


















































































































































































































































































Anekant Education Society's 

Tuljaram Chaturchand College 
of Arts, Science & Commerce, Baramati 

Autonomous 
Department ofB.Voc Retail Management 

Academic Year: 2021-22 

Feedback on Course outcome [(;OJ 

UG (__1-'f) ~~ .. v 
Course Code: RMIS04 Course Title: Internship (V) 

Nameoftbestudent: ~'lraja~CA\-\ \1' "\ ld •• ,.,,,.-..• , Roll Number: \bg7~ 
\: 0 ~c:t~n.u\ \)\J<1'( \(un,o._~ . 

Instruction for student: 
1) Please tick the appropriate option about attainment of the course outcomes: 

COi- Student is able to construct the company profile by compiling the brief history, 

management structure, products / services offered, key achievements and market performance 

for his / her organization of internship. 

~ree(3) □ Satisfactory (2) □ Disagree (1) 
CO2 - For his / her organization of internship, the student is able to assess its Strengths, 
Weaknesses, Opportunities and Threats (SWOT). 

fiaA.gree (3) □ Satisfactory (2) □ Disagree (1) 

CO3 -Student is able to determine the challenges and future potential for his / her internship 
organization in particular and the sector in general. 

\0'Agree(3) □ Satisfactory (2) □ Disagree (1) 

C04 -Student is able to test the theoretical learning in practical situations by accomplishing 
the tasks assigned during the internship period. 

'i:JAgree (3) □ Satisfactory (2) □ Disagree (1) 

COS - Student is able to apply various soft skills such as time management, positive attitude 
andcommunication skills during performance of the tasks assigned in internship organization. 
~gree (3) □ Satisfactory (2) 0 Disagree (1) 

CO6 -Student is able to analyze the functioning of internship organization and 
reC9-01mendchanges for improvemen_t in processes. 
tr Agree (3) D Satisfactory (2) O Disagree (1) 
CO7 -Develop work habits and attitudes necessary for job success. 
~ree (3) D Satisfactory (2) □ Disagree (1) 



Anekant Education Society's 

Tuljaram Chaturchand College 
of Arts, Science & Commerce, Baramati 

Autonomous 
Department ofB.Voc Retail Management 

Academic Year: 2021-22 

Feedback on Course outcome [CO] 

UG (_ T·'f) s~~v 
Course Code: RM1504 Course Title: Internship (V) 

Name of the student: t)Y\\~\e. b\.u~'- __ ~ Roll Number: \ 0 i7~ 
11 'O ... , ~e10 e~l""'C.\ 

Instruction for student: 
1) Please tick the appropriate option about attainment of the course outcomes: 

COl- Student is able to construct the company profile by compiling the brief history, 

management structure, products / services offered, key achievements and market performance 
for his / her organization of internship. 

\E("Agree (3) □ Satisfactory (2) □ Disagree (1) 
CO2 - For his / her organization of internship, the student is able to assess its Strengths, 

Weaknesses, Opportunities and Threats (SWOT). 

\ErAgree (3) □ Satisfactory (2) □ Disagree (1) 

C03 -Student is able to determine the challenges and future potential for his / her internship 
organization in particular and the sector in general. 

\)aA.gree(3) □ Satisfactory (2) □ Disagree (1) 

C04 -Student is able to test the theoretical learning in practical situations by accomplishing 
the tasks assigned during the internship period. 

~gree (3) D Satisfactory (2) □ Disagree (1) 

COS - Student is able to apply various soft skills such as time management, positive attitude 
andcommunication skills during performance of the tasks assigned in internship organization. 

\0Agree (3) □ Satisfactory (2) □ Disagree (1) 

CO6 -Student is able to analyze the functioning of internship organization and 
recommendchanges for improvement in processes. 

~gree (3) D Satisfactory (2) D Disagree (1) 
C07 -Develop work habits and attitudes necessary for job success. 
t}-1(gree (3) D Satisfactory (2) □ Disagree (1) 



Anekant Education Society's 

Tuljaram Chaturchand College 
of Arts, Science & Commerce, Baramati 

Autonomous 
Department ofB.Voc Retail Management 

Academic Year: 2021-22 

Feedback on Course outcome [CO] 

UG C..t~~J ~f>~~ V 

. Course Code: RM1504 Course Title: Internship (V) 

Name of the student: ~\-\\'T\die ~a~~j\ No{j\(\c,.\--\1\ Roll Number: \1~ o~ 

Instruction for student: 
I) Please tick the appropriate option about attainment of the course outcomes: 

COi- Student is able to construct the company profile by compiling the brief history, 
management structure, products / services offered, key achievements and market performance 
for his / her organization of internship. 

~Agree (3) □ Satisfactory (2) □ Disagree (1) 
CO2 - For his I her organization of internship, the student is able to assess its Strengths, 
Weaknesses, Opportunities and Threats (SWOT). 

ia'Agree (3) □ Satisfactory (2) □ Disagree (1) 

CO3 -Student is able to determine the challenges and future potential for his / her internship 
organization in particular and the sector in general. 

~gree(3) □ Satisfactory (2) □ Disagree (1) 

C04 -Student is able to test the theoretical learning in practical situations by accomplishing 
the tasks assigned during the internship period. 

H"Agree (3) □ Satisfactory (2) • □ Disagree (1) 
COS - Student is able to apply various soft skills such as time management, positive attitude 
andcommunication skil1s during performance of the tasks assigned in internship organization. 

-.la'Agree (3) □ Satisfactory (2) □ Disagree (1) 

CO6 -Student is able to analyze the functioning of internship organization and 
recommendchanges for improvement in processes. 
ff Agree (3) □ Satisfactory (2) D Disagree (1) 
C07 -Develop work habits and attitudes necessary for job success. 
ffAgree (3) D Satisfactory (2) D Disagree (1) 



Anekant Education Society's 

Tuljaram Chaturchand College 
of Arts, Science & Commerce, Baramati 

Autonomous 
Department ofB.Voc Retail Management 

Academic Year: 2021-22 

Feedback on Course outcome [.CO] 
UG (_ ,. y) · rcr,--v 

Course Code: RM1504 Course Title: Internship (V) 

Nameofthestudent: l?>~-A&uai ~tA~V\C1M • , Ro11Number:\o~~5 
~ ~\t\llVd5 

Instruction for student: 
1) Please tick the appropriate option about attainment of the course outcomes: 

COl- Student is able to construct the company profile by compiling the brief history, 

management structure, products / services offered, key achievements and market performance 

for his / her organization of internship. 

~ree (3) □ Satisfactory (2) □ Disagree (1) 

CO2 - For his I her organization of internship, the student is able to assess its Strengths, 

Weaknesses, Opportunities and Threats (SWOT). 

~ree(3) □ Satisfactory (2) □ Disagree (1) 

C03 -Student is able to determine the challenges and future potential for his / her internship 
organization in particular and the sector in general. 

~ree(3) D Satisfactory (2) □ Disagree (1) 

C04 -Student is able to test the theoretical learning in practical situations by accomplishing 
the tasks assigned during the internship period. 

· 'E:JAgree (3) □ Satisfactory (2) □ Disagree (1) 

COS - Student is able to apply various soft skills such as time management, positive attitude 
andcommunication skills during performance of the tasks assigned in inte~ship organization. 
~gree (3) □ Satisfactory (2) □ Disagree (1) 

C06 -Student is able to analyze the functioning of internship organization and 
recommendchanges for improvement in processes. 

tJJ'.t\gree (3) D Satisfactory (2) □ Disagree (1) 
C07 -Develop work habits and attitudes necessary for job success. 
l:h<gree (3) D Satisfactory (2) □ Disagree (1) 



I 

Anekant Education Society's 

Tuljaram Chaturchand College 
of Arts, Science & Commerce, Baramati 

Autonomous 
Department ofB.Voc Retail Management 

Academic Year: 2021-22 

Feedback on Course outcome [CO] 
UG (_,·y) _t~~v 

Course Code: RM.1504 Course Title: Internship (V) 

Nameofthestudent: <3>--t{ittta. i,~~')-tt\ '1~\t. Roll Number: \1~~C) 
\ ".Ufn(.(~ 

Instruction for student: 
I) Please tick the appropriate option about attainment of the course outcomes: 

COl- Student is able to construct the company profile by compiling the brief history, 

management structure, products I services offered, key achievements and market performance 
for his / her organiz.ation of internship. 

~ree (3) □ Satisfactory (2) □ Disagree (1) 
CO2 - For his / her organiz.ation of internship, the student is able to assess its Strengths, 
Weaknesses, Opportunities and Threats (SWOT). 

• \-f:( Agree (3) □ Satisfactory (2) □ Disagree (1) 

CO3 -Student is able to determine the challenges and future potential for his / her internship 
organization in particular and the sector in general. 

~Agree(3) □ Satisfactory (2) □ Disagree (1) 

CO4 -Student is able to test the theoretical learning in practical situations by accomplishing 
the JilSks assigned during the internship period. 
ty'~ree (3) □ Satisfactory (2) □ Disagree (1) 

COS - Student is able to apply various soft skills such as time management, positive attitude 
_ anJlcommunication skills during performance of the tasks assigned in internship organization. 
"\fl Agree (3) □ Satisfactory (2) □ Disagree (1) 

C06 -Student is able to analyze the functioning of internship organization and 
. r~mmendchanges for improvemen~ in processes. 
\£1' Agree (3) D Satisfactory (2) D Disagree (1) 
.. Cg:J. -Develop work habits and attitudes necessary for job success. 
~ Agree (3) D Satisfactory (2) □ Disagree (1) 



Course Code: RMI503 

Tuljaram Chaturchand College 

Name of the student: 

of Arts, Science & Commerce, Baramati 
Autonomous 

Department of B.Voc Retail Management 

Instruction for student: 

Anekant Education Society's 

Agree (3) 

Acadenmic Year: 2021-22 

Feedback on Course outcome |CO| 

Agree (3) 

CO1.Concept of Human Recourse Management. 

UG (TY) 

CO2. Challenges of HRM in Retailing. 
Agree (3) 

1) Please tick the appropriate option about attainment of the course outcomes: 

poaa kmari 

O Satisfactory (2) 

CO3. Concept ofHuman Resource Planning. 
M Agree (3) 

O Satisfactory (2) 

O Satisfactory (2) 

O Satisfactory (2) 

5em 

Course Title: HRM in Retailing 

CO6. Emerging trends in Human Resource Management. 
9Agree (3) O Satisfactory (2) 

vijay kunoll Number: |388 

CO4. Contribute to the development, implementation, and evaluation of employee recruitment, selection, and retention plans and processes. 

