exposure to students.

-Agree (3) O Satisfactory (2) O Disagree (1)

CO2-This course will make students understand various aspects of retail store operation.
gree (3) O Satisfactory (2) O Disagree (1)

CO3-This course get the student acquainted with the knowledge of retail operations
performed in aretail organization.

Eﬂ(gree 3) O Satisfactory (2) O Disagree (1)
C04-Describe the steps of setting up retail organization.
RAgree (3) O Satisfactory (2) O Disagree (1)
COS-Students will inculcate store layout and space planning knowledge.
gree (3) 0O Satisfactory (2) O Disagree (1)
g(?Explains store management and role and responsibilities of store manager.
gree (3) O Satisfactory (2) O Disagree (1)
CO7-Students will get knowledge of logistics management and information system.
Agree (3) O Satisfactory (2) O Disagree (1)
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of B.Voc Retail Management

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG (T.y) Sem-v

Course Code: RM1502 Course Title: Bank Finance

Name of the student: P'I‘C{J QP“*' ?ooj akumoni

Roll Number: \ 387 ¢
Vijaykuman

Instruction for student:

1) Please tick the appropriate option about attainment of the course outcomes:

éo/l,Gain a comprehensive understanding of banking operations,
A

gree (3) 0O Satisfactory (2) O Disagree (1)
CO2. Acquire knowledge of financial products and services.
Agree (3) O Satisfactory (2) O Disagree (1)
g?. Learn about capital adequacy and funding,
Agree (3) O Satisfactory (2) O Disagree (1)
CO4. Develop credit evaluation and lending expertise.
Agree (3) O Satisfactory (2) O Disagree (1)
COsS. Gain awareness of monetary policy and interest rate dynamics.
Agree (3) O Satisfactory (2) O Disagree (1)
CO6, Familiarize yourself with financia] technology (Fintech).
Agree (3) O Satisfactory (2) O Disagree (1)
CO7. Maintain high ethical and professional standards.
\lzfgree &) O Satisfactory (2) O Disagree (1)
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Anekant Education Society's
Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of B.Voc Retail Management

Academic Year: 2021-22
Feedback on Course outcome [CO)

UG (Ty) sem-~-v

Course Code: RM1502 Course Title: Bank Finance

Name of the student:s\ﬁ'l“ok N) \nu\oko\m Rc:]fné/vq

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

COl, éain a comprehensive understanding of banking operations,

ree (3) O Satisfactory (2) O Disagree (1)
\?f‘Acquirc knowledge of financial products and services,
Agree (3) O Satisfactory (2) O Disagree (1)
CO3: Learn about capital adequacy and funding.
Agree (3) O Satisfactory (2) O Disagree (1)
\E’O}‘ Develop credit evaluation and lending expertise.
Agree (3) O Satisfactory (2) O Disagree (1)
‘(;0), Gain awareness of monetary policy and interest rate dynamics,
Agree (3) O Satisfactory (2) O Disagree (1)
CO6. Familiarize yourself with financial technology (Fintech).
Agree (3) O Satisfactory (2) O Disagree (1)
\;O/LMaintain high ethical and professional standards,
Agree (3) O Satisfactory (2) O Disagree (1)
\\‘/—\ »4/,)

770 G
lis 2
(/3 (enramaTy 2
'\"i M3\ /o

\’\’)/,) o

Roll Number: (24 €77



Anckant Education Society’s

Tuljaram Chaturchang College
of Arts, Science & Commerce, Baramat;
Autonomous

Department of B.Voc Retail Management
|  *_

Feedback on Course outcome [CO]
UG C"{W‘) semnm-—\V

Course Code: RM1502 Course Title: Bank Finance

Name of the studentﬂ,ﬂaquo alc S hu b ku ™ Pa H‘*{‘ﬁl?oll Number: 3% ? 7

Instruction for student:

1) Please tick the appropriate option about attainment of the course outcomes:

éO/I,Gain a comprehensive understanding of banking operations.

Agree (3) O Satisfactory (2) O Disagree (1)
CO2~Acquire knowledge of financial products and services.
Agree (3) O Satisfactory ) O Disagree (1)
CO3. Learn about capital adequacy and funding,
\ngree 3) O Satisfactory (2) O Disagree (1)
CO4. Develop credit evaluation and lending expertise.
\F Agree (3) O Satisfactory (2) O Disagree (1)

CO3. Gain awareness of monetary policy and interest rate dynamics.
Agree (3) O Satisfactory (2) O Disagree (1)

COSb~Familiarize yourself with financial technology (Fintech).
Agree (3) O Satisfactory (2) O Disagree (1)

COZ-Maintain high ethical and professional standards.
Agree (3) O Satisfactory (2) O Disagree (1)




Anekant Education Society's

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of B.Voc Retail Management

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG (T-1) Sem-v
Course Code: RM1502 Course Title: Bank Finance
Name of the student:%hugb.) ot shubham  shviniess Roll Number: 13495

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

COJ. Gain a comprehensive understanding of banking operations.

Agree (3) 0O Satisfactory (2) O Disagree (1)
CO2. Acquire knowledge of financial products and services.
A Agree (3) O Satisfactory (2) O Disagree (1)
CO3. Learn about capital adequacy and funding.
Agree (3) 0O Satisfactory (2) O Disagree (1)
CO4. Develop credit evaluation and lending expertise.
Agree (3) O Satisfactory (2) O Disagree (1)
CO5. Gain awareness of monetary policy and interest rate dynamics.
\[ZAgree (3) O Satisfactory (2) O Disagree (1)
CO6. Familiarize yourself with financial technology (Fintech).
T Agree (3) O Satisfactory (2) O Disagree (1)
CO7. Maintain high ethical and professional standards.
\Bﬁgree 3) 0O Satisfactory (2) O Disagree (1)
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of B.Voc Retail Management

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG (TY) Sem~v".
Course Code: RM1502 Course Title: Bank Finance

Name of the student: 4 \ho\n S;Ad‘ﬂnﬂ’) A i) KurmerrRoll Number: \38%0

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes;

COLl. Gain a comprehensive understanding of banking operations.
Agree (3) 0O Satisfactory (2) O Disagree (1)

CO2. Acquire knowledge of financial products and services.
& Agree 3) 0O Satisfactory (2) O Disagree (1)

CO3. Learn about capital adequacy and funding.
\HAgree (3) O Satisfactory (2) O Disagree (1)

CO4. Develop credit evaluation and lending expertise.
Agree (3) 0O Satisfactory (2) O Disagree (1)