C07.Uses of Human Resource Information System. 
Agree (3) O Satisfactory (2) 

O Disagree (1) 

O Disagree (1) 

D Disagree (1) 

CO5. Administer and contribute to the designand evaluation ofthe perfomance management program. ØAgree (3) O Satisfactory (2) O Disagree (1) 

O Disagree (1) 

O Disagree (1) 

O Disagree (1) 



Tuljaram Chaturchand College 

Course Code: RMI503 

of Arts, Science & Commerce, Baramati 
Autonomous 

Department of B.Voc Retail Management 

Name of the student: 

Anckant Education Society's 

Instruction for student: 

M Agree (3) 

Academic Year: 202 1-22 

Feedback on Course outcome CO] 
UG T) 

CO1.Concept of Human Recourse Management. 

Studfad Sameer dam an Roll Number: 13890 

1) Please tick the appropriate option about attainment of the course outcomes: 

O Satisfactory (2) 

CO2. Challenges ofHRM in Retailing. 
MAgree (3) O Satisfactory (2) 

CO3. Concept ofHuman Resource Planning. 
M Agree (3) O Satisfactory (2) 

Sem-v 
Course Title: HRM in Retailing 

CO6. Emerging trends in Human Resource Management. 
MAgree (3) O Satisfactory (2) 

O Disagree (1) 

co4. Contribute to the development, implementation, and evaluation of employee recruitment, 
selection, and retention plans and processes. 
E Agree (3) O Satisfactory (2) 

C07.Uses of Human Resource Information System. 
Agree (3) O Satisfactory (2) 

O Disagree (1) 

O Disagree (1) 

CO5. Administer and contribute to the design and evaluation ofthe perfomance management program. 
4 Agree (3) O Satisfactory (2) O Disagree (1) 

O Disagree (1) 

O Disagree (1) 

O Disagree (1) 



Course Code: RM1503 

Name of the student: 

Instruction for student: 

Tuljaram Chaturchand College 

ZAgree (3) 

of Arts, Science & Commerce, Baramati 
Autonomous 

Department of B.Voc Retail Management 

Anekant Education Society's 

Agree (3) 

Academic Year: 2021-22 

CO1.Concept of Human Recourse Management. 

DAgree (3) 

Feedback on Course outcome (COJ 
UG (TN) 

1) Please tick the appropriate option about attainment of the course outcomes: 

Chavn ingsh ia 

CO2. Challenges of HRM in Retailing. 
Ø Agree (3) 

Agree (3) 

O Satisfactory (2) 

CO3. Concept ofHuman Resource Planning. 

D Satisfactory (2) 

O Satisfactory (2) 

O Satisfactory (2) 

CO6. Emerging trends in Human Resource Management. 

5emN 

Course Title: HRM in Retailing 

CO4. Contribute to the development, implementation, and evaluation of employee recruitment, selection, and retention plans and processes. 

O Satisfactory (2) 

CO7.Uses of Human Resource Information System. B Agree (3) 

Roll Number: 389 

O Satisfactory (2) 

O Disagree (1) 

COs. Administer and contribute to the design and evaluation of the perfomance management program. DAgree (3) O Satisfactory (2) D Disagree (1) 

D Disagree (1) 

O Disagree (1) 

D Disagree (1) 

O Disagree (1) 

D Disagree (1) 



Tuljarann Chaturchand Collepc 
of Ats, Seiencc &omncrco, aramati 

AutonomoUS 

(ourso Code: RMI50S 

Deparent of B3.Voc Relail Manapcment 

Iastruction for student: 

9 Agree (3) 

Aedemie Ven: 2021 22 

Name of the student: lore lhosh l ladhuRll Number: 1832. 

l'eedback on Course outcope |CO| 

I) Plese tick e appoprate option aboul atlainuICnl of hc CourE outcome: 

COLConcept ofTluman lRecourse Mawapcncnt. 

ØAgree (3) 

O Satisfactory (2) 

CO2. Challenges of IRM in Retailing. 

Agree (3) 

(ourse 'Title: IIRM in Rctailin! 

O Satisactory (2) 

CO3. Concept ofT luman ResowePluniny. 

Ø Agree (3) 
O Satisfactory (2) 

O Satisfactory (2) 
CO4. Contribute to the devclopment, implementation, and evaluation of employcc recruitment, 

sclection, and retention plans and processes. 

CO6.merging trends inl luman Resource Management. 

6d Agree (3) 

O Disagrce (1) 

O Satisfactory (2) 

O Disagrcc (1) 

CO7.Uses of THuman Resourcc Infornation Systcm. 
O Satisfactory (2) 

MAgree (3) 

O Disagree (1) 

O Disagree (1) CO5. Administeranxd contribulcto thedesiyn undevalualion of the perfonancemanagement program. 

O Satisfactory (2) 
1 Agree (3) 

O Disagrec (1) 

D Disagrce (1) 

O Disagree (1) 



Course Code: RMI503 

Tuljaram Chaturchand College 
of Arts, Science & Commerce, Baramati 

Autonomous 

Instruction for student: 

Anekant Education Society's 

Department of B.Voc Retail Management 

D Agree (3) 

Name of the student: Shitole shubham ajendra Roll Number: 3873 

Academic Year: 2021-22 

Agree (3) 

Feedback on Course outcome (CO| 
UG (T Y) SemN 

) Please tick the appropriate option about attainment of the course outcomes: 

COL.Concept of Human Recourse Management. 

Agree (3) 

CO2. Challenges ofHRM in Retailing. 
Agree (3) 

O Satisfactory (2) 

CO3. Concept of Human Resource Planning. 

O Satisfactory (2) 

O Satisfactory (2) 

Course Title: HRM in Retailing 

COs. Adminiser and contribute to the design and evaluationofthe 
D Agree (3) O Satisfactory (2) 

CO6. Emerying trends in l luman Resource Management. 
Ø Agree (3) 

C04. Contribute to the development, implementation, and evaluation of employ ee recruitment. 
selection, and retention plans and processes. 

O Satisfactory (2) 

O Satisfactory (2) 

CO7.Uses of Human Resource Information System. 

Agree (3) O Satisfactory (2) 

O Disagree (1) 

O Disagree (1) 

O Disagree (1) 

O Disagree (1) 

pertomauNemaagement prugrum. 
O Disagree (1) 

O Disagree (1) 

O Disagree (1) 



Course Code: RM1505 

Name of the student: 

Tuljaram Chaturchand College 

Instruction for student: 

management. 

of Arts, Science & Commerce, Baramati 
Autonomous 

Department of B.Voc Retail Management 

DAgree (3) 

Anckant Education Society's 

Agree (3) 

Academic Year: 2021-22 

DAgree (3) 

Feedback on Course outcome (CO] 
TY) Sem-V UG 

1) Please tick the appropriate option about attainment of the course outcomes: 

Course Title: Material & Logistics Management 

Jayad sumit shahgji 

CO1- This course provides an overview of how firms use distribution intermediaries to gain a 
competitive advantage in local and global markets through the integration of logistics 

O Satisfactory (2) 
CO2- Provide an opportunity for comprehensive analysis and discussion of key contemporary 
issuesand problems in logistics management. 

D Satisfactory (2) 

Roll Number: 13886 

O Satisfactory (2) 

C03-Students detailed analysis for how to improve a quality customer service and integrated logistics. 

CO5 � Understand integrated logistics & quality customer service. 
Agree (3) O Satisfactory (2) 

O Disagree (1) 

O Satisfactory (2) 

D Disagree (1) 

CO4-Students understand how to establish a customer satisfaction strategy. B Agree (3) O Satisfactory (2) 

CO7-Students have proficiency in various logistics strategies. EAgree (3) D Satisfactory (2) 

O Disagree (1) 

D Disagree (1) 

CO6-Explain the outsourcing logistics and to elaborate the practical concepts regarding third partyand fourth party logistics. 
EAgree (3) O Disagree (1) 

O Disagree (1) 

O Disagree (1) 



Course Code: RM1505 

Name of the student: 

Tuljaram Chaturchand College 

management. 

of Arts, Science & Commerce, Baramati 
Autonomous 

Instruction for student: 

Agree (3) 

Anckant Education Socicty's 

Department of B.Voc Retail Management 

Agree (3) 

BAgree (3) 

Academic Year: 2021-22 

Feedback on Course outcome |CO] 

1) Please tick the appropriate option about attainment of the course outcomes: 

UG C T) Sen-v 

CO1- This course provides an overview of how firms use distribution intermediaries to gain a 

competitive advantage in local and global markets through the integration of logistics 

Course Title: Material & Logistics Management 

Prajapoti PogjaKumari RolI Number: 138 18 
vijaYKumay 

D Satisfactory (2) 
CO2- Provide an opportunity for comprehensive analysis and discussion of key contemporary 
issuesand problems in logistics management. 

O Satisfactory (2) 
CO3-Students detailed analysis for how to improve a quality customer service and integrated 
logistics. 

O Satisfactory (2) 

O Disagree (1) 

CO5 �Understand integrated logistics & quality customer service. 
Agree (3) O Satisfactory (2) 

D Disagree (1) 

C04-Students understand how to establish a customer satisfaction strategy. 
YAgree (3) O Satisfactory (2) 

O Satisfactory (2) 

CO7-Students have proficiency in various logistics strategies. 
Agree (3) O Satisfactory (2) 

O Disagree (1) 

O Disagree (1) 

CO6 -Explain the outsourcing logistics and to elaborate the practical concepts regarding third partyand fourth party logistics. 
EAgree (3) 

D Disagree (1) 

O Disagree (1) 

O Disagree (1) 



Course Code: RM1505 

Name of the student: 

Instruction for student: 

management. 

Agree (3) 

Tuljaram Chaturchand College 
of Arts, Science & Commerce, Baramati 

Autonomous 
Department of B.Voc Retail Management 

Agree (3) 

Anckant Education Society's 

YAgree (3) 

Academic Year: 2021-22 

1) Please tick the appropriate option about attainment of the course outcomes: 

Feedback on Course outcome CO 

CO1- This course provides an overview of how firms use distribution intermediaries to gain a 
competitive advantage in local and global markets through the integration of logistics 

Agree (3) 

UG C TY) 

G Agree (3) 

Course Title: Material & Logistics Management 

shitole shabham RajendzoRoll Number: 13873 

CO2- Provide an opportunity for comprehensive analysis and discussion of key contemporary issuesand problems in logistics managerment. 

O Satisfactory (2) 

3 em-V 

O Satisfactory (2) 
CO3-Students detailed analysis for how to improve a quality customer service and integrated logistics. 