COS5. Gain awareness of monetary policy and interest rate dynamics.
GAgree (3) O Satisfactory (2) O Disagree (1)

CQO$. Familiarize yourself with financial technology (Fintech).
Agree (3) O Satisfactory (2) O Disagree (1)

LSEIO%Maintain high ethical and professional standards.
Agree (3) O Satisfactory (2) O Disagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
B Departmem 01 B Voc Relall Managemenl_

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG
Class: T.Y.B.Voc RM SEM: VI
Course Code: RM1601 Course Title: Marketing Management
Name of the student: Shal~o S?Ad a4 Roll Number: | 3%y,

Instruction for student:

1) Please tick the appropriate option about attainment of the course outcomes:

CO1-This course is aimed at

providing comprehensive knowledge of Marketing
Management

O Agree (3) " Satisfactory (2) O Disagree (1)

CO2-Apply Holistic Marketing Dimensions for marketing Management.
_EAgree (3) O Satisfactory (2) O Disagree (1)

CO3-Formulate segmentation strategies for targeting and positioning brand.
—BAgree (3) O Satisfactory (2) O Disagree (1)

CO4-Develop strategies for building strong brands.
I Agree 3) O Satisfactory (2) O Disagree (1)

COS-Apply product lifecycle knowledge for retail business decision,
gree (3) [ Satisfactory (2) O Disagree (1)

CO6-Develop product services, warranty, guarantee, pricing, labeling, packing etc.
strategies in retail business.

Mgree 3) O Satisfactory (2) O Disagree (1)

CO7-Develop rural marketing strategies in response to the rural market expansion.
O Agree (3) JZ’Saﬂsfactory (2) O Disagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

Department of B.Voc Retail Management

Academic Year: 2021-22
Feedback on Course outcome [CO]

uG
Class: T.Y.B.Voc RM SEM: VI

Course Code: RM1601 Course Title: Marketing Management

Name of the student: P‘F”Jq Pa H POF)_]Q kE ura - RollNumber: y 2375

Instruction for student:

1) Please tick the appropriate option about attainment of the course outcomes:

CO1-This course is aimed at providing comprehensive knowledge of Marketing
Management

O Agree (3) \.IZ/Salisfactory (2) O Disagree (1)

CO2-Apply Holistic Marketing Dimensions for marketing Management.
JIAgree (3) O Satisfactory (2) O Disagree (1)

CO3-Formulate segmentation strategies for targeting and positioning brand.
Agree (3) 0O Satisfactory (2) O Disagree (1)

CO4-Develop strategies for building strong brands.
Agree (3) O Satisfactory (2) O Disagree (1)

COS-Apply product lifecycle knowledge for retail business decision.
Agree (3) [ Satisfactory (2) O Disagree (1)

CO6-Develop product services, warranty, guarantee, pricing, labeling, packing etc.
strategies in retail business.
~OAgree (3) O Satisfactory (2) O Disagree (1)

CO7-Develop rural marketing strategies in response to the rural market expansion.
Agree (3) O Satisfactory (2) O Disagree (1)




Anckant Iducation Societ

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of B.Voc Retail Management

Academic Year: 2021-22
Feedback on Course outcome [CO|

UG
Class: T.Y.B.Voc RM

SEM: VI
Course Code: RM1601

Course Title: Marketing Management
Name of the student: Sayvad ma 0; Ye) Rakhm Roll Number: 1™ ¥%¥

Instruction for student:

1) Please tick the appropriate option about attainment of the course outcomes:

CO1-This course is aimed at

providing comprehensive knowledge of Marketing
Management

-BAgree (3) O Satisfactory (2) O Disagree (1)

CO2-Apply Holistic Marketing Dimensions for marketing Management.
Mgree 3) O Satisfactory (2) O Disagree (1)

CO3-Formulate segmentation strategies for targeting and positioning brand.
Agree (3) O Satisfactory (2) O Disagree (1)

)

CO4-Develop strategies for building strong brands.
\El/Agree 3) 0O Satisfactory (2) O Disagree (1)

CO5-Apply product lifecycle knowledge for retail business decision,
O Agree (3) LI Satisfactory (2) O Disagree (1)

CO6-Develop product services, warranty, guarantee, pricing, labeling, packing etc.
strategies in retail business.

O Agree (3) vﬂétisfactory (2) O Disagree (1)

CO7-Develop rural marketing strategies in response to the rural market expansion,
L Agree (3) O Satisfactory (2) O Disagree (1)




Anekant Education Society s
Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of B.Voc Retail Management

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG
Class: T.Y.B.Voc RM SEM: VI
Course Code: RM1601 Course Title: Marketing Management
Name of the student: pﬁ,ﬂ& f&\r—\’& s \,\’\ v OO Roll Number: 13 $9%

Instruction for student:

1) Please tick the appropriate option about attainment of the course outcomes:

CO1-This course is aimed at prov 1ding comprehensive knowledge of Marketing
Management

O Agree (3) \2§tisfac(ory ) O Disagree (1)

CO2-Apply Holistic Marketing Dimensions for marketing Management.
JFAgree (3) O Satisfactory (2) O Disagree (1)

CO3-Formulate segmentation strategies for targeting and positioning brand.
BAgree (3) O Satisfactory (2) O Disagree (1)

v{é()/-t-De\’elop strategies for building strong brands.
Agree (3) O Satisfactory (2) O Disagree (1)

COS-Apply product lifecycle knowledge for retail business decision.
gree (3) O Satisfactory (2) O Disagree (1)

CO6-Develop product services, warranty, guarantee, pricing, labeling, packing etc.

\szt?egies in retail business.
: Agree (3) O Satisfactory (2) O Disagree (1)

‘gg'kDevelop rural marketing strategies in response to the rural market expansion.
Agree (3) O Satisfactory (2) O Disagree (1)




Anekant Education Society’s
Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of B.Voc Retail Management

Academic Year: 2021-22
Feedback on Course outcome [CO]
UG
SEM: VI
Course Title: Marketing Management

Class: T.Y.B.Voc RM
Course Code: RM1601

Name of the student: SL\I|\’0l e Shubhaoam Roll Number: | > R772

Instruction for student:

1) Please tick the appropriate option about attainment of the course outcomes:

CO1-This course is aimed at providing comprehensive knowledge of Marketing
Management

vL’_I/Agree 3) O Satisfactory (2) O Disagree (1)
CO2-Apply Holistic Marketing Dimensions for marketing Management.
Agree (3) O Satisfactory (2) O Disagree (1)

CO3-Formulate segmentation strategies for targeting and positioning brand.
D Agree (3) O Satisfactory (2) O Disagree (1)

CO4-Develop strategies for building strong brands.
T Agree (3) O Satisfactory (2) O Disagree (1)

COS-Apply product lifecycle knowledge for retail business decision.
O Agree (3) \/Ef‘alisfaclory 2) O Disagree (1)

CO6-Develop product services, warranty, guarantee, pricing, labeling, packing etc.
strategies in retail business.

O Agree (3) \,B{S;ltisfac(()r) (2) O Disagree (1)

CO7-Develop rural marketing strategies in response to the rural market expansion,
A Agree (3) 0 Satisfactory (2) O Disagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of B.Voc Retail Management

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG
Class: T.Y.B.Voc RM SEM: VI
Course Code: RM1603 Course Title: Entrepreneurship Development

Name of the student: Sq\c\c,\s cc\ Sdmeer Ltaemdn Roll Number: Y 330

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

COLl. Entrepreneurship and innovation minors will be able to sell themselves and their ideas.
E-Agree (3) 0O Satisfactory (2) O Disagree (1)

CO2. Entrepreneurship and innovation minors will develop and cultivate endurance..
[0-Agree (3) O Satisfactory (2) O Disagree (1)

CO3. Entrepreneurship and innovation minors will be able to find problems worth solving,
HAgree 3) O Satisfactory (2) O Disagree (1)

CO4. Entrepreneurship and innovation minors will be able to mobilize people and resources.
N-Agree (3) O Satisfactory (2) O Disagree (1)

CO5.Create a business plan that captures entrepreneurs and variety of entrepreneur motivations
. entrepreneur culture and sectoral opportunities and financing options.

b

K-Agree (3) O Satisfactory (2) O Disagree (1)
CO6.Entrepreneurship development and Govemnment (Rules, Conditions, etc).
DAgree (3) O Satisfactory (2) O Disagree (1)
CO7.Theories of Entrepreneurship and Sectoral Entrepreneurship.
O Agree (3) FSatisfactory (2) O Disagree (1)
T o
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of B.Voc Retail Management

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG
Class: T.Y.B.Voc RM SEM: VI
Course Code: RM1603 Course Title: Entrepreneurship Development

Name of the student: de ?d ,}'\ POO_IJd \eyma M' \,\:\dj %ﬂ/ﬁumber: &1y

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

COLl. Entrepreneurship and innovation minors will be able to sell themselves and their ideas.
3-Agree (3) O Satisfactory (2) O Disagree (1)

CO2. Entrepreneurship and innovation minors will develop and cultivate endurance..
Ll Agree (3) O Satisfactory (2) O Disagree (1)

CO3. Entrepreneurship and innovation minors will be able to find problems worth solving.
NAgree (3) O Satisfactory (2) O Disagree (1)

CO4. Entrepreneurship and innovation minors will be able to mobilize people and resources.
O Agree (3) Ll Satisfactory (2) O Disagree (1)

CO5.Create a business plan that captures entrepreneurs and variety of entrepreneur motivations,
entrepreneur culture and sectoral opportunities and financing options.

[ Agree (3) O Satisfactory (2) O Disagree (1)

CO6.Entrepreneurship development and Government (Rules, Conditions, etc).

[@B-AGree (3) O Satisfactory (2) O Disagree (1)

CO7.Theories of Entrepreneurship and Sectoral Entrepreneurship.

O Agree (3) B-Satisfactory (2) O Disagree (1)
O
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

Department of B.Voc Retail Management
%

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG
Class: T.Y.B.Voc RM SEM: VI
Course Code: RM1603 Course Title: Entrepreneurship Development

Name of the student: £\ \ o\ o skubham QC{‘)ET\C‘M Roll Number: \3 ¢4

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1. Entrepreneurship and innovation minors will be able to sell themselves and their ideas.
E-Agree (3) O Satisfactory (2) O Disagree (1)

CO2. Entrepreneurship and innovation minors will develop and cultivate endurance..
O Agree (3) [-Satisfactory (2) O Disagree (1)

CO3. Entrepreneurshipand innovation minors will be able to find problems worth solving.
S/Agree (3) O Satisfactory (2) O Disagree (1)

CO4. Entrepreneurship and innovation minors will be able to mobilize people and resources.
[D-Agree (3) O Satisfactory (2) 0 Disagree (1)

COS.Create a business plan that captures entrepreneurs and variety of entrepreneur motivations,
entrepreneur culture and sectoral opportunities and financing options.

Ol Agree (3) 0 Satisfactory (2) O Disagree (1)

CO6.Entrepreneurship development and Government (Rules, Conditions, etc).

Ll Agree (3) 0 Satisfactory (2) O Disagree (1)

CO7.Theories of Entrepreneurship and Sectoral Entrepreneurship.

Gl-Agree (3) 0 Satisfactory (2) O Disagree (1)
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of B.Voc Retail Management

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG
Class: T.Y.B.Voc RM SEM: VI
Course Code: RM1603 Course Title: Entrepreneurship Development

\

Name of the student: g\'\qj waok ubham S\\r';\n\&-‘f-ﬂzoll Number: \/3 33 R

* Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

COLl. Entrepreneurship and innovation minors will be able to sell themselves and their ideas.
E-ABree (3) O Satisfactory (2) O Disagree (1)

CO2. Entrepreneurship and innovation minors will develop and cultivate endurance..
N Agree (3) O Satisfactory (2) O Disagree (1)

CO3. Entrepreneurshipand innovation minors will be able to find problems worth solving.

B Agree (3) [ Satisfactory (2) O Disagree (1)

CO4. Entrepreneurship and innovation minors will be able to mobilize people and resources.
L1 Agree (3) O Satisfactory (2) O Disagree (1)

CO5.Create a business plan that captures entrepreneurs and variety of entrepreneur motivations,
entrepreneur culture and sectoral opportunities and financing options.
O Agree (3) O3-Satisfactory (2) O Disagree (1)

CO6.Entrepreneurship development and Govemnment (Rules, Conditions, etc).
O-Agree (3) O Satisfactory (2) O Disagree (1)

CO7.Theories of Entrepreneurship and Sectoral Entrepreneurship.
O-Agree (3) O Satisfactory (2) O Disagree (1)

{ :? ARAMAT!