O Satisfactory (2) 

COS-Understand integrated logistics & quality customer service. 
O Satisfactory (2) 

O Disagree (1) 

C04-Students understand how to establish a customer satisfaction strategy. MAgree (3) O Satisfactory (2) 

O Satisfactory (2) 

D Disagree (1) 

CO7-Students have proficiency in various logistics strategies. Agree (3) O Satisfactory (2) 

O Disagree (1) 

CO6 -Explain the outsourcing logistics and to elaborate the practical concepts regarding third partyand fourth party logistics. 

D Disagree (1) 

O Disagree (1) 

O Disagree (1) 

O Disagree (1) 



Course Code: RM1505 

Name of the student: 

management. 

Tuljaram Chaturchand College 

Instruction for student: 

B Agree (3) 

of Arts, Science & Commerce, Baramati 
Autonomous 

Anckant Education Society's 

Department of B.Voc Retail Management 

Agree (3) 

Agree (3) 

Academic Year: 2021-22 

1) Please tick the appropriate option about attainment of the course outcomes: 

Agree (3) 

Feedback on Course outcome CO] 
UG C TY) SenV 

COl- This course provides an overview of how firms use distribution intermediaries to gain a 
competitive advantage in local and global markets through the integration of logistics 

Course Title: Material & Logistics Management 

Ingawale shubham 
DattatYa 

O Satisfactory (2) 
C02- Provide an opportunity for comprehensive analysis and discussion of key contemporary 
issuesand problems in logistics management. 

O Disagree (1) 
C03-Students detailed analysis for how to improve a quality customer service and integrated logistics. 

O Satisfactory (2) 

Roll Number: I38&7 

O Satisfactory (2) 

COS- Understand integrated logistics & quality customer service. 
BAgree (3) O Satisfactory (2) 

O Disagree (1) 

C04-Students understand how to establish a customer satisfaction strategy. 
O Satisfactory (2) 

O Satisfactory (2) 

CO7-Students have proficiency in various logistics strategies. BAgree (3) O Satisfactory (2) 

O Disagree (1) 

O Disagree (1) 

CO6-Explain the outsourcing logistics and to elaborate the practical concepts regarding third partyand fourth party logistics. 
YAgree (3) O Disagree (1) 

D Disagree (1) 

D Disagree (1) 



Course Code: RM1505 

Instruction for student: 

Tuljaram Chaturchand College 

management. 

Anckant Education Society's 

of Arts, Science & Commerce, Baramati 
Autonomous 

Department of B.Voc Retail Management 

EAgree (3) 

Name of the student: Shaha siddhorth anilkumayRolI Number: 3 880 

MAgree 3) 

Academic Year: 2021-22 

1) Please tick the appropriate option about attainment of the course outcomes: 

Feedback on Course outcome (CO] 
UG CTY) Sem-V 

CO1- This course provides an overview of how firms use distribution intermediaries to gain a 
competitive advantage in local and global markets through the integration of logistics 

Agree (3) 

Course Title: Material & Logistics Management 

O Satisfactory (2) 
C02- Provide an opportunity for comprehensive analysis and discussion of key contemporary 
issuesand problems in logistics management. 

D Satisfactory (2) 
CO3-Students detailed analysis for how to improve a quality customer service and integrated logistics. 

O Satisfactory (2) 

O Disagree (1) 

COS�Understand integrated logistics & quality customer service. 
E Agree (3) D Satisfactory (2) 

O Disagree (1) 

C04-Students understand how to establish a customer satisfaction strategy. 
Agree (3) O Satisfactory (2) 

O Satisfactory (2) 

CO7-Students have proficiency in various logistics strategies. EAgree (3) O Satisfactory (2) 

D Disagree (1) 

| Disagree (1) 

CO6-Explain the outsourcing logistics and to elaborate the practical concepts regarding third partyand fourth party logistics. 
D Agree 3) 

O Disagree (1) 

O Disagree (1) 

O Disagree (1) 













Anekant Education Society's 

Tuljaram Chaturchand College 
of Arts, Science & Commerce, Baramati 

Autonomous 
Department of B.Voc Retail Management 

Academic Year: 2021-22 
Feedback on Course outcome [CO) 

UG L1·'i) ~e_M-'V 

Coane Code: RM1502 Course Title: Bank Finance 

Name of the student: P ~C>.j o.p Cl ti p 00 j Cl KU°' O'Y i Roll Number: \it 1 i 
\J i j c.,. J \<..\.\ YY\ ex ,y-

lnstruction for student: 
1) Please tick the appropriate option about attainment of the course outcomes: 

. ~ Gain a comprehensive understanding of banking operations. 
\fl" Agree (3) □ Satisfactory (2) □ Disagree (1) 

COJ. Acquire knowledge of financial products and services. ef Agree (3) □ Satisfactory (2) 

CO), Learn about capital adequacy and funding. a" Agree (3) □ Satisfactory (2) 

CO4. Develop credit evaluation and lending expertise. 
aigree (3) □ Satisfactory (2) 

□ Disagree (1) 

D Disagree (1) 

□ Disagree (1) 

COS. Gain awareness of monetary policy and interest rate dynamics. 
\B'Agree (3) □ Satisfactory (2) □ Disagree (1) 

CO6. Familiarize yourself with financial technology (Fintech). 
01(gree (3) □ Satisfactory (2) □ Disagree (1) 

~OJ, Maintain high ethical and professional standards. 
\CY Agree (3) 0 Satisfactory (2) □ Disagree (1) 



Anekant Education Society• s 

Tuljaram Chaturchand College 
of Arts, Science & Commerce, Baramati 

Autonomous 
Department of B.Voc Retail Management 

Academic Year: 2021-22 
Feedback on Course outcome [CO) 

UG (_-r-y) 5eM-\/ 

Co•ne Code: RMl502 Coune Title: Bank Finance 

Name oftlle stude■t:S'ni\.o\c.. S h\.L bhc,.~ R~t'nd!Y-°' Roll Number: \ ~ f 13 
Instruction for 1tudent: 

1) Please tick the appropriate option about attainment of the course outcomes: 

CO ~ain a comprehensive understanding of banking operations. 
~ree (3) □ Satisfactory (2) □ Disagree (1) 

CO)':'Acquirc knowledge of financial products and services. \ff' Agree (3) □ Satisfactory (2) 

CO}' Learn about capital adequacy and funding. '0" Agree (3) □ Satisfactory (2) 

, CO~ Develop credit evaluation and lending expertise. 'P' Agree (3) □ Satisfactory (2) 

□ Disagree (1) 

□ Disagree (1) 

□ Disagree (1) 

CO;,. Gain awareness of monetary policy and interest rate dynamics. 0' Agree (3) □ Satisfactory (2) □ Disagree (l) 

CO6. Familiarize yourself with financial technology (Fintech). 
efAgree (3) □ Satisfactory (2) □ Disagree (1) 

COJ>iaintain high ethical and professional standards. 
\.0"Agree (3) □ Satisfactory (2) □ Disagree (1) 



Anckant Education Society's 

Tuljaram Chaturchand College of Arts, Science & Commerce, Baramati 
Autonomous 

Department of B.Voc Retail Management 
Academic Year: 2021-22 

Feedback on Course outcome [CO] 
UG (_ 1·'1) .sem-v 

Course Code: RM1502 Coune Title: Bank Finance 

Instruction for student: 
1) Please tick the appropriate option about attainment of the course outcomes: 

CO !.,Gain a comprehensive understanding of banking operations. 'ErAgree (3) □ Satisfactory (2) □ Disagree (1) 
CO)c--Acquire knowledge of financial products and services. 'e( Agree (3) □ Satisfactory (2) 

~~ Learn about capital adequacy and funding. \la" Agree (3) □ Satisfactory (2) 

CO4. Develop credit evaluation and lending expertise. ¢gree (3) □ Satisfactory (2) 

□ Disagree (1) 

□ Disagree (1) 

□ Disagree (1) 
COS. Gain awareness of monetary policy and interest rate dynamics. '{tAgree (3) □ Satisfactory (2) □ Disagree (1) 
C~Familiarize yourself with financial technology (Fintech). \ef' Agree (3) □ Satisfactory (2) □ Disagree (1) 
CO}-Maintain high ethical and professional standards. 'Q' Agree (3) □ Satisfactory (2) □ Disagree (1) 



Anekant Education Society's 

Tuljaram Chaturchand College 
of Arts, Science & Commerce, Baramati 

Autonomous 
Department ofB.Voc Retail Management 

Academic Year: 2021-22 

Feedback on Course outcome [CO] 
u G C -r • 'f) Sew,,Y 

Coune Code: RMlS02 Course Title: Bank Finance 

Nameoftbestudent:B'nCA3v3 Ct~ ShU~c.m s~'tn,~.S Roll Number: \'3 '635 

Instruction for student: 
1) Please tick the appropriate option about attainment of the course outcomes: 

CO I. Gain a comprehensive understanding of banking operations. 
efAgree (3) □ Satisfactory (2) □ Disagree (1) 

CO2. Acquire knowledge of financial products and services. 
ve( Agree (3) □ Satisfactory (2) □ Disagree (1) 

CO3. Learn about capital adequacy and funding. 
~ree (3) □ Satisfactory (2) □ Disagree (1) 

C~. Develop credit evaluation and lending expertise. 
\.ff Agree (3) □ Satisfactory (2) □ Disagree (1) 

CO5. Gain awareness of monetary policy and interest rate dynamics. 
~gree (3) □ Satisfactory (2) □ Disagree (1) 

CO6. Familiarize yourself with financial technology (Fintech). 
\)2{Agree (3) □ Satisfactory (2) □ Disagree (1) 

CO7. Maintain high ethical and professional standards. 
\IaAgree (3) □ Satisfactory (2) □ Disagree (1) 



Anekanl Education Society's 

Tuljaram Chaturchand College 
of A1ts, Science & Commerce, Baramati 

Autonomous 
Department ofB.Voc Retail Management 

Academic Year: 2021-22 

Feedback on Course outcome [CO] 
UG C \·j) ~--,v. 

Course Code: RM1502 Course Title: Bank Finance 

Nameofthestudent:5~()~ s;Jd 'n e,..,..,~ An;\ \<UY>T.f'fRoll Number: \'3 ~~o 
Instruction for student: 

1) Please tick the appropriate option about attainment of the course outcomes: 

CO 1. Gain a comprehensive understanding of banking operations. 
\B'Agree (3) □ Satisfactory (2) □ Disagree (1) 

CO2. Acquire knowledge of financial products and services. 
~Agree (3) □ Satisfactory (2) □ Disagree (1) 

CO3. Learn about capital adequacy and funding. 
• \12(Agree (3) □ Satisfactory (2) □ Disagree (1) 

CO4. Develop credit evaluation and lending expertise. 
\.f(Agree (3) □ Satisfactory (2) □ Disagree {l) 

COS. Gain awareness of monetary policy and interest rate dynamics. 
efAgree (3) D Satisfactory (2) □ Disagree (1) 

C().(>. Familiarize yourself with financial technology (Fintech). 
'-d' Agree (3) □ Satisfactory (2) □ Disagree (1) 

COJ,Maintain high ethical and professional standards. 
4::( Agree (3) □ Satisfactory(~) □ Disagree (1) 



Anekant Education Society's 

Tuljaram Chaturchand College 
of Arts, Science & Commerce, Baramati 

Autonomous 
Department of B.Voc Retai1 Management 

Class: T.Y.B.Voc RM 
Course Code: RM1601 

Arademic Year: 2021 -22 
Feedback on Course outcome [CO] 

UG 
SEM: VI 
Course Title: Marketing Management 

Name of the student: S ho he, Roll Number: I ~'8'8 C) 

Instruction for student: 
1) Please tick the appropriate option about attainment of the course outcomes: 

COl-This course is aimed at providing comprehensive knowledge of Marketing Management 

□ Agree (3) efsatisfactory (2) □ Disagree (1) 

CO2-Apply Holistic Marketing Dimensions for marketing Management. 
_JJ1\gree (3) □ Satisfactory (2) □ Disagree (l) 

C03-Formulate segmentation strategies for targeting and positioning brand. 
e-filgree (3) □ Satisfactory (2) □ Disagree (1) 

CO4-Develop strategies for building strong brands. 
~grce (3) □ Satisfactory (2) □ Disagree (l) 

COS-Apply product lifecycle knowledge for retail business decision. ~ree (3) □ Satisfactory (2) D Disagree (1) 

C06-Develop product services, warranty, guarantee, pricing, labeling, packing etc. 
strategies in retail business. 

filgree (3) □ Satisfacto1;1 (2) □ Disagree (1) 

· C07-Develop rural marketing str;tegies in response to the rural market expansion. □ Agree (3) ._JJ"Satisfactory (2) □ Disagree (1) 



Anekant Education Society's 

Tuljaram Chaturchand College 
of Arts, Science & Commerce, Baramati 

Autonomous 
Department of B.Voc Retail Management 

Academic Year: 2021 -22 

Feedback on Course outcome ICO] 
UG 

Class: T.Y.B.Voc RM SEM: VI 
Course Code: RM1601 Course Title: Marketing Management 

Nameofthestudent: P'"(T\jQP Q ti Poojq ~\.ffY"lO~ RollNumber: ,'3 818 

Instruction for student: 
I) Please tick the appropriate opt ion about at1ainment of the course outcomes: 

COl-This course is aimed at providing comprehensive knowledge of Marketing 
Management 

□ Agree (3) ~atisfactory (2) □ Disagree (1) 

CO2-Apply Holistic Marketing Dimensions for marketing Management. 
.jJ-Agree (3) □ Satisfactory (2) □ Disagree (1) 

CO3-Formulate segmentation strategies fo r targeting and positioning brand . 
....D'Agree (3) □ Satisfactory (2) □ Disagree (1) 

CO4-Develop strategies fo r building strong brand s. 
ZAgree (3) D Satisfactory (2) □ Disagree (1) 

COS-Apply product lifecycle knowledge for retail business decision. 
'-E!Agree (3) □ Sa tisfactory (2) D Disagree (1) 

CO6-Develop product services, warranty, guarantee, pricing, labeling, packing etc. 
strategies in retai l business. 

--o('gree (3) □ Satisfactory (2) □ Disagree (1) 

CO7-Develop rural marketing strategies in response to the rural market expansion. 
----efAgree (3) □ Satisfactory (2) □ Disagree (1) 



t\nd .. 1111 I du l o1t 1<111 \11l ll' l ) ·, 

Tuljaran1 C1 haturchand CoHege 
of Arts, Science & Commerce, Baramati 

Autonomous 
Department of 1:3 .Voc Retai l Management 

Academic Y car: 202 1-22 

Feedback on Course outcome !COi 
UC 

Cla~s: T Y.B.Voc RM 
Course Code: RMl<iOI 

SEM: VI 
Course Title: Marketing Management 

,J " ' Na me of the student : 2)Cl.'-j '-\0.q f'Y')0QJ 10 Ro.hrm Roll Number: '~ 8'8'~ 
Instruction for student : 

1) Please tick 1he appropriate option about at1ainment of 1he course outcomes: 

COI-This course is aimed at providing comprehensive knowledge of Marketing Management 

, ffigree (3) D Satisfactory (2) D Disagree (1) 

CO2-Apply Holistic Marketing Dimensions for marketing Management. 
-0'Agrcc (3) □ Satisfactory (2) □ Disagree (1) 

CO3-Formulate segmentation strategies for targeting and positioning brand. 
~gree (3) □ Satisfactory (2) □ Disagree (l) 

' CO4-Develop strategies for building strong brands. 
'-elAgree (3) □ Satisfactory (2) □ Disagree (l) 

COS-Apply product lifecycle knowledge for retail business decision . D Agree (3) JJ"Satisfactory (2) D Disagree (1) 

CO6-Develop product services, warranty, guarantee, pricing, labeling, packing etc. 
strategies in retail business. ~ 
D Agree (3) ---El Satisfactory (2) D Disagree (1) 

CO7-Develop rural marketing strategies in response to the rural market expansion . .._0"Agrec (3) D Satisfactory (2) D Disagree (1) 



-\ne~;int Educmion Soc1e1; · s 

Tuljara1n Chaturchand College 
of Arts. Science 8:.. Commerce. Baramati 

Autonornous 
Department of B.Voc Retail iVlanagement 

Academic Year: 2021 -22 

Feedback on Course outcome !CO] 
UG 

Clas.s : T.Y.B.\"oc R.\ I 
Course Code: R..\11601 

SHI: VI 
Course Title: :\larketing :\lanagement 

Roll Num her: t?:, '8 3 '8 

Instruction for student: 

I) Please tick the appropri a1e oprion abou1 anainmem of the course outcomes: 

COl-This course is aimed at providing comprehensive knowledge of Marketing 
Management 

D Agree (3) ~tisfactory (2) □ Disagree (1) 

' CO2-Appl:- Holistic Marketing Dimensions for marketing Management. 
J:h{gree (3) □ Satisfactory (2) 0 Disagree (1) 

CO3-Formulate segmentation strategies for targeting and positioning brand. 
~gree (3) □ Satisfactory (2) 0 Disagree (1) 

COj;J)evelop strategies for building strong brands. 
'-t!Agree (3) □ Satisfactory (2) □ Disagree (1) 

COS-Apply product lifecycle knowledge for retail business decision. 
~ree (3) □ Satisfactory (2) □ Disagree (1) 

CO6-Develop product services, warranty. guarantee. pricing. labeling. packing etc. 
str~ies in retail business. 

' "-0" Agree (3) 0 Satisfactory (2) 0 Disagree (1) 

CQ,r-Develop rural marketing strategies in response to the rural market expansion. 
-E( Agree (3) □ Satisfactory (2) □ Disagree (1) 



Anekant Education Society's 

Tuljaram Chaturchand College 
of Arts, Science & Commerce, Baramati 

Autonomous 
Department of B.Voc Retail Management 

Academic Year: 2021 -22 

Feedback on Course outcome !CO] 
UG 

Class: T.Y.B.Yoc RM 
Course Code: RMl601 

SEM: VI 
Course Title: Marketing Management 

Name of the student: 43i;,\-o\ e ShU\ahClm Roll Number: l ':i ~ 7 3 

Instruction for student: 
1) Please tick the appropriate option about attainment of the course outcomes: 

CO I-This course is aimed at providing comprehensive knowledge of Marketing 
Management 

vdAgree (3) □ Satisfactory (2) □ Disagree (1) 

CO2-Apply Holistic Marketing Dimensions for marketing Management. 
~gree (3) □ Satisfactory (2) □ Disagree (1) 

, CO3-Formulate segmentation strategies for targeting and positioning brand. 
,J::rAgree (3) D Satisfactory (2) D Disagree (1) 

CO4-Develop strategies for bui lding strong brands. 
_Er Agree (3) □ Satisfactory (2) □ Disagree (1) 

COS-Apply product lifecycle knowledge for retai l business decision. 
□ Agree (3) ~ tisfactory (2) □ Disagree (1) 

CO6-Develop product services, warranty, guara111ee. pricing, labeling, packing etc. 
strategies in retail business. 
□ Agree (3) ~ tisfactory (2) □ Disagree (I) 

COJ~Develop rural marketing strategies in response 10 the rural market expansion. 
_..__,,e(Agrce (3) D Satisfactory (2) D Disagree (1) 



Anekant Education Society's 

Tuljaram Chaturchand College 
of Arts, Science & Commerce, Baramati 

Autonomous 
Department of B.Voc Retail Management 

Class: T.Y.B.Voc RM 
Course Code: RM1603 

Academic Year: 2021-22 

Feedback on Course outcome [CO] 
UG 

SEM: VI 
Course Title: Entrepreneurship Development 

Name of the student: S\..\ \del~ o.d $d""eelY LC\~rndn Roll Number: \lb Bjo 

Instruction for student: 
1) Please tick the appropriate option about attainment of the course outcomes: 

COl. Entrepreneurship and innovation minors will be able to sell themselves and their ideas. 
9-lcg'ree (3) □ Satisfactory (2) □ Disagree (1) 

CO2. Entrepreneurship and innovation minors will develop and cultivate endurance .. 
[]J 1~ree (3) □ Satisfactory (2) □ Disagree (1) 

CO3. Fntrqrenellr.rup and innovation minors will be able to find problems worth solving. 

~ree (3) □ Satisfactory (2) □ Disagree (1) 

CO4. Entrepreneurship and innovation minors will be able to mobilize people and resources. 
~ee (3) □ Satisfactory (2) □ Disagree (1) 

COS.Create a business plan that captures entrepreneurs and variety of entrepreneur motivations, 
, entrepreneur culture and sectoral opportunities and financing options. 