8
\E{.KMSW‘Z
N0 o
\/'-f* Y
NS



Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
‘ Autonomous
Department of B.Voc Retail Management

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG
Class: T.Y.B.Voc RM SEM: VI
Course Code: RM1603 Course Title: Entrepreneurship Development
\
Name of the student: g\\\ - € |1kunal 0'; \ e Roll Number: |f53 0y

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

COL1. Entrepreneurship and innovation minors will be able to sell themselves and their ideas.
M-Agree (3) 0O Satisfactory (2) O Disagree (1)

CO2. Entrepreneurship and innovation minors will develop and cultivate endurance..
O Agree (3) K-Satisfactory (2) O Disagree (1)

CO3. Entrepreneurshipand innovation minors will be able to find problems worth solving.

E-Agree (3) 0O Satisfactory (2) O Disagree (1)

CO4. Entrepreneurship and innovation minors will be able to mobilize people and resources.
[-Agree (3) O Satisfactory (2) O Disagree (1)

. COS5.Create a business plan that captures entrepreneurs and variety of entrepreneur motivations,
entrepreneur culture and sectoral opportunities and financing options.
OhAgree (3) O Satisfactory (2) O Disagree (1)

CO6.Entrepreneurship development and Govemment (Rules, Conditions, etc).
O Agree (3) OcSatisfactory (2) O Disagree (1)

CO7.Theories of Entrepreneurship and Sectoral Entrepreneurship.
Agree (3) 0O Satisfactory (2) [ Disagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
: Autonomous
Department of B.Voc Retail Management

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG
Class: T.Y.B.Voc RM SEM: VI
Course Code: RM1606 Course Title: Retail Store Operation-1V
Name of the student: Shindeo <umal DI S Roll Number: 12 qay

Instruction for student:

1) Please tick the appropriate option about attainment of the course outcomes:

+ CO1-This course provides practical experience and exposure to students.

/B Agree (3) 0O Satisfactory (2) O Disagree (1)

CO2- Describe the Distribution Centers in Retails.
O Agree (3) AT Satisfactory (2) O Disagree (1)

CO3- This course will make students understand various aspects of retail store
operation.

O Agree (3) /ET Satisfactory (2) O Disagree (1)

CO4- Students will inculcate knowledge of customers handling in stores.
C1 Agree (3) F Satisfactory (2) O Disagree (1)

«  COS5-Explains store security and techniques of store security.
O Agree (3) AEl Satisfactory (2) O Disagree (1)

CO6-This course get the student acquainted with the knowledge of retail operations
performed in a retail organization.

O Agree (3) 3 Satisfactory (2) O Disagree (1)

CO7-Students will get knowledge of store audit.
O Agree (3) B Satisfactory (2) O Disagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of B.Voc Retail Management

Academic Year: 2021-22
Feedback on Course outcome [CO]

_ UG
Class: T.Y.B.Voc RM SEM: VI

Course Code: RM1606 Course Title: Retail Store Operation-IV

Name of the student: P~ocdeshi SKivarn S Rranko~Roll Number: '2 2 99

Instruction for student:

1) Please tick the appropriate option about attainment of the course outcomes:
CO1-This course provides practical experience and exposure to students.

—DHAgree (3) O Satisfactory (2) O Disagree (1)

CO2- Describe the Distribution Centers in Retails.
_Agree (3) O Satisfactory (2) [ Disagree (1)

CO3- This course will make students understand various aspects of retail store
operation.

AT Agree (3) O Satisfactory (2) O Disagree (1)

CO4- Students will inculcate knowledge of customers handling in stores.
/E” Agree (3) 0 Satisfactory (2) O Disagree (1)

COS-Explains store security and techniques of store security.
Agree (3) O Satisfactory (2) O Disagree (1)

CO06-This course get the student acquainted with the knowledge of retail operations
performed in a retail organization.
/D/Aogree 3) O Satisfactory (2) O Disagree (1)

CO7-Students will get knowledge of store audit.
O Agree (3) B Satisfactory (2) O Disagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

Department of B.Voc Retail Management
M

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG
Class: T.Y.B.Voc RM SEM: VI
Course Code: RM1606 Course Title: Retail Store Operation-1V

Name of the student: ™Manrne P~atix Raje~d~o RollNumber: '3 89

Instruction for student:

1) Please tick the appropriate option about attainment of the course outcomes:

CO1-This course provides practical experience and exposure to students.
\'Eﬂgree 3) O Satisfactory (2) O Disagree (1)
CO2- Describe the Distribution Centers in Retails.
gree (3) O Satisfactory (2) O Disagree (1)
CO3- This course will make students understand various aspects of retail store
operation.
O Agree (3) »—Eﬁtisfactory (2) O Disagree (1)

CO4- Students will inculcate knowledge of customers handling in stores.
,~BAgree (3) 0O Satisfactory (2) O Disagree (1)

COS-Explains store security and techniques of store security.
~EAgree (3) O Satisfactory (2) O Disagree (1)

CO6-This course get the student acquainted with the knowledge of retail operations
performed in a retail organization.
“EAgree (3) [ Satisfactory (2) O Disagree (1)

CO7-Students will get knowledge of store audit.
rOAgree (3) O Satisfactory (2) O Disagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of B.Voc Retail Management

Academic Year: 2021-22
. Feedback on Course outcome [CO]

UG
Class: T.Y.B.Voc RM SEM: VI

Course Code: RM1606 Course Title: Retail Store Operation-IV

Name of the student: | o~ age 81ddesh Pral~asRoll Number: | 5 S ReRC

Instruction for student:

1) Please tick the appropriate option about attainment of the course outcomes:

CO1-This course provides practical experience and exposure to students.

M Agree (3) O Satisfactory (2) O Disagree (1)
. . CO2- Describe the Distribution Centers in Retails.

Agree (3) Satisfactory (2) O Disagree (1)
CO3- This course will make students understand various aspects of retail store
operation.