~ee (3) □ Satisfactory (2) □ Disagree (1) 

C06.Entrepreneurship development and Government (Rules, Conditions, etc). 
~ee (3) □ Satisfactory (2) □ Disagree (1) 

C07.Theories of Entrepreneurship and Sectoral Entrepreneurship. 
□ Agree (3) Cl-Satisfactory (2) □ Disagree (1) 



Anekant Education Society's 

Tuljaram Chaturchand College 
of Arts, Science & Commerce, Baramati 

Autonomous 
Department ofB.Voc Retail Management 

Academic Year: 2021-22 

Feedback on Course outcome [CO] 
VG 

Class: T.Y.B.Voc RM 
Course Code: RM1603 

SEM: VI 
Course Title: Entrepreneurship Development 

Name of the student: ~ j C.I f d .\-i p 0 ~ ~tr\l!I ~ v 'u d.j JL>lfoff'Number: ~ f 1 i 

Instruction for student: 
1) Please tick the appropriate option about attainment of the course outcomes: 

COi. Entrepreneurship and innovation minors will be able to sell themselves and their ideas. 
~ree (3) □ Satisfactory (2) □ Disagree (1) 

CO2. Entrepreneurship and innovation minors will develop and cultivate endurance .. 
[iJ Agree (3) □ Satisfactory (2) □ Disagree (1) 

CO3. Entrqreneurship and innovation minors will be able to find problems worth solving. 

~ree(3) □ Satisfactory (2) □ Disagree (1) 

CO4. Entrepreneurship and innovation minors will be able to mobilize people and resources. 
□ Agree (3) 0-Satisfactory (2) □ Disagree (1) 

COS.Create a business plan that captures entrepreneurs and variety of entrepreneur motivations, 
entrepreneur culture and sectoral opportunities and financing options. 
CA.gree (3) □ Satisfactory (2) □ Disagree (1) 

C06.E.ntrepreneurship development and Government (Rules, Conditions, etc). 
lll-Kgree (3) □ Satisfactory (2) □ Disagree (1) 

, C07.Theories of Entrepreneurship and Sectoral Entrepreneurship. 
□ Agree (3) G-S'atisfactory (2) □ Disagree (1) 

-



Anekant Education Society's 

Tuljaram Chaturchand College 
of Arts, Science & Commerce, Baramati 

Autonomous 
Department of B.Voc Retail Management 

Class: T.Y.B.Voc RM 
Course Code: RM1603 

Academic Year: 2021-22 

Feedback on Course outcome [CO] 
UG 

SEM: VI 
Course Title: Entrepreneurship Development 

Nameoftbestudent:45"-~..\--o\e S~"-'\:,hc,m P-~e'1"'d'KA. RollNumber: V3f,~ 

Instruction for student: 
1) Please tick the appropriate option about attainment of the course outcomes: 

COi. Entrepreneurship and innovation minors will be able to sell themselves and their ideas. 
tsh\:!ree (3) □ Satisfactory (2) □ Disagree (1) 

CO2. Entrepreneurship and innovation minors will develop and cultivate endurance .. 
□ Agree (3) ~isfactory (2) □ Disagree (1) 

CO3. Fntrqxenairship and innovation minors will be able to find problems worth solving. 

~ree (3) □ Satisfactory (2) □ Disagree (1) 

CO4. Entrepreneurship and innovation minors will be able to mobilize people and resources. 
~ree (3) □ Satisfactory (2) □ Disagree (1) 

COS.Create a business plan that captures entrepreneurs and variety of entrepreneur motivations, 
entrepreneur culture and sectoral opportunities and financing options. 
ul..Atgtee (3) □ Satisfactory (2) □ Disagree (1) 

C06.Fntrepreneurship development and Government (Rules, Conditions, etc). 
@.Agree (3) □ Satisfactory (2) □ Disagree (1) 

CO7.Theories of Entrepreneurship and Sectoral Entrepreneurship. 
ul-Agree (3) □ Satisfactory (2) □ Disagree (1) 



Anekant Education Society's 

Tuljaram Chaturchand College 
of Arts, Science & Commerce, Baramati 

Autonomous 
Department of B.Voc Retail Management 

Academic Year: 2021-22 

Feedback on Course outcome [CO] 
UG 

Class: T.Y.B.Voc RM 
Course Code: RMI603 

SEM: VI 
Course Title: Entrepreneurship Development 

Name of the student °9h<:lj c.r.:>tl,\- ~~u'bhctm .S"'f"f\n\~oll Number: Vo f 3 ~-

• Instruction for student: 
1) Please tick the appropriate option about attainment of the course outcomes: 

COl. Entrepreneurship and innovation minors will be able to sell themselves and their ideas. 

~ee (3) □ Satisfactory (2) □ Disagree (1) 

CO2. Entrepreneurship and innovation minors will develop and cultivate endurance .. 

I], Agree (3) □ Satisfactory (2) □ Disagree (1) 

CO3. Entrqreneurgnp and innovation minors will be able to find problems worth solving. 

la1\gree (3) □ Satisfactory (2) □ Disagree (1) 

CO4. Entrepreneurship and innovation minors will be able to mobilize people and resources. 

li]Agree (3) □ Satisfactory (2) □ Disagree (1) 

COS.Create a business plan that captures entrepreneurs and variety of entrepreneur motivations, 
entrepreneur culture and sectoral opportunities and financing options. 
□ Agree (3) o-Mtisfactory (2) □ Disagree (1) 

C06.Fntrepreneurship development and Government (Rules, Conditions, etc). 
~ee (3) □ Satisfactory (2) □ Disagree (1) 

C07.Theories of Entrepreneurship and Sectoral Entrepreneurship. 
~ee (3) □ Satisfactory (2) □ Disagree (1) 



Anekant Education Society's 

Tuljaram Chaturchand College 
of Arts, Science & Commerce, Baramati 

Autonomous 
Department of B.Voc Retail Management 

Academic Year: 2021-22 

Feedback on Course outcome [CO] 
UG 

Class: T.Y.B.Voc RM 
Course Code: RM1603 

SEM: VI 
Course Title: Entrepreneurship Development 

Nameofthestudent: ~"~"de \<\.\f'\O\ o~,,f Roll Number: J'bj O "' 

Instruction for student: 
I) Please tick the appropriate option about attainment of the course outcomes: 

COl. Entrepreneurship and innovation minors will be able to sell themselves and their ideas. 
D-Agree (3) □ Satisfactory (2) □ Disagree (1) 

CO2. Entrepreneurship and innovation minors will develop and cultivate endurance .. 
□ Agree (3) !:l.Satisfactory (2) □ Disagree (1) 

CO3. Fntrqreneurshipand innovation minors will be able to find problems worth solving. 

EVAgree(3) □ Satisfactory (2) □ Disagree (1) 

CO4. Entrepreneurship and innovation minors will be able to mobilize people and resources. 
Ill Agree (3) □ Satisfactory (2) □ Disagree (1) 

, COS.Create a business plan that captures entrepreneurs and variety of entrepreneur motivations, 
entrepreneur culture and sectoral opportunities and financing options. 
Cl.Agree (3) □ Satisfactory (2) □ Disagree (1) 

C06.Fntrepreneurship development and Government (Rules, Conditions, etc). 
□ Agree (3) □csatisfactory (2) □ Disagree (1) 

C07.Theories of Entrepreneurship and Sectoral Entrepreneurship. 
~ree (3) □ Satisfactory (2) □ Disagree (1) 



Anekant Education Society's 

Tuljaram Chaturchand College 
of Arts, Science & Commerce, Baramati 

Autonomous 
Department ofB.Voc Retail Management 

Academic Year: 2021-22 
Feedback on Course outcome [CO] 

UG 
SEM: VI 

Class: T.Y.B.Voc RM 
Course Code: RM1606 Course Title: Retail Store Operation-IV 

Name of the student: -sh\ ("\ d Q. \~ 1....1. r,o \ DI I ; p Roll Number: I -2> 9 o Y 

Instruction for student: 
• 1) Please tick the appropriate option about attainment of the course outcomes: 

• COi-This course provides practical experience and exposure to students. 

)3'Agree(3) D Satisfactory (2) □ Disagree (1) 

CO2- Describe the Distribution Centers in Retails. 
D Agree (3) ~Satisfactory (2) □ Disagree (1) 

C03- This course will make students understand various aspects of retail store 
operation. 
D Agree (3) ,,c:fSatisfactory (2) □ Disagree (1) 

C04- Students will inculcate knowledge of customers handling in stores. □ Agree (3) p Satisfactory (2) D Disagree (1) 

, COS-Explains store security and techniques of store security. 
□ Agree (3) ~ Satisfactory (2) □ Disagree (1) 

C06-This course get the student acquainted with the knowledge of retail operations 
performed in a retail organization. 
□ Agree (3) p- Satisfactory (2) □ Disagree (1) 

CO7-Students will get knowledge of store audit. 
□ Agree (3) ifsatisfactory (2) □ Disagree (1) 



Anekant Education Society's 

Tuljaram Chaturchand College 
of Arts, Science & Commerce, Baramati 

Autonomous 
Department ofB.Voc Retail Management 

Academic Year: 2021-22 

Feedback on Course outcome [CO] 
UG 

SEM: VI 
Class: T.Y.B.Voc RM 
Course Code: RM1606 Course Title: Retail Store Operation-IV 

Instruction for student: 
1) Please tick the appropriate option about attainment of the course outcomes: 

COl-This course provides practical experience and exposure to students. 

_.Cl--Agree (3) □ Satisfactory (2) □ Disagree (1) 

CO2- Describe the Distribution Centers in Retails. 
_)a-Agree (3) □ Satisfactory (2) □ Disagree (1) 

C03- This course will make students understand various aspects of retail store 
operation. 

A:!' Agree (3) □ Satisfactory (2) □ Disagree (1) 

C04- Students will inculcate knowledge of customers handling in stores. 
;zrAgree (3) □ Satisfactory (2) □ Disagree (1) 

COS-Explains store security and techniques of store security. 
,S Agree (3) □ Satisfactory (2) □ Disagree (1) 

C06-This course get the student acquainted with the knowledge of retail operations 
pe_!fprmed in a retail organization. 
~ Agree (3) □ Satisfactory (2) □ Disagree (1) 

CO7-Students will get knowledge of store audit. 
□ Agree (3) )2t'Satisfactory (2) □ Disagree (1) 

..J 



I 

Anekant Education Society's 

Tuljaram Chaturchand College 
of Arts, Science & Commerce, Baramati 

Autonomous 
Department of B.Voc Retail Management 

Academic Year: 2021-22 
Feedback on Course outcome [CO] 

UG 
SEM: VI Class: T.Y.B.Voc RM 

Course Code: RM1606 Course Title: Retail Store Operation-IV 

Name of the student: M Q ,..., ~ p rr a .\-' 1 \-< P--qj ~r,d, r-ra Roll Number: I 3 8 ~ 9 

Instruction for student: 
1) Please tick the appropriate option about attainment of the course outcomes: 

COl-This course provides practical experience and exposure to students. 

efA;ree(3) □ Satisfactory (2) □ Disagree (1) 

CO2- Describe the Distribution Centers in Retails. 
~ee (3) □ Satisfactory (2) □ Disagree (1) 

C03- This course will make students understand various aspects of retail store 
operation. 
□ Agree (3) t-ErSatisfactory (2) □ Disagree (1) 

C04- Students will inculcate knowledge of customers handling in stores. ~gree (3) □ Satisfactory (2) □ Disagree (1) 

COS-Explains store security and techniques of store security. 
~Agree (3) □ Satisfactory (2) □ Disagree (1) 

CO6-This course get the student acquainted with the knowledge of retail operations 
performed in a retail organization. 

'-Er' Agree (3) □ Satisfactory (2) D Disagree (1) 

CO7-Students will get knowledge of store audit. 
~'1\gree (3) □ Satisfactory (2) □ Disagree (1) 



Anekant Education Society's 

Tuljaram Chaturchand College 
of Arts, Science & Commerce, Baramati 

Autonomous 
Department of B.Voc Retail Management 

Academic Year: 2021-22 
. Feedback on Course outcome [CO] 

UG 
Class: T.Y.B.Voc RM SEM: VI 
Course Code: RM1606 Course Title: Retail Store Operation-IV 

Nameofthestudent: Laf""'lda.se. s~dde..sh Prro\-..0!:)hRollNumber: \ 39 a <a 

Instruction for student: 
1) Please tick the appropriate option about attainment of the course outcomes: 

COl-This course provides practical experience and exposure to students. 

N:r'Agree (3) □ Satisfactory (2) □ Disagree (1) 

. CO2- Describe the Distribution <;enters in Retails. 
~gree (3) '-E:l Satisfactory (2) □ Disagree (1) 

CO3- This course will make students understand various aspects of retail store operation. 
□ Agree (3) ~Satisfactory (2) □ Disagree (1) 

CO4- Students will inculcate knowledge of customers handling in stores. \JJ,-Agree (3) □ Satisfactory (2) □ Disagree (1) 

COS-Explains store security and techniques of store security. \Jl'Agree (3) □ Satisfactory (2) □ Disagree (1) 

CO6-This course get the student acquainted with the knowledge of retail operations . performed in a retail organization. 
\J2]Agree (3) □ Satisfactory (2) D Disagree (1) 

~OJ-Students will get knowledge of store audit. 
y;-Agree (3) □ Satisfactory (2) □ Disagree (1) 



Anekant Education Society's 

Tuljaram Chaturchand College 
of Arts, Science & Commerce, Baramati 

Autonomous 
Department ofB.Voc Retail Management 

Academic Year: 2021-22 

Feedback on Course outcome [CO] 
UG 

SEM: VI Class: T.Y.B.Voc RM 
Course Code: RM1606 Course Title: Retail Store Operation-IV 

Nameofthestudent: G-cr-r~ P.u-sh'ihe.~h ..Sha'"'r-C'!<l RollNumber: 13~7'7 

Instruction for student: 
1) Please tick the appropriate option about attainment of the course outcomes: 

COl-This course provides practical experience and exposure to students. 

~ree(3) 0 Satisfactory (2) □ Disagree (1) 

C92- Describe the Distribution Centers in Retails. 
,-d Agree (3) □ Satisfactory (2) □ Disagree (1) 

C03- This course will make students understand various aspects of retail store 
operation. • 

t-E(Agree (3) □ Satisfactory (2) 0 Disagree (1) 

C04- Students will inculcate knowledge of customers handling in stores. 
~ Agree (3) □ Satisfactory (2) □ Disagree (1) 

COS-Explains store security and techniques of store security. 
~ Agree (3) □ Satisfactory (2) □ Disagree (1) 

C06-This course get the student acquainted with the knowledge of retail operations 
performed in a retail organization. 

\.0' Agree (3) □ Satisfactory (2) □ Disagree (1) 

. C(f'/-Students will get knowledge of store audit. 
~ Agree (3) □ Satisfactory (2) □ Disagree (1) 



Class: T.Y.B.Voc RM 
Course Code: RM1605 

Instruction for student: 

Tuljaram Chaturchand College 
of Arts, Science & Commerce, Baramati 

Autonomous 
Department of B.Voc Retail Management 

payment techniques. 

Anekant Education Society's 

CAgree (3) 
CO3 

Name of the student: sinde sayai N agnath 

Academic Year: 2021-22 

Feedback on Course outcome CO] 

BAgree (3) 

UG 

1) Please tick the appropriate option about attainment of the course outcomes: 

SEM: VI 

CO1- Students understand the core concepts of E-Commerce and the various online 

Course Title: E-Commerce & Digital Marketing 

Agree (3) 

DAgree (3) O Disagree (1) 
C02-Students the core concepts of digital marketing and the role of digital marketing in 

businessand Apply digital marketing strategies to increase sales and growth of business 
O Satisfactory (2) O Disagree (1) 

Agree (3) 

-Apply digital marketing through different channels and platforms, understand the 
significanceof Web Analytics and Google Analytics and apply the same. 

O Satisfactory (2) 

O Satisfactory (2) 

O Disagree (1) 
C04 -Recognize and understand the environmental variables that influence digital 
marketing and e-commerce activities. 
IAgree (3) 

Roll Number: 1390 

O Satisfactory (2) 

COs- Be aware of the ethical, social, and security issues of information systems. 
O Satisfactory (2) D Disagree (1) 

CO6-Every student has to understand the E-Commerce strategy, technology adoption and its 
growth. 

D Disagree (1) 
CO7-Students can successfully start their new venture based on E-commerce and Digital 

MarketingTools 
DAgree (3) 

O Satisfactory (2) 

O Disagree (1) 

O Satisfactory (2) O Disagree (1) 



Class: T.Y.B.Voc RM 

Course Code: RM1605 

Name of the student: 

Tuljaram Chaturchand College 

Instruetion for student: 

of Arts, Science & Commerce, Baramati 

AutonOmous 

DAgree (3) 

Department of B.Voc Retail Management 

payment techniques. 

Anekant Education Society's 

O Agree (3) 

D Agree (3) 

Academic Year: 2021-22 

D Agree (3) 

Feedback on Course outcome (CO] 

1) Please tick the appropriate option about attainment of the course outcomes: 

UG 

CO1- Students understand the core concepts of E-Commerce and the various online 

SEM: VI 

D Agree (3) 

Course Title: E-Commerce & Digital Marketing 

sinde eunal dile 

DAgree (3) O Disagree (1) 

C02-Students the core concepts of digital marketing and the role of digital marketing in 

businessand Apply digital marketing strategies to increase sales and growth of business 

O Disagree (1) 

Satisfactory (2) 

CO3 -Apply digital marketing through different channels and platforms, understand the 

significanceof Web Analytics and Google Analytics and apply the same. 

Satisfactory (2) 

Roll Number: 139o4 

Satisfactory (2) 
CO4 -Recognize and understand the environmental variables that influence digital 

marketing and e-commerce activities. 
Satisfactory (2) 

CO5 � Be aware of the ethical, social, and security issues of information systems. 

ESatisfactory (2) 

O Disagree (1) 

Satisfactory (2) 

O Disagree (1) 

CO6 -Every student has to understand the E-Commerce strategy, technology adoption and its 

growth. 

Satisfactory (2) 

O Disagree (1) 

CO7-Students can successfully start their new venture based on E-commerce and Digital 

MarketingTools 
O Agree (3) 

O Disagree (1) 

D Disagree (1) 



Class: T.Y.B. Voc RM 

Course Code: RM1605 

Tuljaram Chaturchand College 

Instruction for student: 

of Arts, Science & Commerce, Baramati 
Autonomous 

O Agree (3) 

Anekant Education Society's 

Department of B.Voc Retail Management 

d Agree (3) 

Name of the student: Pradeshi shivam shnaRoll Number: 13898 

O Agree (3) 

Academic Year: 2021-22 

Feedback on Course outcome CO| 

1) Please tick the appropriate option about attainment of the course outcomes: 

O Agree (3) 

UG 

CO1-Students understand the core concepts of E-Commerce and the various online 

payment techniques. 

SEM: VI 

O Disagree (1) 

CO2-Students the core concepts of digital marketing and the role of digital marketing in 

businessand Apply digital marketing strategies to increase sales and growth of business 

ESatisfactory (2) 

Course Title: E-Commerce & Digital Marketing 

D Agree (3) 

O Agree (3) 
CO3 -Apply digital marketing through different channels and platforms, understand the 

significanceof Web Analytics and Google Analytics and apply the same. 

ESatisfactory (2) 

D Disagree (1) 

CO4 -Recognize and understand the environmental variables that influence digital 

marketing and e-commerce activities. 

G Satisfactory (2) 

O Disagree (1) 

ESatisfactory (2) 

CO5� Be aware of the ethical, social, and security issues of information systems. 

ESatisfactory (2) 

O Disagree (1) 

C06 -Every student has to understand the E-Commerce strategy, technology adoption and its 

growth. 

E Satisfactory (2) 

D Disagree (1) 

E Satisfactory (2) D Disagree (1) 
CO7-Students can successfully start their new venture based on E-commerce and Digital 

MarketingTools 
OAgree (3) O Disagree (1) 



Class: T.Y.B. Voc RM 
Course Code: RM1605 

Tuljaram Chaturchand College 
of Arts, Science & Commerce, Baramati 

Autonomous 
Department of B.Voc Retail Managcment 

Instruction for student: 

Anekant Education Socictv 's 

payment techniques. 

gAgree (3) 

Academic Year: 2021-22 

Name of the student: pyah e pril< Ryendra 

MAgree (3) 

Feedback on Course outconme |CO| 
UG 

Agree (3) 

SEM: VI 

1) Please tick the appropriate option about attainment of the course outcomes: 

Course Title: E-Commeree & Digital Marketing 

CO1- Students understand the core concepts of E-Commerce and the various onlinc 

O Satisfactory (2) 
C02-Students the core concepts of digital marketing and the role 
businessand Apply digital marketing strategies to increase sales and 

O Satisfactory (2) 
CO3 -Apply digital marketing through different channels and platforms, understand the 
significanceof Web Analytics and Google Analytics and apply the same. 

Roll Number: 1981] 

O Satisfactory (2) 

O Satisfactory (2) 

DAgree (3) O Disagree (1) 
C04 -Recognize and understand the environmental variables that influence digital 
marketing and e-commerce activities. 

O Disagree (1) 
of digital marketing in 

growth of business 

O Satisfactory (2) 

O Disagree (1) 

O Satisfactory (2) 

COS - Be aware of the ethical, social, and security issues of information systems. 2Agree (3) O Satisfactory (2) 

D Disagree (1) 

CO6 -Every student has to understand the E-Commerce strategy, technology adoption and its growth. 