0O Agree (3) B Satisfactory (2) O Disagree (1)

CO4- Students will inculcate knowledge of customers handling in stores.
\ Ol Agree (3) O Satisfactory (2) O Disagree 1)

COS-Explains store security and techniques of store security.
\[IAgree (3) O Satisfactory (2) O Disagree (1)

CO6-This course get the student acquainted with the knowledge of retail operations
. performed in a retail organization.
K Agree (3) O Satisfactory (2) O Disagree (1)

CO7-Students will get knowledge of store audit.
Q&rce 3) O Satisfactory (2) O Disagree (1)




F

Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of B.Voc Retail Management

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG
Class: T.Y.B.Voc RM SEM: VI
Course Code: RM1606 Course Title: Retail Store Operation-IV

Name of the student: Go~o, Rushieah Ska~od Roll Number: 12277

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1-This course provides practical experience and exposure to students.
\gzé(gree (€)) O Satisfactory (2) O Disagree (1)

CO2- Describe the Distribution Centers in Retails.
Agree (3) O Satisfactory (2) O Disagree (1)

CO3- This course will make students understand various aspects of retail store
operation.
+ET Agree (3) O Satisfactory (2) O Disagree (1)

CO04- Students will inculcate knowledge of customers handling in stores.
~H Agree (3) O Satisfactory (2) O Disagree (1)

COS5-Explains store security and techniques of store security.
JZAgree (3) O Satisfactory (2) O Disagree (1)

‘ CO6-This course get the student acquainted with the knowledge of retail operations
performed in a retail organization.
\d Agree (3) O Satisfactory (2) O Disagree (1)

CQ7-Students will get knowledge of store audit.
1 Agree (3) O Satisfactory (2) O Disagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

Department of B.Voc Retail Management

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG
Class: T.Y.B.Voc RM SEM: VI
Course Code: RM1605 Course Title: E-Commerce & Digital Marketing
Name of the student: < i nde. sSYay | Nagnarh Roll Number: 32 <0 4

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1- Students understand the core concepts of E-Commerce and the various online

payment techniques.
UJ-Agree (3) O Satisfactory (2)
CO2-Students the core concepts of digital marketing and the role of digital marketing in

O Disagree (1)

businessand Apply digital marketing strategies to increase sales and growth of business
ClAgree (3) [ Satisfactory (2) O Disagree (1)
CO3 -Apply digital marketing through different channels and platforms, understand the

significanceof Web Analytics and Google Analytics and apply the same.
[0 Satisfactory (2) O Disagree (1)

T Agree (3)

CO4 -Recognize and understand the environmental variables that influence digital
marketing and e-commerce activities.

E}Agree (3) O Satisfactory (2) O Disagree (1)

CO5 — Be aware of the ethical, social, and security issues of information systems.
ChAgree (3) [ Satisfactory (2) O Disagree (1)
CO6 -Every student has to understand the E-Commerce strategy, technology adoption and its

growth.
[ Disagree (1)

Tl Agree (3) O Satisfactory (2)
CO7 -Students can successfully start their new venture based on E-commerce and Digital

MarketingTools
O Disagree (1)

TlAgree (3) O Satisfactory (2)




Anckant Education Society's

Tuljaram Chaturchand College
of Arts. Science & Commerce, Baramati
Autonomous
Department of B.Voc Retail Management

Academic Year: 2021-22
Feedback on Course outcome [CO]
UG

Class: T.Y.B.Voc RM SEM: VI
Course Code: RM1605 Course Title: E-Commerce & Digital Marketing

Y . 91 ¢
Name of the student: = 5’\3 n "\C. IQ‘LNQ'\ d ) )P Roll Number: 1390 &

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1- Students understand the core concepts of E-Commerce and the various online

payment techniques.
O Disagree (1)

O Agree (3) & Satisfactory (2)
ino and the role of digital marketing in

CO2-Students the core concepts of digital marketing

businessand Apply digital marketing strategies to increase sales and growth of business

O Satisfactory (2) O Disagree (1)

O Agree (3)
CcO3 -Apply digital marketing through different channels and platforms, understand the

significanceof Web Analytics and Google Analytics and apply the same.
O Disagree (1)

O Agree (3) - Satisfactory (2)

CO4 -Recognize and understand the environmental variables that influence digital
marketing and e-commerce activities.

[ Agree (3) O Satisfactory (2) O Disagree (1)

CO5 — Be aware of the ethical, social, and security issues of information systems.
BT Satisfactory (2) O Disagree (1)

0 Agree (3)

CO6 -Every student has to understand the E-Commerce strategy, technology adoption and its

growth.

O Agree (3) I Satisfactory (2) O Disagree (1)
commerce and Digital

CO7 =Students can successfully start their new venture based on E-

MarketingTools

[ Agree (3) i} Satisfactory (2) 1 Disagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of B.Voc Retail Management

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG
Class: T.Y.B.Voc RM SEM: VI
Course Code: RM1605 Course Title: E-Commerce & Digital Marketing

» N r
Name of the student: P-ciclech) Shivam S heun <A o1 Number: (2899

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1- Students understand the core concepts of E-Commerce and the various online

payment techniques.
O Agree (3) E-Satisfactory (2) O Disagree (1)
CO2-Students the core concepts of digital marketing and the role of digital marketing in

businessand Apply digital marketing strategies to increase sales and growth of business

O Disagree (1)

[0 Agree (3) E-Satisfactor y (2)
g
nels and platfonns, understand the

COo3 -Apply digital marketing through different chan
significanceof Web Analytics and Google Analytics and apply the same.
O Agree (3) B Satisfactory (2) O Disagree (1)

CO4 -Recognize and understand the environmental variables that influence digital
marketing and e-commerce activities.

O Agree (3) [ Satisfactory (2) O Disagree (1)

CO5 — Be aware of the ethical, social, and security issues of information systems.

[0 Agree (3) B Satisfactory (2) [ Disagree (1)

CO6 -Every student has to understand the E-Commerce strategy, technology adoption and its
growth.

[0 Agree (3) & Satisfactory (2) [0 Disagree (1)

CO7 —Students can successfully start their new venture based on E-commerce and Digital
MarketingTools

O Agree (3) E} Satisfactory (2) O Disagree (1)




Anekant Education Society's

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

Department of B.Voc Retail Management

Academic Year: 2021-22
Feedback on Course outcome [CQ]

uG

Class: T.Y.B.Voc RM SEM: VI
Course Code: RM1605 Course Title: E-Commerce & Digital MNMarketing

e = . — —~ ™ ¢ \
Name of the student: yq y ¢ PyaH e Royen 94 ra Roll Number: 19 7

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1- Students understand the core concepts of E-Commerce and the various online

payment techniques.
EAgree (3) O Satisfactory (2)
CO2-Students the core concepts of digital marketing and the role of digital marketing in

O Disagree (1)

businessand Apply digital marketing strategies to increase sales and growth of business

[FAgree (3) [ Satisfactory (2) O Disagree (1)
g 4

CO3 -Apply digital marketing through different channels and platforms, understand the

significanceof Web Analytics and Google Analytics and apply the same.
O Disagree (1)

-Agree (3) O Satisfactory (2)
CO4 -Recognize and understand the environmental variables that influence digital
marketing and e-commerce activities.
i Agree (3) [J Satisfactory (2) O Disagree (1)
COS — Be aware of the ethical, social, and security issues of information systems,
Agree (3) I Satisfactory (2) 0 Disagree (1)
CO6 -Every student has to understand the E-Commerce strategy, technology adoption and its
growth. a
+ EAgree (3) 0 Satisfactory (2) O Disagree (1)

CO7 -§tufjems can successfully start their new venture based on E-commerce and Digital
MarketingTools

ﬂ}ﬂgree 3) O Satisfactory (2) O Disagree (1)




Anckant Bducation Society '«

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of B.Voc Retaitl Management

Academic Year: 2021-22
Feedback on Course outcome |CO]

UG

Class: T'Y.B.Voc RM SEM: VI
Course Code: RMI1605 Course Title: E-Commerce & Digital Marketing
',_“\, y »‘u,‘ [ . C A ¢ -~ " Ve
- 2| ,‘\( v P Lh|a \ Roll Number: 14901

Name of the student: | 0N ‘)Q ge

Instruction for student:
1) Please tiek the appropriate option about attainment of the course outcomes:

CO1- Students understand the core concepts of E-Commerce and the various online

payment techniques.
1 [IAgree (3) O Satisfactory (2)
CO2-Students the core concepts of digital marketing and the role of digital marketing in

O Disagree (1)

businessand Apply digital marketing strategies to increase sales and growth of business

vE Agree (3) O Satisfactory (2) O Disagree (1)

CO3 -Apply digital marketing through different channels and platforms, understand the

significanceof Web Analytics and Google Analytics and apply the same.

L«ETKgree (3) O Satisfactory (2) 0O Disagree (1)
‘ -Recognize and understand the environmental variables that influence digital

CO4
marketing and e-commerce activities.
[ Agree (3) [J Satisfactory (2) 0O Disagree (1)

COS5 - Be aware of the ethical, social, and security issues of information systems.
Ll Agree (3) O Satisfactory (2) O Disagree (1)
CO6 -Lvery student has to understand the E-Commerce strategy, technology adoption and its

growth.
0O Disagree (1)

\_T Agree (3) O Satisfactory (2)
CO7 —Students can successfully start their new venture based on E-commerce and Digital

MagketingTools
U Agree (3)

O Satisfactory (2) (] Disagree (1)
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Anckant Education Socicty’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

Department of B.Voc Retail Management

————

V[:I/Agree 3) 0O Satisfactory (2)

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG
Class: T.Y.B.Voc RM

SEM: VI
Course Code: RM1604

Course Title: Internship

. Name of the student: qu-/c,J Mo °U fcl Rcﬂ'\;m Roll Number: 15888

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:
CO1- Student is able to construct the company profile by compiling the brief history,
management structure, products / services offered, key achievements and market performance
for his / her organization of internship.
O Agree €)) O Satisfactory (2) O Disagree (1)

CO2 - For his / her organization of internship,
Weaknesses, Opportunities and Threats (SWOT).
O Agree (3) \E§tisfactory (2)

CO3 -Student is able to determine the challenges and future potential for his / her internship
organization in particular and the sector in general.

the student is able to assess its Strengths,

O Disagree (1)

O Disagree (1)
CO4  -Student is able to test the theoretical learnin
the tasks assigned during the internship period.

“ETAgree (3) 0O Satisfactory (2) O Disagree (1)

COs — Student is able to apply various soft skills such as time mana
andcommunication skills during performance of the tasks assi
Agree (3) O Satisfactory (2)

g in practical situations by accomplishing

gement, positive attitude
gned in internship organization.
O Disagree (1)

CO6 -Student is able to analyze the functioning of internship organization and
recommendchanges for improvement in processes.

Agree (3) O Satisfactory (2) O Disagree (1)
CO7 -Develop work habits and attitudes necessary for job success.
Agree (3) O Satisfactory (2) O Disagree (1)



Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

Department of B.Voc Retail I‘_Managemelj}”

— —_—

e ———

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG
Class: T.Y.B.Voc RM SEM: VI
Course Code: RM1604 Course Title: Internship
Name of the student: ¢\qd van \‘);h esh ~ ;J ay Roll Number: 13879

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:
CO1- Student is able to construct the company profile by compiling the brief history,

management structure, products / services offered, key achievements and market performance
for his / her organization of internship.

mgree 3) O Satisfactory (2) O Disagree (1)
CO2 - For his / her organization of internship, the student is able to assess its Strengths,
Weaknesses, Opportunities and Threats (SWOT).

-ﬂ/Agree 3) O Satisfactory (2) O Disagree (1)

CO3 -Student is able to determine the challenges and future potential for his / her internship
organization in particular and the sector in general.

"‘ErAgree 3) 0O Satisfactory (2) O Disagree (1)

CO4 -Student is able to test the theoretical learning in practical situations by accomplishing
the tasks assigned during the internship period.

—BAgree (3) O Satisfactory (2) O Disagree (1)

COs5 - Student is able to apply various soft skills such as time management, positive attitude
andcommunication skills during performance of the tasks assigned in internship organization.

O Agree (3) & Satisfactory (2) O Disagree (1)

CO6 -Student is able to analyze the functioning of internship organization and
recommendchanges for improvement in processes.

Agree (3) 0O Satisfactory (2) O Disagree (1)
CO7 -Develop work habits and attitudes necessary for job success.
L Agree (3) O Satisfactory (2) O Disagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

Department of B.Voc Retail Management

Academic Year: 2021-22
Feedback on Course outcome |[CO|

UG
Class: T.Y.B.Voc RM SEM: VI
Course Code: RM1604 Course Title: Internship

Name of the student: ™Mt y-e Mol‘\ =sh Md‘c“'wukd‘f Roll Number: 13, @ 9n.

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1- Student is able to construct the company profile by compiling the brief history,
Management structure, products / services offered, key achievements and market performance
for his / her organization of internship.
O Agree (3) [ Satisfactory (2) O Disagree (1)
CO2 - For his / her organization of internship, the student is able to assess its Strengths,
Weaknesses, Opportunities and Threats (SWOT).

JIAgree (3) O Satisfactory (2) 0 Disagree (1)

CO3 -Student is able to determine the challenges and future potential for his / her internship
organization in particular and the sector in general.