O Disagree (1) 

E Agree (3) 
O Disagree (1) 

CO7-Students can successfully start their new venture based on E-commerce and Digital MarketingTools 
Agree (3) D Disagree (1) 



Class: T.Y.B. Voc RM 
Course Code: RMI605 

Instruction for student: 

Tuljaram Chaturchand College 
of Arts, Science & Commerce, Baramati 

Autonomous 
Department of B.Voc Retail Management 

payment techniques. 

Agree (3) 

Anckant Education Socicty 

Name of the student: andage Siddesh Prahlad 

I Agree (3) 

Academic Year: 2021-22 

Agree (3) 

Feedback on Course outcome |COJ 

) Please tick the appropriate option about attainment of the course outcomes: 

UG 

COI-Students understand the core concepts ofE-Commerce and the various online 

SEM: VI 

DAgree (3) 

Course Title: E-Conmerce & IDigital Marketing 

ADAgree (3) O Disagree (1) 
CO2-Students the core concepts of digital marketing and the role of digital marketing in 

businessand Apply digital marketing strategies to increase sales and growth of business 
O Satisfactory (2) 

LOAgree (3) 

CO3 -Apply digital marketing through different channels and platforms, understand the 

significanceof Web Analytics and Google Analytics and apply the same. 

O Satisfactory (2) 

O Satisfactory (2) O Disagree (1) 
C04 -Recognize and understand the environmental variables that influence digital 
marketing and e-commerce activities. 

Roll Num ber: 13go 6 

O Satisfactory (2) 

O Disagree (1) 

CO3- Be aware of the ethical, social, and security issues of information systems. 
O Satisfactory (2) D Disagree (1) 

C06-Every student has to understand the E-Commerce strategy, technology adoption and its 
growth. 

O Satisfactory (2) 

O Disagree (1) 

O Disagree (1) 
CO7-Students can successfully start their new venture based on E-commerce and Digital 
MasketingTools 

Z Agree (3) O Satisfactory (2) O Disagree (1) 



Class: T.Y.B. Voc RM 
Course Code: RM1604 

Instruction for student: 

UAgree (3) 

Tuljaram Chaturchand College 
of Arts, Science & Commerce, Baramati 

Autonomous 
Department of B.Voc Retail Management 

O Agree (3) 

Anckant Education Society's 

Name of the student: Seyyed Maaiid Rahim 

I Agree (3) 

Academic Year: 2021-22 

Agree (3) 

Feedback on Course outcome (CO] 

1) Please tick the appropriate option about attainment of the course outcomes: 

UG 

CO1- Student is able to construct the company profile by compiling the brief history, 
management structure, products / services offered, key achievements and market performance 
for his / her organization of internship. 

Í Agree (3) 

M Agree (3) 

O Satisfactory (2) 
C02 - For his / her organization of internship, the student is able to assess its Strengths, 

Weaknesses, Opportunities and Threats (SWOT). 

SEM: VI 

Course Title: Internship 

E Satisfactory (2) 
CO3 -Student is able to determine the challenges and future potential for his / her internship organization in particular and the sector in general. 

O Satisfactory (2) 

Roll Number: 888 

O Satisfactory (2) 

O Disagree (1) 

C04 -Student is able to test the theoretical learning in practical situations by accomplishing the tasks assigned during the internship period. 

O Disagree (1) 

O Satisfactory (2) 
C07-Develop work habits and attitudes necessary for job success. PAgree (3) O Satisfactory (2) 

O Disagree (1) 

CO5- Student is able to apply various soft skills such as time management, positive attitude andcommunication skills during performance of the tasks assigned in internship organization. O Satisfactory (2) D Disagree (1) 

O Disagree (1) 

CO6 -Student is able to analyze the functioning of internship organization and reçommendchanges for improvement in processes. 
O Disagree (1) 

D Disagree (1) 



Class: T.Y.B.Voc RM 
Course Code: RM1604 

Instruction for student: 

Tuljaram Chaturchand College 

EAgree (3) 

of Arts, Science & Commerce, Baramati 
Autonomous 

Department of B.Voc Retail Management 

Anekant Education Society's 

i Agree (3) 

Name of the student: havdn inesh vijdy 

OAgree (3) 

Academic Year: 2021-22 

Feedback on Course outcome (CO] 
UG 

1) Please tick the appropriate option about attainment of the course outcomes: 

D Agree (3) 

CO1- Student is able to construct the company profile by compiling the brief history, 
management structure, products / services offered, key achievements and market performance 
for his / her organization of internship. 

Í Agree (3) 

O Satisfactory (2) 

SEM: VI 

C02 -For his / her organization of internship, the student is able to assess its Strengths, 
Weaknesses, Opportunities and Threats (SWOT). 

Course Title: Internship 

O Satisfactory (2) 

O Satisfactory (2) 

Roll Number: 13874 

CO3 -Student is able to determine the challenges and future potential for his / her internship organization in particular and the sector in general. 

O Satisfactory (2) 

O Disagree (1) 

C04 -Student is able to test the theoretical learning in practical situations by accomplishing the tasks assigned during the internship period. 
EAgree (3) 

O Disagree (1) 

CO7-Develop work habits and attitudes necessary for job success. 
EAgree (3) O Satisfactory (2) 

O Disagree (1) 

COs- Student is able to apply various soft skills such as time management, positive attitude andcommunication skills during performance of the tasks assigned in internship organization. ESatisfactory (2) O Disagree (1) 

O Disagree (1) 

CO6 -Student is able to analyze the functioning of internship organization and 
recommendchanges for improvement in processes. 

O Satisfactory (2) O Disagree (1) 

O Disagree (1) 



Class: T.Y.B. Voc RM 
Course Code: RM1604 

Instruction for student: 

DAgree (3) 

Tuljaram Chaturchand College 

Agree (3) 

of Arts, Science & Commerce, Baramati 
Autonomous 

Department of B.Voc Retail Management 

Anekant Education Society's 

Agree (3) 

Name of the student: MOe Mahegh Medhtker Roll Number: 2892 

Agree (3) 

Academic Year: 2021-22 

1) Please tick the appropriate option about attainment of the course outcomes: 
CO1- Student is able to construct the company profile by compiling the brief history, 
management structure, products / services offered, key achievements and market performance 
for his / her organization of intemship. 

Feedback on Course outcome CO] 

Agree (3) 

UG 

PAgree (3) 

CO2 - For his / her organization of internship, the student is able to assess its Strengths, 
Weaknesses, Opportunities and Threats (SWOT). 

satisfactory (2) 

O Satisfactory (2) 

SEM: VI 

CO3 -Student is able to determine the challenges and future potential for his/ her internship organization in particular and the sector in general. 

Course Title: Internship 

O Satisfactory (2) 

O Satisfactory (2) 

C04 -Student is able to test the theoretical learning in practical situations by accomplishing the tasks assigned during the internship period. 

O Disagree (1) 

O Satisfactory (2) 

D Disagree (1) 

COs- Student is able to apply various soft skills such as time management, positive attitude andcommunication skills during performance of the tasks assigned in internship organization. O Satisfactory (2) D Disagree (1) 

D Disagree (1) 

COJ-Develop work habits and attitudes necessary for job success. 
gAgree (3) O Satisfactory (2) 

CO6 -Student is able to analyze the functioning of internship organization and 
recommendchanges for improvement in processes. 

O Disagree (1) 

O Disagree (1) 

O Disagree (1) 



Class: T.Y.B. Voc RM 
Course Code: RM1604 

Tuljaram Chaturchand College 

Instruction for student: 

of Arts, Science & Commerce, Baramati 

Autonomous 
Department of B.Voc Retail Management 

Í Agree (3) 

Anekant Education Society's 

JAgree (3) 

Academic Year: 2021-22 

Name of the student: Landge siddhesh okash Roll Number: 13 go6 

EAgree (3) 

Feedback on Course outcome CO] 
UG 

1) Please tick the appropriate option about attainment of the course outcomes: 
COI- Student is able to construct the company profile by compiling the brief history, 

management structure, products / services offered, key achievements and market performance 
for his / her organization of internship. 

E Agree (3) 

O Satisfactory (2) 
C02 - For his / her organization of internship, the student is able to assess its Strengths, 
Weaknesses, Opportunities and Threats (SWOT). 

SEM: VI 

O Satisfactory (2) 

Course Title: Internship 

O Satisfactory (2) 

CO3 -Student is able to determine the challenges and future potential for his / her internship organization in particular and the sector in general. 

O Satisfactory (2) 

D Disagree (1) 

C04 -Student is able to test the theoretical learning in practical situations by accomplishing the tasks assigned during the internship period. 
EAgree (3) 

O Disagree (1) 

O Satisfactory (2) ZAgree (3) 
C07-Develop work habits and attitudes necessary for job success. 

DAgree (3) E Satisfactory (2) 

O Disagree (1) 

COs- Student is able to apply various soft skills such as time management, positive attitude 
andcommunication skills during performance of the tasks assigned in internship organization. 

O Satisfactory (2) O Disagree (1) 

O Disagree (1) 

CO6 -Student is able to analyze the functioning of internship organization and 
recommendchanges for improvement in processes. 

D Disagree (1) 

O Disagree (1) 



Class: T.Y.B. Voc RM 
Course Code: RM1604 

Tuljaram Chaturchand College 

Instruction for student: 

yEAgree (3) 

of Arts, Science & Commerce, Baramati 
Autonomous 

Anckant Education Society's 

Department of B.Voc Retail Management 

IAgree (3) 

ú Agree (3) 

Name of the student: shinde ku na )lBp 

Academic Year: 2021-22 

TAgree (3) 

Feedback on Course outcome CO| 
UG 

1) Please tick the appropriate option about attainment of the course outcomes: 
CO1- Student is able to construct the company profile by compiling the brief history, 
management structure, products / services offered, key achievements and market performance 
for his / her organization of internship. 

Agree (3) 

O Satisfactory (2) 

SEM: VI 

CO2 - For his / her organization of internship, the student is able to assess its Strengths, 

Weaknesses, Opportunities and Threats (SWOT). 

Course Title: Internship 

O Satisfactory (2) 

O Satisfactory (2) 

Roll Number: 139o4 

CO3 -Student is able to determine the challenges and future potential for his / her internship 
organization in particular and the sector in general. 

O Satisfactory (2) 

O Disagree (1) 

C04 -Student is able to test the theoretical learning in practical situations by accomplishing the tasks assigned during the internship period. 