W Agree (3) O Satisfactory (2) O Disagree (1)

CO4 -Student is able to test the theoretical learning in practical situations by accomplishing
the tasks assigned during the internship period.

\[dAgree (3) O Satisfactory (2) O Disagree (1)

COS - Student is able to apply various soft skills such as time management, positive attitude
andcommunication skills during performance of the tasks assigned in internship organization.

O Agree (3) 0O Satisfactory (2) O Disagree (1)

CO6 -Student is able to analyze the functioning of internship organization and
recommendchanges for improvement in processes.

Agree (3) 0O Satisfactory (2) O Disagree (1)
g();/—Develop work habits and attitudes necessary for job success.
X' Agree (3) 0O Satisfactory (2) O Disagree (1)
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Anckant Education Society's

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

———

Department of B.Voc Retail Management

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG
Class: T.Y.B.Voc RM SEM: VI
Course Code: RM1604 Course Title: Internship

Name of the student: Lc&nc'gf SiC)CJL\GSL) Mo )u:JS)-; Roll Number: & 906

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1- Student is able to construct the company profile by compiling the brief history,
management structure, products / services offered, key achievements and market performance
for his / her organization of internship.

L/D/Agree 3 O Satisfactory (2) O Disagree (1)
CO2 - For his / her organization of internship, the student is able to assess its Strengths,
Weaknesses, Opportunities and Threats (SWOT).

%éree 3) O Satisfactory (2) O Disagree (1)

CO3 -Student is able to determine the challenges and future potential for his / her internship
organization in particular and the sector in general.

Y Agree (3) 0O Satisfactory (2) O Disagree (1)

CO4 -Student is able to test the theoretical learning in practical situations by accomplishing
the tasks assigned during the internship period.
B Agree (3) 0O Satisfactory (2) 0 Disagree (1)

COS - Student is able to apply various soft skills such as time management, positive attitude
andcommunication skills during performance of the tasks assigned in internship organization.

Agree (3) 0O Satisfactory (2) O Disagree (1)

CO6 -Student is able to analyze the functioning of internship organization and
Ur;c/ommendchanges for improvement in processes.
4" Agree (3) 0O Satisfactory (2) O Disagree (1)
CO7 -Develop work habits and attitudes necessary for job success.
O Agree (3) X Satisfactory (2) O Disagree (1)




Anckant Education Society's

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

’

Department of B.Voc Retail Management

—_—

Academic Year: 2021-22
Feedback on Course outcome [CO|]

UG
Class: T.Y.B.Voc RM SEM: VI
Course Code: RM1604 Course Title: Internship
Name of the student: <), hc’e '<Uhc,d M 'p Roll Number: 13904

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1- Student is able to construct the company profile by compiling the brief history,
management structure, products / services offered, key achievements and market performance
for his / her organization of internship.

yEAgree (3) O Satisfactory (2) O Disagree (1)

CO2 - For his / her organization of internship, the student is able to assess its Strengths,
Weaknesses, Opportunities and Threats (SWOT).

\ﬁAgree 3) O Satisfactory (2) 0O Disagree (1)

C0o3 '-Student is able to determine the challenges and future potential for his / her internship
organization in particular and the sector in general.

\U(gree 3) 0O Satisfactory (2) O Disagree (1)

CO4  -Student is able to test the theoretical learning in practical situations by accomplishing
the tasks assigned during the internship period.

N Agree (3) 0O Satisfactory (2) O Disagree (1)

COs5 - Student is able to apply various soft skills such as time management, positive attitude
andcommunication skills during performance of the tasks assigned in internship organization.
\[IAgree (3) O Satisfactory (2) O Disagree (1)

CO6 -Student is able to analyze the functioning of internship organization and
recommendchanges for improvement in processes.

Agree (3) 0O Satisfactory (2) O Disagree (1)
ré(y—Develop work habits and attitudes necessary for job success.

Agree (3) O Satisfactory (2) O Disagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of B.Voc Retail Management

Academic Year: 2021-22
Feedback on Course outcome [CO]

UG

Class: T.Y.B.Voc RM SEM: VI
Course Code: RM1602 Course Title: Retail Financial Services

Name of the student: P/{CfO-PQ 3P PO QfOkU mar! Roll Number: {3 %7 8

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1- Demonstrate a comprehensive understanding of retail financial services, including
products, regulations, market trends, and customer behavior.

AGree (3) O Satisfactory (2) O Disagree (1)
CO2-Effectively communicate complex financial information and recommendations to
clients,colleagues, and stakeholders clearly and understandably.

, ‘D Agree (3) O Satisfactory (2) O Disagree (1)
CO3 Understand and adhere to regulatory frameworks and compliance requirements
governingretail financial services, ensuring ethical and legal practices.

O Agree (3) [ Satisfactory (2) O Disagree (1)

CO4- Apply effective sales and marketing strategies for retail financial products, including
segmentation, targeting, positioning, and cross-selling techniques.

O Agree (3) OHSatisfactory (2) O Disagree (1)

COS5 Develop skills in building and maintaining client relationships by understanding
customerneeds, providing personalized advice, and delivering excellent service.

D Agree (3) O Satisfactory (2) O Disagree (1)
CO6 Apply financial analysis techniques to evaluate retail financial products, including
analyzing financial statements, assessing risk-retum profiles, and making
recommendationsbased on financial data.

\OAgree (3) O Satisfactory (2) O Disagree (1)

+ CO7 Recognize the importance of ongoing professional development and staying
updated onindustry trends, regulations, and best practices in the retail financial sector.

—EAgree (3) O Satisfactory (2) O Disagree (1)
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Anekant Education Society's

Tuljaram Chaturchand Collea%e
of Arts, Science & Commerce, Baram

tonomous
Au - m s Management

Anekant Education Society's

Chaturchand College

) Department of B.Voc Retajl Management

Academic Year: 2021-22
Feedback on Course outcome [COJj
UG
Class: T.Y B.Voc RM

SEM: v|
Course Code: RM1602 Course Title: Retail Financial Services

Name of the student: Deokoie g ohan
Instruction for student:

1) Please tick the appropriate option about attainment of the course outcomes:

Tuljaram

Roll Number: |3 9 |

CO!- Demonstrate a comprehensive understanding of retai] f;

nancial services, including
products, regulations, market trends, and customer behavior,

ree (3) a Satisfactory ?) O Disagree 1)
C02-Eﬂ'eclivcly Communicate complex financial information and recommendations to
clients,collmgu&s, and stakeholders clearly and understandably.