D Disagree (1) 

COZ-Develop work habits and attitudes necessary for job success. 
CAgree (3) D Satisfactory (2) 

O Disagree (1) 

CO5- Student is able to apply various soft skills such as time management, positive attitude andcommunication skills during performance of the tasks assigned in internship organization. 
PAgree (3) O Satisfactory (2) O Disagree (1) 

O Disagree (1) 

CO6 -Student is able to analyze the functioning of internship organization and 
recommendchanges for improvement in processes. 

O Satisfactory (2) O Disagree (1) 

O Disagree (1) 



-
Anekant Education Society's 

Tuljaram Chaturchand College 
of Arts, Science & Commerce, Baramati 

Autonomous 
Department of B.Voc Retail Management 

Class: T.Y.8.Voc RM 
CouneCode: RM1602 

Academic Year: 2021-22 
Feedback on Course outcome [CO] 

UG 
SEM: VI 
Coune Title: Retail Financial Services 

Name of tbeshdeat: f''t'OJ opo-tf po qJ'o/< U t"fla !'Y Roll N■mber: \3 °6 7 3 
Instruction for student: 

l) Please tick the appropriate option about attainment of the course outcomes: 

COi- Demonstrate a comprehensive understanding of retail financial services, including products, regulations, market trends, and customer behavior. 
~ree (3) □ Satisfactory (2) □ Disagree (1) CO2-Effectively communicate complex financial information and recommendations to clients,colleagues, and stakeholders clearly and understandably . 

. '-.01(gree (3) □ Satisfactory (2) □ Disagree (1) C03 Understand and adhere to regulatory frameworks and compliance requirements govemingretail financial services, ensuring ethical and legal practices. 
□ Agree (3) \.0-Sltisfactory (2) □ Disagree (1) C04- Apply effective sales and marketing strategies for retai I financial products, including segmentation, targeting, positioning, and cross-selling techniques. 
□ Agree (3) ~atisfactory (2) □ Disagree (1) COS Develop skills in building and maintaining client relationships by understanding customerneeds, providing personalized advice, and delivering excellent service. \.Q.Agree (3) □ Satisfactory (2) □ Disagree (1) 
C06 Apply financial analysis techniques to evaluate retail financial products, including analyzing financial statements, assessing risk-return profiles, and making 
recommendationsbased on financial data. 

\0-1\.gree (3) □ Satisfactory (2) □ Disagree (1) , C07 Recognize the importance of ongoing professional development and staying updated onindustry trends, regulations, and best practices in the retail financial sector. ~Agree (3) □ Satisfactory (2) □ Disagree (1) 



• 
/\ntkanl &\ucatloo Soc,ety's r-ru\laram Chaturchand Colle~e l J 

ce Baramat1 of Arts, Science & Commer ' Autonomous - ~ _.,,..:, "\A'ln~oement 

Anckant Education Soc,ety's Tuljaram Chaturchand College of Arts, Science & Commerce, Baramati Autonomous Department of B.Voc Retail Management 

Class: T.Y.B.Voc RM 
• Course Code: RM1602 

Academic Year: 1021-22 Feedback on Course outcome [CO) 
UG 

SEM: Vl 
Co•ne Title: Retail Fi■aacial Services Name of tbe studt■t: O e..o f<-~ e, AO r-0 n Roll Number. \ 3 8 g I lnstractio■ for st•de■t: 

1) Please tick the appropriate option about attainment of the course outcomes: 
CO 1- Demonstrate a comprehensive understanding of retail financial services, including 
products, regulations, market trends, and customer behavior. \.QA&ree (3) □ Satisfactory (2) □ Disagree (1) 
CO2-Effectively communicate complex financial infonnation and recommendations to 
clicnts,collcagucs, and stakeholders clearly and understandably. 0-i(gree (3) □ Satisfactory (2) □ Disagree (1) 
CO3 Understand and adhere to regulatory frameworks and compliance requirements 
govemingretail financial services, ensuring ethical and legal practices. ~ree (3) □ Satisfactory (2) □ Disagree (1) 
CO4- Apply effective sales and marketing strategics for retail financial products, including 
segmentation, targeting, positioning, and cross-selling techniques. □ Agree (3) \.0-Bitisfactory (2) □ Disagree (1) 
COS Develop skills in building and maintaining client relationships by understanding 
customemceds, providing personalized advice, and delivering excellent service. 
□ Agree (3) \..0-Satisfactory (l) □ Disagree (1) CO6 Apply financial analysis techniques to evaluate retail financial products, including 
analyzing financial statements, assessing risk-return profiles, and making recommendationsbased on financial data. \..P-1(gree (3) □ Satisfactory (l) □ Disagree (1) 
CO7 Recognize the importance of ongoing professional development and staying 
updated onindustry trends, regulations, and best practices in the retail financial sector • 

. ~ree (3) D Satisfactory (2) □ Disagree (1) 

• 



Anekant Education Society's 

Tuljaram Chaturchand College 
of Arts, Science & Commerce, Baramati 

Autonomous 
Department of B.Voc Retail Management 

Class: T.Y.B.Voc RM 
Course Code: RM1602 

Academic Year: 2021-22 

Feedback on Course outcome (CO] 
UG 

SEM: VI 
Coune Title: Retail Financial Services 

Name of tbe student: & 0 re p U 5 h,? /< eo ~ Roll Number: , '3 ~ -, / 

I nstractioa r or studeat: 
1) Please tick the appropriate option about attainment of the course outcomes: 

CO I- Demonstrate a comprehensive understanding of retail financial services, including 
products, regulations, market trends, and customer behavior. 
~ree (3) □ Satisfactory (2) □ Disagree (1) 
CO2-Effectively communicate complex financial infonnation and recommendations to 
clients,colleagues, and stakeholders clearly and understandably. 
~ree (3) □ Satisfactory (2) □ Disagree (1) 
C03 Understand and adhere to regulatory frameworks and compliance requirements 
govemingretail financial services, ensuring ethical and legal practices . 

. lC1(gree (3) □ Satisfactory (2) □ Disagree (1) 
C04- Apply effective sales and marketing strategies for retail financial products, including 
segmentation, targeting, positioning, and cross-selling techniques. 
□ Agree (3) -G-'Satisfactory (2) □ Disagree (1) 
COS Develop skills in building and maintaining client relationships by understanding 
customemeeds, providing personalized advice, and delivering excellent service. 
□ Agree (3) .._o..satisfactory (2) □ Disagree (1) 

C06 Apply financial analysis techniques to evaluate retail financial products, including 
analyzing financial statements, assessing risk-return profiles, and making 
recommendationsbased on financial data. 
~ree (3) □ Satisfactory (2) □ Disagree (1) 
C07 Recognize the importance of ongoing professional development and staying 
u~ted onindustry trends, regulations, and best practices in the retail financial sector. 

'-81:gree (3) □ Satisfactory (2) □ Disagree (1) 



Anekant Education Society's 

Tuljaram Chaturchand Colle~e 
of Arts, Science & Commerce, Baramat1 

Autonomous 
Department of 8.Voc Retail_ Management 

Class: T.Y.B.Voc RM 
Course Code: RM1602 

Academic Vear: 2021-22 

Feedback on Course outcome (COJ 

UG 
SEM: VI 
Course Title: Retail Financial Servic~ 

Name of the student: LO ~ 05 e S <f ddi>e.sJ, Roll Number: \ 3 q O (c, 

Instruction for student: 
t) Please tick the appropriate option about attainment of the course outcomes: 

COi- Demonstrate a comprehensive understanding of retail financial services, including 

products, regulations, market trends, and customer behavior. 

• ~ (3) □ Satisfactory (2) D Disagree (1) 

CO2-Effectively communicate complex financial information and recommendations to 

clients,colleagues, and stakeholders clearly and understandably. 

~ (3) □ Satisfactory (2) □ Disagree (1) 

CO3 Understand and adhere to regulatory frameworks and compliance requirements 

govemingretail financial services, ensuring ethical and legal practices. 

J:h\gree (3) □ Satisfactory (2) □ Disagree (1) 

C04- Apply effective sales and marketing strategies for retail financial products, including 

segmentation, targeting, positioning, and cross-selling techniques. 

~ree {3) □ Satisfactory (2) □ Disagree (1) 

COS Develop skills in building and maintaining client relationships by understanding 

customemeeds, providing personalized advice, and delivering excellent service. 

□ Agree (3) '-9-Satisfactory (2) □ Disagree (1) 

CO6 Apply financial analysis techniques to evaluate retail financial products, including 

analyzing financial statem·ents, assessing risk-return profiles, and making 

recommendationsbased on financial data. 

~ee (3) D Satisfactory (2) □ Disagree (1) 

CO7 Recogniz.e the importance of ongoing professional development and staying 

updated onindustry trends, regulations, and best practices in the retail financial sector. 

'B-1igree (3) □ Satisfactory (2) D Disagree (1) 



Anekant Education Society's 

Tuljaram Chaturchand College 
of Arts, Science & Commerce, Baramati 

Autonomous 
Department of B.Voc Retail Management 

Class: T.Y.B.Voc RM 
Course Code: RMI 602 

Academic Year: 2021-22 
Feedback on Course outcome [CO] 

UG 
SEM: VI 
Course Title: Retail Financial Services 

Name of the student: p-rocl esN S h,,1 \/ O Iv'- Roll Number: , '3 ~ ~ 9 
Instruction for student: 

1) Please tick the appropriate option about attainment of the course outcomes: 

CO 1- Demonstrate a comprehensive understanding of retail financial services, including 
products, regulations, market trends, and customer behavior. 
~ree (3) □ Satisfactory (2) □ Disagree (1) 

, CO2-Effectively communicate complex financial information and recommendations to 
clients,colleagues, and stakeholders clearly and understandably. 

JJ,Agree (3) □ Satisfactory (2) □ Disagree (1) 
CO3 Understand and adhere to regulatory frameworks and compliance requirements 
govemingretail financial services, ensuring ethical and legal practices. 
~ree (3) □ Satisfactory (2) □ Disagree (1) 
CO4- Apply effective sales and marketing strategies for retail financial products, including 
segmentation, targeting, positioning, and cross-selling techniques. 
□ Agree (3) '-B"Satisfactory (2) □ Disagree (1) 
COS Develop skills in building and maintaining client relationships by understanding 
customemeeds, providing personalized advice, and delivering excellent service. 
□ Agree (3) '-t:rSatisfactory (2) □ Disagree (1) 
CO6 Apply financial analysis techniques to evaluate retail financial products, including 

v/ analyzing financial statements, assessing risk-return profiles, and making 
• recommendationsbased on financial data. 

D Agree (3) 0-S'atisfactory (2) □ Disagree (1) 
CO7 Recognize the importance of ongoing professional development and staying 
updated onindustry trends, regulations, and best practices in the retail financial sector. 

~ree (3) □ Satisfactory (2) □ Disagree (1) 