T Agree (3) O Satisfactory (2) O Disagree (1)
CO3 Understand and adhere to regulatory frameworks and compliance requirements
. Boverningretail financia] services, ensuring ethical and legal practices,
@A) m] Satisfactory 2) O Disagree (1)
CO4- Apply effective sales an

d marketing strategies for retail finan
Segmentation, targeting, positioning, and cross-selling techniques,
O Agree (3) \O-Satisfactory ?)

ing and maintaining client relationships
customerneeds, providing personalized advice, and delivering excel
O Agree (3) D-8atisfactory (2)

CO6 Apply financial analysis techniques to evaluate retail financial products, including
analyzing financial statements, assessing risk-return profiles, and making
recommendationsbased on financial data.
\DAgree (3) O Satisfactory (2)
CO7 Recognize the importance of ongoing professional developme
updated onindustry trends, regulations, and best practices in the ret
3 O Satisfactory (2)
: kD/A/gr_ei) ry

X \-
4’5 BARAMAT!
'.\né #3102 !
\ 7> e

cial products, including

O Disagree 1)
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lent service.

O Disagree 1)

O Disagree (1)
nt and staying

ail financial sector,
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Anekant Education Society's

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of B.Voc Retail Management

Academic Year: 2021-22
Feedback on Course outcome [CO]

uG

Class: T.Y.B.Voc RM SEM: VI
Course Code: RM1602 Course Title: Retail Financial Services

Name of the student: (9 OVE R u ,Sh.?,(QS}'\ Roll Number: {3 87177

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

COl- Demonstrate a comprehensive understanding of retail financial services, including
products, regulations, market trends, and customer behavior.

~BAgree (3) O Satisfactory (2) O Disagree (1)
CO2-Effectively communicate complex financial information and recommendations to
clients,colleagues, and stakeholders clearly and understandably.

JlAgree (3) 0O Satisfactory (2) O Disagree (1)
CO3 Understand and adhere to regulatory frameworks and compliance requirements
governingretail financial services, ensuring ethical and legal practices.

. OAgree (3) 0 Satisfactory (2) O Disagree (1)
CO4- Apply effective sales and marketing strategies for retail financial products, including
segmentation, targeting, positioning, and cross-selling techniques.

0O Agree (3) —EY Satisfactory (2) O Disagree (1)
COs5 Develop skills in building and maintaining client relationships by understanding
customerneeds, providing personalized advice, and delivering excellent service.

O Agree (3) [J-8atisfactory (2) O Disagree (1)

CO6 Apply financial analysis techniques to evaluate retail financial products, including
analyzing financial statements, assessing risk-return profiles, and making
recommendationsbased on financial data.

L Agree (3) 0O Satisfactory (2) O Disagree (1)
CO7 Recognize the importance of ongoing professional development and staying
updated onindustry trends, regulations, and best practices in the retail financial sector,

Agree (3) O Satisfactory (2) O Disagree (1)
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Anekant Education Society’s

Tuljaram Chaturchand College

of Arts, Science & Commerce, Baramati

Autonomous
Department of B.Voc Retail Management
e
| Academic Year: 2021-22
Feedback on Course outcome [CO]
UG
Class: T.Y.B.Voc RM SEM: VI .
Course Title: Retail Financial Services

Course Code: RM1602

. arelage sPcldhesk RrotiNumber: \3 g0 b6

Name of the student:

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1- Demonstrate a comprehensive understanding of retail financial services, including
products, regulations, market trends, and customer behavior.

* GAgree (3) O Satisfactory (2) O Disagree (1)
CO2-Effectively communicate complex financial information and recommendations to
clients,colleagues, and stakeholders clearly and understandably.

O Agree (3) 0O Satisfactory (2) O Disagree (1)
CO3 Understand and adhere to regulatory frameworks and compliance requirements
governingretail financial services, ensuring ethical and legal practices.

OAgree (3) O Satisfactory (2) O Disagree (1)
CO4- Apply effective sales and marketing strategies for retail financial products, including
segmentation, targeting, positioning, and cross-selling techniques.

DHAgree (3) O Satisfactory (2) [ Disagree (1)
COS5 Develop skills in building and maintaining client relationships by understanding
customerneeds, providing personalized advice, and delivering excellent service.
[ Agree (3) “BSatisfactory (2) O Disagree (1)

‘ CO6 Apply financial analysis techniques to evaluate retail financial products, including
analyzing financial statements, assessing risk-return profiles, and making
recommendationsbased on financial data.

BAgree (3) O Satisfactory (2) O Disagree (1)
CO7 Recognize the importance of ongoing professional development and staying
updated onindustry trends, regulations, and best practices in the retail financial sector.

‘B-Agree (3) [ Satisfactory (2) O Disagree (1)
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of B.Voc Retail Management

N Academic Year: 2021-22
Feedback on Course outcome [CO)

UG
Class: T.Y.B.Voc RM SEM: VI
Course Code: RM1602 Course Title: Retail Financial Services

Name of the student: m@d QShg s}\_? Varv. Roll Number: \ 3% =%

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

COI1- Demonstrate a comprehensive understanding of retail financial services, including
products, regulations, market trends, and customer behavior.
ree (3) 0O Satisfactory (2) O Disagree (1)
+  CO2-Effectively communicate complex financial information and recommendations to
clients,colleagues, and stakeholders clearly and understandably.

L Agree (3) O Satisfactory (2) O Disagree (1)
CO3 Understand and adhere to regulatory frameworks and compliance requirements
governingretail financial services, ensuring ethical and legal practices.

OAgree (3) O Satisfactory (2) O Disagree (1)
CO4- Apply effective sales and marketing strategies for retail financial products, including
segmentation, targeting, positioning, and cross-selling techniques.

O Agree (3) ‘-E’S/atisfactory ) O Disagree (1)
COS5 Develop skills in building and maintaining client relationships by understanding
customerneeds, providing personalized advice, and delivering excellent service.
O Agree (3) \D¥Satisfactory 2) O Disagree (1)
CO6 Apply financial analysis techniques to evaluate retail financial products, including
analyzing financial statements, assessing risk-return profiles, and making

* recommendationsbased on financial data.
O Agree (3) O Batisfactory (2) O Disagree (1)
CO7 Recognize the importance of ongoing professional development and staying
updated onindustry trends, regulations, and best practices in the retail financial sector.

Agree (3) 0O Satisfactory (2) O Disagree (1)
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